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THE ELEPHANT IN THE ROOM: THE ACCIDENTAL PROSTITUTION OF 
HOSPITALITY SERVICE WORKERS
Beth Waudby, Jill Poultson

ABSTRACT

This study investigates sexual harassment in hospitality work, by interviewing women 
working in customer service roles. It explores their experiences and views on sexual 
harassment in hospitality service work. Semi-structured interviews were used to understand 
the relationship between women’s experiences and their views of harassing behaviours, as 
well as influences on the incidence of harassment. Findings showed that participants co-
operated with harassing behaviours because of their role view, and that older women were 
less prone to harassment, mostly because they were more skilled at rejecting unwanted 
advances. The study concludes by outlining management’s responsibility to prevent 
harassment by recognising the assumptions implicit in servers’ roles. These assumptions 
effectively prostitute the innate skills of young women who are keen to please management 
and customers, but not at the risk of assault and abuse.
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INTRODUCTION AND BACKGROUND

Studies conducted about twenty years ago identified sexual harassment as a particular issue in 
hospitality workplaces ( e.g. Eller, 1990; Woods & Kavanaugh, 1994), and subsequent research 
(European Agency for Safety and Health at Work, 2000; Hoel, 2002; Poulston, 2008a) indicates that 
the problem persists. While the power structures in labour intensive environments such as service 
work are probable influences (Brackenridge & Fasting, 2005; Ilies et al., 2003), as banking and retail 
businesses do not report high levels of harassment, hospitality specific factors such as alcohol and the 
sexualisation of labour are implicated.

This study contributes to the growing literature exploring the relationship between sexualised labour 
and harassment, as until this is understood, women in service roles are likely to be exposed to high 
levels of unwanted sexual behaviour.

LITERATURE REVIEW

Various causes for harassment in hospitality have been proposed, but the explicit power structures and 
emphasis on consumption are amongst the major causes, exacerbated by the blurred demarcation lines 
between flirtation, harassment and assault. In a meta-analysis of American studies, Illies et al. (2003) 
noted that of over 86,000 respondents in 55 samples (24% of women overall) had experienced sexual 
harassment at work, with the highest levels (36%) being in the military, where power relationships are 
particularly explicit.

Gutek and Nieva (1981) proposed that harassment is the result of a sexualised working environment 
by utilising the inherent sexuality of women’s sex role in their work, and Folgerø and Fjeldstad (1995)
and Guerrier and Adib (2000) further noted that women’s effectiveness in frontline positions can be 
enhanced using sexualised behaviour to please customers.

Employees are particularly vulnerable if their role is to serve and satisfy, and success is rewarded 
monetarily. Paying for service creates a power differential between customers and servers (Yagil, 
2008) that is particularly potent because of the uncertain nature of what the customer thinks he or she 
is paying for. As many hospitality service workers consider sexual harassment an unavoidable part of 
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their work (Folgerø & Fjeldstad, 1995), it seems likely that many customers consider sexual 
behaviours to be part of what they pay hospitality workers for.

Many believe sexual harassment is unavoidable if labour is sexualised; that is, if staff are 
encouraged to flirt or otherwise use their sexuality at work (Worsfold & McCann, 2000).
Furthermore, management’s preoccupation with customer satisfaction may explicitly condone 
inappropriate behaviours from customers in settings that offer alcohol and a degree of anonymity 
(Poulston, 2008a; Pritchard & Morgan, 2006; Worsfold & McCann, 2000). Female employees often 
tolerate inappropriate comments, touching, harassment and physical abuse from customers for fear 
of losing their jobs (Poulston, 2008b; Rosenthal et al., 2008); complaining about harassment is 
pointless if sexual behaviours are implicit in their role. 

This study examines the nature of hospitality service work to explore female employees’ views of 
harassment, with the aim of clarifying managers’ and employees’ roles and expectations in a 
sexualised working environment. Prostitution is the provision of sexual activity for financial or 
other reward. Service workers who provide sexualised labour are therefore prostituting their 
sexuality, whether or not they realise this. Ignoring the link between sexualised labour and 
prostitution is somewhat akin to not noticing an elephant in a room, whereas recognising this may 
encourage managers to reflect more on their roles and responsibilities.

METHODS

An emic interpretivist approach (see Maoz & Bekerman, 2010) to descriptive data was used to probe 
participants’ experiences of harassment without becoming a detached (and therefore potentially 
prurient) bystander. Hesse-Biber and Leavy (2011) describe the interpretive style as a subjective and 
personal approach in which the researcher feels part of the participant’s experiences. With a sensitive 
issue such as harassment, interactions needed to be personable and comfortable for both interviewer 
and interviewee. 

Twenty participants were recruited using snowball recruitment, a non-probabilistic sampling method 
useful when sourcing participants is difficult (Monette et al., 2010). Initial participants were 
acquaintances of the researcher and recruited further participants, who also acted as recruiters. Female 
Women (both staff and managers) were chosen because they are the most vulnerable to sexual 
harassment (Rosenthal et al., 2008). Participants were twenty or older and had worked in hospitality 
for six months or more. Using semi-structured interviews, questions probed the effects of and 
contributors to harassment, such as the behaviours of participants, managers and customers, specific 
experiences of harassment, and how participants felt about and responded to their experiences. 
Interviews took 10 to 40 minutes, and were fully transcribed; transcripts were reviewed repeatedly to 
identify trends, and to enable the manual segmenting, coding and organising of data.

RESULTS

The overwhelming theme was the conflation of service and sexual behaviour. Although participants 
recognised the fine line between harassment and flirtation, they did not seem to question or 
particularly resent their implicit role as sexual teases, but viewed this as part of their job.

It’s quite a fine line in this industry because we are all … expected to flirt to sell beer and 
beer is generally sold to men. … I think sexual banter is okay but probably not in another 
industry (Joanne).

However, many recognised the problems arising from consensual sexual banter and touching. Youth 
and lack of experience made some vulnerable to harassment, whereas older participants were more 
adept at defending themselves.
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Younger staff are in the firing line a lot more. I’ve been in my job a long time and people have 
tried it on but not much anymore. With the new staff they do (Caroline).

Younger participants confirmed this:

I got stopped at the stairs by a young guy…he would not let me go … the bouncers were 
watching anyway, so I just tried to push him out of the way and walked back down the stairs. 
That’s what you get when you’re a young person (Sarah).

Participants recognised their responsibility to attract customers to increase income and generate tips.

[Management] wanted women to draw the guys in, get the bar pumping, get the money going 
over the bar, and they told us that is how we got our rewards – our tips – (Rebecca).

While some managers acted on complaints about harassment, their motives were somewhat 
mercenary.

We don’t have any problems here with sexual harassment, and that’s because my staff know 
that I will back them up. They’re not afraid to come to me and tell me… [If I evict the 
harasser] that’s only twenty dollars walking out the door compared to a staff member that I 
would have to replace (Lauren).

Managers’ preference for young and attractive employees was apparent. Half the participants believed 
they were hired for their appearance, but their choice of clothing influenced how much they were 
harassed. They did not talk of a preference to be less admired, but just to be protected from 
inappropriate behaviours, even though they could not necessarily define these. 

I worked with a girl that wore really low-cut tops and push-up bras and she would get 
comments all night but that is something they’re asking for whether they think about it or not 
(Catherine).

CONCLUSIONS AND IMPLICATIONS

Five major reasons were identified for tolerating sexual harassment: 
1) Some women do not necessarily find sexual behaviours inappropriate;
2) Younger and less experienced workers may lack the skills to reject sexual behaviours;
3) Management’s support of sexualised labour is implicit in their staffing preferences, and 

insistence on customer satisfaction;
4) Workers are not always confident that complaints about customers will be upheld; and
5) Many hospitality service workers consider sexual behaviours part of their job.

Participants aged under 30 generally thought that flirting and being sexy was part of their role, 
whereas older participants would not tolerate inappropriate behaviours, believing that too much 
tolerance just encouraged customers to seek reciprocation from the employee.

Many participants thought that their role required them to flirt and tolerate sexual undertones to 
increase alcohol consumption and return business (see Gilbert et al., 1998; Korczynski, 2002; 
Warhurst, 2007). Flirting was considered part of their job, and some enjoyed it, while others found it 
inappropriate, perhaps creating difficulties for customers, who would not know who they could flirt 
with.

This study concludes that responsibility for stopping sexual harassment lies with managers, as it is 
they who prefer attractive young women as employees, and in some cases, insist they dress 
provocatively. Many fail to protect staff when sexual harassment occurs, and until employees are 
absolved of the implicit requirement to flirt, harassment will always be part of hospitality service 
work.



764 INDEX

WORKING PAPERS

 
 

REFERENCES

Brackenridge, C., & Fasting, K. (2005). The grooming process in sport: Narratives of sexual 
harassment and abuse. Auto / Biography, 13(1), 33-52. doi:10.1191/0967550705ab016oa

Eller, M. (1990). Sexual harassment in the hotel industry: The need to focus on prevention. 
Hospitality Research Journal, 14(2), 431-440.

European Agency for Safety and Health at Work. (2000). Monitoring the state of occupational safety 
and health in the European Union - pilot study summary report. Bilbao, Spain: European Agency for 
Safety and Health at Work.

Folgerø, I., & Fjeldstad, I. (1995). On duty - off guard: Cultural norms and sexual harassment in 
service organizations. Organization Studies, 16(2), 299-313. doi:10.1177/017084069501600205

Gilbert, D., Guerrier, Y., & Guy, J. (1998). Sexual harassment issues in the hospitality industry. 
International Journal of Contemporary Hospitality Management, 10(2), 48-53.
doi:10.1108/09596119810207183

Guerrier, Y., & Adib, A. (2000). `No, we don't provide that service': The harassment of hotel 
employees by customers. Work, Employment & Society, 14(4), 689-705.

Gutek, B. A., & Nieva, V. F. (1981). Women and work: A psychological perspective. New York, NY: 
Praeger.

Hesse-Biber, S. N., & Leavy, P. (2011). The practice of qualitative research. Thousand Oaks, CA: 
Sage Publications.

Hoel, H. (2002). Bullying at Work in Great Britain (Doctoral Dissertation). University of Manchester 
Institute of Science and Technology, Manchester, UK.

Ilies, R., Hausman, N., Schwochau, S., & Stibal, J. (2003). Reported incidence rates of work-related 
sexual harassment in the United States: Using meta-analysis to explain reported data disparities. 
Personnel Psychology, 56(3), 607-631.

Korczynski, M. (2002). Human Resource Management in Service Work. Basingstoke, UK: Palgrave 
Macmillan.

Maoz, D., & Bekerman, Z. (2010). Searching for Jewish answers in Indian resorts: The postmodern 
traveler. Annals of Tourism Research, 37(2), 423-439. doi:10.1016/j.annals.2009.10.015

Monette, D. R., Sullivan, T. J., & DeJong, C. R. (2010). Applied social research: A tool for the human 
services. California, CA: Brooks-Cole.

Poulston, J. (2008a). Metamorphosis in hospitality: A tradition of sexual harassment. International 
Journal of Hospitality Management, 27(2), 232-240. doi:10.1016/j.ijhm.2007.07.013

Poulston, J. (2008b, 12-14 February). Sexual behaviour and harassment in hospitality: 'just good fun -
nothing serious'. In L. F. S. Richardson, A. Patiar & M. Ternel (Chair), Griffith University.
Proceedings of the CAUTHE 18th Annual Conference, Gold Coast, Queensland, Australia.

Pritchard, A., & Morgan, N. (2006). Hotel Babylon? Exploring hotels as liminal sites of transition and 
transgression. Tourism Management, 27(5), 762-772. doi:10.1016/j.tourman.2005.05.015



765 INDEX

WORKING PAPERS

 
 

Rosenthal, P., Lockwood, G., & Budjanovcanin, A. (2008). An overview of the UK employment 
appeal tribunal decisions in sexual harassment cases 1995 - 2005. Equal Opportunities International, 
27(6), 485-504. doi:10.1108/02610150810897264

Warhurst, C., & Nickson, D. . (2007). Employee experience of aesthetic labour in retail and 
hospitality. Work, Employment and Society, 21(1), 103-120. doi:10.1177/0950017007073622

Woods, R., & Kavanaugh, R. (1994). Gender discrimination and sexual harassment as experienced by 
hospitality-industry managers. Cornell Hotel and Restaurant Administration Quarterly, 35(1), 16-21.

Worsfold, P., & McCann, C. (2000). Supervised work experience and sexual harassment. 
International Journal of Contemporary Hospitality Management, 12(4), 249-255. doi:
10.1108/09596110010330822

Yagil, D. (2008). When the customer is wrong: A review of research on aggression and sexual 
harassment in service encounters. Aggression and Violent Behavior, 13(2), 141-152. 
doi:10.1016/j.avb.2008.03.002
 


	Table of Contents
	About CAUTHE
	CAUTHE Executive
	Report from the Chair of the Scientific Committee
	CAUTHE 2015 Scientific Committee
	List of Paper Reviewers
	List of Full Papers
	List of Working Papers
	Full Papers
	THE PLACE, POLITY AND POWER ELEMENTS OF CONTEXT IN DESTINATION DEVELOPMENT

	Allison Anderson, Bruce Prideaux

	TRAVEL TO A POST-WAR REGION: MOTIVATIONS AND EXPERIENCES
	Jayani Upekha I. Andrahannadi, Graham Brown, Carmen Reaiche Amaro

	EFFECTIVENESS OF TOURISM DESTINATION DEVELOPMENT FOR THE INTERNATIONAL RETIREMENT MIGRATION TOURIST

	Ann Suwaree Ashton


	VFR TRAVEL: WELL-KNOWN BUT NOT KNOWN WELL

	Elisa Backer


	CREATING EDUCATOR RESOURCES FOR ONLINE SIMULATION-BASED PEDAGOGIES IN TOURISM AND HOSPITALITY

	Pierre Benckendorff, Gui Lohmann, Marlene A. Pratt, Paul A. Whitelaw, Paul Strickland, Paul Reynolds

	WE’VE BEEN COMING HERE FOREVER: FAMILIAR PLACES AND FAMILIAR TOURISTS

	David Bowen, Jackie Clarke


	GENERATING FIRST TIME VISITING CONUSMER WEBSITE TRAFFIC: A LIVE CASE STUDY

	Leonie Cassidy, John Hamilton, SingWhat Tee


	CAUSAL ATTRIBUTION OF NEGATIVE TOURISM INCIDENTS: THE INTERACTION OF LOYALTY, SITUATIONAL FACTORS, A
	Suh-hee Choi, Liping A. Cai


	IN SEARCH OF DESTINATION BRAND IMAGE: IDENTIFYING FAVOURABLE, STRONG, AND UNIQUE DESTINATION BRAND A
	Suh-hee Choi, Liping A. Cai


	THE ROLE OF CONSUMPTION VALUES IN THE DESTINATION DECISION-MAKING PROCESS

	Chaminda Dassanayake, Anne Zahra, Jenny Cave


	NEO-COLONIALISM AND THE VOLUNTEER TOURIST GAZE: COMMERCIAL VOLUNTEER TOURISM IN CUSCO, PERU

	Jane Godfrey, Stephen Wearing, Nico Schulenkorf


	SUSTAINABLE TOURISM IN CANADA’S NORTH. A CASE STUDY OF FRONTIERS NORTH ADVENTURES.

	Sonya Graci


	WHAT DRIVES TRIP CANCELLATIONS WHEN A DISASTER HITS?

	Homa Hajibaba, Sara Dolnicar


	A COMPARATIVE IMPORTANCE-PERFORMANCE ANALYSIS OF HOTEL EMPLOYEES’ PERCEPTION OF ORGANIZATIONAL DIVER
	Aaron Hsiao, Emily Ma, Chris Auld


	COULD CLIMATE CHANGE REDISTRIBUTE GLOBAL TOURISM ACTIVITY BY IMPACTING TRIP SATISFACTION?

	Diane Jarvis


	WHO PAYS TO VIEW WILDFLOWERS IN SOUTH AFRICA, AND WHY?

	Martinette Kruger, Armand Viljoen, Melville Saayman


	IDENTIFYING AND MEASURING HOSPITABLENESS

	Conrad Lashley


	INNOVATION AS A DRIVER OF PERFORMANCE IN THE AUSTRALIAN RESTAURANT INDUSTRY

	Craig Lee, Shruti R. Sardeshmukh, Rob Hallak


	DOCUMENTING CHINESE TOURISTS’ MOTIVATION PATTERNS

	Hanliang Li, Philip L. Pearce, Lingqiang Zhou


	LIFE’S A BEACH? EUROPEAN STUDENTS’ TRAVEL MOTIVATIONS WHILE STUDYING IN AUSTRALIA

	Sabine Muschter, Mieke Witsel


	APPLYING FLYVBJERG’S PHRONETIC SOCIAL SCIENCE QUESTIONS TO TOURISM HUMOUR STUDIES

	Anja Pabel, Philip L. Pearce


	HOMESTAYS, JUNGLE TEMPLES AND VILLAGE TOURS: A LONGITUDINAL ETHNOGRAPHIC STUDY OF COMMUNITY-BASED TO
	Simon A. Pawson


	THINKING BEYOND THE LOCAL COMMUNITY: THE IMPACTS OF SEA TURTLE ECOTOURISM BETWEEN TWO FISHING VILLAG
	Fernanda de Vasconcellos Pegas


	ACCOUNTING THE BLUE PLANET IN TOURISM: UNDERSEA AND THE OPPORTUNITY FOR INCLUSIVE APPROACHES TO KNOW
	Felicity Picken


	A CONCEPTUAL FRAMEWORK TO LINK CORPORATE SOCIAL RESPONSIBILITY AND CLIMATE CHANGE STRATEGIES IN TOUR
	Putu Indah Rahmawati, Terry Delacy, Min Jiang


	STAKEHOLDER ATTITUDES AND RESPONSES TO VISITOR VANDALISM: A COMPARATIVE VIEW FROM SOUTH EAST ASIA

	Bhati Abhishek Dalip Singh, Robyn Anderson


	DESTINATION CHINA: STUDENTS’ AND GRADUATES’ REFLECTIONS ON ATTRIBUTES NEEDED BY CHINESE GRADUATES OF
	Katrine Biering Sonnenschein, Raymond Hibbins, Michelle Barker 


	STRATEGIC BEHAVIOUR OF SMALL, MICRO AND MEDIUM TOURISM ENTERPRISES IN SOUTH AFRICA: TOWARDS ECONOMIC
	Dimitri Tassiopoulos


	UNDERSTANDING THE SPECTRUM OF SOFT AND HARD ECOTOURISTS

	Mizuki Yamasaki, Alison Dunn


	THE EVOLUTION OF VISITING FRIENDS AND RELATIVES (VFR) TRAVEL RESEARCH: A CONTENT ANALYSIS

	Mohammad Shamsuzzaman Yousuf, Elisa Rose Backer



	Working Papers
	GENOME TOURISM: A JOURNEY TOWARDS SELF

	Barkathunnisha Abu Bakar, Diane Lee, Eji Divakar, Dave Cooper


	AN EXAMINATION OF CUSTOMERS’ ADOPTION OF RESTAURANT SEARCH MOBILE APPLICATIONS

	Peter B. Kim, Hui Bai


	LESSONS LEARNT FROM A DELPHI STUDY ON COMMUNITY RESILIENCE TO LONG-TERM STRUCTURAL CHANGE 

	Alexandra Bec, Brent Moyle, Char-lee McLennan


	POSITIONING OKINAWA AS A SAFE TOURISM DESTINATION: A DESTINATION RECOVERY STRATEGY IN RESPONSE TO TH
	David Beirman


	THE SOCIAL AND ECONOMIC IMPACTS OF AN ECOTOURISM JOINT VENTURE ON LOCAL COMMUNITIES: A RWANDAN CASE 
	Rosemary Black


	TOURISM ACADEMICS AND SUSTAINABILITY EDUCATION: THE INFLUENCE OF A LECTURER’S WORLDVIEW 

	Andrea Boyle, Erica Wilson, Kay Dimmock 


	CHEF LEADERSHIP: AN EXPLORATORY STUDY

	Matt Brenner, Richard Robinson, David Solnet


	THE EQUESTRIAN TOURISMSCAPE: COOPERATION AND CONFLICT IN GERMANY

	Anne Buchmann


	THE FUTURE LUXURY HOTEL ROOM: EXPERTS’ VIEWS ON MEMORABLE GUEST EXPERIENCE GENERATORS

	Jorn Buhring, Barry O'Mahony, John Dalrymple


	FREEDOM CAMPING: IS IT CHANGING THE FACE OF CARAVANNING IN AUSTRALIA

	Rod Caldicott, Alana Harris


	ACTION RESEARCH: TOURISM EDUCATION – ADAPTATION AND INNOVATION

	Leone Cameron-Tucker


	UNTOLD STORIES: PARTICIPATORY APPROACHES IN TOURISM RESEARCH

	Antonia Canosa


	THE TWO LARRYS OF LOGAN COUNTY: A PRAIRIE DOG PARADOX

	Deborah Che, Ted Cable


	EXAMINING SERVICE SHORTFALLS USING EXPECTATION AND PERFORMANCE: THE CASE OF CHINESE GROUP PACKAGE TO
	Hanyu Chen, Betty Weiler, Martin Young


	WELLBEING FROM MINDFUL ENCOUNTERS WITH NATURE

	I-Ling (Lynn) Chen, Noel Scott, Pierre Benckendorff


	EDUCATING TOURISM STUDENTS TO HAVE A SUSTAINABLE MINDSET: A STUDY INTO HOW UNIVERSITIES CAN DEVELOP 
	Debbie Cotterell, Charles Arcodia


	A LONGITUDINAL STUDY OF WELLBEING IN CHARITY CHALLENGE PARTICIPANTS

	Alexandra Coghlan, Anthony Venning


	FOLLOW THE LEADER: THE INFLUENCE OF LEADERSHIP ON A DESTINATION BRAND NETWORK 

	Natasha Cox, Sarah Gardiner


	CONTEMPORARY AND CONVENTIONAL MOTIVATION OF WINE TOURISM TRAVELLERS IN CHINA: AN EXPLORATORY CASE ST
	Bob Duan, Charles Arcodia, Emily Ma


	POWER, CONFLICT AND SUSTAINABILITY IN COMMON POOL RESOURCE TOURIST DESTINATIONS

	Sarah Duffy, Larry Dwyer


	GLACIER TOURISM AND CLIMATE CHANGE IN WESTLAND TAI POUTINI NATIONAL PARK: IS THE VISITOR EXPERIENCE 
	Stephen Espiner, Jude Wilson, Emma Stewart, Heather Purdie


	THE WIDER ECONOMIC BENEFITS OF AIR TRANSPORT: A CRITICAL REVIEW

	Peter Forsyth


	‘IT’S NOT ALL BEER AND SKITTLES’: AN EXPLORATORY ANALYSIS OF THE CHARACTERISTICS AND MOTIVATIONS OF 
	Joanna Fountain, Greg Ryan


	SOCIAL MEDIA AND DESTINATION MARKETING: REVISITING THE CIRCLE OF REPRESENTATION IN DESTINATION IMAGE
	Tamara Young, Elle Frohloff


	USING EMOTIONS TO UNDERSTAND VISITORS’ OFF TRAIL BEHAVIOUR IN NATIONAL PARKS

	Edmund Goh


	AMERICAN COUPLES WHO TRAVEL INTERNATIONALLY AND WATCH BIRDS: AN EXPLORATION OF THEIR PRACTICES AND A
	Denise Goodfellow


	THIRD CULTURE RELATIONSHIPS FORMED IN VOLUNTEER TOURISM ENCOUNTERS

	Simone Grabowski, Stephen Wearing, Jennie Small


	CONSUMER PROTECTION AS ESSENTIAL TO DESTINATION COMPETITIVENESS 

	Verity Greenwood, Larry Dwyer


	SEA CHANGER SHADOWS IN THE SUNSHINE: COMMUNITY RESPONSE TO WIDOWHOOD MIGRATION ON THE NSW MID NORTH 
	Verity Greenwood 


	CLIMATE CHANGE, PUBLIC RHETORIC AND DISCURSIVE SENSIBILITIES: IMPLICATIONS FOR TOURISM

	Paul Hanna, Caroline Scarles


	RE-EXAMINING STAKEHOLDER GROUP SPECIFICITY IN THE BAY OF FIRES AND TARKINE REGIONS IN TASMANIA

	Anne Hardy, Leonie Pearson


	FORGING FRIENDSHIPS ON A STUDY TOUR ABROAD 

	Alana Harris, Effie Lagos


	ASSESSING VISITORS’ PLACE ATTACHMENT TOWARDS TOURISM ATTRACTIONS

	Li He, Leonie Lockstone-Binney, Sebastian Filep


	CLIMATE CHANGE, AVIATION AND THE ATTITUDE-BEHAVIOUR CHASM 

	James Higham, Arianne Reis, Scott Cohen


	WHAT DOES QUALITY OF LIFE MEAN TO LOCALS EMPLOYED IN THE TOURISM INDUSTRY? A CASE STUDY OF UBUD, BAL
	Peita Hillman, Brent Moyle, Betty Weiler


	EXCURSIONS ON THE ROAD LESS TRAVELLED: DISABIITY AND TOURISM

	Wendy Hillman


	MAKING PLACES THROUGH SPORT TOURISM EVENTS: THE CASE OF THE CANADIAN DEATH RACE 

	Thomas Hinch


	TOURISM AND THE RESTORATIVE PROCESS: DECOLONISATION, DEEP LISTENING, AND DETHINKING

	Keith Hollinshead


	EVENTS AS LIVING BODIES OF KNOWLEDGE: THE PRESENTATION OF PEOPLES AND PLACE UNDER THE TIDES OF LIQUI
	Keith Hollinshead


	TOURISM STUDIES OUT-OF-SIGHT AND OUT-OF-MIND: KNOWING THE LIMITS OF OUR COLLECTIVE ACTS OF WILL

	Keith Hollinshead


	INTERPRETING AUSTRALIAN LANDSCAPES FOR CHINESE VISITORS 

	Karen Hughes, Isabella Ye


	GROWTH AND EVOLUTION OF MULTILATERAL TOURISM NETWORKS: THE CASE OF EAST ASIA BETWEEN 1994 AND 2014

	Yirang Im, Tomoyuki Furutani


	THE QUALITY OF ETHNIC RESTAURANT EXPERIENCE: HOW DO CONSUMERS EXPERIENCE TRADITIONAL VERSUS FUSION E
	Sumi Ingerson, Aise Kim


	GOVERNANCE FOR TOURISM: INVESTIGATING THE APPLICATION OF ADAPTIVE CO-MANAGEMENT – A CONCEPTUAL PAPER
	Md Wasiul Islam, Lisa Ruhanen


	IDENTIFYING THE DRIVERS OF SATISFACTION AND DISSATISFACTION: CHINESE VISITORS TO AUSTRALIA

	Leo Jago, Margaret Deery, Justin Marshall, Ben Pang


	SEA CHANGES – CLIMATE CHANGE MALTA AND THE MEDITERRANEAN: ANECDOTALLY SPEAKING 

	Andrew Jones


	CAREER INTENTIONS OF STUDENTS STUDYING TOURISM AND HOSPITALITY IN JAPAN 

	Sho Kashiwagi


	HOSPITALITY IN HOSPITALS: WHO CARES?

	Rosalind Kelly


	DID GLASGOW OUTSHINE ITS OWN EVENT? HOW WERE THE 2014 COMMONWEALTH GAMES RECEIVED IN AUSTRALIAN PRIN
	Millicent Kennelly


	THE ROLE OF INTANGIBLE CULTURAL HERITAGE IN MOTIVATING CULTURAL TOURISTS

	Soojung Kim, Charles Arcodia


	NON-PARTICIPATING ENTOURAGE: THE FORGOTTEN CROWD IN EVENT MANAGEMENT RESEARCH?

	Matthew Lamont, Millicent Kennelly, Brent Moyle


	WHAT MAKES A TOURIST EXPERIENCE INTERESTING?

	Svein Larsen, Rouven Doran, Katharina Wolff


	GREEN ECONOMY INDICATORS FOR WATER EFFICIENCY IN TOURISM DESTINATIONS

	Alexandra Law, Terry DeLacy


	THE ROLE OF THE HAPTIC PROPERTY IN NEW MENU ITEM ACCEPTANCE 

	Bella Lee, Andy Lee


	BEYOND THE BET – EXPLORING THE RELATIONSHIP BETWEEN AUSTRALIAN THOROUGHBRED HORSE RACING ATTRACTIONS
	Michael Lee, Matthew Nicholson


	EXPLORING TRAVEL RISKS IN THE NATURAL DISASTER CONTEXT: A DOMESTIC TOURIST PERSPECTIVE

	Sari Lenggogeni


	INNOVATIVE TECHNIQUES FOR MEASURING EMOTION IN TOURISTS’ DECISION MAKING PROCESSES AND EXPERIENCES

	Shanshi Li, Gabby Walters, Jan Packer, Noel Scott


	THE RELATIONSHIP BETWEEN E-HRM AND EMPLOYEES' BEHAVIOUR

	Sheng (David) Liu, Richard Robinson, Hee (Andy) Lee


	THE FUTURE OF NATURE BASED RECREATION AND TOURISM: NEGOTIATING THE INVOLVEMENT OF CHILDREN, ADOLESCE
	Brent Lovelock, Trudie Walters, Carla Jellum, Anna Thompson-Carr


	WILDLIFE TOURISTS’EXPERIENCES AT PILANESBERG NATIONAL PAR, SOUTH AFRICA: IMPLICATIONS FOR MANAGEMENT
	Haretsebe Manwa


	ETHICAL AND SUSTAINABILITY DIMENSIONS OF FOODSERVICE IN AUSTRALIAN ECOTOURISM BUSINESSES

	Kevin Markwell, David Fennell


	WHAT DOES IT MEAN TO BE A CHILD SAFE TRAVELLER? EXAMINING TOURIST AWARENESS AND UNDERSTANDING OF CHI
	Amie Matthews


	INSTITUTIONAL LOCK-IN: THE IMPACT OF THE MARANOA REGIONAL COUNCIL AMALGAMATION ON TOURISM 

	Char-lee McLennan, Brent Moyle


	AUTHORSHIP CONCENTRATION IN TOURISM AND HOSPITALITY JOURNALS

	Bob McKercher


	RIDING THE SOUNDWAVE: ADAPTATION AND INNOVATION IN CRUISE ENTERTAINMENT AND MUSICIAN MANAGEMENT

	Annie Mitchell


	EVALUATING THE ANCESTRAL TOURISM MARKET 

	Samantha Murdy, Matthew Alexander, Derek Bryce


	EXPLORING THE IMPACT OF LANGUAGE ON RISK REDUCTION STRATEGIES: A STUDY OF ASIAN WORKING HOLIDAY MAKE
	Hayato Nagai, Pierre Benckendorff, Aaron Tkaczynski


	CUSTOMER VALUE ATTRIBUTES IN RESTAURANT DINING EXPERIENCE: SCALE DEVELOPMENT AND VALIDATION

	Ben Nemeschansky, Tania von der Heidt, Peter B Kim


	RURAL RUBBER TOURISM: ASSESSING GROWERS’ PERCEPTIONS OF POTENTIAL 

	Glen Croy, Frank Niranjan


	TOURISM DESTINATION COMPETITIVENESS: PROPOSING A FRAMEWORK FOR MEASURMENT 

	Margarida Abreu Novais, Lisa Ruhanen, Charles Arcodia


	WHAT RULES? LOCAL GOVERNMENT LAND USE DECISION-MAKING FOR EVENTS IN NSW

	Garry O'Dell


	A REVIEW OF AUSTRALIAN TOURISM EDUCATION STUDIES: 2001-2014

	Yohei Okamoto, Diane Lee, Anne Price


	MAPPING PATTERNS BETWEEN EXPERIENCE DIMENSIONS FOR MAINLAND CHINESE VISITORS: A CASE OF ‘TRAVERSED’ 
	Amy Osmond


	REDEFINING NATIONAL IDENTITY: THE CASE OF PERUVIAN GASTRONOMY

	Sandra Cherro Osorio, Elspeth Frew


	SPORT TOURISTS’ MOTIVATION, SPORT IDENTITY, PLACE DEPENDENCE, SATISFACTION AND REVISIT INTENTIONS: T
	Girash Prayag, Elsa Grivel


	MENTORING FOR GRADUATE KNOWLEDGE AND CAREER ADVANCEMENT

	Rajka Presbury, Kris Iyer, Janette Illingsworth


	THE GREAT BARRIER REEF: A PROFILE OF TOURISM USE PATTERNS AND VISITORS’ CONCERNS

	Bruce Prideaux, Michelle Thompson, Louisa Lee


	AUSTRALIAN INDIGENOUS TOURISM BUSINESS SUCCESS: TWO CASES FOR HYBRIDITY 

	Kylie Radel


	STRATEGIES FOR MINIMISING THE IMPACTS OF CLIMATE CHANGE ON BEACH RECREATION AND TOURISM VALUES

	Michael Raybould, David Anning, Liz Fredline, Dan Ware


	THE ROLE OF LOCAL FOOD IN RESTAURANTS 

	Hiran Roy, Colin Michael Hall, Paul Ballantine


	THE STAFF BREAK ROOM AS AN OASIS: EMOTIONAL LABOUR, RESTORATIVE ENVIRONMENTS AND EMPLOYEE WELLBEING 
	Hiro Saito, Gemma Irving, Jan Packer, David Solnet


	CUTTING EDGE DIGITAL IMMERSION FOR EXPERIENTIAL LEARNING

	Christian Schott, Alan Proctor Thomson, Stephen Marshall


	A PROFESSIONAL CHEF’S REFLECTIONS ON THE IMPACT OF KITCHEN TECHNOLOGY ON THE RELEVANCE OF CULINARY E
	David Sherlock


	EXAMINING THE RELATIONSHIPS BETWEEN MARINE TOURISM AND MARINE PROTECTION IN AKAROA, NEW ZEALAND 

	Michael Shone, Jacqueline Rose, Stephen Espiner, Suky Thompson, Emma Stewart


	UNDERSTANDING THE RELATIONSHIP BETWEEN MOTIVATIONS AND EXPERIENCES OF OLDER AUSTRALIAN TRAVELLERS TH
	Lintje Sie, Ian Patterson


	THE OLDER FLIGHT ATTENDANT: TREASURED OR DREADED?

	Jennifer Small, Candice Harris


	‘THE BEST JOB IN THE WORLD’? TOURISM YOUTH EMPLOYMENT EXPERIENCES 

	David Solnet, Richard Robinson, Maria Golubovskaya, Chelsea Bell, Alison Poulsen


	AUTHENTIC LEARNING, ASSESSMENT, AND THE WORK-READY STUDENT: A CASE STUDY OF AN UNDERGRADUATE TOURISM
	Paul Stolk, Jo Hanley


	IMPACTS OF SERVICE INNOVATION IN THE AUSTRALIAN LUXURY HOTEL SECTOR

	Juliet Tan


	THE UBIQUITOUS TIDE OF UBER: DISRUPTIVE INNOVATION IN TOURISM AND HOSPITALITY

	Aaron Tham


	“WE’LL BE BACK”: VISITOR EXPERIENCES OF ECOTOURISM, CONSERVATION AND NATURE IN SOUTHERN NEW ZEALAND

	Anna Thompson, Sze-En Lau


	NEOLEADERS: KEEPING AFLOAT IN RISING TIDES SEGMENTATION OF ATTENDEES TO A CHRISTIAN LEADERSHIP CONFE
	Aaron Tkaczynski


	A PEOPLE- CENTRED APPROACH TO DESTINATION PLANNING AND MANAGEMENT: A PARADIGM SHIFT TOWARD SUSTAINAB
	Hoai-Nam Vu, Rob Hales, Charles Arcodia, Lisa Beesley-de Andrade


	CAPTIVE WILDLIFE TOURISM: IDENTIFYING AND LINKING PARTICIPANTS’ ENVIRONMENTAL BEHAVIOURAL OUTCOMES W
	Kaye Walker


	A MARKET POSITIONING APPROACH TO UNIVERSTY: INDUSTRY COLLABORATION IN TOURISM 

	Gabby Walters, Lisa Ruhanen


	SENSATIONALIST MEDIA REPORTING OF TOURISM DISASTERS: IMPLICATIONS FOR DESTINATION MANAGERS

	Gabby Walters, Judith Mair


	THE ELEPHANT IN THE ROOM: THE ACCIDENTAL PROSTITUTION OF HOSPITALITY SERVICE WORKERS

	Beth Waudby, Jill Poultson


	THE MONSTER UNDER THE BED? INSIGHTS FROM A COMPARISON OF ONLINE AND FACE TO FACE MODES OF TEACHING A
	Brian Weir, Naomi Dale, Marg Deery


	THE MOTOR MUSEUM OF POPULAR CULTURE: PRESENTING THE NATIONAL STORY OF ‘AUSTRALIA’S OWN CAR’

	Leanne White


	MEASURING THE SUCCESS OF TOURISM AND EVENTS QUEENSLAND’S “INSTAMEET” CAMPAIGN

	Darryl Woodford, Katie Prowd


	ASIAN WOMEN, SOLO TRAVEL: A CONCEPTUAL FRAMEWORK OF RISK IN THE GENDERED AND CULTURED TOURISM CONTEX
	Elaine Yang, Catheryn Khoo-Lattimore, Charles Arcodia 


	INFORMATION SOURCES FOR TRAVEL DECISIONS: USE OF INTERNET VS OTHER INFORMATION BY THE CHINESE STUDEN
	Manli Zhu, Betty Weiller, Martin Young, Yun-Lok Lee


	ENCLAVE RESORT TOURISM IN MALDIVES: DESTINATION DEVELOPMENT AND RESISTANCE TO CHANGE

	Shahida Zubair, David Bowen, Levent Altinay




