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Abstract

Agritourism has proved to be a viable diversification strategy for farmers to enhance their quality of
life and, prior to COVID-19, had gained ground in terms of not only visitor numbers and demand but
also attention from practitioners and policymakers. Despite such growth, not much attention has been
paid to the range of elements that comprise the agritourism network and its impacts on local
development as perceived by host communities. This doctoral research addressed this gap by
conducting a case study focused on Thuy Bieu village, an area well known for agritourism practices
based on its iconic pomelo.

To advance the understanding of agritourism in terms of its stakeholder network and its
impacts on the local community, this research adopted a subjective epistemology viewing knowledge
as socially constructed through language and interaction, and a qualitative approach using interviews,
observation and social network analysis techniques. A conceptual framework encompassing three key
elements (the agritourism system, its related impacts, and host perceptions) underpins the research,
along with network-related theories (stakeholder and network theory) and perception-related
approaches (social exchange and social representation theory). The qualitative approach used here
represents a departure from the quantitative methods which tend to dominate other research studies
in the field.

The findings show that the agritourism system of Thuy Bieu comprises a wide range of
agritourism stakeholders connected to each other through various interactions that revolve around the
exchange of diverse resources. The thesis also reveals varying degrees of local people’s involvement
in tourism practice which, in turn, influences their perception of the impact agritourism has on
community development and, accordingly, their responses to the phenomenon.

The thesis adds distinctive theoretical and methodological contributions to the growing body
of literature on agritourism and its links to sustainable local development. The study achieves its
objectives of: (1) developing the agritourism system model encompassing key stakeholders and their
interrelationships at a local scale, (2) conceptualising agritourism as a tool for sustainable local

development and, (3) advancing the incipient understanding of this phenomenon in Vietnam. The
ii



thesis will benefit local authority and agritourism practitioners by providing empirical evidence upon
which to base policies and strategies that facilitate desired development outcomes. With a strong
focus on sustainability and a detailed understanding of local community perspectives, the thesis
reinforces the recognition of agritourism as a tool for sustainable development worldwide. This thesis
encourages the implementation and development of agritourism in more communities, especially

those in developing countries aiming for sustainable development.
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CHAPTER 1: INTRODUCTION

Chapter One begins with the rationale and significance of the study. The research objectives and
questions that guide the thesis are then presented. The chapter concludes with an overview of the
broader thesis structure.

1.1. Rationale and significance of the study

Having long been one of the world’s largest economic sectors, tourism had consolidated its position
by 2019, contributing 10.3% of global GDP and 1 in 10 jobs around the world (WTTC, 2019).
Industry performance was notably strong across Asian countries and Vietnam was no exception,
ranking 3rd in the list of fastest growing tourist destinations in 2017 (UNWTO, 2018). In 2019,
Vietnam received 18 million international arrivals and 85 million domestic arrivals who spent
VND755,000 billion (NZD46.3 billion) in the economy (VNAT, 2020). The country’s tourism sector
has also experienced exponential growth in the direct contribution of travel and tourism to GDP, from
6.5% in 2015 t0 9.2% in 2019 (VNAT, 2020).

While expanding on both the global and national level, tourism has also gained considerable
attention as a tool for economic development at a local scale (Karampela et al., 2016; Rogerson &
Rogerson, 2014; UNCED, 1992). The question of how to develop the industry while maintaining
local quality of life and a community’s unique identity has emerged as a common concern for most
countries in the world due to the potentially adverse impacts associated with the industry (Drazenka
et al., 2019; Milne & Ateljevic, 2001; Wall & Mathieson, 2006). Thus, tourism policymakers and
practitioners are developing various strategies and creating forms of tourism to create more
sustainable development outcomes, and among these, agritourism has rapidly gained popularity
(Ammirato et al., 2020; Gil Arroyo et al., 2013).

Agritourism not only offers visitors the chance to experience the agricultural landscape and
take part in the farming process for recreational and educational purposes, but also helps farmers to
gain additional income and diversify their agricultural activities (Barbieri & Mahoney, 2009;

Fleischer & Tchetchik, 2005; Ollenburg & Buckley, 2007; Veeck et al., 2006). Examples of
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agritourism practices include staying in a farmhouse; visiting wineries or crop mazes; and feeding
animals, milking cows or picking your own fruit (Barbieri & Mshenga, 2008; Phillip et al., 2010;
Wilson et al., 2006). As policymakers and practitioners have progressively realised the importance of
agritourism, there has been a concomitant need to gain a deeper understanding about this practice and
its related development outcomes, especially in developing countries (European Commission, 2006;
Streifeneder, 2016).

There is a particularly critical need to examine agritourism’s impacts on community
development from the viewpoint of local residents. As Rogerson and Rogerson (2014) pointed out,
the implications of agritourism on local development have yet to receive commensurate attention. In
fact, much available research in agritourism is about the businesses that comprise the supply side and
tourist demand side, but little attention has been focused on broader community dimensions
(Drazenka et al., 2019; Flanigan et al., 2014; Tew & Barbieri, 2012). The thesis aims to address this
gap by providing insights into community perspectives on how agritourism influences local
development.

Agritourism is a complex phenomenon that is differentiated by the socio-economic and
environmental characteristics of individual territories (Dubois & Schmitz, 2013; Frochot, 2005;
Poto¢nik-Slavi¢ & Schmitz, 2013). While developing countries, especially those in Asia, are
becoming well known as agritourism destinations for tourists coming from developed nations and
urbanised areas, little attention has been paid to this practice in the region in general and Vietnam in
particular (Karampela et al., 2016; Karampela et al., 2017; Karampela & Kizos, 2018). It is critical
that more examples of agritourism practice from the Asian context are studied and shared and this
thesis aims to fill a significant geographical gap in the world map of agritourism literature by adopting
a case study in Vietnam.

The significance of this research also lies in its theoretical and methodological contributions.
Building on the concept of the agritourism system model introduced by McGehee (2007), the research
seeks to develop a comprehensive understanding of the agritourism network that encompasses key

actors and the links that exist between them at a local scale. While coordination among diverse local
2



stakeholders is a prerequisite to promote effective tourism and local development (Nogueira & Pinho,
2015), there has been very little research done on agritourism networks and, in particular, key
stakeholders and their interrelationships (Abrham, 2014; Partalidou & Koutsou, 2012; Soteriades et
al., 2009). This study will enrich the agritourism literature by advancing the agritourism system model
concept through a deeper understanding about who the key stakeholders are and how they interact
with each other.

A further area of significance is that this research uses social network analysis (SNA), the
application of which is still very recent in tourism-related research in general and agritourism research
in particular (Casanueva et al., 2016). Social network analysis is defined as the analysis of the
relationship between actors and the resource exchange between them (Wasserman & Faust, 1993).
This study will adopt SNA in a purely qualitative manner with the use of in-depth interviews and
observation. Though quantitative approaches dominate the SNA area in all fields of research, and
especially in agritourism, there is a growing consensus that qualitative methods can provide a viable
and valuable way to explore the diverse impacts associated with this type of tourism (Carpentier &
Ducharme, 2007; Heath et al., 2009). The adoption of a purely qualitative SNA in this research will
enable a deeper understanding of the different stakeholders involved in the agritourism network.

Most host perception research tends to focus on how the local community perceives tourism
impacts and often overlooks how they subsequently respond towards the tourists and tourism. The
research presented in this thesis is significant in that it stresses the importance of the response/reaction
of local residents towards agritourists and agritourism, considering perception—response as a closed
loop (Sharpley, 2014). This is critical because it is claimed by some to be more fruitful, from a
management perspective, to consider both perception and subsequent feedback/actions of residents
(Carmichael, 2000; Sharpley, 2014). The research will benefit local authorities and other agritourism
practitioners with empirical evidence that can support the development of policies, regulations and
strategies designed to facilitate the development of agritourism.

This doctoral study started in 2018 — at a time when the world had no idea of the far-reaching

impacts that COVID-19 was about to inflict. While the research process (research proposal, data
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collection, data analysis) was largely completed before the pandemic outbreak, it is important to
acknowledge that the COVID-19 crisis further adds to the significance of this study. The outbreak in
2019 has had a strong impact on the global tourism market, causing an abrupt halt of tourism traffic
(Wojcieszak-Zbierska et al., 2020). While agritourism has been affected by the pandemic, much like
the entire tourism sector, agritourism can offer visits to farms through short trips and domestic travel
is gaining more popularity with visitors in many contexts such as Poland (Wojcieszak-Zbierska et al.,
2020) and Finland (Niiniméki, 2020). The kind of low-volume and high-value tourism that often
characterises agritourism also suits the post-COVID rebuild of tourism in many regions around the
world. Furthermore, the current COVID-19 pandemic and its impact on international travel only
serves to highlight the need for Thuy Bieu and other destinations to better understand not only the
international but also the domestic market and to design products and services that both satisfy the
needs of these tourists and bring income to the farmers and the host community.

1.2. Research aim, objectives and questions

The overall aim of this doctoral study is to advance the understanding of agritourism in terms of the
nature and structure of its stakeholder network and its impacts on the local community.
Contextualised in the village of Thuy Bieu (Hue, Vietnam), which is well known for the practice of
agritourism, the study features three objectives, each of which is underpinned by specific research
guestions.

Research objective 1: To develop an agritourism system model that encompasses key stakeholders

and their interrelationships at a local level.
o Who are the key stakeholders in the agritourism network?
e How can links between stakeholders be better understood?

e How can network performance be understood and enhanced?

Research objective 2: To conceptualise agritourism as a tool for sustainable community development

through the examination of local residents’ perspectives.

e How does agritourism affect local community development?



o How are these impacts linked to the three pillars of sustainability: economic, socio-cultural,
and environmental?
o What are local residents’ perceptions of these impacts?

o What are local residents’ ensuing responses to agritourists and agritourism?

Research objective 3: To add distinctive theoretical and methodological contributions to the study of

agritourism and its links to community development.
o How does the system model developed contribute to a deeper understanding of the
agritourism stakeholder and network?
e How will an emphasis on, and understanding of the local people’s perspectives, benefit
agritourism researchers and practitioners?
o What are the strengths and weaknesses of adopting SNA in a purely qualitative approach?
1.3. Organization of the thesis
Chapter 2 presents a literature review covering agritourism, including its definition and development
around the world. This is followed by a specific review of the practice in the context of Vietnam. The
chapter then reviews network-related concepts and theories that underpin the development of the
agritourism system model, namely stakeholder theory, network theory and social network analysis,
all integrated into the agritourism context. The chapter goes on to explore the impacts associated with
agritourism and highlights the importance of gaining local community perspectives on these impacts.
The chapter concludes by highlighting the key gaps in the literature and how the thesis aims to address
them.

Chapter 3 presents the methodologies adopted in the research, describing the social
constructivist paradigm that guided it. The chapter outlines the reasons for choosing the qualitative
approach that underpins the work. A discussion of the triangulation strategy is presented next. The
chapter then gives a description of Thuy Bieu village, the case study of the research. Finally, the
overall research design is outlined with its two-phase data collection process and the data analysis

techniques.



Chapter 4 provides an overview of the case setting — Thuy Bieu village — in which the study
is contextualised. After a description of the geographic, historic, political and demographic
characteristics of the area, the chapter highlights the important role that agriculture and tourism have
played in the local development of this village. The development and current situation of these two
sectors — agriculture and tourism — is discussed in detail. The last section of the chapter addresses the
agritourism products and services that Thuy Bieu village has to offer and conceptualises this as a
jigsaw puzzle. This approach forms the basis for more detailed examination later in the thesis.

Chapter 5 constructs and describes the practice of agritourism in Thuy Bieu, featuring the full
range of products and services currently offered to tourists. This in-depth study of agritourism in
practice reveals related stakeholders with various degrees of involvement in agritourism and the links
that exist between them. As a result, two partial stakeholder networks are constructed, one for the
tourism-focused activities and the other for the agri-focused activities. The two networks are then
combined into a complete agritourism stakeholder network of Thuy Bieu. The last section of Chapter
5 describes the current situation of the complete agritourism stakeholder network, pointing out issues
to be solved to enhance the network’s performance and to better assist the development of agritourism
in the village.

Chapter 6 builds up a picture of the agritourism system of Thuy Bieu, encompassing key
stakeholders and their interrelationships, by applying social network analysis to the stakeholder
networks revealed in Chapter 5. This chapter delves into the system’s elements (nodes, links and
networks) to provide an in-depth understanding of the agritourism system. First, the nodes are
identified and described, followed by the links and then the networks. The system’s analysis also
serves as a basis for recommendations to improve the current system through better collaboration
between members. Among the various groups of stakeholders identified, the chapter brings into focus
the groups of local actors —i.e. those residing in the village — in terms of the resources they bring to
the agritourism sector and the different degrees of their involvement in agritourism in their village.

Chapter 7 provides detailed insight into the impacts of agritourism on the host community

from the perspective of the local residents. The chapter also analyzes how these impacts address and
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reflect sustainability-related frameworks and concepts as a basis to conceptualise agritourism as a
tool for sustainable development in Thuy Bieu. This discussion of the impacts of agritourism is
followed by an examination of the local residents’ reactions toward agritourism and agritourists. The
last section presents recommendations for agritourism development of the village.

Chapter 8 concludes the thesis with a synthesis of the findings on the agritourism system in
Thuy Bieu, the impacts this practice has on the local community and the responses it has engendered.
The chapter first discusses the conceptual framework and its value in enabling the research to achieve
its objectives. The chapter then presents the theoretical contributions made from the research. An
examination of the practical implications of the research is then presented, with a focus on raising the
awareness of agritourism among related stakeholders and enhancing the collaboration between them
towards the development of a sustainable tourist destination. Lastly, the chapter proposes a future
research agenda, using this thesis as a point of reference to point to research opportunities in the

agritourism area.



CHAPTER 2: LITERATURE REVIEW

This chapter presents a literature review that covers several dimensions. The review commences with
a detailed discussion of agritourism in terms of its definition, its typology, and the development of
related visitor experiences around the world. The chapter then introduces the current situation of
agritourism in Vietnam, examining its potential and challenges. The literature review goes on to
explore the development of the agritourism system model, exploring stakeholder theory, network
theory and the social network analysis as they apply to the agritourism context. The chapter also
discusses the importance of host perceptions in the tourism development process and what influences
these views. The chapter concludes by highlighting key gaps in the literature and demonstrating how
this study contributes to addressing these gaps.

2.1. An introduction to agritourism

2.1.1. Agritourism definition and typology

The late twentieth century witnessed a strong growth of interest in agritourism among various
stakeholders worldwide, from tourists to practitioners and policymakers (Chang et al., 2019; Sznajder
etal., 2009). This form of special interest tourism encompasses a variety of activities, including farm
stays, farm tours, winery tours, crop mazes, meal provision, on-site processing of agricultural goods
and pick-your-own fruit activities (Barbieri & Mshenga, 2008; Phillip etal., 2010). Agritourism offers
visitors a chance to experience the agricultural process and the farm landscape for recreational and
educational purposes. Agritourism can also serve as a diversification tool for farmers, allowing them
to gain additional income, while also providing a strategy for governments to boost sustainable local
development (Hara & Naipaul, 2008; Ollenburg, 2008).

An examination of the literature reveals a number of terms that are often used interchangeably
with agritourism, including farm-based tourism (Evans & llbery, 1989; llbery et al., 1998), vacation
farms (Weaver & Fennell, 1997), farm tourism (Clarke, 1996; Ollenburg & Buckley, 2007;
Oppermann, 1995), agrotourism (lakovidou, 1997; Kizos & losifides, 2007) and rural tourism

(Roberts & Hall, 2001). The term “agritourism” appeared in the literature in the last quarter of the
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twentieth century and has become increasingly popular in the literature (Sznajder et al., 2009). In fact,
the researcher’s analysis of the number of entrances found on scientific databases (Scopus, Taylor &
Francis, ScienceDirect, Wiley, Emerald, SAGE and EBSCO Host) shows that agritourism is used
more frequently than other previously mentioned labels. Etymologically speaking, agritourism is the
best term to reflect the hybrid nature of this phenomenon, which merges the elements of two distinct
industries — agriculture and tourism (Das & Rainey, 2010).

Among the various labels used interchangeably with agritourism, rural tourism has proven to
be the most common. Indeed, the two terms — agritourism and rural tourism — are so strongly
interlinked that some authors explicitly characterise agritourism as “a specific type of rural tourism”
(Marques, 2006, p. 151) or “rural tourism conducted on a working farm” (Clarke, 1999, p. 27). In
other words, agritourism has been considered as a subset of rural tourism in many regions (Kizos &
losifides, 2007; Marques, 2006). However, they are not identical in some European countries where
rural areas also fulfil other non-agricultural functions (e.g., crafts, services, trade) (Sznajder et al.,
2009). Furthermore, agritourism has evolved so much that it takes place not only in rural areas but
also in peri-urban and urban areas (Streifeneder, 2016).

Agritourism has been defined differently by a range of authors (Dubois & Schmitz, 2013;
Poto¢nik-Slavi¢ & Schmitz, 2013). Gil Arroyo et al. (2013) defined agritourism as “farming-related
activities carried out on a working farm or other agricultural settings for entertainment or education
purposes” (p. 45). Agritourism is also widely known as a complementary activity to agriculture,
enabling farmers to generate extra income by welcoming and catering for tourists on their farms. This
thesis adopts the definition of agritourism used by the Thai Bureau of Farmers Development (2005),
which covers a variety of activities, namely visiting a farm, taking part in farm-related activities (i.e.,
fruit picking), visiting a local village to learn about rural lifestyles (Berno et al., 2020; Seisawatwanit,
2013; Songkhla & Somboonsuke, 2013). This definition is broad enough to encompass the diverse
and nascent agritourism activities in Vietnam and also derives from a not dissimilar regional context.

Given the extensive global and national portfolios of agritourism products and services, many

attempts have been made to categorise these activities. Sznajder et al. (2009) broadly classified
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agritourism products and services into nine groupings: agri-accommodation, agri-food service,
primary agritourism, direct sales, agri-recreation, agri-sport, agritainment, agri-therapy and cultural
tourism. Phillip et al. (2010) clarified definitional elements of agritourism, namely the type of farm
(working, non-working); contact with agricultural activity (direct, indirect, passive); and the
authenticity of the experience (authentic, staged). Phillip et al.’s (2010) heavily cited work provides
a typology framework for agritourism activities, including non-working farm agritourism (NWF);
working farm, passive contact agritourism (WFPC); working farm, indirect contact agritourism
(WFIC); working farm, direct contact staged (WFDCS); and working farm, direct contact, authentic
agritourism (WFDCA). This categorisation serves as a starting point for later typology-based studies
and further discussion of agritourism’s definition (Flanigan et al., 2014; Gil Arroyo et al., 2013;

Streifeneder, 2016).

2.1.2. The development of agritourism in the world

There are various factors that drive the formation and development of agritourism, from both the
supply and demand side. In the face of the decline of commodity prices due to the 20082009 world
economic crisis, farmers have adopted agritourism as a diversification strategy that helps to fight off
many challenges such as decreasing income from agriculture, declining crop production,
abandonment of farming employment and rural-urban outmigration (Terzioglu & Gokovali, 2016;
Vogt, 2013). Agritourism is also appealing to farmers since it enables a better use of their agricultural
assets and products (Ammirato, 2010). In other words, farmers use the spare space on their farms and
the unused agricultural produce to provide agritourism services to tourists and gain economic benefit
from that activity. As for the demand side, consumers are paying more attention to food quality,
provenance, safety and eco-friendly practices (e.g., organic food), and prefer a shorter food supply
chain (e.g., “zero kilometre” food) where producers and consumers are in the one place (Ammirato
et al., 2020; Valls et al, 2019). The ability of agritourism to support the development of a local
experience and sense of place is considered by researchers to be a major “pull” factor that influence

tourists to choose this activity (Ciolac et al., 2019; Telfer & Sharpley, 2008; Torquati et al., 2017).

10



Agritourism has now become one of the fastest growing niche tourism markets in the world
(Chang et al., 2019; Malkanthi & Routray, 2012). In fact, a recent report by Fortune Business Insights
pointed out that “the global agritourism market size was valued at USD69.24 billion in 2019 and was
projected, prior to COVID, to reach USD117.37 billion by 2027, exhibiting a compound annual
growth rate of 7.42 during the forecast period” (Fortune Business Insights, 2020).

Given the prevalence of agritourism practice around the world, it is enlightening to review
the differences between this phenomenon in developed countries and their developing counterparts.
The former, also referred to as “the established markets”, includes countries in North America (the
USA, Canada) and Europe (Italy, Germany, France, etc.); the latter, also called “the new entrants”,
covers nations in other parts of the world such as Asia (China, Taiwan, Thailand, Sri Lanka, Japan),
Africa (South Africa, Nigeria), South and Central America, and Pacific Islands (Fiji, Vanuatu).

Commensurate with its relatively early development, agritourism in established developed
world markets has reached a relatively mature stage with high numbers of practitioners (agritourism
farms and agritourists). In fact, these countries have such an extensive history of agritourism activities
that, in some cases, the practice constitutes a major element in their national tourism economies (Back
et al., 2019; Sonnino, 2004). Agritourism has long been adopted as a viable diversification strategy
in the United States (Amanor-Boadu, 2013; McGehee, 2007). The phenomenon has also gained
popularity in European countries such as Spain, Germany and Italy as an instrument to increase the
profitability of agricultural markets (Mahaliyanaarachchi, 2017; Nilsson, 2002). At a regional level,
agritourism has become an activity, encouraged by European regional development policies, that have
a key role in fostering the resilience of rural areas (Maroto-Martos et al., 2020; Poto¢nik-Slavi¢ &
Schmitz, 2013). Given such levels of maturity, these developed countries also have a better
established framework for agritourism development, especially official definitions of the
phenomenon. In fact, some European countries (e.g., Italy, Spain, Slovenia and Poland) have legally
defined agritourism and have official sets of regulations governing the practice (Streifeneder, 2016).

In contrast to its development in the established markets of the developed world, the

agritourism sector in developing countries is characterised by its infancy and the need for an ongoing
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process to establish relevant products and policies to support the practice (Shah et al., 2020).
Developing countries have recently witnessed widespread implementation and rapid growth of
agritourism (Karabati et al., 2009; Qiu & Fan, 2016). Normally with small land holdings and
traditional agricultural practices, farmers in these countries have been affected more heavily by the
challenges of globalisation and the emerging opportunities of modern technologies (Hazell, 2015).
Agritourism is thus adopted as a tool to diversify income sources and generate positive social, cultural
and environmental impacts on local communities (Addinsall et al., 2017).

In Thailand, farmers benefit from agritourism through additional income and employment
opportunities (Choenkwan et al., 2016). Agriculture and tourism synergies in Nepal and Fiji also have
positive effects on the economy and rural livelihoods (Pandey & Pandey, 2011; Dolcy, 2015). Similar
evidence can be found in the context of Sri Lanka (Malkanthi & Routry, 2011).

Despite the increasing interest in agritourism, there is still little or no awareness of
agritourism experiences in much of the developing world because agritourism is neither formalised
nor defined by relevant authorities as a visitor experience or economic activity, or actively marketed
to consumers. In other words, although agritourism products and services exist in these destinations,
related stakeholders (tourists, local authorities, local communities) are still largely oblivious to the
nature and potential of the activity. This lack of awareness proves to be an obstacle in the development
of agritourism in these developing countries (Shah et al., 2020).

Given the wide range in development stages of agritourism and the specific socio-economic
and environmental characteristics of individual territories, it is evident that studies contextualised in
developed and developing countries tend to be different in terms of research interests and topics
(Dubois & Schmitz, 2013; Frochot, 2005; Poto¢nik-Slavi¢ & Schmitz, 2013). In established
developed markets, studies often cover an expansive list of topics ranging from the situation of
agritourism (Dubois & Schmitz, 2013; Roman & Golnik, 2019), its management aspects (e.g.,
entrepreneurship, success factors) (Hung et al., 2016), marketing dimensions (e.g., price, promotion,
visitor satisfaction) (Choo & Petrick, 2012; Kenebayeva, 2014a) and economic elements (regulations,

impacts of agritourism on development) (Lupi et al., 2017; Streifeneder, 2016). Meanwhile, in new
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entrant developing settings, research topics are often limited to more primitive or simple topics such
as the prospect or potential of the practice (Adisa, 2013; Mazlan & Juraimi, 2014; Sanchez-Martin et
al., 2019).

An examination of the literature also points to the different subsets of tourism that agritourism
belongs to. In the European context, agritourism is commonly promoted as a strategy for rural
diversification and development and is thus a subset of rural tourism, or in some case it is synonymous
with rural tourism. In contrast, in developing countries such as Thailand, Sri Lanka and the Bahamas,
agritourism is often considered to be a subset of community-based tourism. While local authorities in
these areas tend to promote the community-based tourism model, each locality has its own local
resources and strengths to develop a more specific set of tourism products, such as pro-poor tourism,
indigenous tourism or agritourism. In line with this point, agritourism studies in developing countries
often adopt a collective perspective; i.e., a group of entities, which in most cases is that of the
community (Bhatta & Ohe, 2019; Naidoo & Sharpley, 2016). This is different from the preferred
perspective adopted by researchers focusing on developed countries, where the perspective is a more
individual one, such as farmers, entrepreneurs or destination management organizations (DMOs) (see
Karabati et al., 2009; Phelan & Sharpley, 2011).

The constant expansion of agritourism practices has seen a concomitant increase in academic
interest (Valdivia & Barbieri, 2014; Weaver, 2011). This is reflected in a growing number of
publications across various disciplines and the expanding scope of research in the field of agritourism.
Papers on agritourism have been published in a wide range of journals located across a variety of
disciplines, ranging from tourism and hospitality through to agriculture, geography, rural studies,
sociology, environmental sciences and management. Most of the available research in agritourism is
about the supply side, concerning the types of farms and their products and/or services, and the
perceived benefits of agritourism for individual farmers or related organizations (Flanigan et al.,
2014; McGehee, 2007; McGehee & Kim, 2004; Ollenburg & Buckley, 2007; Tew & Barbieri, 2012).
Fewer studies focus on the demand side, and if they do, they usually emphasise visitors’ motivations,

impacts and perceived benefits (Chatzigeorgiou et al., 2009; Fotiadis & Vassiliadis, 2010).
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The vast majority of research in agritourism is case-study based and contextualised in a
specific territory. This can open space for criticisms regarding the broader applicability and
generalisability of findings. Nevertheless, the focus on case-based research is understandable given
the complexity of the experience being provided, its hybrid and relatively nascent nature, and its
context-dependent characteristics.

Most agritourism studies have adopted quantitative rather than qualitative methods. Indeed,
the larger part of the agritourism literature relies on survey, panel or census data. While this is
justifiable given the specific objectives of certain research, the use of a quantitative approach in
research can be deemed to be “simplistic and theoretically weak” (Sharpley, 2014, p. 42). Thus, it is
positive to see more and more research in agritourism applying qualitative methods or mixed methods
in an attempt to understand the “why” instead of just describing the “what” of the phenomenon (Ispas

etal., 2019; Yu & Spencer, 2020).

2.1.3. Agritourism impacts and sustainability
Research on agritourism impacts has proliferated owing to the need to understand the effects that this
type of tourism has on related stakeholders and host environments. Impact studies have been
undertaken in various countries around the world, ranging from the United States and European
countries to Malaysia, Serbia, Kazakhstan, Vanuatu, Jamaica and Peru (Addinsall et al., 2017;
Anderson, 2017; Gil Arroyo et al., 2019; Kenebayeva, 2014b; Petrovié¢ et al., 2017; Tiraieyari &
Hamzah, 2011). The researcher’s review of agritourism literature also shows that impact-focused
research receives the most funding and sponsorship, which demonstrates the considerable attention
that various parties give to this research area.

Several researchers speak favourably of agritourism’s impacts on a variety of stakeholders
(Busby & Rendle, 2000; Dubois & Schmitz, 2013; Fotiadis & Vassiliadis, 2010; Tew & Barbieri,
2012). The practice of agritourism benefits not only farmers and their households with additional
income but also the broader community through local employment and stimulation of local businesses

(Barbieri & Mshenga, 2008; Veeck et al., 2006). Given that these impacts are widely recognised, the
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practice of agritourism has been endorsed by not only individual practitioners (farmers, tour
operators, etc.) but also governmental and international bodies (Italian government, EU, etc.) (Gil
Arroyo et al., 2013; Streifeneder, 2016).

Several authors have attempted to link agritourism impacts to host community development.
Lupi etal. (2017) explored agritourism’s contribution to rural development in Italy, emphasising that
landscape and environmental variables are important in shaping farmers’ decision to engage in
agritourism and that agritourism has positive impacts on the landscape and the environment and
reduces depopulation. Naidoo and Sharpley (2016) argued that when compared with resort-focused
“enclave” tourism, agritourism is more positive in contributing to community well-being. While the
literature discussed above adds real value through its analysis of agritourism impacts, it mostly adopts
a quantitative approach which is not always capable of providing deeper insight into the reasons
behind why local residents perceive agritourism in the way they do.

It is also necessary to acknowledge some negative aspects of agritourism recorded in the
literature. Concerning the opportunity cost of resources, Bernardo et al. (2004) mentioned that
agritourism farmers need to invest their time and capital in providing tourism services, thus diverting
these resources away from agricultural production; that is, away from their core competency. Besides,
the challenge of finding reliable labour to do the farm work may increase due to the seasonality of
agritourism (Halim, 2016; Kline & Milburn, 2010). Cassel and Pettersson (2015) noted that female
entrepreneurs in Sweden must cope with conflicts and tensions between tourism and agricultural
production. From a demand side, it has also been noted that agritourists’ behaviours can scare the
animals and threaten the crop cultures, either deliberately or through ignorance (Archer et al., 2005;
Frent, 2016).

Given the predominance of its positive impacts, agritourism has often been positively labelled
as a “key factor for local development” (Mastronardi et al., 2015), a “smart diversification solution”
(Dubois & Schmitz, 2013), and a useful economic diversification strategy worldwide (Nickerson et
al., 2001; Tew & Barbieri, 2012). The impacts associated with this form of tourism are often tightly

linked to sustainability-related concepts, such as sustainble development, sustainable tourism.
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Sustainability is of even more importance and popularity in this era when various global issues (e.g.,
agriculture survival, food security) challenge governments. The recent emphasis on “reimagining”
tourism in the wake of COVID-19 has also focused heavily on building the sustainability of the
industry. Agritourism has emerged as having a role to play in the response to these challenges (Khanal
& Mishra, 2014; Thomas et al., 2018; Valdivia & Barbieri, 2014).

Sustainable development was originally defined as “development that meets the needs of the
present without compromising the ability of the future generations to meet their own needs”
(Brundtland Commission, 1987). It implies simultaneous systemic changes in the pillars of the “triple
bottom line”; that is, in the social, economic and environmental dimensions (Bramwell & Lane, 2014;
UNWTO, 2015). Drawing on this definition, the sustainable tourism concept has been addressed in
considerable detail within both the tourism literature and in practice (Bramwell et al., 2017; Mellon
& Bramwell, 2016). In fact, tourism is considered as a factor of sustainable development if it can
maintain a balance between economic prosperity, social justice and environmental quality (Elkington,
1997). In other words, sustainable tourism is supposed to “make optimal use of environmental
resources, respect the socio-cultural authenticity of host communities, and provide socio-economic
benefits to all stakeholders” (Shen et al., 2009, p. 126).

Many studies have shown evidence of the close link between agritourism and sustainability
(Barbieri, 2013). In fact, various authors have come to the agreement that agritourism helps enhance
the sustainability of rural areas through creating jobs, generating additional income for local people,
and preserving the cultural and natural heritage of the destination (Poto¢nik-Slavi¢ & Schmitz, 2013,;

13

Streifeneder, 2016). Considering agritourism as “a sustainable development and diversification
strategy for rural communities”, Kim et al. (2019) pointed out that agritourism has many positive
economic and non-economic impacts on rural communities, such as improvement of farmers’ lives
and sustainable agriculture. Adamov et al. (2020) also claimed that agritourism can economically
support rural regions and provide opportunities to create sustainability in these areas.

Among the efforts made to analyse agritourism sustainability, a recent review by Ammirato

et al. (2020) provides a holistic view of different perspectives from which agritourism impacts were
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examined within the scientific literature and how they relate to sustainable development. This
research provides an “agritourism sustainability matrix”, as shown in Table 2.1. Agritourism impacts
can be classified into three perspectives — economic, social and environmental — and into two levels
of impact — macro (community, region, industry) and micro (individual farm/actor). The matrix
provides a useful framework to examine the huge and diverse range of agritourism impacts discussed

in the literature.

Table 2.1 Agritourism sustainability matrix

. . . . Environmental
Economic perspective Social perspective .
perspective
+ Stimulus for other local | + Recovery of roots, + Natural and landscape
Macro activities and boosting folklore, and traditions resources maintenance/
level local economies + Educates visitors Biodiversity and
+ Infrastructure toward agriculture and the | environmental protection
investments rural world
+ Alternative source + Provide alternative job | + Responsible use of raw
income for the farmer/ opportunities to family materials and natural
. Business diversification members resources/ Waste reduction
Micro .
+ Distribution channel + Enabler of
level .
for farm product/ emancipation of women
Developing new market
niches

Source: Ammirato et al., (2020).

From an economic perspective, agritourism can boost profits, supplement farmers’ incomes,
create jobs and provide marketing opportunities for other farm produce (Hegarty & Przezborska,
2005; McGehee, 2007; Yang, 2012). In their study on the benefits of agritourism as perceived by
farmers in Missouri, Tew and Barbieri (2012) emphasised that agritourism has a positive effect on
the marketing and development of farm businesses, contributing to their economic prosperity. This
finding is in line with the views of Malkanthi and Routry (2011) who, in the context of Sri Lanka,
stated that agritourism can generate additional income through the provision of agro-products and
farm activities.

In terms of socio-cultural factors, agritourism can help to preserve rural heritage and

traditional cultures, and strengthen community pride and farmers’ identity (Barbieri, 2019; LaPan &
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Barbieri, 2014; Ollenburg & Buckley, 2007). In their study on women’s agritourism businesses in
Southern France, Annes and Wright (2015) suggested that agritourism enables women to cultivate
their personal empowerment strategies, contributing to the gender equality process in society. LaPan
and Barbieri (2014), in their research on the linkage between agritourism and heritage preservation,
also suggested that this form of tourism can be a suitable tool to preserve tangible heritage.

In terms of the environmental dimension, agritourism can contribute to the protection of
ecosystems, conservation of natural resources, and retention or even improvement of rural
surroundings (Choo & Jamal, 2009). Agritourism can encourage farmers to adopt responsible farming
practices such as organic farming and on-farm biodiversity conservation (Shah et al., 2020). And
Calza et al. (2018) asserted that ecological improvements in destroyed rural regions are among the
advantages that agritourism offers to the host communities.

Some studies have discussed how agritourism can serve as a tool towards the achievement of
the United Nation’s Sustainable Development Goals (SDGs). As part of the 2030 Agenda for
Sustainable Development approved by the United Nations General Assembly in September 2015,
seventeen SDGs serve as a framework through which regions and countries can guide and measure
their contribution to sustainable development worldwide (UNWTO, 2015). Representing 10% of the
world GDP in 2015, tourism proves to have “the potential to contribute, directly or indirectly to all
of the goals” (UNWTO, 2015). As an emerging form of tourism, agritourism is no exception. For
example, Gil Arroyo et al. (2019) and Annes and Wright (2015) both argued that agritourism
development contributes to female empowerment in the community — which is SDG 5. However, not
many agritourism studies have discussed the link between this form of tourism and the SDGs. Indeed,
as well as facilitating SDG 5 “Gender Equality”, agritourism can contribute to SDG 1 “No Poverty”,
SDG 8 “Decent Work and Economic Growth” and SDG 11 “Sustainable Cities and Communities”

(UNWTO, 2018).
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2.1.4. Agritourism practice in Vietnam

Due to fluctuating primary commodity prices, urbanisation, and industrialisation, Vietham has seen
a decrease in its number of farmers nationally and the contribution of agriculture to the country’s
GDP. Following a common trend among developing countries, Vietnam has shifted from an
agricultural-based to a service-driven economy, paying more attention to developing tourism.
Tourism in general and agritourism in particular have been adopted in the country as a strategy for
economic development (Sinclair, 1998; VPM, 2020).

Figure 2.1 provides some examples of the various agritourism products being offered
throughout the country. In the northern mountainous region, travelers are invited to Moc Chau farm
in Son La province, where they can admire the stunning terraced rice paddies, and experience the
local culture of ethnic villages in Hoa Binh, Son La, Lao Cai and Ha Giang provinces. In the northern
region, a wide range of agritourism tours have been designed, allowing visitors to explore agricultural
activities in Ninh Binh and Hai Duong provinces, and study traditional crafts in Bat Trang pottery
village, Van Phuc silk village and Dong Ho village where folk painting is made. Even in the capital
city, Hanoi, the model of agricultural production tied in with community-based tourism has been

introduced in the suburban districts of Ba Vi, Dong Anh and Thuong Tin.
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Figure 2.1 Agritourism highlights in Vietnam
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One of the most well-known agritourism hubs is Tra Que vegetable village (Hoi An) in the

central region. It is common to see groups of international tourists wearing the traditional brown

costumes of local farmers, with slippers and conical hats, in the field learning how to grow, water and

harvest herbs and vegetables, or perhaps riding buffalos around the village. At a higher altitude in the

central highlands, the city of Da Lat is also very sought after for its agritourism products, including

picking your own strawberries, exploring giant pumpkin farms, and admiring the brightly coloured

flowers at Dalat Hasfarm, one of the biggest flower producers in the country. Elsewhere in the

country, holidaymakers can embark on tours to coffee plantations in Buon Me Thuot city, the regional

“capital of coffee”. And to the south, famous for its fruit-laden orchards and floating markets, the



Mekong Delta provinces are filled with tourists all year round, travelling along its zigzagging canal
system, harvesting fruit in gardens or rice from the paddy fields.

It is obvious that, from the north to the south, each region and locality has something different
to offer to both domestic and international tourists, making for a diverse agritourism product portfolio
for the country. Vietnam’s great agricultural foundation and tradition makes it possible to develop
agritourism throughout the country. In fact, Vietnam ranked 4th in the list of countries in the world
that exported the highest dollar value worth of rice in 2019 (Workman, 2019) and 37.22% of the
population was employed in agriculture (World Bank, 2019). For Vietnamese people, agriculture is
so important that it infuses all aspects of their lives, especially their history and culture. The
friendliness and hospitability of Vietnamese farmers is another factor that is marketed to attract
domestic and international tourists alike.

Vietnam is no exception to the common scenario of agritourism development in developing
countries. This type of tourism is a relatively new phenomenon in Vietnam and is very much in its
nascent phase. Thus, there is not yet “a clearly defined and well marketed agritourism product” and
“there was little/no awareness that agritourism experiences existed as it is yet to be formalised by
relevant authorities as an actual product” (Shah et al., 2020, p. 207). According to the Head of
Vietnam National Administration of Tourism (VNAT), the practice of agritourism in the country has
been small in scale and dispersed in nature and there is much potential to “unlock” the sector. Indeed,
not much attention was officially paid to this phenomenon until a workshop held on 30 March 2018
by VNAT, titled “Orientation for agritourism development from the perspective of product and
market” (Hong Thuy, 2018). This signaled an increasing interest, from both academics and
practitioners, in this type of tourism and highlighted the need for more research and development in
Vietnam.

The workshop pointed out that the implementation of agritourism in the country has been
largely sporadic and has often failed to create unique attractive products and professional services
(Hong Thuy, 2018). Moreover, the lack of planning, strategy and training is holding back those who

wish to develop this form of tourism on a larger scale as farmers have shown a lack of skills in serving
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tourists and coordinating with travel agents to promote their agritourist sites to visitors. The workshop
called for a national master plan for agritourism development and positive support from relevant
agencies as well as connections among communities and locals to tap into the potential of this industry
sector.

Positive outcomes from agritourism have been confirmed in some settings with stable income
benefits being recorded for farmers and businesses (Hong Thuy, 2018). According to the Vietham
National Administration of Tourism, agritourism has facilitated the socio-economic development of
many localities, making them more attractive to visitors while generating income for local farmers
and agricultural enterprises. However, it is necessary to develop more unique products and strategies
to increase visitor spend in order to sustainably benefit residents and their local communities. Given
a promising annual increase of 20%-30% in demand for agritourism reported by the Ho Chi Minh
City Tourism Department, agritourism in Vietnam has considerable untapped potential (Luu, 2018).
This practice has such bright prospects that it is seen as an inevitable trend for tourism and agriculture
in Vietnam (Hong Thuy, 2018).

2.2. The development of an agritourism system model

In a review of sustainable tourism, Bramwell et al. (2017) highlighted a growing interest in “systems
perspectives on (un)sustainable tourism” and emphasised the relevance of analysing the “complex
interconnections around social systems and between human and natural systems” (p. 3). As defined
by Meadows and Wright (2009), a system is a group of interrelated elements acting and performing
specific functions over time. In the case of an agritourism human system, or agritourism system for
short, the system comprises the agritourism stakeholders, their resources, and their interactions.

The “agritourism system model” proposed by McGehee (2007) is the first system-related
work in the agritourism arena. The model covers the identification of agritourism stakeholders and
an assessment of their needs and obstacles based on Weber’s formal and substantive rationality. The
research focus of McGehee’s work is limited to only three groups of stakeholders (agritourists,
agritourism businesses and DMOs), leaving other important actors, including the local community,

out of the discussions. Babieri (2017) later developed the “Agritourism System’s Approach” that
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includes the farmer, family and society as layers, which has been operationalized in Savage et al.
(2020)’s work. This approach aims to “capture the interconnections among the entrepreneurial farmer
(as the system’s nucleus), within expanding concentric circles (layers) representing the farm
household (including both the family dynamics and business). Holistic evaluations of agritourism
should take into account aspects from each layer” (p. 4) for the successful implementation of
agritourism (Savage et al., 2020).

To understand and potentially enhance an agritourism system, it is useful to consider
stakeholder theory and network theory and how to integrate these two theories into the context of

agritourism using a social network analysis approach.

2.2.1. Stakeholder theory

Originating from strategic management in the early 1960s, stakeholder theory has been adopted
widely in marketing, management and, more recently, tourism research (Nogueira & Pinho, 2015).
The concept of a stakeholder is defined differently by various authors. As Carroll (2009) put it,
stakeholders are “those groups or individuals with whom the organization interacts or has
interdependencies. .. and who can affect or is affected by the actions, decisions, policies, practices or
goals of the organization” (p. 10). Stakeholders are also referred to as groups or individuals with an
interest in a specific area (Cooper et al., 2009; Wood & Gray, 1991). Given this research’s focus on
the local community which consists of various different members, the thesis adopts the interpretation
by Freeman (1984) who defined stakeholders as “any group or individual who can affect or who is
affected by the achievement of the organization’s objectives” (p. 25).

Various typologies of tourism stakeholder can be found in the literature (Singh, 2012).
Mclntryre et al. (1993) defined three key stakeholder groups as major actors for sustainable tourism
development; namely, the industry, environment supporters and community/local authority.
Likewise, Timur and Getz (2008) identified in the context of sustainable urban tourism three clusters
of key stakeholders: government, local community and industry. In the context of rural tourism

development, Ammirato and Felicetti (2013) examined three groups of stakeholders — agritourism
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farmers, local suppliers and local workers — with all being seen as part of the “agritourism rural
network”.

In an UK-based case study examining stakeholder involvement in sustainable tourism,
Waligo et al. (2013) classified stakeholders more specifically into eight groups: businesses, residents,
government, special interest groups, employees, boards of directors, educational institutions and
visitors. Safti¢ et al. (2011) joined the typology conversation with a broader categorisation
incorporating two groups of stakeholders in the context of Croatian tourism: primary stakeholders,
which includes local and central government officials, DMQOs, providers of attractions
accommodations and services, local communities and tourists; and secondary stakeholders, which
covers community groups, advisory boards, media, retail operators, and research and education
institutes. The above classifications serve as an important reference point for this thesis, and the case
study research will look to potentially identify the best category fit with these categories and/or

develop other dimensions or classifications.

2.2.2. Network theory and social network analysis

Each stakeholder controls certain types of resources (i.e., capital, expertise, knowledge) and when
stakeholders interact with one another by exchanging such resources, a network is formed (Bramwell
& Lane, 2014; Gamm, 1981). A network can be referred to as a system consisting of organizations
and their relationships (Aquino et al., 2018). The entities within a network can be linked either directly
or indirectly through interactions such as exchange of resources or sometimes conflicts and hostility
(Timur, 2010). A range of network-related interactions has been recorded in the tourism literature.
For example, Nogueira and Pinho (2015) investigated the exchange of marketing information,
administrative resources, human resources, training and financial resources between stakeholders in
the context of Portuguese rural tourism, while Tinsley and Lynch (2001) examined informal tourism-
related networking in a rural destination in the West Coast of Scotland among various tourism players

such as hotels, bed and breakfasts, gift shops, art, grocery stores and craft shops.
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Since it has been long recognised that “a destination is a system which consists of relations
that are likely to influence destination stakeholders’ opportunities, constraints, behavior, or values”
(Timur & Getz, 2008, p. 447), it is most fruitful to investigate stakeholders along with their
relationships in the system as a whole. Social network analysis can be adopted, by integrating
stakeholder theory with network theory, to investigate the whole system. According to Mahon et al.
(2004), social networks are made up of a set of nodes that are linked by relationships. Nodes or
“actors” are entities, persons, organizations or societies (Katz et al., 2004); links or “ties” are any kind
of relationship between these actors, which is a unit of analysis in the network theory mentioned
above; and networks are the patterns created from the combination of all the actors and links within
the system (Timur, 2010).

There has been an increase in the application of network approaches in the tourism literature,
including in community-based tourism (lorio & Corsale, 2014), food tourism (Boesen et al., 2017;
Hall & Gossling, 2016), and geotourism (Fassoulas & Zouros, 2010). However, there has been only
relatively limited research into stakeholder networks in agritourism (Abrham, 2014; Partalidou &
Koutsou, 2012). Karampela et al. (2017) and Karampela et al. (2016) did consider stakeholder
networks in the context of Greece, but they served as just one variable in measuring the impacts of
agritourism on local development rather than as a key focus of the research. In this instance, the
stakeholders and their interactions were not able to be described in any depth because of the
limitations presented by the quantitative approach the research adopted. Another more recent study
(Li & Barbieri, 2020) also used SNA to evaluate information and education exchange within a major
association of agritourism. However, this study also failed to gain a deeper perspective on the
relationships as only a quantitative SNA was adopted. As Timur and Getz (2008) pointed out,
guantitative approaches are sometimes unsuitable to unveil the dynamics between the stakeholders
and their relationships.

Earlier network studies tended to rely on quantitative approaches that place an emphasis
primarily on network structure (Curran et al., 1993). In fact, structural analysis covers three features

of the network: the size (the number of nodes included), the centrality (the position), and the density
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(the interconnectedness of the nodes in the network). While the outcome of this analysis is rich in
guantitative information (i.e., frequency of contacts within the network), it provides very little
qualitative information in terms of the stakeholders’ background, the content of their relationships,
and an explanation of networking.

Network studies that adopt qualitative approaches have generated valuable information. In
their study on inter-firm collaboration in an Italian context, Corte and Aria (2014) shed light on the
vital role that individuals’ previous experiences and personal attitudes play in successful inter-firm
collaboration. Novelli et al. (2006) also drew an important conclusion from their work that
collaborative networks among tourism actors in the UK promote the improvement of tourism services
and marketing activities and enhance knowledge transfer within the destination. In brief, the
qualitative approach to network studies can aid considerably in revealing tourism stakeholders’ sets
of beliefs, values and attitudes, as well as the content and attributes of the relationships between
stakeholders within the network.

2.3. Host perception of agritourism and its influencing variables

2.3.1. The importance of host perception of, and support for agritourism

From a sociological perspective, Sharpley (2018, p. 12) defined tourism as a social phenomenon in
which tourists interact with other places and other peoples and undergo “experiences that may
influence their own or the host community’s attitudes, expectations, opinions and, ultimately,
lifestyles™. This definition spells out the importance of the two parties crucial for tourism — tourists
and the host community — and the relationship between them, which is also referred to as host-guest
relations (Smith, 1989). While the host population plays a significant role in shaping the experience
of the tourists, the guests, in turn, create a certain impact on the host community’s well-being and
development. It is widely accepted that the practice of tourism in a place serves as a stimulant to
development of that area and community; however, the host communities also suffer related negative
social and environmental impacts (DraZzenka et al., 2019; Milne & Ateljevic, 2001; Wang et al., 2018;

WTO, 1998). In other words, destination communities can face a so-called social dilemma, a trade-
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off between the good and bad impacts tourism brings to their communities (Telfer & Sharpley, 2016).
As Smith (1989, p. 11) put it, tourism can be “a mixed blessing” to the host population.

While it can generate favorable economic outcomes by creating jobs and increasing cash
flow, tourism can also result in social and environmental problems for the host destination when the
number of tourists exceeds the host capacity. In other instances, tourism may lead to the
overexploitation or destruction of natural resources, thus reducing the common pool resource
available for local people and their future generations (Holden, 2005; Marcinek & Hunt, 2019;
Ostrom & Field, 1999). If local communities perceive that the cost of tourism outweighs its benefits,
they will likely withdraw their support for tourism (Lawson et al., 1998).

Given the crucial part that host communities play in the development and sustainability of
tourism, growing academic attention has been paid to gaining an understanding of their perceptions
of tourism and its impacts (Higgins-Desbiolles, 2020; Sharpley, 2014). There is a growing consensus
among researchers that residents must perceive that the benefits of tourism outweigh its costs if the
industry is to be successful and sustainable in their community (Andriotis & Vaughan, 2003; Hussain,
2021; Pérez & Nadal, 2005; Visit Scotland, 2020). Zhang et al. (2006) proposed that it takes
harmonious relationships between various stakeholders, especially between host communities and
tourists, for tourism to develop in a sustainable way. Likewise, Snaith and Haley (1999) pointed out
that “a happy host is more likely to welcome the tourist” (p. 597) and contribute favorably to the
development of tourism in the destination. Thus, to understand local residents’ perceptions of tourism
impacts is as important, if not more so, than to understand the impacts themselves, because this is key
to an effective, “resident responsive” form of tourism planning (Ap, 1992; McGehee and Andereck,
2004; Vargas-Sanchez et al., 2009). In cases where the practice of tourism is community-based, the
role of the local resident is of even more importance because they are the ones who directly operate,
manage or coordinate and provide the services for tourists (Chadha & Onkar, 2019).

Community is considered as “an intermediate level of social life between the personal
(individual/family) and impersonal (global/institutional)” (Milne & Ateljevic, 2001, p. 374). From

the perspective of sustainable tourism, community is seen as one group of partners fundamental to
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the development of this practice (WTO, 1998). Given the common interests shared by its members,
most authors treat local community as a homogenous group or entity. MacQueen et al. (2001) referred
to local community as a group of people “who are linked by social ties, share common perspectives
and engage in joint action in geographical locations or settings” (p. 1929). Likewise, community is
viewed as “a group of people living in the same place, and who have and share a particular
characteristic in common, especially in the context of social values and responsibilities” (Nguyen,
2015, p. 28). When it comes to a host community’s perceptions of tourism, however, there is a
growing concurrence that destination residents should not be viewed a homogenous grouping
(Krippendorf, 1999; Snaith & Haley, 1999).

The term “perceptions” is widely used in the tourism literature and is defined in a variety of
ways. While some researchers refer to it as “attitudes” (Lindberg & Johnson, 1997; Smith &
Krannich, 1998), others suggest that these are two distinct concepts (Cardoso & Silva, 2018; Ozturk
et al., 2015). Perception is also synonymous with local residents’ “opinions” or “reactions” (Fredline
& Faulkner, 2000; Williams & Lawson, 2001). In most tourism and community development studies,
perceptions is used to denote what local residents think about tourism and its impacts. It is worth
noting that most research focuses only on residents’ perceptions of tourism impacts while ignoring
their specific perceptions of tourists (Reisinger & Turner, 2002; Sharpley, 2014); more research

attention is required to address how these two perceptions are interrelated.

2.3.2. Influencing variables on host perceptions of agritourism

Research on host perceptions of tourism impacts is an area which has gained much academic attention
due to the significant role that local communities play in the implementation and development of
tourism in certain destinations (McGehee & Andereck, 2004, p. 132). A problem affecting much of
this work is that there is a lack of any rigorous theoretical framework underpinning why residents
respond to tourism impacts as they do (Ap, 1992; Sharpley, 2014). Many attempts have been made
to address this call by adopting different theories, of which social exchange theory is the most

commonly used. Social exchange theory is considered an appropriate and holistic framework to use
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within host perception studies as it can explain both positive and negative perceptions and can
examine relationships at both individual and collective levels (Ap, 1992).

Social exchange theory is the predominant theoretical framework used to explain resident
perceptions of tourism (Jurowski & Gursoy, 2004; Sharpley, 2014). It is concerned with, as Ap (1992)
explains, “understanding the exchange of resources between individual and groups in an interaction
of situation” where “actors supply one another with valued resources” (p. 668). In other words,
residents and tourists may give and receive tangible or intangible resources within the host-tourist
interaction context (Andriotis & Vaughan, 2003). The residents who receive more benefits than costs
are more likely to have positive attitudes to tourists and tourism and thus are also inclined to support
tourism development; otherwise, they tend to oppose it (Jurowski et al., 1997; Ward & Berno, 2011).

If residents just share space but do not communicate with tourists, the exchange mentioned
in the social exchange theory does not happen. In this case, social representation theory emerges as a
more appropriate framework (Andriotis & Vaughan, 2003; Woosnam, 2012). Social representation
theory is related to gaining an understanding of what and how people think in their daily experiences
and how these thoughts are influenced by the wider social reality (Pearce et al., 1996). To put it
simply, social representation can be referred to as “myths, knowledge, images, ideas, and thoughts
about a social object” (Andriotis & Vaughan, 2003, p. 173). As proposed by Fredline and Faulkner
(2000), the three sources of social representations are direct experience, social interaction and media.
In cases where residents do not have direct contact with tourists and tourism practice in their
communities, their social interaction with family and friends, and information acquired from the
media, are important sources to explain how they perceive tourism and its impacts on their
communities.

The way in which host communities think about tourism and tourists is conditioned by a wide
range of influencing factors and researchers have proposed different ways to categorise these
(Sharpley, 2014). Cardoso and Silva (2018) divided these variables into two major groups: tourist
factors and destination factors. Tourist factors includes the number of visitors, seasonality, and the

formation of visitor links to the local community (Vargas-Sanchez et al., 2009), while destination
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factors embraces elements concerning the destination itself, such as demographic variables, personal
values, community attachment to place and the local stage of tourism development (Andereck et al.,
2005; Fredline & Faulkner, 2000). Faulkner and Tideswell (1997) categorised these factors into
extrinsic and intrinsic dimensions. The extrinsic dimension concerns the destination’s characteristics,
such as seasonality patterns, stage of tourism development and types of tourists, while the intrinsic
dimension involves the host community’s characteristics, namely socio-economic characteristics,
residential proximity, and individuals’ period of residence.

One of the most important factors shaping perceptions about tourism and tourists is host-
guest interaction (Kastenholz et al., 2013; Zhang et al., 2017). Krippendorf (1999) proposed the
tourist-host encounter continuum (Fig. 2.4) which comprises four distinctive types of resident: “those
in direct businesses with continuous contact with tourists; those in irregular contact in unrelated
businesses; those in regular contact but only partially deriving their income from tourism; and those
with no contact with tourists” (Sharpley, 2014, p. 38). This continuum serves to highlight the various
forms of local resident-tourist encounters and the extent to which they influence host perceptions and
tourist experiences (Krippendorf, 1999).

The degree of encounter is positively correlated with tourist experience and host perception.
In fact, the local people who engage in more regular commercial exchange with tourists will be
positively affected to a greater extent than those with limited or no contact with tourists. Andereck et
al. (2005) also pointed out that residents who have more intense contact with tourists and more
knowledge about tourism tend to have more positive attitudes.

While what local residents think about tourism matters considerably to its development, how
they respond to the phenomenon is of even more significance. Thus, Ap and Crompton (1993) called
for more academic attention to residents’ responses to tourism impacts. In the literature, residents’
strategies for responding to tourism are variously termed as “behavioral strategies” (Ap & Crompton,
1993), “host community reactions” (Fredline & Faulkner, 2000), “degree of support for tourism”

(Pérez & Nadal, 2005) or simply as “responses to tourism impacts” (Sharpley, 2014).
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Figure 2.2 A continuum of host-guest encounters by Sharpley (2014)

Intentional encounters Intentional Unintentional Sharing space: no
based on commercial encounters for Ispontaneous physical / verbal contact
exchange personal exchange encounters { communication
Contact: Contact: Contact: Contact:
Frequent Occasional Infrequent None
Structured / planned Flanned Unplanned
Mutually beneficial Mutually beneficial Uncertain benefit No influence on
tourist experience;
High degree of Some degree of Some degree of possible influence
influence on tourist influence on tourist influence on tourist on host perceptions
experience and host experience and host experience and host
perceptions perceplions perceptions

Note: Sharpley (2014), adapted from Krippendorf (1999).

Studies of residents’ responses towards tourism often take the form of cluster analysis in
which residents are segmented into different groups based on their reactions to tourism impacts
(Sharpley, 2014). An example of this type of study is that of Fredline and Faulkner (2000), in which
residents were categorised into five clusters from their responses to tourism and events in their
community:

e Lovers — agree highly with the benefits and disagree with the negative impacts of events on
the community

e Haters — disagree strongly with the benefits and agree with the negative impacts

e Ambivalent supporters — agree slightly with both positive and negative impacts of events on
their community

o Realists — acknowledge both positive and negative impacts, and

e Concerned for a reason — are deeply concerned about specific impacts of the events on their
community.

Groups exhibiting “extreme” views (Lovers and Haters) can also be spotted in many other

studies (Fredline & Faulkner, 2000; Madrigal, 1995), while the remainder vary according to each
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study’s specific context and instruments. Pérez and Nadal (2005) suggest a different set of five
clusters in their study concerning residents’ response to tourism development in their community:
e Development supporters — are strongly in favor of new developments
e Prudent developers — acknowledge the positive impacts of tourism development while being
conscious of its harmful effects
o Ambivalent and cautious — whose opinions are ambivalent about both positive and negative
impacts of agritourism
e Protectionists — are firmly opposed to tourism development due to the negative perception of
tourism impacts, and
o Alternative developers — strongly agree with the positive impacts of tourism development,
with special emphasis on the idea of limiting the number of arrivals to the destination.
In an earlier work, Ap and Crompton (1993) proposed a continuum comprising of four strategies
residents use to respond to tourism impacts:
o Embracement — eagerly welcoming tourists
e Tolerance — partly liking and partly disliking tourism development in their community,
residents who use this strategy tend to tolerate the negative impacts of tourism since they
acknowledge its positive impacts on the community
¢ Adjustment — for example, by rescheduling activities to escape the crowd, and
o Withdrawal — the residents who have extremely negative perceptions of tourism will tend to
remove themselves temporarily from the community.
This embracement-withdrawal continuum represents a flexible framework in the sense that it can
capture the diversity of responses to tourism in a community at any time and that residents are likely
to shift from one strategy to another over time.
Recent works on residents’ responses to tourism show a combination of the aforementioned
strategies. In their study on the opinions and attitudes of the residents of Chios island in Greece

towards small-scale cultural tourism events, Doumi et al. (2020) classified the residents under three
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groups: Embracers, Realists and Neutrals. Del Chiappa et al. (2019) also pointed out four clusters —
indifferent, moderate lovers, moderate critics and cautious — when it comes to the perceptions and
attitudes of Naples residents towards the development of cruise tourism.

2.4. Summary

This literature review has explored the complex and multifaceted characteristics of agritourism in
terms of its definition, typology, development around the world and the impacts it has on the host
community. The chapter has shed light on the interesting difference between agritourism development
and outcomes in established markets and new entrant markets. Noting this difference, the review calls
for more empirical evidence of agritourism impacts in the context of developing countries.

Despite the fast-paced growth of agritourism in the world, there have not been sufficient
empirical case studies to provide a clear understanding of agritourism stakeholder networks and their
related impacts on the sustainable development of local communities in developing countries. This
has resulted in a failure to address and explain the interrelationships between stakeholders that
underpin the sustainable development of agritourism in local communities.

The chapter also presented the importance of cooperation and involvement of various
stakeholders in terms of tourism development by approaching agritourism from a system model
encompassing related stakeholders, the links between them, and the networks created. This draws on
the integration of stakeholder theory, network theory and social network analysis into the study of
agritourism at a local scale. The specific agritourism system within a local setting needs to be
conceptually generalised into a model that is applicable for other agritourism destinations, especially
villages and communities in developing countries. This model can potentially provide a better
understanding of agritourism stakeholders and the links between them, which is vitally important for
the sustainable development of this form of tourism.

The review concluded by focusing on host perceptions of agritourism impacts, influencing
variables, and the various theoretical frameworks used in host perception studies. It was argued that
the application of social exchange theory and social representation theory simultaneously can add

real value to the agritourism literature. The review also discussed the various strategies local people
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adopted to respond to tourism, with a focus on the embracement—withdrawal continuum by Ap and

Crompton (1993).
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CHAPTER 3: METHODOLOGY

This chapter discusses the methodologies adopted in the research. The discussion begins with the
social constructivist paradigm, followed by the qualitative approach, and the triangulation strategy.
The chapter then outlines the case study approach and presents an overview of the single site used for
the research: Thuy Bieu village, Vietnam. The research process with its two-phase fieldwork design
is then presented. Phase 1 aims to develop the agritourism stakeholder network while phase 2
examines the local people’s perceptions of agritourism impacts on their community. The last sections
of the chapter detail the research methods and participants in each phase.

3.1. Methodological approach

3.1.1. Research paradigm

The philosophical foundation that guides this research is social constructivism, which is also referred
to as interpretivism (Denzin & Lincoln, 2011; Mertens, 2010). When addressing the ontological
question, interpretivists believe that reality is socially constructed. In other words, there are multiple
realities which are constructed through meaningful actions and interactions of human beings. These
realities can be explored by learning how people make sense of their social world and they vary due
to the diversity of human experiences, knowledge and interpretations (Creswell, 2014). Thus,
researchers adopting this approach adopt a subjective epistemology, viewing knowledge as socially
constructed through language and interaction (Creswell & Poth, 2018; Tracy, 2020). In order to
answer the research questions, interpretivists often seek and gain insight from various viewpoints,
from different participants as well as from themselves.

According to Hennink et al. (2011), the key to interpretive methodology is that researchers
experience the real-life setting and engage in the activities as a participant observer rather than as an
outsider. From a constructivist perspective, the interaction between researchers and the subjects being
researched is crucial in terms of generating data, and thus creating knowledge. Since interpretive
researchers aim to understand people’s experiences, they stress the need to situate analysis in specific

contexts in order to understand the historical and cultural setting of the participants (Creswell, 2014;
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Hollinshead, 2006). In order to interpret the meanings that people associate with the world, Tracy
(2020) affirms the importance of the researcher’s empathy, which means standing in the participants’
shoes and attempting to understanding their perspectives, their roles and their experiences. As
Wiseman (1996) put it, empathy is about “1) see the world as others see it; 2) non-judgmental; 3)
understanding another’s feelings; 4) communicate the understanding” (p. 1165). Interpretive
researchers also “position themselves” in the research to acknowledge how their own background and

experiences shape their interpretation of what they find.

3.1.2. Qualitative approach
In aiming to contribute to the agritourism literature through a deeper understanding of an agritourism
network, local people’s perceptions of agritourism impacts on local development, and their ensuing
responses to the phenomenon, the research adopts a qualitative approach with different methods used
to describe and explain the phenomenon (Deery et al., 2012). Since agritourism remains understudied
in Vietnam in general and in Hue in particular, there is neither sufficient research data nor official
statistics to quantify agritourism development precisely (Hong Thuy, 2018). Thus, in this case when
not much reliable and accurate quantitative data about agritourism is available (Schepis, 2011), a
qualitative approach is appropriate to gain fundamental insights into the agritourism network system.
To identify actors within the network of agritourism stakeholders and their respective
interrelationships, social network analysis (SNA) is applied in a purely qualitative approach. It is
common for SNA to be run in at least two stages: first is the qualitative stage when key stakeholders
are identified and interviewed, and second is the quantitative stage when questionnaires are used to
guantitatively measure network-related attributes (Nogueira & Pinho, 2015; Timur, 2010; Timur &
Getz, 2008). However, the findings derived from quantitative approaches are often descriptive and
struggle to provide a deeper explanation in terms of the stakeholders’ profiles and the relationships
between the stakeholders (Burt, 1997; Emmel & Clark, 2011). As stated by Curran et al. (1993),

adopting a qualitative approach in SNA can facilitate a deeper and richer analysis of links and content
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communicated between actors, such as motivations, expectations and obstacles of members in the
network.

In examining the impacts of agritourism from the local resident perspective, this research also
adopts a qualitative approach. While most relevant research employs quantitative methods based on
surveys, data gained from these tools are often used to merely describe the phenomenon but not
necessarily explain it (Karampela et al., 2016; Zhang et al., 2006). As an approach to explore and
understand “the meaning individuals or groups ascribe to a social or human problem” (Creswell,
2014, p. 4), qualitative research provides an insight into how local people perceive agritourism
impacts, how they respond to the phenomenon accordingly, and why they do so.

This qualitative approach was deemed to be best suited for “richly describing a scene” — in
this case, the agritourism phenomenon in Thuy Bieu village — as well as for “understanding the stories
people use to narrate their lives” (Tracy, 2020, p. 5); i.e., the local residents’ perceptions of how

agritourism impacts their community and how they respond to the practice accordingly.

3.1.3. Triangulation strategy

A triangulation strategy enables the collection and interpretation of data through more than one
method (Decrop, 1999; Johnson & Christensen, 2014; Singh, 2012). Triangulation is based on a
principle from navigation: “the intersection of different points is used to calculate the precise location
of an object” (Yin, 2014, p. 120). A research finding or conclusion is likely to be more accurate and
convincing if it is based on different sources of evidence (Yin et al., 1985).

This research adopts the triangulation of data collection methods, including interviews (semi-
structured and informal), observation (directly and participant observation). This use of various
research tools helps researchers overcome the possible weakness of one method by adding the
strength of another (Denzin, 2009). The research adopts a multi-stakeholder perspective with a strong
focus on local community to enable the construction of a holistic picture of the agritourism system
(Denzin, 2009; Denzin & Lincoln, 2011). To ensure the researcher interpreted the respondents in an

unbiased manner, the transcription of interviews was reviewed and revised by the interviewees,
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wherever possible. This step in the data interpretation procedure strengthens the validity of the data
(Brink, 1993; Fetterman, 2010).

The idea of triangulation is also seen in the research’s combined approach to identifying and
understanding tourism impacts. As noted by Stylidis et al. (2014), three main approaches to the
investigation of tourism impacts can be distinguished in the literature: cost-benefit, domain-related
cost-benefit, and non-forced. While the first approach simply considers whether the overall impact is
positive or negative, the second approach also considers the domain (economic, socio-cultural and
environmental) in which the impact is embedded. In both these approaches, it is assumed that the
more benefits (positive impacts) perceived, the more the community will support tourism; and that
the more costs (negative impacts) perceived, the less the support for tourism. Finally, the non-forced
approach, also called stakeholder approach, is the most commonly adopted, and is based on the
stakeholders’ perception of tourism impacts and their willingness to support tourism development
(Lusticky & Musil, 2016). The current research combines the domain-related cost-benefit and
stakeholder approaches in order to understand how local actors perceive agritourism impacts on local

development and why they do so.

3.1.4. Case study approach and setting

As defined by Yin (2014), “a case study is an empirical inquiry that investigates a contemporary
phenomenon in depth and within its real-world context” (p. 16). Given that this study is guided by
“how” questions and that agritourism is a contemporary phenomenon over which the researcher has
no control, the case study emerges to be a viable approach. The detailed exploration of a single case
in Thuy Bieu village (Hue, Vietnam) enables valuable insight into the agritourism network, while
providing empirical evidence to conceptualise agritourism as a tool for sustainable local development.
The use of a case-study approach in this research is also supported by the fact that agritourism is a
phenomenon that is extensively differentiated by the social, cultural and natural contexts in which it

exists (Frochot, 2005; Poto¢nik-Slavi¢ & Schmitz, 2013). Many authors argue that a case study

38



approach is an appropriate methodology to examine phenomenon that is context dependent (Scholz
& Tietje, 2002; Willis et al., 2007).

The decision to choose a single case study allows for a more detailed description of the
phenomenon from various perspectives (Eisenhardt & Graebner, 2007; Siggelkow, 2007). Moreover,
the case chosen can be referred to as a common case which allows the researcher “to capture the
circumstances and conditions of an everyday situation” (Yin, 2014, p. 52). Thuy Bieu village
represents a reasonable example of a peri-urban agriculture-based locality in Vietnam that provides
agritourism services and products and where the impacts of agritourism development can be observed
in a local community setting. Thus, the investigation of this case helps to answer the research
questions of the study and shed light on the agritourism network and its impacts on local development.

Located 7 km west from the city centre, Thuy Bieu is administratively a ward of Hue city
(Fig. 3.1 & 3.2); however, it is more commonly known as a village. The village covers an area of 6.69
km? and is home to more than 10,406 residents in 2627 households, of which 1500 households are
employed in the agriculture sector (Thua Thien Hue [portal], 2018). It is commonly believed that
Thuy Bieu is the cradle of Hue culture. Situated on the Perfume riverbank, the village is close to many
cultural and natural attractions, including the Literature Temple, Martial Temple and Thien Mu
Pagoda, the iconic symbol of Hue. Moreover, Thuy Bieu is famous for its year-round green orchards
with various kinds of delicious fruits, such as jackfruit, Rambai fruit, longan, banana, and pineapple.
All these attributes have attracted thousands of domestic and international tourist arrivals to the
village on a regular basis in recent years. The agritourism services and products offered by the
villagers, most of whom are farmers, include homestay in a farmer’s place, orchard visits, meal

provision, cooking classes and agricultural festivals (Pomelo Festival).
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Figure 3.1 The location of Hue within Vietnam
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Among the tropical fruits grown in Thuy Bieu, pomelo stands out as being iconic to the
region. The fruit’s taste, fragrance and origin stories make it so special that it is granted a trademark,
registered under the name of “Hue pomelo”. While agricultural land occupies one-third of the village
area, more than half of the agricultural land (151 hectares) is dedicated for pomelo orchards, making
Thuy Bieu the largest pomelo producer in Thua Thien Hue province and, indeed, in Vietnam. The
importance of this fruit is also reflected in the number of households engaging in this type of
horticulture — 800 out of the 2,627 households in the village are pomelo producers (Thua Thien Hue
[portal], 2018). Given the importance of the fruit, a “Pomelo Festival” has been held in recent years
to promote the agricultural produce and attract more visitors to the village.

3.2. Research ethics

Since the research involves human participants, it is imperative to take into account ethical
considerations concerning “permission, confidentiality, participation, researcher relationship, and
transparency” (Tracy, 2020, p. 87). In order to adhere to the ethical principles of Auckland University
of Technology (AUT), the researcher applied for and received approval from the AUT Ethics
Committee (AUTEC) on 3 April 2019 (Ethics Application Number 19/80; see Appendix 1).

The research was designed to ensure that the participants were respected and their rights
protected. The participants received a participant information sheet (Appendices 2 and 3) and consent
form (Appendices 4 and 5) either via email or as a hard copy in the cases when the researcher
approached local residents in person to invite them to participate. The simple explanation in the
consent forms of the research purpose, procedures and expected outcomes kept the participants clearly
informed of the research project and their rights and benefits. The interview guideline allowed all
participants to contribute to the research in a way that they were comfortable with. Participation in
the interview was voluntary and the consent process fully informed and transparent. Participants were
able to withdraw from the research at any time. Moreover, the researcher was always willing to
answer any research-related questions from the participants before, during and after the interviews.
The information provided by the participants was used reasonably and carefully in order not to

threaten the participants’ rights and benefits.
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Creswell (2014) suggests researchers anticipate any social and cultural differences in the
participants and respect contextual dimensions. As a Vietnamese native who was born, grew up and
had lived and worked in Hue, the researcher has a very good local understanding of the social and
cultural context of the participants. This gave her an advantage in building rapports with local
residents in the village and other related stakeholders. At the same time, the researcher did not have
any close connections to the village itself before the work began, meaning she was able to avoid some
of the challenges that can come from being an “insider” in community-focused research (Spradley,
1980; Tracy, 2020).

To protect their identity and information, the researcher abbreviated the participants’ names
during the data analysis and write-up phases. Furthermore, the fact that these two phases took place
in New Zealand created a certain amount of space and time distance from the data collection in the
case setting, allowing the researcher to look at the case study from a broader perspective (Nguyen,
2015).

3.3. Research process

3.3.1. Pre-fieldwork research
As a citizen living in Hue city, the researcher had visited Thuy Bieu village for recreational purposes
twice prior to January 2018. On these occasions, she had spoken to some local residents, both those
who provided the tourism services during her visits and farmers who purely practised agricultural
work and were not involved in agritourism. These brief conversations, coupled with a passion for
agritourism, triggered the researcher’s interest in learning more about tourism practices in the village,
especially the stakeholders forming the tourism network and playing important roles in the tourism
development of the community. Moreover, these visits and verbal discussions provided a sense of
familiarity in terms of space and local knowledge when choosing that particular village for the case
study.

In addition to previous experiences in the village, the researcher also consulted with a leader

in tourism research in Hue, Associate Professor Bui Thi Tam from the School of Hospitality and

42



Tourism (Hue University), to have a better understanding of current agritourism practices in Thuy
Bieu village. Associate Professor Bui discussed the benefits and challenges of choosing Thuy Bieu
as a case study and provided suggestions to overcome potential difficulties during fieldwork. Her
suggestions emphasised the terminologies to be used when interviewing the participants in the
specific context of the village and the depth of data needed to achieve the research objectives. All her
suggestions were considered when writing up the research proposal and designing the research tools
for data collection.

Prior to data collection, a review of secondary data was conducted to furnish the researcher
with background on the village’s history, its basic facts and figures, and any information about
requirements and rules of the community that might affect the researcher and research process (Tracy,
2020). Secondary data sources consisted of information from VNAT, the Thua Thien Hue web portal,
the website of Thuy Bieu ward and local online newspapers. The researcher also contacted local
advisors to build up a network of contacts with prospective participants of the research. These
preparatory steps helped the researcher to gain an overview of the phenomenon in question, design

interview questions, and prepare for the data collection stage.

3.3.2. Fieldwork design and data collection methods
As Tracy (2020) suggests, “[Flieldwork is among the most adventurous and exhilarating aspects of
qualitative research” (p. 130). It is a process enabling the researchers to “share first-hand the
environment, problems, background, language, rituals, and social relations” (Van Maanen, 2011, p.
3) of the studied group in order to gain a rich and complex understanding of the local culture. By
experiencing the phenomenon on site, interacting with real people, asking them questions, and
collecting documents from relevant stakeholders, researchers generate understanding and knowledge
about the subject in question.

The fieldwork in Thuy Bieu village took place over three months, from July to September
2019. This period was chosen because it is the peak tourist season for the case study but it also avoids

the monsoon in Hue when rain and floods might adversely affect the research process (Nguyen, 2015).
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The fieldwork was structured into two phases which complement each other and together
accomplish the research objectives. The primary data collected in Phase 1 serves directly as evidence
to answer the research questions for the first objective while that gathered in Phase 2 is critical for
the second objective. The last objective is met through the whole process of conducting the research,
analysing the data and writing up the thesis.

Phase 1 is a prerequisite for Phase 2, serving as a sample filter to recruit participants for Phase
2. While Phase 1 aims to cover all related stakeholders of agritourism in Thuy Bieu, Phase 2 focuses
only on those who are local residents of the village. In fact, one of the critical questions in Phase 1 is
whether the interviewee resides in Thuy Bieu village. Those whose residence is within the village are

referred to as “insiders” in Phase 2 (Fig. 3.3).

Figure 3.3 Two-phase research process
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Both phases featured interview and observation as the main data collection methods and
utilised the snowball sampling technique. The differences between the two phases range from the
types of interview, the interview questions used, the sample and the participants, to the mixture of
different roles played by the researcher when it came to observation. The specification of each phase

is presented in the following section.
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An interview is a guided question-answer conversation, or as Brinkmann and Kvale (2015)
put it, an “inter-change of views between two persons conversing about a theme of mutual interest”
(p. 4). In this study, all the interviews were conducted one-on-one to accommodate considerations of
privacy and the comfort of the interviewees. Recordings were made, where agreed with the
interviewees, and notes were taken in all settings.

A qualitative interview provides opportunities for mutual understanding, explanation and
reflection between the researcher and interviewee. The interview elucidates viewpoints and lived
experience from the interviewee’s perspective. From these answers, meaning is created between the
interviewee and their material surroundings, the interview is an active embodied process where
people co-create stories and get to know others, themselves and the world. Thus, there is a need for
researchers to critically reflect on identity, role and subjectivities in order not to influence the research
process and its results (King & Horrocks, 2010).

Semi-structured interviews were used in both phases. A semi-structured approach gives
flexibility to gain a deeper understanding of the necessary aspects while still covering essential
guestions that need to be asked (Rubin & Rubin, 2011; Turner, 2010). The approach gives participants
a chance to share their experiences through open-ended questions (Dearnley, 2005). With flexible
guestions and probes, this less-structured interview guide aims to stimulate discussion and encourages
interviewers to listen, adapt to ever-changing situations, and let the interviewees’ complex viewpoints
be heard without any constraint. This approach is likely to reveal not only the content of an answer
but also the interviewee’s behaviours or emotions that go with their answer (Tracy, 2020). This
approach helps researchers to learn what participants believe to be the most interesting and important
thing so they can give more focus on those meaningful topics.

Because this study covers a variety of different stakeholders with different backgrounds and
profiles, wording questions to suit different audiences is a matter of utmost importance. The interview
guestions were drafted to ensure they were simple, jargon-free and attended directly to the knowledge

and interest of the research participants.
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Semi-structured interviews require researchers to thoroughly understand the research goals
and know the relevant literature so they can probe effectively. A good interviewer also needs to have
empathy and inter-personal skills in order to adapt to the participants’ emotions while keeping the
conversation on track (Tracy, 2020).

Throughout the data collection stage, a combination of snowballing techniques and maximum
variation sampling was adopted to identify and select relevant stakeholders and participants for the
study. In snowballing, researchers first identify several participants who might fit the study’s criteria,
and then ask these people to suggest other potential participants; for example, a friend, colleague or
family member. While the snowball technique provides researchers with suggestions for future
participants, it may also skew to one specific group or demographic as participants tend to suggest
others within their networks who may be share similarities (Hennink et al., 2011) and so this is where
the maximum variation sample comes into play. This form of sampling involves researchers accessing
a range of participants who will represent a wide variation of the phenomenon under study, which
helps to eliminate the exclusion of usually marginalised data. Thus, the purposeful sampling
technique used in this study consisted of first recruiting a small number of participants who
represented a maximum variation, and then generating several snowballs from that diverse initial
sample (Tracy, 2020).

When it comes to sample size, the gold standard of saturation was applied in both phases.
Saturation is reached when new information adds little or nothing to the emerging findings in the data
collection and analysis processes. While each phase had its specific number of participants, both
samples surpassed the range of 10-12 participants, which is argued by many authors to be the
adequate and sufficient number of interviews that can lead to saturation in qualitative research (Ali
& Frew, 2014).

As one of the key data collection tools in qualitative research, observation is a method
enabling researchers to use their senses to examine people in natural settings. While some researchers
draw a simple distinction between direct and participant observations (Yin, 2014), others usually

distinguish four categories based on the role researchers play in the participatory process: complete
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participant, participant as observer, observer as participant and complete observer (Gold, 1958;
Spradley, 1980). In this study, the researcher adopted the first two roles when it came to observation.

Data collected from observation in the field were first represented in the form of unprocessed
notations, or raw records such as jottings (Emerson et al., 2011) or scratch notes (Sanjek, 1990). They
were then drafted into (formal) field notes which “serve to narrate, synthesise, and interpret practices
and actions in the field, offering creative depictions of the data collected consciously and coherently”
(Tracy, 2020, p. 137). The researcher wrote the field notes as soon as possible after the visit to the
field, usually on the same day. Another important part of field note is any analytic reflections the
researcher had in the field; for example, the researcher’s emotions, reactions and interpretations were
all recorded. The field notes were not only about “Who?” “What?” “Where?”” and “When?” but also
included “How does it make me feel?”, Why?”, “How might it relate to the research questions?” and
“What’s next?”. This information is invaluable during the data analysis phase as it provides broader
context.

All the data collected during both phases, including field notes, secondary data obtained
through key stakeholders and visual data generated from mapping, were digitally recorded. MS Word
and PowerPoint were used to facilitate the storage and analysis of the collected data. As a measure of
privacy protection for the participants, the thesis uses only their abbreviated instead of full name in
the data analysis and write-up processes. For example, if there were a participant called Mr Nguyen
Van Hoa then he would be abbreviated to Mr NVH for the analysis, and likewise, if there were a

company called the Hanh Phuc Company, it would be abbreviated to HP Company.

3.3.3. Phase 1: Agritourism stakeholder network — Methods and participants

At the beginning of the fieldwork, the researcher made three visits to Thuy Bieu village to familiarise
herself with the surroundings of the case. These visits offered her the opportunity to attune to the
surroundings, discover the village’s history, and have a clearer idea how to best approach the research.
As a result of these visits, the researcher drew a visual map of the scene (Fig. 3.4) and took note of

scene-related details, such as visual placements, the weather, smells and her own feelings. Initial
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reactions to the researcher from local people and potential participants met during spontaneous
encounters were also recorded as this information can serve as helpful data later in the recruitment
and interview stages.

The researcher was accompanied during the visits by a friend, a tour guide who had
experience working in the area. The friend also facilitated introductions to local service providers
whom she had worked with. This act of direct reference using a friend’s network significantly eased
the way for the researcher to seek research access to the site.

Following these familiarisation visits, the researcher started the one-to-one interviewing
process, with the core aim of identifying key stakeholders in the agritourism network and understand
the interrelationships between them. The interviews also sought suggestions for network
improvement. Throughout the interviews, the participants provided their opinions, motivations and
experiences concerning the practice of agritourism in Thuy Bieu.

Interviews proved to be a suitable tool to reveal the specific vocabulary and language used
by stakeholders and why they employed such terms. For example, various terms were used by
different participants to describe visitor activities in the village, including community-based tourism,
eco-tourism, green tourism and agricultural tourism.

This interview method is also valuable in providing information and background on issues
that cannot be observed or past events that are not accessible to researchers. In this case, although the
fieldwork was conducted in a year without the Pomelo Festival, the researcher could still access
necessary data about this event thanks to the interviews with local officers who had kept key
information. During conversations with the interviewees, the researcher also had the opportunity to
bring up hearsay or observations and ask for verification or an explanation based on the participant’s

knowledge or expertise.
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Figure 3.4 Map of Thuy Bieu Village
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The interviews conducted in Phase 1 can be categorised into two groups: informant and
respondent (Tracy, 2020). Informant interview participants are often experienced insiders, veterans,
key connectors within the scene. In this case, the researcher conducted informant interviews with
three participants:

(1) the gatekeeper of the community — the president of People’s Committee of Thuy Bieu ward

— for an overview and local knowledge of the community

(2) aveteran of tourism practice in Thuy Bieu village — the general manager of HT Company —
for industry insight, and

(3) a local resident who plays two different roles in agritourism practice; namely, as a staff
member of a tourism business in Thuy Bieu and as a farmer providing a pick-your-own
pomelo service.

The researcher conducted three interviews with each of these three participants. While the
first interview with each was dedicated to obtaining an overview of the current situation and the
participants’ opinions about the network, the second and third interviews were to help to build up the
researcher’s network with referred participants and to ask for clarification or confirmation concerning
the field observations or any questions from the researcher that might be within the participants’
knowledge and expertise. The researcher is very grateful to these passionate and kind key informants.
Since they knew her research would benefit tourism development in the village, the participants were
always supportive and willing to offer help whenever she needed. Frequent communication via social
media and text message was also maintained with these three key informants during the fieldwork.

The second group of interviews were with the stakeholders in the respondent grouping. In
their interviews, the participants shared knowledge about their own experiences, motivations and
behaviours. The fact that these participants speak primarily of and for themselves distinguishes them
from the informant group, who have a unique depth and breadth of expertise and experience and are
more confident and articulate in sharing their opinions.

The original target sample for this phase was 14 interviewees but the final total grew to 37.

This enabled the researcher to cover all possible groups of stakeholders and to create a comprehensive
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picture of the network. While the researcher did her best to learn about the phenomenon and the case

through desk research (literature review, textual analysis), the fieldwork proved to be an eye-opening

and rewarding experience which opened more perspectives and gave enriching insights that could not

have been accomplished by research conducted at a distance. The full list of interviewees is shown in

Table 3.1.

Table 3.1 The list of interviewees in Phase 1

Stakeholder Interviewee details Number of
grouping interviewees
1 | Higher-level Representatives of Provincial Tourism Department 2
authority

2 | Educational institute | Lecturers at Hue College of Tourism involved in a 2
tourism training programme for local people

3 | NGOs Director and staff of NGO2 Hue, a Japanese NGO 3

4 | Tourist company General manager and staff of TB Homestay, a 4
member of HT Company

5 | Tour guide Those who had experience working in the Thuy 3
Bieu area

6 | Local authority Officers of the People’s Committee of Thuy Bieu 4
Ward and its supporting units (Farmers’ Association
and Women’s Association)

7 | Agricultural Director and member of Thuy Bieu Agricultural 2

cooperative Cooperative

8 | Agritourism farmers | Local people who are tourism service providers 6

9 | Casual staff A local person employed by agritourism farmers on 1
a casual basis

10 | Local artisans Those involved in tourism services 2

11 | Agritourists Visitors to Thuy Bieu whom the researcher
encountered and interviewed during fieldwork
- domestic 3
- international 5

TOTAL 37

Initially, the researcher had planned to integrate name generator and visual mapping activities

as SNA technigues into the interviewing process. The name generator activity helps respondents to

elicit the names of people with whom they have connections, based on their subjective and mental
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representations of the key constituting attributes of their personal network (Burt, 1997; Henneberg et
al., 2006). Given the chance that they may forget weak contacts, the use of a visual network mapping
technique can help participants to visualise all related contacts in their network, in order not to miss
the weak connections, thus coming up with the most comprehensive system possible (Henneberg et
al., 2006). This activity required the researcher to provide the participants with paper, sticky notes
and pens, before asking them to name actors in their network and then manually put them in the visual
network map. However, this approach proved to be not very efficient and even not feasible in some
cases for a number of reasons. While visual mapping activity is considered to be simple and easy
(Schepis, 2011), when the researcher showed up in the interview place with the necessary tools to
conduct this activity (a large piece of paper, sticky notes and coloured pens) and then arranged them
on the table, some of the participants became guarded, feeling that the process was too complicated
and serious. Though the participants had been informed of the process beforehand in the invitation
letter and had agreed to join, in practice, they still seemed confused with the activity. Another reason
for the later decision to exclude these techniques is that most of the participants were uncomfortable
with the name generator game. Vietnamese people in general and Hue residents in particular can be
quite reserved when it comes to sharing information about their business matters, especially their
professional or personal networks. Asking them to list the name of their co-workers or partners is just
too sensitive. Moreover, putting these names on the map would be time-consuming as some of the
participants found it challenging to visualise such complex networks. Therefore, after two trials that
were not very fruitful, the researcher decided to switch to a pure interview with carefully worded
guestions that would allow the participants to reveal stakeholders in their network in a more
comfortable manner.

In addition to interviews, observations were another key tool for the data collection. The
researcher played two main roles in this phase: a participant as observer and a complete participant.
The specific application of each role depended on the accessibility of the stakeholders, as shown in

Table 3.2.
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Table 3.2 Data collection method used for each agritourism activity in Thuy Bieu

Service Service provider Method

1 Thuy Bieu Tour TB Homestay Interview, participant as observer
Mr HXD Interview, participant as observer
Chez Mme L Interview, participant as observer

2 Accommodation HE Complete participant
HRBRS Complete participant

3 PYO pomelo Mrs PL Interview, complete participant

4 Pomelo Festival Local authority Interview

5 Visit the producers NGO2 Interview, complete participant

For those service providers who agreed to participate in the interview, the researcher gently
ramped up inquiries for additional interactions and mostly succeeded. At the end of the interviews,
the researcher often asked for permission to frequent the service providers’ houses to observe and
gain more insight into agritourism in practice. In such cases, the researcher played the role of a
“participant as observer” (Gold, 1958, p. 220), also known as “active participant” (Spradley. 1980, p.
60). The researcher became an active member of the business or household engaging in the service
provision to the tourists, helping with preparing the food, joining the sightseeing tour, welcoming the
tourists to the place, interpreting for the hosts, or chatting with the tourists. In such instances, the
researcher’s role was overt since she was given the permission from, and introduced to the tourists
by, the local hosts. The researcher’s membership is unbound by any formal norms so she could opt
in and out in order to take field notes. This close involvement in in the actual practice of an agritourism
activity helped to reveal more stakeholders and the relationship or connection between them as well
as helping the researcher to better understand the participants’ values and experiences. The researcher

did her best to build and maintain the trust of the hosts in order to succeed as a play participant on the
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scene. The researcher also joined TB Homestay to visit and offer gifts to a local school for students
with special needs as part of their corporate social responsibility activities in the host community.

The researcher played the complete participant (Gold, 1958; Spradley, 1980) role on
occasions when she could not reach the stakeholders at that business for an interview or when she felt
a need to get a better sense of the phenomenon or activity by experiencing it herself. This type of
observation enables researchers to perceive reality from the perspective of an insider, providing
invaluable information to produce an accurate image of the phenomenon (Yin, 2014). For example,
the researcher assumed the role of an agritourist enjoying the dining service at the two
accommaodation businesses in Thuy Bieu since she could not interview the related stakeholders at
these places, despite making considerable effort to reach out to them. As for the PYO pomelo activity
and the “visit the producers” tour, being an agritourist experiencing the service gave the researcher
the opportunity to get to know more actors in the network as well as learning about the perspectives
of other tourists joining the tour. The data gained from being a complete participant proved to be an
invaluable dimension of the triangulation process.

While the original plan was to use the SNA techniques as a data collection method integrated
into the interview, they instead became data analysis tools with the researcher doing the visual
mapping of stakeholder networks herself after the interviews had finished. This strategy adaption
allowed the researcher to devote as much time as needed to conduct the mapping activity without the
time constraint of a set interview schedule. Visual mapping of the stakeholder networks after the
interviews also gave the researcher a more comprehensive perspective because she could refer not
only to the responses of the interviewee but also to her field notes and personal reflections. Using
data from such wide-ranging sources enabled the researcher to build up a complete and holistic

network.

3.3.4. Phase 2: Local perception — Methods and participants
After the first phase had been completed and the agritourism stakeholders were revealed, the second

phase focused on eliciting the perceptions and responses of the insiders towards the agritourism
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impacts on local development. By insiders, the research refers to actors whose home is within Thuy
Bieu village, the “coalface” at which agritourism takes place. The analysis of data obtained in Phase
1 revealed eight groups of insiders: the local authority, an agricultural cooperative, agritourism
farmers, casual staff, local artisans, a local produce supplier, a local passer-by, and other locals (see
Table 3.3). The first five groups were included in Phase 1 and have already been defined in Table 3.1,
whereas the last three groups emerged from the responses of the interviewees as related partners or
stakeholders in their networks. The local produce supplier is a group of local people who supply
agricultural produce for the tourism service providers/agritourism farmers; local passer-by refers to a
group of local people who come across tourists and might have some brief informal interaction with
them in the village; and “other locals” relates to the rest of community, those who do not belong to

any of the aforementioned insider groups.

Table 3.3 List of interviewees in Phase 2

Groups of insiders Number of interviewees Interview type

1 Local authority 4
2 | Agricultural cooperative 2
3 | Agritourism farmers 6

In-depth interview
4 Casual staff 1
5 Local artisans 2
2

6 Other locals

4

7 Local passer-by 3 Informal interview
8 Local produce supplier 1
TOTAL 25

For the interviewees in Phase 1 who answered yes to the question: “Are you local residents

of Thuy Bieu village?”, the researcher offered the opportunity to extend the current interview or
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arrange another meeting to discuss their perceptions of agritourism in more detail. Fortunately, all
agreed to participate in Phase 2. Some also helped with the snowballing technique by referring new
participants for interviewing.

In-depth interviews, incorporating open questions followed by follow-up prompts, were
adopted in this phase to shed light on the participants’ demographic attributes, their perceptions of
agritourism impacts on their home space and their subsequent responses towards agritourists and
agritourism practices. It was also important to see how local residents’ reactions to agritourists and
agritourism might be explained by the way they perceive the impacts of agritourism on community
development and whether or not they consider this form of tourism to be an effective tool for
sustainable local development. This method of face-to-face interviews provided the researcher the
opportunity to create rapport with the research participants and collect not only verbal but also non-
verbal data (facial expression, emotions). While answering the questions, the interviewees also told
stories and provided anecdotes, which frame the way they understand the world and provide
explanations and justifications for their actions and opinions.

Besides in-depth interview with the participants, the researcher also actively used
ethnographic interview techniques (Spradley, 1979). Ethnographic interviewing refers to informal
interviews with local people encountered spontaneously during the research. This type of interview
usually occurs in the field and can be seen as a casual exchange of remarks. Despite it being
unplanned, less structured and often of a shorter duration, this data collection method generated
considerable valuable data for the researcher. The researcher tried to be unbiased, avoiding any
judgement or presuppositions, and staying open to new and unexpected findings; that is, taking what
Brinkmann and Kvale (2015) describe as a deliberate naivete stance.

Given the satisfactory outcome of the frequent visits to the agritourism hosts and her
participation in activities with the tourists in Thuy Bieu in Phase 1, the researcher decided to extend
the timeline of this observation method through to Phase 2. While the main objective of this tool in

Phase 1 was to reveal the stakeholders and links of the agritourism tourism network, the method was
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used in Phase 2 is to gain insight to the behavioural reactions of local people towards tourists during

their interactions (both intentional and unintentional).
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CHAPTER 4: THE CASE STUDY - Thuy Bieu

This chapter provides a description of Thuy Bieu village in order to provide a better understanding of
the research background. The chapter begins by outlining the geographic, historic, political and
demographic characteristics of the area as a context behind the two important economic sectors of the
local community: agriculture and tourism. The chapter then explores how the pomelo fruit has
become an integral part of the village’s identity. The chapter lastly discusses the development and
practice of tourism in the area and shines a light on the agritourism product portfolio currently offered
in Thuy Bieu.

4.1. Overview of the study area

4.1.1. Geographical characteristics

Located 7 km from the city centre, Thuy Bieu is an urban administrative unit of Hue city, yet has the
look and feel of a peaceful village. Also referred to as a hidden gem of the city, Thuy Bieu is well
known for its rustic charm and lush green landscape made up of expansive gardens and hundred-year-
old ancient houses. It is also home to a unique species of pomelo that possesses a very special taste
and fragrance.

Thuy Bieu village was unified from two ancient villages, Nguyet Bieu and Luong Quan. The
current name of the village has a significant meaning: Thuy means water and Bieu is bottle, so the
name means a “bottle of water”. The name derives from the village’s position by the Perfume River.
If seen from above, the village looks like a peninsula surrounded by the river, or a piece of green land
amid a bottle of water.

The village has a poetic location on the Perfume River; it is said that no other place in the
city allows contemplation of the Perfume River from so many beautiful perspectives. As the village
faces Thien Mu pagoda and the Temple of Literature, its riverbank offers the best spot to view these
iconic places from afar. Thuy Bieu is also home to Vong Canh Hill, literally meaning the Outlook

Hill, which gives a perfect panoramic view over the Perfume River and is especially stunning at
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sunset. This ideal geographic location and its natural attractions make favourable tourism
development conditions for the village.

The village’s location is also very important to its agricultural practice. Given that two-thirds
of its perimeter is surrounded by the river, fluvial deposits play a key role in keeping the soil fertile
for cultivation, especially when floods occur during the monsoon. The village’s position close to the
water also facilitates the irrigation of the crops. Agricultural land, from which rice, vegetables,
flowers and fruits are produced all year round, occupies almost one-third (207 ha) of the village’s

total area (669 ha).

4.1.2. Historical characteristics

According to historical records, Nguyet Bieu village existed before 1553 and Luong Quan village
was formed shortly afterward (“Thuy Bieu village”, n.d.). These two ancient villages have been well
known since the early days of the Nguyen Dynasty. The villages were situated in a prominent location
of the capital and contained important national facilities such as the Royal Mint and the Naval base.
While these historical structures are long gone, the village still retains many invaluable historic
remains such as the Tigers Arena, the Village Hall and a handful of Zen houses which used to be the
residences of mandarins or royal families.

The most famous structure is the Tigers Arena, which was built 183 years ago. This Roman
style arena is unique in Asia. Under the Nguyen Dynasty, it used to be a tiger cage and an arena for
battles between tigers and elephants, which were offered as sacrifices to the gods, providing
entertainment for the Emperor, mandarins and local people. The arena still retains some of its original
appearance and has become a must-see attraction for visitors to the area.

Another attraction in the village is Luong Quan Village Hall. This century-old structure is
made from numerous wooden pillars decorated with carvings of clouds and flowers. The hall has
considerable cultural significance: in the past, it was used by villagers to gather and discuss communal
matters, hold ceremonies to show respect to the gods and to celebrate after the harvest season.

Recognised as a cultural heritage attraction by Thua Thien Hue People’s Committee since 2019, the
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village hall is representative of the sense of community within the village as well as the pride that
local residents take in their glorious local history and traditions. Many precious antiques are well kept
in the hall and annual ceremonies are taken place to honor the founders of the village.

Thuy Bieu also boasts a handful of garden houses, which reflect the typical architecture of
Hue. In the past, the area of Thuy Bieu was very sought-after for its prosperous development and
favourable natural conditions and was thus reserved only for aristocracy or royalty. These mandarins
or royal family members were awarded or assigned with vast fertile land on the riverbank where they
built their residences. The fact that generations of Hue people have lived in these garden houses makes

them an inseparable part of Hue’s historical and cultural heritage.

4.1.3. Political and demographic characteristics

Also referred to as institutional factors, the political characteristics of a community (i.e., its
regulations and policies) have a significant impact on the practice of agritourism through, for
example, development programmes and incentives for local people (Clemens, 2004). Vietnam has a
“top-down” political system with the National Assembly being “the highest organ of state power”
(VNA, 1992). As the executive organ of the National Assembly, the Central Government is the
supreme state administrative agency of Vietnam. At the central level, ministries such as the Ministry
of Culture, Sport and Tourism, Ministry of Agriculture and Rural development, Ministry of Labor —
Invalids and Social Affairs, etc. are the main bodies responsible for management of various national
affairs. Government agencies assist ministries in specific sectors. For example, under the Ministry of
Culture, Sportand Tourism, the Vietnam National Administration of Tourism (VNAT) plays a crucial
role in managing tourist operations and activities throughout the country.

At the local level, Vietnam is administratively divided into three tiers. In this case, Thuy Bieu
is a ward (3rd tier) of Hue city (2nd tier) which is part of Thua Thien Hue province (1st tier). At each
tier, there is local government structure with affiliated units. At the first tier, the Provincial People’s
Committee (PPC) is the executive agency of the Provincial People’s Council and the State

administrative agency at the local level. Under the supervision of the PPC, there are specialised

60



departments functioning as the state management agency on local sectors and affairs as regulated in
law, such as the Department of Tourism, Department of Agriculture and Rural Development,
Department of Labour, Invalids and Social Affairs. Similarly, at the second tier, there is the Hue City
People’s Committee along with its affiliated units such as the Hue Monuments Conservation Centre,
Hue Tourist Information Centre, Hue Festival Centre, and so forth.

At the third tier, the People’s Committee of Thuy Bieu commune is responsible for executing
and carrying out State management. Under the Committee, there are also supporting units; for
example, the Farmer’s Association, Thuy Bieu Agricultural Cooperative, and Women’s Association.
The People’s Committee of Thuy Bieu commune represents the “coal face” in terms of efforts to
contact and work with local residents.

As part of Hue city and Thua Thien Hue province, Thuy Bieu commune also follows the
common development perspective and objectives proposed by the provincial authority. According to
this development guidance, tourism and services are planned to become a key economic sector of the
whole province (Provincial Tourism Department, 2013). From a development perspective, tourism is
considered to be a comprehensive, inter-regional and inter-sectoral economic sector. Therefore, the
tourism development of any locality should align with that of the province, which is in close
relationship with tourism practices in other neighbouring provinces of the North Central region and
Central Coast region of the country. It is also imperative to handle properly the relationships between
tourism, industrial and agricultural development and to associate practices with culture and
environmental protection.

As stated in resolutions of provincial authority meetings or guidance documents,
sustainability is seen as key to tourism development of the whole province (Provincial Tourism
Department, 2019). In terms of tourism development in Thua Thien Hue province in general, and
Thuy Bieu commune in particular, the following key concepts need to be considered: sustainable
tourism, community-based tourism, and the One village, One product (OVOP) model.

Currently Hue has been encouraging the implementation of sustainable tourism processes

through a community-based tourism (CBT) model in which tourist destinations are managed by the
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local community and local people (Hoang, 2019). At a provincial level, the CBT model is proposed
to be the most appropriate method for promoting sustainable tourism as well as a community
development tool to build the capacity of the local community in managing tourism resources with
the participation of the people (Provincial Tourism Department, 2013).

There are several types of tourism that have similar characteristics and are suitable for CBT
in the province; these include eco-tourism, indigenous tourism, rural tourism, agritourism, cultural
tourism and pro-poor tourism. Examples of such practices are prevalent throughout the country, such
as indigenous tourism in Thon Doi (Nam Dong, Thua Thien Hue), cultural tourism in Hue city,
agritourism in the vegetable village of Tra Que (Hoi An), and pro-poor tourism practice funded by
the ADB in the Mekong Delta (Provincial Tourism Department, 2013). Given the strong sense of
community and pride in their cultural heritage and tradition, the local authority believes that each
locality in Hue city can adopt initiatives to successfully build their own brand based on their unique
local assets.

The provincial master plan also introduces the concept of One Village, One Product which
aims to revive the traditional economic activity of an area. According to this model, local people and
villagers are to choose their unique product or asset of value to create their own competitive advantage
and local brand on the national and international market. This initiative was conceptualised and
successfully implemented in Japan with the green tourism practice in Ajimu (Oita) which has become
an exemplar of the approach (Gartelman, 2001). The main economic sector of Ajimu is agriculture,
including the cultivation of rice, grapes, vegetable, and flowers. Based on its agricultural practice,
Ajimu makes farm stays its main attraction, where visitors can learn about agriculture and gain
experience of rural culture and way of life. This practice not only revives the agricultural traditions
of the town but also encourages exchanges between rural and urban communities. This green
agritourism practice has now developed into a national network across Japan (Gartelman, 2001).

Given the guidance and development directions from the Province, there are relevant policies
and projects to facilitate the local development of tourism in Thuy Bieu. In order to support the people

to preserve traditional cultural identity and to enhance the image of Hue as the ancient capital, in 2017
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the Provincial People’s Committee launched the “Policies to support the protection and promotion of
typical Hue garden houses’ value” project. Under this project, four households in Thuy Bieu benefited
from funding ranging from VND400 million to VND700 million to restore and embellish their garden
houses.

A policy to support community tourism development in Thua Thien Hue province is of great
value for villagers who intend to get involved in providing tourism services at their homes. The garden
house value policy is quite comprehensive in the sense that it provides support and resources for
various aspects of tourism business; namely, support for land, loan interest rate, training expenses,
investment consultation, product/service promotion and tax exemptions.

Training classes, funded by the Department of Labour, Invalids and Social Affairs in
cooperation with relevant universities and vocational institutes, are offered to local people on a
regular basis to improve their skills as part of the local capacity-building effort. Examples of training
classes include workshops on better techniques to cultivate pomelos, cooking of pomelo-made
products (wine, candies, cakes), and basic tourism and hospitality skills for local tourism service
providers. All these efforts are made to improve the life of the local people while preserving local
culture and identity.

The population of Thuy Bieu village in 2018 comprised 2627 households, of which
approximately 1500 were involved in agricultural practice (Thua Thien Hue [portal], 2018). Farmers
in the village often cultivate rice and grow various fruit plants, with the Thuy Bieu pomelo being the
main crop and bringing the most income. The village is also home to an organic farm funded and
operated by a non-governmental organization and a high-tech melon farm owned by a city resident.
People also make handicrafts (silk paintings and incense) and/or are involved in providing tourist
services. In other words, agriculture and tourism services are the two main income generators of the
village. In addition to those who work within the local community, a considerable number of village
members work in the city centre as civil servants or in private sector jobs.

Only 52% of the commune’s residents are within the workforce age (18-60 years) which is

in line with the observation that the village is dealing with an ageing population (TBPC, 2012). It is
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common for young people to seek work in the city centre while elderly people stay in the village, do
the agricultural work, and take care of the garden, the land and the house.

4.2. Pomelo as an integral part of Thuy Bieu’s identity

Thuy Bieu pomelo has been a famous specialty for hundreds of years, lauded in folklore from the
time of Lord Nguyen Phuc Chu (1675-1725), the 6th Lord of the Nguyen Dynasty. One time when
the Lord was cruising along the Perfume River, a lush green village on the riverside with fruit gardens
caught his attention. He was curious enough to stop by and pay a visit to Nguyet Bieu and Luong
Quan. The villagers were so honoured and surprised at his visit that they picked the best pomelos to
offer to him. The Lord tasted the fruit, and it was so good that he finished several. He complimented
the pomelo and enjoyed it so much that he issued an order for the villagers to expand the cultivation
area of this special fruit. Thus, every mid-July in the lunar calendar when the harvest season comes,
villagers used to select the most delicious pomelos to offer to the Lord.

Pomelo, also known as Chinese grapefruit, is a natural and non-hybrid citrus fruit native to
Southeast Asia. It is mainly distributed in countries such as Thailand, Malaysia, Taiwan and Vietnam.
With a thick rind and sweetish yellow flesh, the fruit is usually eaten fresh. Its pulp can be used in
salads and its peel in candies.

There are numerous varieties of pomelo grown throughout Vietnam. From the north to the
south, some well-known types of pomelos include Doan Hung pomelo in Phu Tho province, Dien
pomelo in Hanoi, Phuc Trach pomelo in Ha Tinh province, Nam Roi pomelo and Da Xanh pomelo
(pink pomelo) in the Southern Delta. In Thua Thien Hue province itself, pomelo is grown in many
places, such as Thuy Bieu (Hue city), Phong Thu (Phong Dien district), Huong Van (Huong Tra town)
and Duong Hoa (Huong Thuy town). Despite this diversity of varieties and cultivating areas, Thuy
Bieu pomelo is considered, among specialty fruit connoisseurs of Vietnam, to be the most delicious
pomelo of all the regions.

Thuy Bieu ranks first in the whole province of Thua Thien Hue in terms of cultivated area in
pomelo production and has the highest fruit quality. This led to the specialty trademark of “Hue

pomelo” being granted by the National Office of Intellectual Property in 2008. In 2014, Thuy Bieu
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pomelo reached the “Top 50 of the most famous specialty fruits of Vietnam (Fig. 4.1), recognised

by the Vietnam Book of Records based on the set of criteria of Viethamese specialties (HPA, 2017).

Figure 4.1 Certificate of Thuy Bieu pomelo’s record as Top 50 of Vietnamese specialty fruits
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What makes Thuy Bieu pomelo distinct from its counterparts is its characteristic gentle
sweetness, small size and easy-to-peel rind. The average weight of a pomelo ranges from 0.7 kg to 1
kg. Its glossy green skin turns sunny yellow once ripened and its aromatic flesh has a semi-transparent
lime or yellow color. Though Thuy Bieu pomelo is not as succulent as other types of grapefruits, it is
sweeter — so sweet that there is no bitter aftertaste. Given its relative lack of succulence, the Thuy
Bieu pomelo can be saved for months and its sweet and rich taste remains intact.

It is a common belief among local people that the special taste of this pomelo originates from
a combination of drought, floods and rain in Hue along with the alluvial soil and fresh water of the
Perfume River. Nowadays, pomelo has become a typical symbol of Hue, the ancient capital. Every
lunar July, the pomelo gardens start to ripen, giving off a sweet fragrance. The harvest season lasts

about two months, between lunar July and lunar August.
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While there is only one harvest season, the fruit creates several other seasonal attractions for
the village. In spring, the pomelo trees are covered with white fragrant clusters of flowers, which
develop into many young green pomelos during the summer months. By autumn, the pomelo trees
are laden with fruit. The luxuriant branches of the trees are shady over the village roads, the pomelos
are dangling, swinging overhead as travelers stroll through the village, making Thuy Bieu an
appealing destination for tourists. And over the winter, the trees wait for spring sunshine. It is
undeniable that the tree-lined gardens of pomelos play an important role in the poetic and peaceful
landscape of Thuy Bieu.

Pomelo is a delicious summer food, a dessert that is enjoyed after a warm meal, with many
vitamins nourishing the body and having good health effects. It is a precious fruit, a gift of Hue
people, a special product to serve tourists, and a symbolic dish of the ancient culinary culture. The
pomelo is a very healthy food as it is notable for packing lots of fibre and nutrition into a low-calorie
package, making it a favourite for people on a diet. According to Shoemaker (2019), pomelo has the
ability to promote weight loss, boost heart health, create anti-ageing effects and fight cancer cells; it
also has antibacterial and antifungal properties.

Every part of the fruit — the flesh, skin, leaves and flowers — is useable. While pomelo pulp
is eaten fresh or used to make a salad, the rind can be made into candied pomelo, pomelo oil or pomelo
soap, and even the inner and soft white skin located in the rind of pomelo can be used to made pomelo
sweet soup. Finally, the whole fruit can be used to make pomelo wine.

Pomelo is the main crop of Thuy Bieu in terms of not only cultivated areas but also economic
value. According to the president of the Farmers’ Association of Thuy Bieu, each year pomelo sales
bring an income of VND3 billion (equivalent to NZD2.1 million) to the villagers. Thuy Bieu is home
to 151 hectares of pomelo. When the harvest season comes, wholesalers often go straight to the
farmers and buy their whole pomelo crop, frequently buying in bulk from more than one producer.
Pomelo is then distributed to traditional markets, roadside stalls and supermarkets.

Thuy Bieu pomelos do vary in quality. While poor quality fruit can be dry and flavorless or

even inedible, the best is gently sweet and very juicy and has a very fresh citrus fragrance. Crops of
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top-quality pomelo are sought after and sell out very fast to connoisseurs who have previously bought
from the farmers. Pomelo lovers place orders long in advance, even one year before the harvest
season. They are often people with high incomes, high living standards and a taste for healthy food,
so they are willing to seek out these high-quality specialty fruits for their own use or as a gift for
family and friends.

Despite such significance and value, agriculture in general and the Thuy Bieu pomelo in
particular is facing various challenges that put its development or even its very existence at risk. The
director of the Thuy Bieu Agricultural Cooperative reported that farmers are seeing a decrease in their
agriculture-derived income due to harsher climate conditions with more droughts and extreme
weather events and the fertility loss of the farmland. This forces younger people to look to the city
centre for jobs and, in some cases, migrate there. Only elderly people stay in the village, doing the
labour-intensive agricultural work. The ageing work force means less care of the vast pomelo gardens,
which in turn leads to the degradation of agricultural production. This is a vicious cycle that puts the
agriculture at risk as local residents turn their interest to so-called easier or more prolific activities,
such as providing tourism services or selling their farmland.

In fact, the president of the Farmers’ Association and the director of the Agricultural
Cooperative sadly noted that the Thuy Bieu pomelo is now smaller with more and larger seeds.
Compared with its golden age, its skin is not as glossy, its pulp less succulent, and the fruit has lost
other inherent qualities. The president of the Farmers’ Association explained that this is likely due,
among other reasons, to the lack of fertilisation and neglect of growers. It is a cultural belief that
leaving the pomelo to degenerate is a disservice to the ancestors because this fruit is considered as a
one-of-a-kind gift from nature and the effort of many generations in cultivating it and passing down
to the next is now being wasted.

The extreme scenario where Thuy Bieu no longer produces pomelo and the green pomelo
gardens are all replaced by residential or commercial buildings is inconceivable to many in the local
community. Indeed, without pomelo and agriculture, Thuy Bieu will lose its identity. And there is

already evidence of other agriculture-based villages losing their paddy fields as local people turn
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away from agricultural production to seek jobs in urban areas (Hanh, 2007; Thong, 2010). Koutsouris
et al. (2014) also discussed the threat of non-residents coming to the area and taking advantage of
benefits created by tourism development. Concern that these situations could occur in Thuy Bieu has
prompted calls from various stakeholders to preserve and promote the cultivation of the pomelo in
particular and agriculture more generally.

4.3. Tourism practice in Thuy Bieu

4.3.1. Development of tourism

Tourism in Thuy Bieu really began in a significant fashion in 2010, based on the positive orientation
of the local authority to the sector’s development and cooperation between businesses and local
residents. Talking about how this initiative came about, the president of People’s Committee told me
a short story that is often shared among the community:

“Ten years ago, while an old villager was harvesting her cassavas in the field, a
foreign visitor cycled by and saw her struggling to pull the roots of the plants out
of the ground. He got off his bike, parked it on the roadside and came to help the
farmer. He had so much fun helping the farmer harvest the cassavas that after it
was done, he gave her one million VND. The farmer was so excited about the

gifted money that she called it a day early that day, left the field and ran home
happily.”

This story reflects the fact that visitors, especially international ones, are very interested in
local people’s way of life — the tourist wanted to know what the farmer was doing. Though his help
for the farmer seemed like an act of kindness, his hands-on experience harvesting the cassava brought
him such a positive experience that he was willing to gift the farmer some money. As for the farmer,
that sum of money was huge and it felt just like the money had fallen from the sky. The farmer realised
that she could earn supplemental income from letting visitors come to visit and assist with the farming
work.

Among all the affiliated units of the local authority of Thuy Bieu, the Farmers’ Association

was assigned to engage with this tourism initiative more seriously in 2012. The Association was
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mainly responsible for encouraging farmers to adopt tourism practices and supporting them when
needed. As time passed, the local authority released their power over the tourism practice and handed
it to the local residents themselves. In other words, each household or individual has the right to
provide tourism service and gain all the benefit from it. The local authority now only plays the role
of supporting the tourism service providers in terms of administrative guidance, suggestions and
advice and skill upgrading; it does not earn any financial benefit from the practice.

Acknowledging the ideal location of Thuy Bieu commune on the Perfume River along with
its natural, historical and cultural resources favorable for tourism development, some businesses,
including the HRBRS, the HE, and TB Homestay, have chosen to locate their hotels in the area. With
these high-quality hotels located in the area — HRBRS and HE are 4-star facilities and TB Homestay
is 3-star — Thuy Bieu has more chance of being visible on the international tourism map, which helps
to promote the village as a destination. In addition to accommodation businesses in the area, there are
currently six households involved in providing tourism services to different extents.

Thuy Bieu was recognised as a tourist destination by Hue City People’s Committee in
December 2018, going under the name “Luong Quan — Nguyet Bieu garden houses”. This is an
official acknowledgement that the village has considerable tourism resources and the necessary
infrastructure to ensure high-quality service for tourists coming to the area. Basic infrastructure and
services such as convenient transport and communication, mains electricity, clean water, instruction
signs and explanations at tourist spots, catering and shopping services have been invested in to meet
the required standards. Given this recognition, the local authority believes that Thuy Bieu can attract

more visitors, both international and domestic, while also enhancing service quality.

4.3.2. The position of Thuy Bieu in Hue’s tourism product portfolio

In his interview, a manager of the provincial Department of Tourism emphasised the importance of
considering Thuy Bieu as part of the whole tourism network of Hue city and Thua Thien Hue province
instead of an individual destination existing in a vacuum. It is indeed useful to look at Thuy Bieu

tourism as part of a bigger network, which is especially important while targeting international

69



tourists. Thuy Bieu is a unit of Hue city, an ancient capital city of Vietnam. Since the ancient capital
is always a highlight in any regional or national tour for international and domestic tourists, the
proximate location of the village already gives it a competitive advantage.

The four must-see places in the checklist of any visitors to Hue, especially those travelling
internationally, are the Imperial City, one of the many royal tombs, Thien Mu pagoda and Dong Ba
market. These attractions give tourists a sense of how magnificent and prosperous the bustling ancient
capital city was. But after their first day in the city centre, many tourists tend to look for a more rural
place to make their experience complete — and Thuy Bieu is an ideal place to experience a real
Vietnamese village of the past. Talking about how Thuy Bieu fits into a common itinerary of foreign
tourists, an experienced tour guide commented:

“The first day of a common tour to visit historic highlights of the city is often
tiring for tourists since the itinerary is quite crammed and it involves a lot of
walking and traveling in such hot weather of Hue. Thuy Bieu is thus desired as a
nice slow-paced experience for them afterward, with its beautiful nature and

relaxing activities.”

As for domestic visitors, until recently Thuy Bieu was not very popular as a tourist
destination, but over the last few years the media has paid more attention to the village, promoting its
potential to the domestic tourist market. Domestic visitors who are keen on food quality are willing
to go all the way to seek authentic Thuy Bieu pomelos from the source, given the current food safety
issues in Vietnamese society. City residents eager to learn about their food and its origin is an
emerging trend in domestic tourism, and these tourists are very interested in visiting farmers and the
gardens where food is produced. Given its short distance from the city centre and its popularity as an
agricultural hub, Thuy Bieu is attracting more and more domestic tourists to visit its vast pomelo
gardens or its organic farming garden.

Given the relatively nascent stage of agritourism in Thuy Bieu, there are no official statistics
on arrivals to the village. However, the local authority estimates there are more than five thousand

arrivals to the village per year. International tourists account for almost 70% of the arrivals. While
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there is the occasional free independent travelers (FIT), tourists on a package tour are more common
in Thuy Bieu. As addressed in Nguyen (2015)’s study about another ancient village in Hue, package
tours are a preferred option for most international tourists since they help to solve the language barrier

between host and guest; this is also the case for Thuy Bieu.

4.3.3. Agritourism offers in Thuy Bieu

Tourists reach Thuy Bieu by various means of transport, including bike, motorbike, car, tour bus and
boat. Tourism services and activities available in the village include the Thuy Bieu Tour, the “visit
the producers” tour, accommodation services, the Pomelo Festival, and the PYO pomelo activity.

The Thuy Bieu Tour includes cycling around the village, visiting traditional garden houses
and handicraft producers (silk painting, incense making), joining cooking classes, having lunch, and
enjoying herbal foot baths and massage. A typical sight-seeing tour starts with cycling around the
village. This cycling trip is popular and the scene of tourists on their bikes in the lush green village’s
lanes has become a signature image that appears when the key words “Thuy Bieu”, “Thuy Bieu
village”, or “Thuy Bieu Hue” are sought online with Google and other search engines. This activity
offers tourists the chance to immerse themselves in the peaceful atmosphere of the village, breathe in
the fresh pure air and contemplate the magnificent greenery made up of immense gardens with
pomelos dangling over their heads while biking. On their ride, tourists may stop at points of interest
such the village hall, the ancestral houses and the pomelo orchard on the riverbank and listen to the
tour guides telling the stories behind the places.

Visiting a traditional garden house is always a highlight of the sight-seeing experience.
Tourists are welcomed by the owner(s) of the garden house and given a description and explanation
of its architectural and cultural characteristics while touring around the house. A common next stop
is households producing handicrafts. At these places, tourists have the chance to learn about how the
crafts are made, and they can try making the crafts themselves.

After the cycling tour, it is often time for tourists to treat their tiring body to a herbal foot

bath or a neck-shoulder massage provided by the local residents. Though tourists are not presented
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with a 5-star luxury spa experience, they enjoy this slightly rustic service tremendously as it is a
chance to interact with local residents and relax in the serene and beautiful environment of Thuy Bieu.
If tourists book a cooking class, they will then join in the cooking experience, guided and
accompanied by a talented home cook, normally local woman. Visitors are shown how to make
delicious specialty Hue food and have a hands-on experience cooking it. The experience is even more
rewarding when they sit down to enjoy the food they have just made. At the end of the visit, tourists
are introduced to souvenirs made from Thuy Bieu pomelo, such as pomelo jam, pomelo essence oil
or pomelo wine.

Another experience that nature lovers can enjoy is the “visit the producers” tour. This tour
was founded and is operated by a Japanese NGO that supports the agricultural and local development
of Hue city. During this one-day trip, visitors, most of whom are Hue citizens, spend the morning
visiting the organic garden. The farmers show the guests around, introduce various types of vegetables
and plants, and demonstrate the organic gardening practices used in the garden. This tour is a chance
for visitors to learn about where their food comes from. We see carrots, eggplants and other vegetables
in the supermarket or market every day, yet we might not be able to name exactly which vegetable is
which, or what a carrot plant or eggplant looks like. Normally after such informative tours around the
garden, visitors are invited to have lunch made of up from organic products harvested from the garden.

Thuy Bieu is home to three eco-friendly accommaodation options, ranging from a 3-star hotel
to a lodge and a homestay; all offer dining and tour services. The village also hosts a pomelo festival
every two years, using this gathering of pomelo producers and consumers as an opportunity to
celebrate and promote both this specialty fruit and the village itself as a tourist destination. At harvest
time, farmers open their doors to pomelo lovers for PYO pomelo experiences and direct sales from

the garden.

4.3.4. Building a picture of the agritourism phenomenon in Thuy Bieu
From a typology perspective, the tourism services and products currently offered in Thuy Bieu cover

a wide range of the agritourism activity categories presented by Sznajder et al. (2009); for example,
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agri-accommodation (hotel and homestay within an agricultural landscape), agri-food service (lunch
service at local residents’ places or at a restaurant with ingredients locally sourced), direct sales (pick-
your-own vegetable at the organic farm or pomelos at the gardens), agritainment (visit to gardens and
the Pomelo Festival) and cultural tourism (tour around the historic village).

Based on the knowledge collected from related stakeholders and observations during her
fieldwork, the researcher approached the agritourism phenomenon in Thuy Bieu as a jigsaw puzzle
(Fig. 4.2) which can be separated into two parts — agri-focused and tourism-focused. Each part
consists of several pieces that are the agritourism activities currently practised in the village. The
basis of this categorisation is the difference between the activities in terms of their aim, their target

markets and their predominant component (whether agriculture or tourism).

Figure 4.2 A complete picture of agritourism practice in Thuy Bieu
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The tourism-focused part of the puzzle comprises two pieces: the Thuy Bieu tour and

accommodation services in the area. Tourism-focused activities are designed to satisfy the relaxation
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and recreation needs of tourists, which in turn bring profit to the service providers. Since Thuy Bieu
is located within Hue, which is a tourism hub of the country for international tourists, such activities
are less focused on domestic visitors. This distinction was observed in the researcher’s fieldwork and
is also evident in the way these services are promoted to customers. In fact, as a tourism product, the
Thuy Bieu tour is primarily marketed and sold by tour operators or travel agencies on their websites
and the information is mainly in English or French. While there is no exclusion of domestic tourists
from these products, it is quite evident that the marketing effort is focused on the international market.

Compared with its agri-focused counterpart, the agri-component of tourism activities is quite
minor in scale, and links to the agriculture sector are not very strong. According to the typology
framework of Phillip et al. (2010), the agricultural component features in the current tourism offers
of Thuy Bieu to a varying extent. For example, all the accommodation service providers in the village
are based on an ex-farm property, referred to as non-working farm, which means that the
accommation offered does not give tourists direct and/or authentic interaction with the agricultural
practice or farmers of the village. Likewise, although the Thuy Bieu tour does involve agricultural
components such as the sightseeing tour around a village with an agriculture-based context, or
cooking classes, meal services, herbal foot baths and massage using agricultural produce as major
ingredients/materials, the contact between visitors and agriculture in these situations remains indirect
in the sense the tourists use the produce without being directly involved in the agricultural activities
themselves. There is still untapped potential for the agricultural component to be emphasised in these
activities so that it can improve the experience of tourists and benefit the local residents more in terms
of agricultural produce sales and income.

The agri-focused part of the jigsaw features three activities: the Pomelo Festival, the pick-
your-own activity and the “visit the producers” experience. In line with their agri-focused
characteristic, these activities share the same objectives; namely, to connect visitors to the farmers,
to boost the sale of agricultural produce (mainly pomelos), and to promote an understanding of the
agricultural practices of the village. The researcher observed that the participants of these activities

are mainly domestic tourists, either Hue citizens or people from other cities and provinces, and this
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observation was confirmed by the agritourism farmers during their interviews. Relevant information
about the three agri-focused activities is in Vietnamese and promoted through marketing channels
accessible to local people or domestic tourists, especially through word-of-mouth. As denoted by its
label, the agriculture component is significant or even indispensable in these activities. For example,
agricultural practices are specifically promoted to the tourists during the Pomelo Festival; in the PYO
activities, tourists are provided with an authentic hands-on experience with agricultural practice. In
all three agri-focused activities, the agricultural setting and produce are key to the tourism experience.
Interestingly, these activities are operated by mostly non-tourism-industry stakeholders, which
creates the potential for more involvement from these actors to advance these activities into quality
tourism products that reach more visitors, both domestic and international.

4.4, Summary

This chapter has emphasised the irreplaceable role that agriculture in general, and pomelo in
particular, plays in the history, economy and culture of Thuy Bieu. The chapter also outlined the
current situation of tourism practices in the village and noted untapped potential. The chapter showed
that there is considerable interest from a number of stakeholders in unlocking tourism potential by
more closely integrating the village’s agricultural assets. The current agritourism practices in Thuy
Bieu can be visualised as a jigsaw puzzle with its pieces divided into two major groupings: tourism-
focused and agri-focused activities. This picture serves as a foundation to build a closer examination

of agritourism practices in the village and the stakeholders who are part of this important activity.
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CHAPTER 5: AGRITOURISM PRACTICES AND NETWORK

In Chapter 4, an image of a jigsaw was used to represent the agritourism activities in Thuy Bieu (see
Fig. 4.2). The jigsaw comprised two parts: one focusing on the agricultural side of agritourism and
the other on the tourism side. In this chapter, each piece and part of the jigsaw will be examined in
more detail to reveal the stakeholders involved in each activity as well as the interactions and links
that exist between them. The detailed description of the agritourism activities practised in the village
and the two partial stakeholder networks will give a better understanding of the complete agritourism
stakeholder network of Thuy Bieu. The chapter concludes with a critical analysis of the current state
of the network, which, in turn, serves as a basis for the network improvement recommendations
presented in Chapter 6.

5.1. Tourism-focused activities network

5.1.1. The Thuy Bieu tour
According to the general manager of the HT Company, the Thuy Bieu tour is the biggest and perhaps
most critical piece in the jigsaw for it has always been a best-selling activity that has become a
signature tour for many tourists coming to the village. Currently there are three service providers
operating this tour on site: two local households under the umbrella of community-based tourism, and
one externally based tourist company. During the peak season, each service provider welcomes
around 20-30 guests every day or 600 guests a month. While the local resident-owned service
providers do not have their own marketing capacity and have to rely on the travel agencies and tour
operators (TA/TO) for their flow of tourists, they do have such a strong TA/TO network that means
their number of guests during the peak seasons is comparable with that of their corporate counterpart.
The researcher’s experiences of the Thuy Bieu tour with different providers offer insights into
the differences between the visitor services on offer, the way local hosts interact with tourists and

tour guides, and the authentic agricultural dimensions of the experience provided to tourists.
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e HXD garden house

Mr HXD, the owner of HXD garden house, is a pioneer as well as the epitome of the local Thuy Bieu
residents who provide tourism services. Since Mr HXD opened its door to visitors in 2013, his garden
house has become the most frequented of all the garden houses in the village and is visited by both
international and domestic tourists.

The researcher had the chance to join Mr HXD in welcoming a Belgian couple to his garden
house (Fig. 5.1 & 5.2). As he already knows from his TO/TA partners how many guests will come
and when to expect them during the day, Mr HXD always dresses appropriately and gets ready to
welcome them. Once the guests arrive, they are invited to the living room of the ancient house and
treated to freshly brewed tea and some homemade candied ginger. The host then sits with them and
starts the conversation by telling them stories about his ancient house and his respected lineage, in
which he takes great pride. Built in 1902, his house is among the most valuable ancient houses of Hue
with a vast garden of 1000 m? which boasts various fruit trees such as bananas, mandarin, orange,
jackfruit and mangosteen, as well as 30 pomelo trees each more than 50 years old. He inherited this
ancient house along with many precious royal antiques from his grandfather and father who both
served the Nguyen Dynasty as very high-ranked mandarins. Mr HXD also takes pride in being a
villager of Thuy Bieu with its time-honoured history and traditions; thus, he wants to show the typical

hospitality of its people.
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Figure 5.1 Mr HXD with the Belgian couple in his ancient house

Figure 5.2 Mr HXD with the researcher in his ancient house

= -1
I! Il'}
/8 ‘g 4! ‘
= J0 ‘ap ¢

)

78



Mr HXD is a proud 80-year-old farmer as well as an intellect and poet, famous not only in
Thuy Bieu village but also in Hue city. Given his tangible and intangible heritage along with his
impressive story-telling skills, Mr HXD really impressed the tourists and the researcher alike with
interesting stories and information about his house and the antiques within it. During the chat, he
pointed to the objects he wanted the tourists to see and to showcase the interesting features of the
ancient house. Mr HXD also demonstrated how to lock the door without a lock, before giving the
tourists the opportunity to try themselves. He made his guests laugh with his sense of humor.
Although the conversation needed the assistance of the tour guide as an interpreter, this language
barrier did not affect the cozy atmosphere between the host and his guests.

After touring the house, the tourists joined a cooking class to learn how to make Hue
traditional delicacies (ginger candy, sesame candy, green bean cake) with Mr HXD’s wife. Mrs HXD
learned all the recipes and tips from her mother-in-law who used to be a chef for the royal family
during the Nguyen Dynasty. The tourists were excited not only about the cooking activities but also
by the interesting stories behind the instructor who was guiding them and the delicacies of the ancient
capital.

The tourists observed carefully what Mrs HXD was doing, took pictures, and eagerly had
some hands-on experience such as chopping the ingredients or stirring the candied ginger in the pan.
All these small but meaningful interactive features made the tourists engage even more in the
experience. After the cooking class, they enjoyed a lunch prepared by Mrs HXD, which featured local
dishes made from ingredients from their own garden or from the local market. At times, Mr HXD
also presented the food and its background stories for the tourists before they tasted it. The tourists
also had the opportunity to experience a foot bath and massage, provided by other local residents who
are employed on a casual basis by Mr HXD. All these activities took place within Mr HXD’s vast
garden. Normally, before they leave, Mr HXD invites the guests to write in a guestbook in which the

reviews and impressions of tourists from different countries are noted.
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e Chez Mme. L garden house

Another household in the village that provides tourism services is that of Mr TTP. His wife’s name
is L, so they named their garden house “Chez Mme. L” (Fig. 5.3). This French name reflects the fact
that most of the guests visiting their place come from French-speaking countries/regions such as
France, Belgium or Quebec, while also giving tourists the idea of the service’s nature which is an

experience with local people; that is, visiting local people’s house and having a meal with them.

Figure 5.3 The entrance to Chez Mme. L garden house

Mr TTP has noble lineage; his great-grandfather was a high-ranked mandarin in the Nguyen
Dynasty and built his residence in the village. Since then, six generations of his family have lived in
this centuries-old ancient house and immense garden (total area of 4000 m?). The owner is clearly
aware that a beautiful garden and the ancient house are his main tourism assets, and so he has invested
much time and effort to tend the garden, including building a pavilion to welcome tourists and provide

them with services such as lunch, a foot bath and massage, and cooking classes. Mr TTP has also
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invested in buying bikes for tourists to rent, either as part of the Thuy Bieu tour package or for
individuals to explore the village independently.

Normally, after visiting some nearby attractions, the tour guide accompanies tourists to Mr
TTP’s place to have a rest before they take a cycle tour around the village. During the break, tourists
are welcomed to the pavilion to have a drink and some local fruit. Based on the researcher’s
observations when doing the tour, and later reinforced by the interview with the house owner, tourists
are very impressed with the lush green garden of the house and the beautiful structure of the pavilion.
They are especially curious about the ancient house in the middle of the garden and often ask the tour
guide questions about it. The tour guide might know the answer or translate information given by the
host, Mr TTP, about the history of his ancient house, for he does not speak English.

The tour guide then takes the tourists on a tour around the village using bicyles rented from
Mr TTP. After touring the village, the tourists come back to enjoy a foot bath or a neck and shoulder
massage provided by Mr TTP’s daughter-in-law and some other local women who undertake the
work on a casual basis. The next activity is often a cooking class, which is led by Mrs TTP herself or
her cousin (Fig. 5.4 & 5.5). The dishes chosen for this class are often Hue specialties such as fried
spring roll or special rice cake. The tourists are very attentive to the instructor, watching the process
step by step and getting hands-on experience preparing and cooking the food. The host and her guests
communicate mostly through body language; the instructor just shows them the process and they can
replicate the actions easily. The researcher observed that the host and tourists can understand each
other very well despite the language barrier and without the assistance of the tour guide as an
interpreter.

Though the local residents involved in the service cannot speak English, they do know some
basic greetings such as “Hi”, “Hello” and “How are you?” Some even know a handful of French
words related to the cooking or ingredients — just enough to impress the French tourists. Most
importantly, they are aware that they need to be polite and welcoming in terms of behaviour when

serving the guests. When the class finishes, the food that has been semi-prepared by both the instructor
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and the guests is brought into the kitchen to be cooked and then served to those who made it. The

guests very much enjoy the fact they are eating food that they prepared themselves.

Figure 5.4 A family of Canadian tourists experiencing a cooking class with a local chef

Figure 5.5 A group of Belgian tourists experiencing a cooking class
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e TB Homestay

Unlike the previously discussed service offerings that are owned and operated by local residents, TB
Homestay (a member of the HT Company) is a service provider that involves cooperation between
an externally owned business and local residents (Fig. 5.6). TB Homestay is based within the pomelo
garden of Mr DDT’s garden house. Aware of the tourism potential of the village, HT company, one
of the most famous tourist companies in Hue city, leased a part of Mr DDT’s garden and built a
facility to provide tourism services. As reflected in its name, TB Homestay is a small-scale business
which aims to provide tourists with a sense of familiarity, as if they are at a home staying with local
residents. On a small area of 300 m? surrounded by a lush green pomelo garden, two pavilions were
built in ancient architectural style. TB Homestay offers tourists lunches and foot baths in these

pavilions along with four well-equipped rooms providing 3-star accommodation.

Figure 5.6 TB Homestay model of business
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Given its nature as a tourism company/tour operator, HT company makes tremendous efforts
to promote Thuy Bieu as a tourist destination by joining in travel expos in Vietnam and abroad. This
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benefits not only the company itself in terms of increasing demand for its services but also the other
tourism practitioners in the area. French tourists form a major part of TB’s clientele, reflecting the
company’s strong networking with the French market. TB Homestay also welcomes tourists of
different nationalities as well as domestic tourists.

Cooperation takes the form of a lease agreement between the HT Company and the ancient
house owner; and as well as leasing a garden in the village, TB Homestay actively integrates village
residents into its operation. In fact, while the company manages the business and does the marketing
job to attract tourists, the staff at TB Homestay who directly provide service to guests are all local
people employed by the company: Mr M is in charge of serving the guests and maintaining the place,
Mrs PL is the chef in charge of preparing meals as well as conducting the cooking class, and Ms A is
the coordinator in charge of taking care of guests and networking with other stakeholders on the site.
The general manager of the HT Company emphasised the value of having local residents as part of
the business, commenting:

“We are very lucky to have Mr M and Mrs PL working for us. They have lived
all their lives in the village and are the ‘god of the soil’. Tey know every corner
and every person here, so we benefit so much from their local knowledge.”

As a business, HT Company are very open and supportive of students as they often cooperate
with a nearby vocational college and university to provide internship placements. Aware of the
researcher’s study, the general manager suggested that the researcher frequent their place and join
tours with different groups of tourists in order to have an idea of how tourism is practised. Having
the two different roles — joining the tour as a visitor and helping as a casual staff member at the
homestay — deepened the researcher’s insight into how tourism services are provided and how
stakeholders interact with each other.

Tourists often arrive at TB Homestay around lunch time after visiting nearby attractions such
as the Thien Mu pagoda or the Tiger Arena. Accompanied by a tour guide in most cases, they are
greeted with a cheerful “Hi!” and a big smile from the staff. At first glance, TB Homestay always

impresses the guests with its lush green vast garden of pomelo and the entrance perfectly lined with
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high areca trees. Mr M serves the guests tea and whatever seasonal fruit is available from the garden,
which may be pomelo, banana or jackfruit. As Mr M and Mrs PL cannot speak any foreign languages,
the tour guide is the one who converses with the tourists. Tourists often ask questions about the
pomelo and the garden and Mr M then eagerly answers with the assistance of the guide. The break is
followed by a sightseeing tour around the village for which Mr M has prepared enough bikes
beforehand. He carefully helps the tourists to pick a suitable bike and makes sure they can ride safely.
He also plays the role of a local guide, leading the whole group through points of attractions within
the tour.

Normally, the first stop of the trip is Mr HXD’s residence, the largest ancient house in the
village with a land area of 16,763 m2. The tourists are guided to the house and shown around it and
the vast garden. From the researcher’s observation, the owner just opens the door for the guests to
come in and visit without a great deal of introduction or interaction. The main narration about the
ancient house is still given by the tour guide and based on their own knowledge. The tourists then get
back on their bikes and head to the second point of interest, which is the household of local artisans
who create incense. Burning incense offerings has always been part of Vietnamese cultural identity.
At this place, the local artisan will show tourists how incense is made through various steps. The tour
guide continues to act as interpreter for the group during the demonstration. At some point, the artisan
will allow the tourists to have a hands-on experience, and this is the most exciting part for them,
especially the children (Fig. 5.7). Tourists often eagerly take pictures with the incense making tools
or film their children or partners while they try making the crafts. Some tourists buy the products as

a souvenir from the trip.
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Figure 5.7 A group of French tourists at the incense-making household
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The next stop is another handicraft place, this time where silk painting is created. The
business is owned and operated by Mr DDT, a young and enthusiastic local painter (Fig. 5.8). At this
point, the tourists can choose from a range of services, either an introduction to silk painting and how
it is made, or a painting course with Mr DDT. Due to time constraints, most tourists choose to only
tour the studio and listen to Mr DDT’s short presentation about his career. Some tourists buy his

paintings, generating important income for the local painter.

The tour finishes and the tourists come back to TB Homestay for lunch where Mrs PL has

prepared the food and set the table. Little interaction takes place during the meal while the staff bring
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out the dishes, one after another, and make sure that guests have everything they need. Tourists enjoy
the food, say “Thank you!” and often give a thumbs-up sign to tell Mrs PL that the food she cooked

is very good. In return, Mrs PL smiles back and nods saying, “Thank you!”

Figure 5.8 The silk painting place

While the guests are enjoying the meal, the tour guide also has their lunch (provided by TB
Homestay) and Mr M gets the water ready for foot baths for the tourists. All the medicinal leaves
used in the bath are taken from Mr M’s garden, which is not very far from TB Homestay. Mr M boils
the leaves in a big pot, ready for the foot bath (Fig. 5.9). After the meal, tourists can enjoy the foot
bath as Mr M watches on. With simple body language, he somehow communicates with the guests to
make sure that the water is not too hot for them and that they are comfortable.

While soaking their feet in the water, the tourists watch how candied pomelo or candied
ginger is made, depending on the season. Given the short time frame, Mrs PL just shows them the
last step, which is stirring the candied pomelo or ginger on the heated pan and only takes a short while

before the candies are ready. Mrs PL then invites the guests to taste the candies and packs the rest
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away to give to the tourists as a souvenir. The tourists whom the researcher observed appeared to
enjoy the overall experience (Fig. 5.10), which is also reflected in their positive reviews written in

the guestbook.

Figure 5.9 A pot boiling water with medicinal leaves for a foot bath
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Figure 5.10 A group of French tourists enjoying the foot bath, tasting candied pomelo and

pomelo wine along with the tour guide and TB Homestay team

As part of the effort to promote Thuy Bieu tourism and its specialty pomelo, TB Homestay
is unigue among the other service providers in having a space to display products for sale to visitors,
such as pomelo peel oil and soap, pomelo wine and candied pomelo (Fig. 5.11). While the two former
products are made by a small local eco-friendly business (as shown on the package), the latter two
are made by Mrs PL herself from the pomelos of her own and/or neighbours’ gardens. Discussing the
sale of these products, Ms A commented:

“These products are mostly sold to domestic tourists for they are already aware
of the value of pomelo-made products for the health, especially candied pomelo,
and pomelo wine. As for international guests, they are more into the oil or soap

for they are quite small and easy to carry and easy to use too.”
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Figure 5.11 The corner of souvenirs made from pomelo

In addition to the close link TB Homestay has with local residents, the researcher also had
the chance to witness their corporate social responsibility (CSR) effort — as an annual activity, staff
of the HT company provide funding for a charity organization in the area (Fig. 5.12).

As part of the package for the guests staying at their place, accommodation service providers in
Thuy Bieu (e.g., HE and HRBRS) also provide a Thuy Bieu tour for tourists. However, they only
provide cooking class, dining and massage activities, while relying on other local service providers
for the remaining components of the tour, including a visit to the garden house and to the local
artisans’ businesses. These businesses will be described in more detail in the accommodation service

section.
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Figure 5.12 CSR activity of the TB Homestay team at a school of students with special needs in
Thuy Bieu
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5.1.2. ldentifying stakeholders involved in Thuy Bieu tour and the links among them
The description above of how a Thuy Bieu tour is practised by different service providers sheds light
on eight stakeholders involved in the activity: service providers, travel agencies and tour operators,
local produce suppliers, casual staff, local artisans/ancient house owners, tour guides, tourists and
local passers-by. These actors and the interactions between them can be presented as follows.

The service providers of Thuy Bieu tour consist of both local residents (Mr HXD and Mr
TTP) and a tourism company (TB Homestay). The three service providers have a close business
relationship with external travel agencies and tour operators (TAs/TOs) from whom they get their
clients. Once a client booking is made, the TA/TO sends it to the service provider to let them know
at least one day in advance the number and arrival time of guests. On a monthly basis, the TA/TO

makes payment to the service providers for all the bookings in the month. When asked how this
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cooperation between local service providers and TAs/TOs had been established, a local provider

explained:

“Previously, some fam-trips were held in Thuy Bieu to promote the tourism
potential of the village.! Some travel agents and tour operators realised the
resources that we have, which is our ancient house and a large, beautiful garden.
They then offered us to cooperate to provide tourism service for their customers
coming to the village.”

Both the two local service providers now have business links with more than five TAs/TOs
who operate both domestically and throughout the Asia region.

Based on the booking, the hosts prepare the ingredients for the cooking class or dining service
of the day. Normally they have most of what they need in their own garden. If they do not have
ingredient(s), they often source the missing produce from their neighbours’ gardens or buy from the
local market so they can be sure of and trust the origin and quality of the produce. This leads to the
formation of a group of local produce suppliers.

Given the family-based nature of their businesses, the local service providers mainly involve
their family members in providing ancillary tourism services while multi-tasking their daily
agricultural duties. In some cases, when the bookings surpass the household’s capacity, they need to

bring in more staff, such as relatives or neighbours.

U A fam-trip, or familiarisation trip, is a free (or low cost) trip for travel agents or consultants, provided by a
travel operator or airline as a means of promoting their service.
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Discussing the staff involved in their service, Mr TTP shared:

“Mainly just my wife and me do this job. While I am in charge of taking care of

the garden and overseeing everything (the pavilion, the bikes, etc.), my wife is

responsible for the administrative things dealing with the travel agencies

(receiving booking, payment, etc.), cooking for the guests and delivering the

cooking class. On some rare occasions when we have got so many groups booked

on a day, we will involve our daughter-in-law and our sisters. We even outsource

some of our neighbours from time to time to be local guide or help with the

massage service and they receive some money in return.”
This comment shines a light on the local residents who are involved in tourism service provision on
a casual basis, referred to as casual staff. They are paid for the time they work, and this represents an
additional, flexible source of income for their household. The same phenomenon can be seen at TB

Homestay, as Mrs PL commented:
“We sometimes receive very large group bookings. In such cases, I need to
outsource to some other women in the village to help me with the cooking.
Similarly, Mr M might involve some other guys to help him delivering the
massage or preparing the bikes for the tourists.”

The analysis of the Thuy Bieu tour reveals another group of local actors involved in the
tourism sector by welcoming visitors to their places, as part of the village tour, and showcasing their
ancient house or their traditional handicraft practice. Indeed, large Thuy Bieu tour service providers
such as the TB Homestay or HE are officially linked to these local artisans and ancient house owners
with a business agreement. Mr DDT, the local silk painter, explained:

“I welcome the visitors to my place and serve them based on the agreement I
established with the tour operator companies. | receive visitors mostly from HT
company and HE, not to mention some other travel agencies from Danang and
Hanoi. They will then make payment to me according to the number of guests |

served.”

These local people get some income from welcoming tourists to their place, depending on

the number of arrivals, as well as additional income from the sale of their products to the visitors. In
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return, the artisans are required to be ready and available for guests and to provide necessary materials
for the tourist experience. However, the researcher became aware of some dissatisfaction on the part
of the Thuy Bieu tour service providers about the lack of preparation or commitment from some of
their local partners. Mr M explained:

“Sometimes, though Ms A, our coordinator, has already advised the local artisans
of the coming group of visitors long beforehand, they are underprepared in terms
of the materials for the activity, and give the excuse of other commitments. In
such cases, the visitors cannot have a hands-on experience but merely listen to
their introduction instead, which sure adversely affects the quality of our tour.
Ridiculously enough, in a rare case, they were even not at home to welcome the
visitors, which is what they were supposed to do.”

This interesting point about such unsatisfactory behaviour from partners in the network
highlights the importance of real commitment from all the stakeholders. When such issues arise, the
service providers of Thuy Bieu tour do give feedback to the local artisans and discuss solutions to
eliminate such situations; however, there is no formal process for dealing with this matter. According
to a local artisan in the service network, while it is evident that the network does bring benefits to its
members, each artisan has their own perception about the individual benefit they earn from the
practice compared with the time and effort they put in. This perception, clearly, affects the level of
engagement and the quality of service they are willing to provide.

The tour guide is another vital stakeholder in Thuy Bieu tours, having a considerable impact
on the tourists’ experience. Besides guiding the tourists, the tour guide is the key stakeholder in
“blowing the soul” of the visitor to a place, through their narration of what the place has to offer.
Given the abundant and fascinating folklore of Thuy Bieu village, the role of the tour guide becomes
even more important in the sense that they will arouse in tourists a sense of curiosity and engagement
in the experience. The tour guide also serves as an interpreter when it comes to the communication

and interaction between tourists and local service providers and/or residents. Asked about their

relationship with tour guides, a local service provider commented:
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“Most of the tour guides coming to our place are very nice and helpful. They assist
us in communicating with the foreign tourists. As a common courtesy, we provide
them and their accompanying drivers with free lunch while the tourists are
enjoying their services. Some of them even recommend our place to their
individual guests.”

In addition to the tourist inflow from their partner companies, the service providers receive
individual visitors based on recommendations from tour guides, which is absolutely dependent on a
good relationship between the guide and the host. In some cases, where the tour guide is not familiar
with the area, the service provider might accompany him and his group on the village tour or they
might assign a local guide to help them when navigating within the village. The researcher observed
that tour guides and the service providers are very supportive of each other in delivering a good
experience to the tourists.

The cooperation between and effort of all the discussed stakeholders aims to satisfy the needs
of one essential stakeholder in the network — the tourists. Most of the service providers interviewed
agreed that international tourists are the predominant market in Thuy Bieu. One of the service
providers pointed out:

“Most of our guests are foreign tourists. The biggest market is often France,
Belgium, England and the US. We also have visitors from Canada, New Zealand,
and other countries. Recently, we have just started to welcome some domestic
tourists, too.”

Given their position on the demand side, tourists are linked to other actors in the network,
mainly through a customer-provider relationship. The first contact point that tourists go to after their
decision to visit a destination is made is, in most cases, (online) travel agencies who help them to
design their trips and make all necessary arrangements. Given their business network of local tour
operators, travel agencies will recommend places and services to the customers based on their

requirements and preferences. Discussing the part that travel agencies play in attracting tourists to

Thuy Bieu, the general manager of a tourist company in Hue commented:
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“Normally, concerning the destinations which are already very famous, tourists
often know where exactly they want to go and what exactly they want to do. But
it is not the case yet for Thuy Bieu in particular and Hue or Vietnam in general.
When it comes to our country, foreign tourists might expect to taste pho
[Vietnamese noodles] or to see women in ao dai [national dress], but they have
not got a clear idea of what else to expect. They are not coming the whole way
from Europe or Canada just to visit Thuy Bieu village. They do not even know
about the pomelo until they arrive to the village.”

This comment shines a light on the important role of TAs/TOs in providing tourists,
especially international ones, with information on available options in Thuy Bieu and preparing
everything for their coming experience in the village.

Tourists often come to Thuy Bieu along with their tour guide as part of a bigger tour and they
usually spend a half day there; in most cases, arriving around midday. The tour guide is normally
included in the service package and this person is the tourists’ companion during their whole journey,
whether it is visiting one city (e.g., Hue), a region (Quang Binh-Hue-Danang-Hoi An) or touring

throughout the country (Hanoi-Hue-Danang-Ho Chi Minh city). A regional tour guide with 10 years’

experience noted:

“Thuy Bieu has recently become an emerging and preferred component of any
Hue tours, compared with other ancient villages such as Phuoc Tich or Thanh
Tien. The village has a lot of interesting folklore in itself; however, not all tour
guides know it or are dedicated to do the narration properly. Some of them might
just converse with the guests about whatsoever topic they think the guests might
be interested in.”
This comment provides an insight into the information and knowledge shared by tour guides
to tourists about a certain destination and its related history and culture. Different tourists are
interested in different aspects of the place they visit as well as desiring various degrees of involvement

in the experience. Their interest is reflected in the attention they give to the presentation the guide

gives or the number of questions they have about something specific. But regardless of individual
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tourist’s level of interest, the tour guide has a very important role in the narration of the stories behind
the history of the village and its specialty pomelo.

No matter which motivations tourists have for coming to Thuy Bieu, most are happy with
their experience and pick the lush green landscape and the friendliness of local farmers as their
favorite things about the place. This insight is based on the answers of some of the international
tourists interviewed.

“I did not know about the village until arriving here. And now I really like it. I
am impressed with its greenery — fruitful trees everywhere, and the smiling face
of local people when we came across them.”

(Australian, 28 years old, female)

“We love the peacefulness and the rural feeling of the village. The ancient house
owner who hosted us is absolutely welcoming and generous — he treated us with
all the fruits available in his garden — banana, pomelo, peach, etc. He even gave
us some to bring back to our hotel.”

(Belgian, 40 years old)

“I'really love the time spent with local people and all activities I joined with them.
Though they cannot speak our language, they are so enthusiastic in showing us
around their house, eagerly explaining about their garden and instructing us [how]
to cook Hue food.”

(French, 32 years old, male)

These responses emphasise the importance of the local people when it comes to the tourists’
experiences in the village. The link between the service providers and the tourists is based on a
commercial exchange — service in return for payment. The tourists pay for their experience to the
travel agencies, and this payment is then shared between the travel agencies (the intermediary
stakeholder) and the service providers, namely those who are directly in charge of the tourists’
experience at the destination.

From the perspective of tourists, however, there is likely to be almost no distinction between

these two groups of local actors. Technically speaking, as local people, they all play the same role of
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a host of guests — which are, in this case, the tourists. This following insight given by one of the local

service providers really highlights self-awareness of the responsibility of a host:

“For the tourists, they might not be able to tell whether you are the main host or
the staff or just a neighbour dropping by at our place. As local people, we all need
to be polite and friendly. That is why | always emphasise to my family and the
casual staff, if any, to be welcoming and smiling. I often tell them: ‘It is ok if you
cannot speak the foreign language, but you always need to be welcoming and
helpful.””
From a destination perspective, a final group of stakeholders emerges: local passers-by.
These actors are residents who have no formal relationship with the tourists but engage coincidentally
with, and thus influence, the visitor experience. Encounters between local passers-by and tourists are
spontaneous and unintentional but might become an interesting part of the tourist’s experience. For
example, a 29-year-old Danish tourist, whom the researcher met on one of the Thuy Bieu tours,

shared:

“I am impressed with the friendliness of local people here. Anyone | came across,
whether they were walking or on their bikes or motorbikes, they waved at me and
said hello. | even caught an old lady watering her pomelo trees and asked whether
I could take a photo with her in her beautiful garden. After my tour guide
interpreted to her what | wanted to do, she nodded and eagerly invited me to her
garden.”

All this cooperation and interaction between the stakeholders forms a network featuring

involved actors and their links in the practice of Thuy Bieu tours.

5.1.3. Accommodation service in Thuy Bieu and its related stakeholders

Although TB Homestay does provide an accommodation service, their focus is very much on the
Thuy Bieu tour. This section now investigates the two professional accommodation service providers
in Thuy Bieu: the HRBRS and the HE. Since the researcher could not interview these service
providers directly, the main source of information on these providers is secondary data from their

websites and social media pages. Primary data were also gained from the researcher’s observations
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as a complete participant and from insights gained when interviewing other stakeholders in the
network.

The HRBRS was established in 2013. The company was one of the pioneer businesses who
were aware of the ideal position of the village on the Perfume riverbank and its tourism potential and
invested in building the property to provide accommodation services for the surrounding area. As a
4-star hotel and resort, it focuses on providing high-quality accommodation along with various
packages featuring dining and tourism services. Benefiting from the agricultural land it is situated on
and its lush green gardens of various plants, especially pomelos, the company offers agritourism
products such as a dining experience in the pomelo garden, and “a day in a farmer’s life” experience
for visitors, which is especially appealing for and mainly targeted to children and groups of students.
The HRBRS also sells agricultural produce from its gardens, promoting its produce on the company’s
social media page.

The other accommodation service provider is the HE, which was established in 2016. This
company turned a vast pomelo garden on the riverbank into an eco-friendly property providing
accommodation services within a natural and agricultural setting. They offer services such as
sightseeing tours around the village, cooking classes for the guests, and dining for non-guests. From
her dining experience at the HE, the researcher could tell that the staff are professionally trained and
could speak English quite well. There was no sign of any local residents employed by the business.
Besides the accommodation service, HE also provides Thuy Bieu tours on a quite regular basis. It is
common to see tourist groups on HE bicycles wandering around the village. On some occasions, the
researcher came across groups of tourists from HE at local artisans’ places. The local painter shared:

“I do have contracts with HE as well other tour operators to welcome their guests
to my place. In return, I will get revenue from that activity.”

Based on what is promoted on their marketing channels, both these accommodation providers
promote themselves as eco-resort/lodges, targeting nature lovers with their “into the nature” setting

selling point. The fact that both companies are present on international online booking websites (e.qg.,
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Booking.com, Adgoda.com) and that they had a steady flow of guests prior to COVID-19, benefits
Thuy Bieu in terms of promotion of the destination as a whole.

As part of the agritourism jigsaw of Thuy Bieu (see Fig. 4.2), the “accommodation service”
piece mainly consists of the service providers and their guests as key stakeholders. No new actors are

to be found, except the eight stakeholders revealed within the Thuy Bieu tour analysis in section 5.1.2.

5.1.4. Tourism-focused activities’ network
As the tourism-focused part of the network is made up of the Thuy Bieu tour and the accommodation
service, putting the stakeholders engaged in these two activities together creates the complete
stakeholder network of the tourism-focused part of the agritourism network (Fig. 5.13). Besides the
eight actors directly involved in service provision and thus visible in tourists’ experiences (i.€., service
providers, TA/TO, local supplier, casual staff, local artisan and ancient house owner, tour guide,
visitors and local passer-by, there are also several groups of stakeholders “behind the scene” who
indirectly facilitate and support tourism practices. This group consists of the local authority, higher-
level authority, educational institutes, NGOs, and media (journalists of local newspapers).

In terms of the role that the local authority plays in tourism development in Thuy Bieu, the

president of Thuy Bieu People’s Committee commented:

“The local authority always encourages villagers to get involved in providing
tourism services. In line with the community-based tourism development
direction of the Government, the local authority supports local people by bringing
to their awareness the available supporting policies and assisting them in
benefiting from those resources. Besides, we play the role of coordinator when it

comes to capacity building programmes funded by NGOs.”
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Figure 5.13 The tourism-focused activity network
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NGO1 — a Canadian non-profit organization — was mentioned by the officer as an example
of supportive efforts from a non-governmental organization (NGO). NGO1 has funded training
programmes for CBT development for local people in many communities in Vietnam, including Thuy
Bieu. The researcher tried to contact the organization for further information. However, since the
project had happened some time ago and the organization was busy with other current projects, their
representative was not available to participate in the research.

Ms NHS is a representative of the educational institutes that are supporting tourism
development in local communities. These institutes, namely Hue Tourism College and the School of
Hospitality and Tourism (Hue University), engaged in the tourism development of Thuy Bieu by
sending lecturers to the village to give lectures on CBT and to provide training for local residents in
terms of hospitality skills to welcome the visitors.

The Provincial Tourism Department, representative of the higher-level authority stakeholder,
also organises professional training classes on a frequent basis for local residents in Thuy Bieu and
in Thua Thien Hue province in general. The organization’s vice director noted:

“Besides professional training on hospitality skills, we also organise and
encourage local people to join in English classes to equip themselves with some
basic linguistic knowledge to communicate with the tourists.”

In addition to these capacity-building activities, the vice director mentioned the Department’s
effort to promote Thuy Bieu as a tourist destination by organising familiarisation trips to the village.
Industry stakeholders nationwide are welcome to join the trips and are encouraged to establish
cooperative links with the local service providers. As the vice director proudly pointed out, the current
cooperation between companies and service providers is evidence of the effectiveness of these trips.
Such efforts to support the marketing of Thuy Bieu as a tourist destination can also be seen at the

local level and, interestingly, through individual effort. One local officer noted:
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“Since our local authority does not have budget for the marketing of Thuy Bieu
as a tourist destination, 1 use my own network to reach for local media to feature
our village in newspaper or on TV programmes. Given my background in
journalism and media, | have got some friends in the media industry who are
willing to help.”
Such efforts from an individual at the local authority show their dedication to their work as
well as the proactive role they are playing in supporting tourism development of the village despite

limited financial resources.

5.2. The agri-focused activities network

5.2.1. The Pomelo Festival and its related stakeholders

The Thuy Bieu Pomelo Festival comes first among the agri-focused activities since it is the most
“formal” activity in the sense that it is held on a regular basis by a specific organization and promoted
officially; as a result, the Festival is widely known by the public (Fig. 5.14). The objective of the
Festival is to promote Thuy Bieu pomelo and Hue food specialties as well as the tourism attractions
of the village. Normally held between August and September, this 3-day event was held annually
from 2010 to 2012 and biannually since. So far, six festivals have been held, and in 2018, the brand
“Pomelo — a taste of Hue” was launched. The 2018 event was the largest ever and attracted 20,000
participants and visitors, most of whom were domestic travelers. In terms of the effectiveness of this
activity, the local officer commented:

“The event is assessed regularly to make sure that it satisfied the objectives set.
We are happy that it proves to be effective in terms of attracting not only
international visitors but also domestic ones, especially Hue citizen to attend the

festival and get to know more about the pomelo.”
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Figure 5.14 Farmers and visitors at the Thuy Bieu Pomelo Festival

Photo credit: Image provided by the local authority.

Discussing the involvement of farmers in the Festival, the local officer shared:

“This event is always eagerly anticipated by everyone in the commune. All the
farmers carefully choose the best pomelos of the highest quality and best
appearance to display at the event long beforehand. We can literally feel their
excitement on the day of the event when they dress up formally, come to the place
very early, and make sure their booths look [the] best.”
The event is an ideal opportunity for farmers to directly introduce and sell their pomelos and
other agricultural produce to consumers and to showcase the pomelo planting and tending process
(Fig. 5.15). This direct opportunity for sales not only benefits the farmers with extra income but also

assures the consumers of the produce’s provenance. Given the great pride they take in their produce,

the farmers enthusiastically answer any guestions the visitors might have about their produce and the
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cultivation process. Moreover, this is also chance to shine the spotlight on the pomelo’s culinary
versatility through gastronomy booths and a “made-from-pomelo™ cooking contest. Thuy Bieu
women are the most eager ones when it comes to this activity as they showcase their creativity and

talents.

Figure 5.15 A space for other agricultural produce of Thuy Bieu at the festival

Photo credit: Image provided by the local authority.

As for visitors, they have a chance to get to know the growers of the authentic Thuy Bieu
pomelo, understand how the fruit is grown, taste the various dishes made from it, join in folk games,
and immerse themselves in a peaceful rural atmosphere close to the city. Even though the village is
not far from the city centre, Hue citizens might not think of this place as a day-trip destination. So,
attending the festival also encourages them to visit the village as well. The Festival also attracts a
considerable number of domestic visitors from other provinces around the country. The local officer

commented:
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“It could be seen from the event that many tourists from other cities and provinces
of Vietnam also flocked to the event. You know, it is commonly known that
people from Northern region, like Hanoi, they really love Thuy Bieu pomelo, so
many of them did join the festival if they come to Hue on this occasion.”

A tourism company’s staff member told me that some tour operators include the Festival in
the tours they provide for international tourists. The tourists who visit the village on this occasion are
exposed to such an informative and entertaining event and get to know more about not only the
village’s specialty fruit but also the cultural heritage behind it.

As part of the tourism promotion, visitors can also enjoy a trip to visit the pomelo gardens
and other places of interest in Thuy Bieu village. One of the highlights of the sixth Festival was that
the organiser, in cooperation with Hue Monuments Conservation Centre, replicated the ceremony of
“offering Thuy Bieu pomelos to the royal families” as happened in the past at the Imperial City (Fig.
5.16). This event is the liveliest way to tell the story of how prestigious Thuy Bieu pomelo is in the
culture and the history of the village.

From a stakeholder perspective, farmers and visitors are the two key players at the Thuy Bieu
Pomelo Festival, but the event also involves the local authority as the main organising actor who
oversees the planning and execution of the Festival. The local authority receives guidance and support
from its higher-level authorities, which are the Provincial Tourism Department and the Hue
Monuments Conservation Centre. The former provides guidance and supports the promotion of the
event both offline (banners, billboards) and online (tourism-related websites and fan pages), while
the latter provides consultancy advice about the event design and implementation, especially the

ceremony of “offering Thuy Bieu pomelos to the royal families”.
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Figure 5.16 “Offering of Thuy Bieu pomelos to the royal family” ceremony

Photo credit: https://vnexpress.net/

The local authority also calls for financial contributions from businesses, both in the
community and in the wider city area, to make the Festival possible. Media actors, such as journalists
and reporters from local newspapers, feature the Festival, which is an important element in marketing
this event in particular and the village in general.

The Thuy Bieu Agricultural Cooperative is a specialised organization in charge of the
agricultural practice and farmers’ welfare of Thuy Bieu commune. The difference between this entity
and the Farmers’ Association lies in their administrative structures: while the latter administratively
belongs to the local authority as one of its supporting units, the Cooperative is “a collective economic
organization” that has its own autonomy, independent from the local authority/government (National
Assembly of Vietnam, 2003). The interview with the director of the Cooperative, Mr HTD, provided
insights into the role that this stakeholder plays in both the Thuy Bieu Pomelo Festival and, more

generally, in the agricultural practice of the commune.
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The Cooperative is made up of 286 farmers with a production area of 126 hectares of rice
and vegetables and 151 hectares of pomelo. In effect, the Cooperative owns almost all the pomelo
cultivation in the area. The Cooperative’s main tasks are to provide members with necessary services
to improve productivity and add value, to manage the specialty trademark of “Hue pomelo”, and to
encourage farmers to follow the registered process to meet the requirements of the trademark. The
director emphasised the role of the Pomelo Festival as an opportunity to let more people know about
this trademark and increase recognition of the fruit, thus adding economic value to the product. Not
only is the Cooperative managing board involved directly in organising the event along with the local
authority, but its member farmers also participate actively in displaying and selling their produce at

the Festival.

5.2.2. PYO activities and related stakeholders

The researcher came to know about the availability of pick-your-own (PY Q) activities in Thuy Bieu
when conversing with Mrs PL, a staff member at TB Homestay. As the researcher wanted to buy
some pomelos for the mid-autumn ancestor worship at home, she asked for a recommendation of
where to get the best fruit. Mrs PL then said that her house has a huge garden which boasts a lot of
pomelos for sale and that the researcher could pick them. To the researcher’s surprise and excitement,
Mrs PL added:

“Not only me but also other garden owners in the village allow visitors to come
to the garden, choose and pick the fruits themselves. | know why you are surprised
of this offer; it is not advertised anywhere. Most of those who come are our loyal
customers who know us and have bought our produce before and keep coming
back and then recommend it to their families and friends. We have got many

visitors from other cities too, especially Hanoi.”

This PYO activity involves farmers selling produce directly to their customers. The fact that

the supply chain skips the trader intermediary means that the farmers keep the entire revenue from
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the sale while the customers can buy the produce at a better price. Moreover, by allowing visitors to
come directly into the garden and pick the fruits themselves (Fig. 5.17), the farmers can gain more
trust from the customers and often benefit from their word-of-mouth referrals, a vital marketing

channel with no cost.

Figure 5.17 Visitors choosing pomelos in Mrs PL’s garden

From her experience picking pomelos at Mrs PL’s place (Fig. 5.18), the researcher found this activity
very interesting. When asked what the visitors love about this experience, Mrs PL enthusiastically
explained:

“The visitors coming to my garden always take out their phones or cameras to
[take a] selfie. Sometimes they asked me to take picture for them or to join them
in their photos. It is so much fun! They told me it is so relaxing to wander under

the trees and it is really satisfying picking the fruits themselves.”
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Figure 5.18 The researcher picking a pomelo at Mrs PL’s garden

Mrs PL also emphasised that families with children especially enjoy this activity. These
visitors find it satisfying to have hands-on experience choosing and picking the fruits themselves.
PYO allows the visitor to not only be assured of the authenticity of the fruit and its quality, but to also
enjoy the peaceful and refreshing natural landscape of the ancient village. Furthermore, this is an
occasion to get to know the producers and, in most cases, just like in the researcher’s case, to be
impressed by the pure hospitality and friendliness of the farmers and villagers of Thuy Bieu.

Currently in its nascent stage, the PYO activity in Thuy Bieu is very simple and involves
solely the host farmers and domestic visitors. In Vietnam, similar practices can be found in Dalat

with PYO strawberries or vegetable, or in the Mekong Delta where the PYO activity focuses on
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tropical fruit orchards. The activities at these destinations are more widely known to visitors, both
domestic and international, for they are professionally promoted as a signature tourism service of
these places, marketed and sold by travel agencies and tour operators. In the case of PYO pomelo in
Thuy Bieu, the availability of this activity is known by only a small number of nearby consumers and
thus it remains hard to increase the flow of visitors. In terms of the future prospects of PYO pomelo,
the Head of the Farmers’ Association shared:

“We are very aware of the potential of this activity and the values it brings to both
farmers and visitors. However, we need professional support from the tourism
side to make it into a proper tourism service as well as to promote it to more
audience.”
This comment acknowledges the viability of the activity as a tourism offer while calling for
more cooperation between the industry stakeholders. There is no doubt that the farmers are hospitable
and welcoming; however, it takes more than this alone to deliver a tourism service. In the case of

PYO pomelo, the farmers would benefit from not only direct sales of the fruit but also the income

derived from the tourism service they provide to visitors.

5.2.3. The “visit the producers” tour
During an interview with a local government officer, the researcher was told about an organic garden
which the officer considered to be part of the agricultural practice of the village:

“As an agricultural hub of the province, many NGOs have chosen our community

to undertake their agriculture development projects. NGO2 — a Japanese NGO —

even based their organic garden here.”

Based on this prompt, the researcher tried to reach this organization to request a visit to the

garden. But it was not until when she found a post on the organization’s social media page promoting
the “Visit to Thuy Bieu garden” did the researcher know that a trip to visit an organic garden was

even available. The researcher signed up and joined the trip, from which good insights into the nature
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of this activity were gained. Nevertheless, this visitor experience remains largely invisible to the
general tourist and public.

The researcher had the chance to interview Mr D, the head of the NGO2 office in Vietnam.
With his ten years of experience at the organization, Mr D was able to provide key information about
the organization and its projects in Hue. NGO?2 is a non-profit organization in Japan which carries
out development-assistance activities for local communities in Vietnam and Myanmar. In Vietnam,
NGO2 focuses on supporting farmers running small- and medium-scale farms, and rural children with
their education, especially environmental education. Among its agriculture-focused projects, the
organization has opened and operates a direct-sale facility named Hue Farmers’ Store in the city
centre where produce from the farmers involved in the projects is offered for sale. This direct-sale
practice aims to connect farmers and consumers in the city.

Given its non-profit nature, all the profit goes to the farmers, while the organization manages
and guarantees the quality of produce from the farmers, thus promoting trust among consumers.
Although the price of the produce is higher than that in the conventional markets or even some
supermarkets, a considerable number of consumers are willing to pay this premium given the clear
provenance of the produce and the strict quality management procedures which all the products have
been through.

NGO2 has also leased a piece of land from the Thuy Bieu Agricultural Cooperative and built
a garden which adopts organic farming techniques. This organic garden is an effort to introduce eco-
friendly farming techniques to farmers while also raising the awareness of customers in terms of food
safety and quality. Given this facility and the hospitality of farmers engaged in the projects, NGO2
offers tours for free or at very low price for their consumers in order to strengthen the connection
between producers/farmers and current customers.

A typical trip includes a visit to Thuy Bieu organic garden and then to a farmer’s place and a

free lunch prepared by the farmers with the produce from their own garden. Before the tour takes
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place, Mr D makes sure that the organic garden is ready to welcome the guests and confirms with the
host farmers about their availability. Mr DA and Ms N, the staff in the NGO2 office in Hue, are in
charge of promoting the activities by distributing flyers to the customers at the Hue Farmers’ Store
and by posting the information on their fan page. They then take note of the registrations and contact
prospective participants to confirm the tour. The researcher was impressed with the meticulous care
taken in reaching every person who had registered and keeping them informed with all the
information necessary for the trip. While the way NGO?2 is channeling the information is efficient in
the sense that it reaches their targeted market, the audience is restricted to current customers at Hue
Farmers’ Store. Potential customers or the larger public have no knowledge of such events occurring,
which shows the untapped potential of prospective customers as well interested visitors.

The trip normally starts in the morning and finishes by midday, and accommodates between
5 and 20 guests. Participants gather at the NGO2 store and are then taken to Thuy Bieu garden by
vehicles provided by the organization. Arriving at the organic garden, the visitors are shown around
the garden and introduced to the organic farming techniques adopted by the farmer overseeing the
garden (Fig. 5.19 & 5.20). Visitors are interested to see, perhaps for the first time in their lives,
familiar vegetables or fruit growing in a natural setting. From the researcher’s observation, the visitors
are very impressed with the variety of the plants in the garden and how the seasonality of the plants

enables the garden to be productive all year round.
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Figure 5.19 The researcher with other visitors at Thuy Bieu organic garden
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After any questions are answered and pictures taken, the visitors leave Thuy Bieu garden
and head to a farmer’s house where the practice of organic farming is being supported by the NGO.
The first impression at the farmer’s household is obviously the hospitality of the host and the rural

feeling of the place, as Mrs V, a visitor in the group, commented:

“I really like the peaceful atmosphere here, the agricultural landscape with vast
rice paddy field, the small village lanes, the fresh air and especially, the
friendliness of the farmers. | am impressed by how welcoming and generous they

2

arc.
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Figure 5.20 The researcher with the NGO2 team and the farmer at Thuy Bieu organic garden

Upon arrival, two big tables are already set up with lots of tea and fruit ready to be served.
Many visitors curiously look around the garden and excitedly point to the fruits on the trees, and the
host — a 60-year-old farmer — grabs the picking stick eagerly and hands it to the guests saying:
“You can use this stick to pick them if you want. Those peaches are ripe and ready
to eat. Some of those trees are even older than me.” [Laugh]
The farmer, along with Mr D, then shows the visitors around his garden (Fig. 5.21), answering any
questions about his produce, his farming techniques, and the support his household gets from the

project.
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Figure 5.21 Visitors and Mr D (right corner) in the farmer’s garden

The tour is followed by an introduction to NGO2 by Mr D with the support of a PowerPoint

presentation (Fig. 5.22). Speaking of the objective of his presentation, Mr D commented:
“We take this chance to let our consumers know more about our organization and
our projects. Once they know more about us and our farmers, they will have more

trust in the produce they are using and feel close to the store as well as the farmers

producing their food.”

On an occasion when a Japanese student was doing an internship at NGOZ2 in Hue, she joined
the trip and gave a presentation, interpreted into Vietnamese, on the gastronomy of Japan, which

interested all the visitors (Fig. 5.23).
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Figure 5.22 Presentation about NGO2 and their projects

117



After the presentation, lunch is prepared by the host and everyone — the project’s staff, the
host farmer’s household and the guests — sit together to enjoy the food and chat openly (Fig. 5.24).
When the trip is finished, a car takes the visitors back to the gathering point. Everyone appears very
happy with the experience — the effort to plan and organise the trip from the project’s staff, the
hospitality and generosity of the host farmers, the good food, the interesting conversation, and the

many photos taken.

Figure 5.24 Group photo with lunch prepared by the farmers
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Discussing the future prospect of this activity, Mr D shared:

“NGO2 does plan to develop this activity to a larger scale in the future in
alignment with the community-based tourism — the development direction of the
province. The project considered to invest in helping the farmers set up their place
into a kind of agricultural display space showcasing the agricultural tools and
practice. The improvement of this activity will sure attract more visitors and help
strengthening the connection between consumers and producers.”

The promising development of this activity is not only meaningful as part of a project aiming
to connect consumers and producers but also represents a step forward in the development of
agritourism in Thuy Bieu and, more generally, across Thua Thien Hue province as well.

The analysis of the “visit the producers” experience sheds light on three main actors in this
practice: the NGO, the host farmers, and the visitors. While farmers and visitors are always the key
players in all agritourism activities, it is worth mentioning, in this case, that NGOs can play a vital

role in bringing farmers and visitors together. Two other stakeholders that had links to the NGO were

also identified: the local authority and the Thuy Bieu Agricultural Cooperative.

5.2.4. The agri-focused activities network

The complete agri-focused activity stakeholder network is revealed when all actors involved in the
Pomelo Festival, the PYO activity, and the “visit the producers” tour are included (Fig. 5.25). At the
centre of the network is the host-guest interaction between the farmers and the visitors — the two key
players in all agritourism activities. This link is directly facilitated by related organizations, including
the local authority, the Agricultural Cooperative and the NGO. There are also stakeholders supporting
these activities indirectly, such as the higher-level authority, other businesses and media; these are

grouped as “behind the scene” stakeholders in the map.
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Figure 5.25 The agri-focused activity stakeholder network
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As all the supporting actors have already been already discussed in the description of agri-
focused activities, this section focuses on the relationship between the farmers and the visitors. The
head of the Farmers’ Association of Thuy Bieu commented:

“The main crop of our village is pomelo and most of our farmers have a large
garden dedicated to this plant. This tree is called a wealth-making crop because
the revenue from its sale is huge given its high economic value. That is why it is
logical that the farmers are very proud of their gardens and their produce.”

The researcher encountered many farmers in Thuy Bieu during her fieldwork, and her

observations confirm the officer’s remark that the farmers take pride in their career, their gardens and
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their produce. Farmers often proudly introduce themselves to first-time visitors and indicate that they
cultivate pomelo. They are very eager to show visitors their gardens, while making sure the guests
know what they should and should not do there so that everyone is happy and the trees are protected
from damage. The latter caution is easy to understand because pomelo is a precious tree that needs
gentle care. So, while the farmers are hospitable and open their gates for the visitors, they do not
forget to protect the well being of their trees. As the head of the Farmers’ Association stated:

“It is worth mentioning that not all farmers welcome or even allow visitors to

enter their gardens. They are hesitant with large groups, especially families with

kids, for they are worried that their trees might be damaged. You know, our trees

need meticulous care, especially the old ones, so we are conscious of letting

people into our gardens.”

The farmers’ pride is also reflected in their willingness and confidence in addressing any
questions from consumers about their produce. This can be witnessed during any host-guest
interaction — during the Pomelo Festival, on a PYO activity, and during trips to the farmers’ places.
Their confidence in answering questions is an indicator of another attribute of Thue Bieu’s farmers,
namely their intellect and the knowledge they have gained from years of self-learning and frequent
exposure to training. For example, Thue Bieu’s farmers have the chance to join many skill
development training programmes on sustainable farming techniques as well as excursions to visit
and experience farming practices in other regions of the country, organised by the Department of
Labor, Invalids and Social Affairs.

As part of projects funded by NGO2 and other NGOs, farmers even benefit from trips to
Japan to learn about the farming techniques there, an opportunity that would otherwise be accessible
to only a few farmers in a developing country like Vietnam. Furthermore, a farmer at the Thuy Bieu

Agricultural Cooperative told the researcher that farmers also travel at their own cost to other places
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like Hoi An, Dalat and the Mekong Delta to learn about different agricultural practices. Likewise, Mr
TTP, the farmer who also co-owns Chez Mme. L, said:
“My daughter is currently working in Japan, so I had the chance to visit her and
her family there. | also made the most of the trip to visit many farms there to see
whether I can learn anything from their modern practice.”
The visit to the organic garden in Thuy Bieu is another example of knowledge exchange
between hosts and guests, especially when the guests are groups of students from a school as part of

the environmental education project funded by NGO2. The farmer in charge of the garden

commented:

“Students visiting the garden are often excited to see vegetable and fruit
considered to be familiar in their daily life from a different perspective — as part
of a whole plant. In other words, normally they see an eggplant or a tomato or the
artichoke flower, but they cannot tell which plant is which.”

From her own experience as a participant in a PYO activity, the researcher was impressed by
the hospitality of the host farmers. At the guests’ arrival, the host generously offers drink and fruits
as a welcome treat. When the researcher asked Mrs PL, out of curiosity, why she did not charge the
visitors for the treat, she replied:

“This is just common sense for us to do so with friends coming to our place.
Moreover, it does not cost us anything. We have got plenty of tea and leaves from
which we make drinks, we have so many fruits in the garden and | have made
plenty of candied ginger and candied pomelo for my family too. You see, it costs

us nothing. So just help yourselves!”

The farmers are indeed very generous in providing their guests with lots of samples of fruits
to taste before buying and even some extra pomelos at no cost, as a gift to take home. This example
of good hosting/good business coming together was experienced by Mrs V, a visitor from the city

centre whom the researcher encountered during her PYO trip:
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“This is not the first time I visit and buy pomelos from Mrs PL’s garden. Do not
be surprised, she is always like that. She has always gifted me a couple of free
pomelos in addition to the number | bought, not to mention all sorts of bananas
and guava if she has any ripe from the garden. She even offered to ship them to
my place for free.”

The farmers’ dedication and enthusiasm also show in the meticulous way they instruct their
guests how to choose a perfect pomelo and how to pick or cut it properly to keep the fruit in its best
shape. All these intangible elements, along with the beautiful-looking fresh pomelos, make for an
enjoyable PYQO experience for visitors.

The final stakeholder in the network is the other key player in the host-guest relationship: the
visitor. From the researcher’s observations and from the data she collected from the host farmers
interviews, it is clear that domestic visitors are predominant in this market of agri-focused activities.
The head of the Agricultural Cooperative noted:

“Visitors coming to our farmers’ gardens to visit and buy pomelos are all
domestic; they are [either] Hue citizens living in the city centre or people from
other cities and provinces, especially Northern provinces. They often come in
groups such as friends or colleagues. On summer holiday, most of them are
families with kids. As for the Pomelo Festival, the situation is the same except the

fact that there were also a handful of foreign tourists joining.”

On a trip to a farmer’s place organised by NGO2, the researcher had a chance to interview
Mrs H, a 40-year-old visitor in the group. She explained what motivated her to visit the farm:

“I wanted to join this trip to really see where my food comes from. I have been
buying the produce from this specific farmer in the direct-sale store for more than
five years. Indeed, the products there are more expensive, but our family would

better choose the safety and quality of the food over its price.”

This answer concurs with a remark made by Mr D:
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“T would say all the participants of this ‘visit the producers’ activity are our

customers; most of them are our loyal customers for years. They mostly join to

know the producers of the agricultural produce they buy. The other motivations

are simply to have fun or a rural-feeling experience — a break from their bustle

daily life in the city.”
5.3. Current situation of the agritourism stakeholder network in Thuy Bieu
From a service/activity perspective, the researcher divided the agritourism phenomenon in Thuy Bieu
into two parts for analysis: agriculture-focused and tourism-focused products and services (see Fig.
4.2). The separation was made because the two groups have distinctly different aims, target markets,
and key components; that is, whether agriculture or tourism is the predominant activity. This bipartite
approach proved to be justified, from a network perspective, given that the research revealed two
stakeholder networks that are too disparate to fit together to form a complete agritourism stakeholder
network of the village as a whole. It could be argued that putting the networks of the two jigsaw parts
together creates a “whole-but-not-complete” stakeholder network of agritourism in Thuy Bieu (Fig.
5.26).

Since the mapping of the network is based on the interviews with related stakeholders in
which they identified their respective partners and their interrelations, the resulting maps reflect the
networks the stakeholders perceive they belong to. Interestingly, the stakeholders in one part are often
oblivious to groups and their practices in the other. For instance, the Tourism Department’s
representative — part of the higher-level authority — included tourism-focused activities as part of the
tourism practice in the village but excluded the Pomelo Festival which they consider to be an
agricultural-development event. Likewise, the PYO farmers and the Agricultural Cooperative
perceive the PYO service purely as a direct sales channel to consumers and not as a tourism service

that can bring them additional income.
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Figure 5.26 The current stakeholder network of agritourism in Thuy Bieu
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Though the two networks share some common actors, the role of these stakeholders in each
network is in many cases quite different and no stakeholder is currently playing a “bridging” role
between the two parts to enable the formation of a complete stakeholder network. Examples of
possible bridging players are the local authority and the NGOs: while currently they play a “behind-
the-scenes” role supporting tourism practices in one network, they play the key role in organising an
agritourism festival in the other. Given the important role these stakeholders play in the commune, in
terms of resources and influence, they would be perfect “bridging” actors to make the current
agritourism network complete.

The incompleteness of the stakeholder network of Thuy Bieu’s agritourism is also reflected
in the fact that some desired actors and links are still missing, as pinpointed by some of the
interviewed stakeholders. From a management perspective, the president of the People’s Committee
noted:

“Our desire is that Thuy Bieu will become a tourism Vvillage in which local people
can benefit more from this value chain. However, there is not yet a specialised
management agency overseeing the tourism practice in the village. Currently local
people just provide tourism services at their convenience using their available
resources without any common service standard or connection between
themselves.”

This comment highlights the lack of a specialised management agency, and the consequence
of this is the largely spontaneous and nascent practice of tourism in the village. As a tourist
destination, Thuy Bieu needs a management board that is responsible for coordinating the
development of tourism activities in the village. The board’s role would be to connect related
stakeholders and steer them towards common goals in terms of tourism development as well as
community development. Such a board could manage the tourism resources of the community,
develop and promote tourism products distinctive of the destination, and ensure that the benefits from
tourism practices are shared fairly among members of the community.

While the local officers of the People’s Committee of Thuy Bieu commune are aware of

tourism, their role is simply to encourage local residents to engage in providing related services in the
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hope of improving their income and standard of living. The local officers have few resources for
funding or policies to specifically manage and support agritourism practice. Because there is no
effective leader or management board, it is more likely that people adopt tourism practices at their
convenience and without any consistent standard among service providers across the village. The
researcher observed from her interaction with the local authority officers that they are very
enthusiastic and passionate about making tourism the strength of the village. However, the officers
themselves do not have enough resources to take up such responsibility. Despite the policies and
guidance passed down from provincial and municipal levels, management of tourism practice at the
local level of the village is still an important missing piece in the agritourism network jigsaw.

A leading role used to be undertaken by the Farmers’ Association in the early days of tourism
in the village. However, due to some conflict between the organization and the local people, as briefly
mentioned by the association’s head, the local authority is looking for an alternative that is locally
owned and operated so there will be no conflict between the local authority and the people of the
village. This is referred to by the president of the People’s Committee as completely handing the
power to local people for their own management and benefit sharing. The president of the People’s
Committee once mentioned that the Agricultural Cooperative might be a good fit for this position
given that it is owned and operated by the local people. However, the Cooperative has limited
resources and lacks professional knowledge of the tourism industry, and so this option has not proved
to be suitable.

Another missing actor in the network is investors — those with financial resources to sponsor
the upgrading of necessary infrastructure and facilities in the village to improve the current standard
and range of services offered by the local residents. Lack of financial resources is among the most
cited limitations and barriers to agritourism development (Campbell & Kubickova, 2020). The

situation in Thuy Bieu is reflected in this comment from one of the local service providers:
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“We would love to diversify our services by providing homestay accommodation
for tourists; however, such investment is out of our financial ability. We would
love to have some investors or to cooperate with businesses who can support us
with funding to make it possible.”

While the government provides financial support in the form of loans, such funding is limited
and not widely available. Besides, not everyone is confident that the benefit tourism brings will
exceed the cost of their investment, and they are hesitant to take the risk. Thus, many local people
express the desire to cooperate with tourism companies who are willing to invest in them so they can
expand their businesses while sharing the risk of the investment.

An interview with Mr D, the head of NGO2, revealed a potentially important link between
two key stakeholders in both network jigsaw pieces. When asked about any potential further links

between actors in the network, Mr D commented:
“In fact, the director of HT company once proposed with me to include our “Visit
the producers’ activity in their offers to tourists. However, we did not say yes at
that point since we know we need to develop our practice fully before entering
any cooperation. This might be an option for us to consider in the future.”

From a network perspective, this potential link would be an ideal connection between the
agri-focused and tourism-focused parts of the network. From a product and services viewpoint,
cooperation with HT company would help to strengthen the marketing aspect of NGO2’s “Visit the
producers” activity and promote it to a larger audience while benefiting the tourism company with a
more diverse product portfolio. However, given the different natures of the two organizations and
their different objectives, it would take much consideration before such cooperation between a non-
profit and a profit-oriented entity is possible, especially when it comes to the often-challenging area
of distribution of benefits. Indeed, the head of NGO2 said distribution of benefits is one of the biggest
considerations from the NGO’s perspective.

The vice-director of the Provincial Department of Tourism gave another example of how

cooperation between stakeholders could be improved,; this time between higher-level authorities:
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“At the provincial level itself, there should be closer cooperation between
different departments, in this case the Department of Tourism and the Department
of Agriculture and Rural Development, when it comes to effort to develop Thuy
Bieu into a tourist destination given its agricultural strength.”

The vice-director’s comment emphasises the importance of inter-sectoral cooperation when
it comes to any endeavour to develop a community as a tourist destination. When it comes to tourism
development, it may seem to tourism practitioners and policymakers that it has nothing to do with
other sectors such as agriculture or culture and it is only tourism’s business. This flawed premise,
however, causes inconsistency in guidance from different departments to the local community. Given
the fact that each department at the provincial level possesses their own set of development guidelines
and supporting policies and resources, the local residents might be deprived of the resources offered
by different departments if they are unaware of the available supporting policies and projects. In fact,
an agritourism farmer trying to improve their current agricultural practice and integrate it into tourism
offerings is eligible to receive support from both the tourism and agriculture departments, and
potentially other related ones as well.

While discussing how close these service providers are to the community, the president of
the People’s Committee shared:

“I many times suggested that the businesses can cooperate with community by
providing free English classes for residents, especially kids at local schools, by
inviting foreign tourists to join classes with students. This in turn diversifies the
experience of their guests while benefiting the local community. However, it has
not been implemented yet.”

This comment from the president reflects the expectation from the local authority for more

direct involvement of businesses into the community, a source of untapped potential that is beneficial

for both parties.
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CHAPTER 6: THE AGRITOURISM SYSTEM

This chapter applies social network analysis to the stakeholder networks revealed in the previous
chapter to build up a picture of the agritourism system of Thuy Bieu encompassing key stakeholders
and their interrelationships. The chapter first identifies and describes the nodes of the system. The
chapter then delves into examining the links between these actors and the networks created. Some
recommendations for improvements of the current system are then proposed. The chapter then
focuses on the local community’s perspectives, examining the different local resources that villagers
have integrated into their agritourism offers. This in turn leads to a discussion of the involvement in
agritourism of the “insider” — stakeholders residing in the village. These local actors will be the focus
of Chapter 7 which seeks to understand local perceptions of agritourism impacts on the community.
6.1. Building the agritourism system of Thuy Bieu

From an SNA approach, Thuy Bieu’s agritourism system includes three components: nodes, links

and networks. Each of these elements is identified and described below.

6.1.1. Identification of nodes

Nodes are actors involved in all the agritourism activities mentioned in Chapter 5, from both the
tourism- and agriculture-focused parts of the jigsaw (Fig. 4.2). Based on the main role they play in
the practice of agritourism in Thuy Bieu, these actors are classified into five groups: host actors, guest

actors, tourism mediators, destination development supporting actors and local community (Fig. 6.1).
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Figure 6.1 Agritourism stakeholder network of Thuy Bieu
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The group comprises six stakeholders:

(1) Tourism companies who provide accommodation services and the Thuy Bieu tour.

(2) Agritourism farmers host the visitors coming to the village. This stakeholder group

comprises the main host of the Thuy Bieu tour, the garden owners offering PYO activities,
and the host farmers involved in the “visit the producers” activity by NGO?2.

(3) and (4) In addition to these key hosts, the local artisans and the casual staff involved in
the Thuy Bieu tour also play a host role when it comes to the interaction with tourists.

(5) Local passers-by, given their unintentional encounters with tourists, can be considered a

host.
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(6) And finally, the local produce suppliers, despite not being directly involved in the tourists’

experience, are indirectly linked to the tourism practice through the provision of local
ingredients for tourist’ food and dining experiences.
e Guest actors

The guest actors are the domestic and international visitors to all the agritourism activities. While

international tourists are predominant in the market of tourism-focused activities, there is also
considerable potential demand from domestic visitors for the experience of visiting and/or staying in
the agricultural village of Thuy Bieu. Likewise, agri-focused activities are sought after by
international tourists if they are professionally managed and well promoted.

e Tourism mediators

In this case, the tourism mediators are the TAs/TOs and tour guides — the two industry stakeholders

only found in the tourism-focused activities network. Given their experience and expertise in tourism,
tourism mediators play an important role in connecting the host and the guest. By promoting
agritourism activities through their marketing channels, travel agencies bring awareness to visitors of
the availability of these services provided by local tour operators or residents, and so TAs are an
indispensable first point of contact between host and guest. When it comes to the interaction between
host and guest at the destination, tour guides then play the key role in connecting the two key players,
whether through their own narration to the visitors or as an interpreter facilitating communication

between host and visitor, especially in the case of international tourists.
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e Destination development supporting actors
From a destination development point of view, the tourism practice of a local community is supported
by various stakeholders; in the case of Thuy Bieu, four main actors are featured on its agritourism

stakeholder network map (Fig. 6.1). The higher-level authority, which refers to the Provincial

People’s Committee along with its specialised agencies (Department of Tourism, Department of
Agriculture and Rural Development, and other related departments), proved to be the most important
supporting actor in terms of power of influence and available resources. This actor manages
community development through development guidance and policies while supporting local people’s
endeavour through financial support, capacity building programmes and promotional projects.

Educational institutes (vocational school and universities) also feature in the stakeholder map

given their involvement in the skill development programmes for local people engaged into tourism
practice, normally as part of projects funded by NGOs or related governmental agencies. Another
contribution by educational institutes to tourism development, which is less known and often
underrated, are independent research projects by academics or work conducted by students as part of
their study programmes. In fact, Hue city and particularly Thuy Bieu are two of the most studied
cases by researchers focused on tourism and community development, given their strong local
identity and tourism potential and practices.

In addition to the marketing function played mainly by TAs/TOs, it is worth mentioning the
role of journalists and reporters who make available information about agritourism offers in Thuy
Bieu village to the public, especially when it comes to the domestic market. While this media
stakeholder benefits from the relationship by having news and materials for publication, the
destination and the Pomelo Festival also benefit from being promoted to visitors.

The last stakeholder in the supporting arc of Fig. 6.1 is NGOs, whose major objective is to
support the development of local communities. As Klitsunova (2003) noted, NGOs are important
players in agritourism in some developing regions. Given their relatively abundant resources, actors
in this group often play a pioneering role in introducing new farming techniques or practices to the

community or providing funding for capacity-building programmes. NGO1 and NGO2 put
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considerable effort into improving the quality of life of the villagers of Thuy Bieu and helping them
to develop their community in a sustainable manner.

e Local community

The final node in the Thuy Bieu agritourism network comprises those actors who call the host
community home; namely, agritourism farmers, casual staff, local artisans, local produce suppliers,
local passers-by, local authority officers, the agricultural cooperative and other locals. The first five
actors in this list have already been discussed as they also belong to the host actor group. The local
authority is said to be the gatekeeper of the commune or village, given its power of influence as a
representative of the government and its local knowledge as part of the local community. This actor
plays the coordinating role in all matters or projects with outside stakeholders such as higher
authorities, educational institutes, media, NGOs or even tourism companies involved in the village.

The Agricultural Cooperative is another important actor in terms of agricultural development of the

village. The rest of the local community, those who do not belong to any of the aforementioned
groups, are referred to as Other locals. While these people do not engage in tourism practice and do
not interact with tourists, they do have an opinion about tourists and tourism given their position as

local residents of the host community.

6.1.2. Links

This section examines, from a network perspective, the relationships between the stakeholders
involved in agritourism in Thuy Bieu, with the focus being on the resources these actors exchange
with each other as the basis of interaction. These resources, also referred to as links, consist of
information, tourist inflow, services, agricultural produce and financial elements. Given the
complexity of tourism as a set of complementary tourist services not just a product, the flow of the
resources is examined in all the operations, following the chronological order of pre-departure
planning through to the post-trip return of the typical tourist’s travel experience (Mitchell & Ashley,

2010; Murphy et al, 2011).
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Information is the first network to examine, with potential tourists looking for offers in their
desired destination. These potential visitors are then converted into tourists that will come to the
destination to experience the service, this then leads to the network service and agricultural produce.
The last link is financial resources that result from all previous interaction and service/product
provision.
¢ Information network
The information network (Fig. 6.2) is the most complex and involves the most stakeholders. The
information discussed is in various forms, which are numbered accordingly. Despite the top-down
political system of Vietnam, it is worth acknowledging that higher-level authorities do consider
numerous points of reference when it comes to designing policies suitable for the characteristics of a
specific province, city or commune. In this case, as noted by the vice-director of the Provincial
Tourism Department, the higher-level authority does consult educational institutes as well as local
authorities for suggestions and recommendations (link #1) in terms of tourism and community
development direction and policies.

The higher-level authority then passes down guidance, policies and regulations (link #2) for
local authorities, tourism companies and other tourism practitioners (e.g., tour guides). More
specifically, the Tourism Department is the key agency that directly manages the practice of tourism
companies and tour guides in the province, providing regulations that tourism practitioners, both
organizations and individuals, must comply with. Once the policies and regulations are passed down
to local authorities, their role is to communicate to the local people in the community. For example,
the local authority is responsible for making the Thuy Bieu villagers aware of the the policies and
projects they can benefit from when it comes to tourism or community development.

As the coordinator between the local community and external stakeholders, the local
authority is the first contact point and the key informant for the provision of local knowledge (link
#3) for educational institutes, media, or NGOs and to facilitate their access to the village. This local
knowledge can take the form of information or statistics concerning the community or, in some cases,

local networks/contacts. For instance, the President of the Peoples’ Committee of Thuy Bieu, is in
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charge of societal and cultural matters relating to the commune, and was the key interviewee when it
comes to the current tourism practice in the village. As for the agricultural aspect, he referred the
researcher to other local officers such the Head of Farmers’ Association or the Director of the

Agricultural Cooperative.

Figure 6.2 Information network
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The main resource that local people benefit from in terms of external supporting stakeholders
is knowledge and know-how (link #4), mainly through capacity building programmes and projects.
Given their knowledge and experience in the tourism industry, lecturers from the tourism school at
Hue University often provide training courses in hospitality skills for villagers involved in, or
intending to be involved in, tourism practice; these courses are funded by either the Provincial
department or related NGOs. Likewise, agriculture specialists in NGO-funded agriculture
development projects use their expertise to assist farmers to gain more knowledge in farming as well
as up-to-date farming techniques.

Marketing information (link #5) about Thuy Bieu as a tourism destination is among the most
important links in the information network. Various stakeholders are involved in this network as
information senders, commonly focused on tourists as the receivers. There is no doubt that travel
agencies, tour operators and tourism companies are the main actors who promote information to the
tourists. Tourists can also access marketing information in the form of an individual recommendation
from their tour guide or from the agritourism farmers who might suggest other places to see and things
to do during their stay. Word-of-mouth also emerges as a very important marketing channel among
the visitors themselves, especially for domestic visitors engaged in agri-focused activities. Finally,
the media also contributes to the promotion of Thuy Bieu village by featuring it as a tourist destination
in local newspapers and television.

Link #6 in the network denotes booking information: the number of guests, their reservation
details, and any special requests. Once a booking is made by tourists, this information flows from the
travel agencies to the service providers (agritourism farmers or local operators/tourism companies)
and then to the local artisans and causal staff. If tour guides are included in the package, the booking
also flows from the travel agencies to their assigned tour guides, so everyone knows when to expect
their guests.

When it comes to the tourist’s experience at the destination, link #7 concerns all interaction
between the hosts and guests during the service provision. This communication mainly involves the

narration about the destination given by the tour guide, or storytelling or local knowledge given by
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the local hosts (agritourism farmers, local artisans, casual staff) to the tourists. On occasions, tourists
might also unexpectedly encounter and interact with local people during their time in the village. Link
#7 also includes the interaction between the tour guide who accompanies the tourists and other local
service providers.

Feedback (link #8) is another information link between stakeholders and occurs after the
service offering has been completed. Since tourists might make bookings with travel agencies or
tourism companies; these two actors are the ones who receive feedback directly from their customers.
Tourists might also share the feedback, in terms of service quality or the host’s behaviours, with their
accompanying tour guide, and this feedback is then communicated back to the travel agencies or
tourism companies. Local service providers and local artisans also share the feedback and comments
about their guests for service improvement. While there have been no specialised management
agencies overseeing tourism practice in the village, this feedback network is a good system to self-

manage and maintain a good standard of service.

e Tourist inflow network

Following the information network is the tourist inflow network (Fig. 6.3). NGO2 coordinates
bringing visitors to the farmers’ places in the “visit the producers” tour (link #4). As a result of the
available marketing information (link #5), visitors might go directly to their host farmers when it
comes to PYO activities or the Pomelo Festival, or they can go to travel agencies to arrange their
travel, especially in case of the Thuy Bieu tour.

Like the flow of bookings (link #6), the tourist flows from travel agencies to either the tourism
companies or directly to the agritourism farmers providing the service. As part of the Thuy Bieu tour,
the tourists then flow to local artisans. Alternatively, local service providers might receive tourist
inflows from their familiar tour guides based on their recommendations to individual tourists (link

#9).
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Figure 6.3 Tourist inflow network
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e Service network

Figure 6.4 describes the service link between actors in the network. When the tourists make a booking
with a travel agency, the agent can either arrange related services themselves for their customers or
they will need that service provided by the local operators/tourism companies. Such arrangements
include accommaodation, transport and activities within a certain destination. Based on the marketing
information (link #5) or the booking made (link #6), service is provided to the tourists by the group
of host actors (tourism companies, agritourism farmers, casual staff and local artisans). Another
service link is also found between the tour guide and tourists in the form of guidance, narration and

interpretation during the whole itinerary.

Figure 6.4 Service network
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e Agricultural produce network

Actors involved in agritourism practice are also linked by the flow of agricultural produce (Fig. 6.5).
Accommodation in the village, as well as Thuy Bieu tour service providers, use the fruit and
vegetables grown in their own gardens (link #6) when preparing food for their guests. If they do not
have an ingredient, the local service providers tend to source it locally from their neighbours or the

local market (link #10).

Figure 6.5 Agricultural produce network
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In addition to the meals served at the service points, tourists are treated during their visit to
fruit from the local artisans’ gardens. While it is not expected as part of the service to provide fruit or
a snack to tourists, it is an extra act of hospitality from the local painter or incense-maker towards
their guests. While agricultural produce is consumed by tourists through the dining experience, in the
case of PYO activitues or the Pomelo Festival, the pomelo fruit is the major flow explicit in the
visitors’ experience. NGO2 is featured in the map as the actor overseeing the production process and
the produce quality as part of their project. They are not directly involved in the link, but they play
an important role in connecting providers and consumers and guaranteeing the quality of the products.
¢ Financial network
Building on the previous discussion, financial links represent important resources exchanged between
the agritourism stakeholders in the network (Fig. 6.6).

In return for the work done, the educational institutes receive a budget for their research
endeavours from the higher-level authority (link#1) or the NGOs (link #4). Financial resources also
flow from the Provincial People’s Committee and other departments to the local community in the
form of project support (link #2) such as funds for ancient house renovation or loans for CBT
involvement. Similar financial links can be seen between NGOs and the local community (link #4)
as part of the community development projects. These two financial supports flowing to the local
community, coordinated by the local authority, benefit all local people given their role in the project
or their intention to engage in tourism activities.

In terms of tourism services provided to visitors, the payment is made by the consumers
mainly to the travel agencies or tourism companies. The money then flows to local service providers
— the agritourism farmers, casual staff and local artisans — and the tour guide involved in providing
service to the tourists (links #5 and #6). Besides the income from the service, money is also transferred
from the visitors to agritourism farmers in the form of payments for the agricultural produce
purchased. Similar flows can be seen from local service providers and tourism companies to local
produce suppliers (link #10). When it comes to local artisans, this actor might also earn extra money

from selling their products to the tourists visiting their places (link #11).
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Figure 6.6 Financial network
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Placing all the networks outlined above into one map (Fig. 6.7) reveals the complete agritourism

system of Thuy Bieu. This provides important insight into the different actors and the networks they

are part of, reflecting their role in the agritourism practice in the village.
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Figure 6.7 Agritourism system of Thuy Bieu
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A review of the density of the examined networks reveals that information comes first,
followed by financial resources. These two networks have the most links as well as the most
stakeholders involved. This finding is in line with that of Nogueira and Pinho (2015), who pointed
out in their work on the nature, structure and composition of stakeholder networks of rural tourism in
the context of a Portuguese National Park, that marketing information and financial resources
networks have a higher number of connections than other networks.

In terms of centrality of the network, it is evident that the host actors and the guest actors are
the stakeholders with the most connections with other counterparts, which aligns with the focus of
the thesis on the host-guest relation in the context of agritourism in Thuy Bieu. Second to those two
key players as central actors come tourism companies and TAs/TOs — a reflection of their
considerable connections with various actors in the system.

Given the specificity of a case study, the system covers a large number of stakeholder groups,
with a strong focus on local community. While local community often shows up in network studies
as a homogenous group (Safti¢ et al., 2011; Timur & Getz, 2008), this thesis shows that local
community consists of five specific groups of stakeholders involved in agritourism, each with
different roles and access to resources. In their study on “agritourism rural networks”, Ammirato and
Felicetti (2013) found three groups of local actors — agritourism farm, local suppliers and local
workers — which are similar to the local actors identified in this thesis: agritourism farmers, local
produce suppliers and casual staff.

6.2. Recommendations for network improvement

Since the involvement and support of stakeholders is key to the successful development of any type
of tourism in a community, it is imperative that the stakeholder network is understood thoroughly by
all involved and sufficiently supported for its optimal performance (Byrd, 2007; Frommenwiler &

Varga, 2015).
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6.2.1. Raising the awareness of agritourism among stakeholders

The research into Thuy Bieu shows that the village appears to be a relatively typical case of the
agritourism phenomenon in developing countries, with its small scale, nascent stage of development
and limited awareness on the part of many of its stakeholders. While agritourism products and
services do exist, most stakeholders are not yet aware of the agritourism concept or do not consider
themselves as part of tourism products. Since stakeholders only engage in a tourism practice when
they are aware of its existence and significance, the fact that stakeholders in Thuy Bieu currently have
different understandings of the concept of agritourism makes it difficult to create collective decision-
making and actions (Hoang, 2019; Waligo et al., 2013). This finding highlights the need for better
local awareness of what agritourism is and what it offers.

Agritourism offerings in Thuy Bieu need to be viewed from a different and broader
perspective, drawing from a continuum of agritourism products (Fig. 6.8). In Chapter 4’s review of
the complete picture of the agritourism offerings in Thuy Bieu, the criteria that differentiate the
tourism and agri-focused activities are the popularity and the aim of the activity, the target markets
and hence the marketing channels, and, of course, the predominant component (tourism or
agriculture). The last criterion is the key basis from which to build the continuum presented in Fig.
6.8, with agriculture at the left end, tourism at the right, and the combination between the two,
agritourism, in the middle. Below the scale are listed agritourism products and services, with their
position on the scale showing which component — agriculture or tourism — is more predominant in

each one.
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Figure 6.8 A continuum of agritourism activities in Thuy Bieu
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In the case of Thuy Bieu, while most of the interviewed actors consider Thuy Bieu tours and
accommaodation services as tourism products, the Pomelo Festival is perceived more as a public event.
Interestingly, the PYO activity and the “visit the producers” tour are quite oblivious from the public
and are considered by the local authority to be an agricultural gathering rather than a tourism product.

The act of putting these products and services onto an agritourism continuum can help to
raise awareness among related stakeholders in terms of the tourism products available in the village.
While the Thuy Bieu tour and accommodation services are already known as tourism services,
recognising their agricultural components and promoting them will provide more highlights and
selling points to the current offerings, especially for nature and agriculture and food lovers. Making
the agricultural components of the current offerings more explicit will also make the tourism product
portfolio of Thuy Bieu more consistent in the sense it would elevate the destination’s identity through
its agricultural produce — namely, the pomelo. When it comes to the PYO activity and “visit the
producers” tour, being listed as tourism products rather than just agricultural ones would help these
activities to gain attention and thus support from tourism industry stakeholders, especially in terms
of marketing and promotion. In turn, this would lead to an increased awareness among tourists
(demand side) of the products and services on offer at Thuy Bieu as well as by the farmers and the
local community (supply side).

A continuum is a more flexible tool to classify available agritourism offerings based on their

agricultural component than previous agritourism typology frameworks. The researcher broadly
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defined the criteria for the agricultural component of the continuum based on Phillip et al.’s (2010)
definitional elements of agritourism: type of farm, contact with agricultural activity, and authenticity
of experience. In the context of developing countries where official definition and regulations are
often not readily available, this continuum will be useful for stakeholders to have an awareness of the
agritourism products and services available, as well as to enhance levels of awareness and support
from relevant sector stakeholders (agriculture and tourism). In this sense, activities such as PYO will
no longer be excluded from the tourism product portfolio and the cooperation between actors from

the two sectors will be strengthened and promoted.

6.2.2. Official branding of Thuy Bieu as an agritourist destination
The lack of awareness of agritourism among the stakeholders has resulted in an ambiguity in labelling
the tourism practices in Thuy Bieu as agritourism, which, in turn, hinders the promotion of the village
as an agritourist destination. From a policy perspective, the local authorities and residents involved
call the practice community-based tourism, according to the common guidance from the Provincial
Tourism Department. However, from a business perspective, they seem to promote Thuy Bieu more
as an eco-tourism destination. While these labels somehow align with the common images that
tourists have in mind about Thuy Bieu, which are rural life and greenery, neither label — community-
based tourim or eco-tourism — really showcases the biggest competitive advantage of the village’s
agricultural practice and tradition. It is interesting to note that local practitioners are aware of and
relate to the current products and service on offer in Thuy Bieu being labelled as sustainable tourism,
green tourism, eco-tourism and agricultural tourism. However, there is not yet agreement on which
label will fit and benefit current practices the most in terms of promoting the destination to tourists.
Considering the global mosaic of activities labelled agritourism, it is evident that a handful
of such activities have already been implemented in Thuy Bieu although they have not been explicitly
promoted as agritourism. Examples include the Thuy Bieu Pomelo Festival, visiting pomelo gardens,
cooking classes using pomelo as ingredients, herbal foot baths with medicinal leaves from the

gardens, homestays at the farmer’s place, and the “experience a day in a life of a farmer” activity.
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Given the relatively nascent use of the agritourism concept in Asian countries in general, and in
Vietnam in particular, and the fact that tourism practitioners are exposed to more general concept
such as CBT or sustainable tourism, it is understandable why this label has not been adopted in Thuy
Bieu yet. This thesis suggests an official adoption of the concept of agritourism in labelling the
practice of tourism in Thuy Bieu could be effective for destination promotion purposes.

While its pomelo already has a trademark, Thuy Bieu tourism has not adopted an official
label and brand for its practice. This causes some confusion among different stakeholders in the sense
that tourists do not know what to expect from the service and no specific body or organization takes
charge of implementating the tourism experience. Moreover, the tourism activities offered in Thuy
Bieu are often very similar or even identical to those in other villages and areas in the province.
Adopting agritourism with a spotlight on the Thuy Bieu pomelo may help to address these issues. The
Thuy Bieu pomelo has always been the signature of Thuy Bieu village, not to mention its official
recognition with a trademark, and thus could be a selling point for Thuy Bieu tourism. Focusing on
its proud agricultural resources and products, especially the Thuy Bieu pomelo, would give the
commune a competitive advantage over other localities and areas.

A branding focused on pomelo would help relevant stakeholders to understand and better
develop agritourism practices. Agritourism providers such as businesses in the area and local
residents will understand their strengths better when designing products and service with more
distinctive features. The local authority will have more explicit policies and strategies to support
agritourism products and services and assign a specific body or unit to oversee their implementation,
thus enabling closer cooperation between the agriculture-related and tourism-related agencies. Most
importantly, visitors, both international and domestic, will have a clearer idea of what to expect from

the destination, thus making a visit to the village more appealing.

6.2.3. Understanding the stakeholder network and enhancing collaboration
To ensure optimal network performance and facilitate the development of agritourism in a

destination, it is vital to acknowledge the agritourism system in terms of its stakeholders, the roles
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they play and the way they work together (Davis, 2001; Denman & Denman, 2004). Agritourism is
considered as a contact point between what the agriculture-based community has to offer and the
tourist (Ammirato & Felicetti, 2014). The local community owns the local resources, both natural and
cultural heritage, and is the host within the destination (Hainsworth, 2009). Thus, the local community
has an important role to play in developing and providing services and products with local
characteristics to meet the tourists’ needs. And while the local service providers — the agritourism
farmers and other locals involved in tourism — play an important role in the implementation and
development of agritourism in the village, it is also necessary to consider the perspective of the wider
group of locals.

The community does not develop agritourism on its own, but with support from other related
stakeholders. This is where TAs/TOs, government, local authorities and NGOs come into play. As
Romero and Tejada (2011) put it, TAS/TOs are the key mediators between tourism service suppliers
and the customers/tourists in a basic tourism value chain. Effective collaboration within the system
will result in a win-win situation for any stakeholders involved. For example, TAs/TOs need tourism
products to offer to their potential customers, and while agritourism farmers have those products, they
need to promote them to tourists (Nickerson et al., 2001). Unfortunately, a lack of communication
between these two actors — the TAs/TOs and the local service providers — is a common situation in
most destinations, even in developed agritourism markets such as the US (McGeheg, 2007).

While most villages in Vietnam have a management board (Doan, 2006; Nguyen, 2015), this
is not the case for Thuy Bieu village due to its position as an administrative unit of the Hue city. This
means there is a missing piece when it comes the management of tourism in the destination. In the
context of developed agritourism markets, such a position is often taken by the local destination
management organization (DMO). DMOs are considered to be the most powerful actors given their
centrality in the network, and the dependency other stakeholders have on them (Timur & Getz, 2008).
While the local authority of Thuy Bieu is the gatekeeper, with the possibility to link the community
with external resources in tourism development (Aref et al., 2010), it does not have suitable

knowledge, skills and resources to take up the leading position. This lack of capacity in the public
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sector in terms of planning, marketing and developing tourism effectively has been previously
identified as a major obstacle to the development of tourism in Vietnam (Nguyen, 2015). There is a
need for more discussion among stakeholders to find a common voice and decide on a managing actor
to oversee agritourism development in the village.

6.3. Local people’s involvement in agritourism practice

6.3.1. Local assets involved in agritourism offers

Agritourism is a phenomenon widely known for its strong dependence on local natural and
sociocultural resources (Paniccia & Baiocco, 2021). Thus, it is useful to study the local resources and
assets that are incorporated into agritourism products and services in Thuy Bieu and which make the
offerings by the local residents distinctive and unique. These assets can be either individually owned
by one individual or household, or collectively shared among members of the community. The assets
can be either tangible, like a garden house or agricultural produce, or intangible, like the local
lifestyle, cuisine, and folklore. The assets are involved in tourism practice to varying degrees and in
different ways depending on their use by various service providers.

A prime asset is the garden house, one of the village’s key heritage attractions. Architecturally
speaking, the garden house is a symbol of the harmonious blend between human architecture and
nature, reflecting the elegance and character of the ancient capital’s people. A sketch of a typical
garden house is shown in Fig. 6.9. Also referred to as an ancient house, this building is usually fenced
with a row of carefully trimmed Acalypha siamensis (hibiscus). The main architecture in the garden
is a wooden house meticulously carved and elaborately decorated; called the Zen house, it is a place
to worship the ancestors. Next to the Zen house is the auxiliary house, which is a residence for family
members. The Zen houses in Hue are usually slender with small pillars and straight, thin roofs. The
roofs are adorned with various types of patterns with motifs of dragons or stylised flowers and leaves
on the roof line or corners. The art of inlay carving is considered a unique feature of this type of
architecture. Normally, there is a fish tank and rockery in front of the house, reflecting feng shui

principles. The remaining space is the immense garden, which is the highlight of the whole complex.
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The garden is filled with various trees, fruitful all year round, of which the pomelo tree is
predominant. The size of these places is quite impressive, ranging from 1124 m? to 16,763 m? (PPC,
2016).

While the residential house is for family members’ use, and the garden is generally accessible
to the owner’s guests, the way they involve the main architecture — the Zen house — into the tourism
practice varies from owner to owner. One owner is totally open in terms of the display and use of his
ancient house. In fact, he always opens the Zen house’s door and uses that space to sit and greet the
tourists. Another often closes the Zen house and only opens its door when there are visitors coming.
In this case, the tour operator/coordinator needs to inform the owner of the booking beforehand, so
they are available at home to welcome the guests. There is also an owner who leaves the Zen house
open but does not use it as a space to serve the tourists. In fact, he invested in building a pavilion
amid the garden as the service space while the Zen house is just for viewing. The tourists can see the
Zen house from outside or step in if they want to, but they are not to sit and chat in that space. Lastly,
one ancient house owner only engages indirectly in the tourism practice by leasing a piece of their
garden for the tourism company to provide tourism services. Their Zen house is always closed, but
the owner is flexible enough to open the door for visitors if personally requested.

Behind these varying approaches is a cultural factor. One of the ancient house owners
explained:

“For Vietnamese people and especially for us — Hue people — ancestor worship is
a core feature in our culture, and we consider the ancestor altar as the most sacred
space in the house. Thus, it is our traditional custom to always keep the Zen house,
where we earnestly place our ancestor altar, close for the serenity. Only seniors
of the lineage or men in the family formally dressed are to perform worship

ceremony on special occasions.”
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Figure 6.9 Sketch of a garden house with a Zen house
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This comment shines a light on the openness of Thuy Bieu villagers to reconciling their
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cultural beliefs with their engagement in tourism practices. Residents flexibly incorporate their
cultural heritage into tourism service, to varying degrees, for they know its huge value as part of the
tourists’ experience. A local service provider of Thuy Bieu tour noted:

“Two critical conditions of a local household to be chosen as service point by the
TAs/TOs are to have a vast garden and an ancient house. The latter is made into
a point of attraction because there is folklore along with it, given its cultural and

historical values. Otherwise, there is nothing to tell tourists about.”
While not all Thuy Bieu villagers have an ancient house to showcase to the tourists, many

have a substantial garden of fruit trees, especially pomelos. This agricultural setting is the key element

for those who want to provide agri-focused tourism activities. A common garden house of a farmer
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(Fig. 6.10) simply consists of the residential house and the garden. While the PYO agritourism farmer
merely needs to clean up their garden for the visitors’ experience, be it a PYO activity or garden
sightseeing tour, those who are involved in the “visit the producers” activity held by NGO?2 also serve

the guests in their house, mainly on the veranda where the visitors are seated and served their meal.

Figure 6.10 A normal garden house
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The garden component of the complex is important not only in creating the distinctive natural

and agricultural landscape of Thuy Bieu, but also in producing the signature pomelos and other
agricultural produce as the main source of income for most villagers, as well as food for their daily
use and to serve to tourists coming to the village.

The second local asset that Thuy Bieu’s people incorporate into their tourism offers is the
produce from their own gardens. Discussing the village’s highlights as a tourism destination, the

president of the People’s Committee expressed:
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“Two unique selling points of Thuy Bieu as a tourism destination are our specialty
pomelos and the dining experience at local people’s house. Visitors love seeing
the fruits on the trees and having hands-on experience picking them. As for
international visitors, they are very into experiences with local people, especially
cooking and eating local food.”

Indeed, it is clear from the PYO pomelo experience that the fruit is the key element of this
activity.

In addition to its basic use as a fresh fruit, the versatility of the pomelo also fascinates tourists
when local home cooks use it as an ingredient in a variety of dishes to serve them. One of these
delicious dishes with typical Hue flavor is dried squid or shrimp pomelo salad (Fig. 6.11). This
seasonal treat is much sought after by tourists, especially domestic travelers. The perfect combination
between the dryness of the squid and the freshness of succulent pomelo pulp results in a lively and

refreshing dish, not to mention the mouth-watering spicy dressing and the vibrant colors made up of

various locally sourced ingredients and herbs.

Figure 6.11 Pomelo salad served at TB Homestay
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As a dessert, tourists are served with pomelo sweet soup (Fig 6.12), especially made from the
inner and soft white skin located in the rind of pomelo, and some pomelo freshly picked from the
garden (Fig. 6.13).

Another pomelo-made delicacy that also features in tourists’ experiences in Thuy Bieu is
pomelo rind candy. In most Thuy Bieu tours, tourists can witness the making of this confectionary
(Fig. 6.14) while enjoying their foot bath. The candy is a perfect souvenir which tourists can buy

home from the trip to the village (Fig. 6.15).

Figure 6.12 Pomelo sweet soup served at TB Homestay
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Figure 6.13 Fresh pomelo served at TB Homestay

Figure 6.14 Candied pomelo in the making at TB Homestay
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Figure 6.15 Candied pomelo in package beside a fresh pomelo

While the pomelo is often under the spotlight, it is also worth mentioning that other locally
grown and sourced agricultural produce is commonly featured in the tourism offer in other various
forms. Aware of the bookings a day beforehand, the local host usually uses ingredients from their
garden or their neighbours’ or the local market to make sure the food is freshly made on the day to
serve the coming guests. The products available from their gardens include seasonal fruits (pomelo,
banana, mandarin, guava, peach) to treat the guests and all sorts of vegetables to make Hue’s typical
dishes such as fig salad or banana flower salad.

Agricultural produce is not only featured in the dining experience but also in other service
such as the foot bath and massage. The herbal water for the foot bath and the essence oils for the
massage are made from aromatic leaves of various medicinal plants (e.g., Indian heliotrope, pomelo,
mugwort, piper lolot, lemon grass and ginger) that grow in the host’s garden or elsewhere in the

village.
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Local people not only bring their local produce but also their cooking skills to turn these

ingredients into delicious local dishes. A local host of a Thuy Bieu tour commented:

“Tourists often go for dining at the local people’s place because they want to
experience local culture with local people. They sure know that we are not master
chef in 5-star hotel or resort. [Laugh] In fact, what they expect is not only the
food, but an experience of eating local food with its original local taste made by
local home cooks in a family atmosphere at local people’s places.”

The dining experience is even more interesting when it is combined with the cooking class
activity, which involves more interaction between the home cook instructors and their guests. On
such occasions, there is a space for local people to show the guests their cooking skills as well as their
social skills (communication, instruction) and the typical traits of Thuy Bieu villagers — hospitality,
helpfulness and kindness.

Given the abundant history and traditions of the village, folklore is another element that local
people incorporate into their tourism practice. As a place of attraction, the ancient house is often
introduced to the tourists by the tour guide accompanying them. However, when a local host
welcomes tourist to his house, seats them and treats them with tea and fruits and then proudly tells
them stories about his noble lineage, his beautiful ancient house and other interesting features, the
tourists are provided with a deep and unique experience. The ancient house sightseeing activity is not
only about a tangible heritage — the ancient house — but also about intangible assets such as the
folklore behind the structures.

When it comes to the PYO activity, local knowledge — such as tips shared by local farmers
on how to choose a good pomelo to pick from the trees, or even how to peel the fruit to make the rind
into a wearable hat for a child — and the interesting folklore about the history of the pomelo helps to
make the experience more valuable and unforgettable for visitors.

Local knowledge of things like the convoluted village paths is an asset that makes residents
the perfect guide to lead (groups of) tourists during their visit to the village. The researcher found it
was never easy to navigate within the village — even with the help of Google Maps. Therefore, in
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cases Where the professional tour guide accompanying the visitors is not familiar with the place, they
will request assistance from a local guide to lead them smoothly throughout the village sightseeing

tour.

6.3.2. Local people’s involvement in agritourism practice

The analysis of the agritourism phenomenon in Thuy Bieu shows vast differences in the extent to
which local people get involved in agritourism practice; that is, the service they provide and how they
do it, the way they interact with tourists, and the resources they invest into their practice. These local
actors are put onto a continuum of involvement, based on three criteria: the role they play in the
tourists’ experience, the resources they involved in their service, and the degree to which they interact
with their guests.

e Primary hosts

The agritourism farmers are the primary hosts, the main host of any agritourism activity. Their

encounter with the tourists is intentional and based on a commercial exchange, which can be a
contract with the tour operator or travel agency in the case of local service providers of the Thuy Bieu
tour, or a verbal agreement with their prospective consumers as for garden owners offering a PYO
service. In some cases, the agreement may be with the organising body (NGO2), as for the farmers
hosting visitors in the “visit the producers” activity. Given this commitment, more than any supply-
side stakeholders, this group take the most responsibility for the quality of the service. The interaction
that primary hosts have with tourists is better planned and more structured than that of other host
actors in the sense that they have a certain standardised or formal process to serve their guests.

In addition to their effort in the form of time and skills in providing the service to the tourists,
primary hosts open the doors of their home space to welcome the guests. Using their home space and
agricultural setting as the service place allows guests to be exposed to not only the service itself but
also the authentic daily lifestyle and agricultural practice of local people. Moreover, property owners
use the agricultural produce available from their own garden to treat the tourists or to offer the PYO

activities. Besides the available resources, some may even put additional financial investment into
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the practice in the form of building the necessary infrastructure or facilities; for example, building a
pavilion, renovating the bathrooms, or building some extra rooms for a homestay service. This
financial investment can come directly from the owner’s savings or as a loan from a financial institute.
e Secondary hosts

Secondary hosts join the primary hosts to deliver a complete tour to tourists. This group includes
casual staff, local artisans and local produce suppliers. Casual staff may assist the main hosts in
preparing the food, delivering the cooking class, providing massage services, or serving as local
guides helping the groups of tourists navigate easily within the village during the sightseeing tour.
This group of actors is employed ad hoc and as needed, generally during peak periods when the
number of bookings exceeds the normal serving capacity of the host households. What the secondary
hosts bring to the tourism practice is their time, skills and, in some cases, local knowledge. The
encounter they have with the guests is intentional and it brings them a defined benefit in return for
the service they provide.

Local artisans and garden house owners allow tourists to visit their abodes as part of the Thuy

Bieu tours. These actors invest considerable resources into their interaction with the tourists. In the
case of the local artisans, for example, they use their own home space to seat the guests, take time to
welcome them and showcase their traditional handicrafts (incense making and silk painting). They
also offer their guests the opportunity to have a hands-on experience making the crafts. All these
elements create an authentic experience with local people for the tourists, through which they are not
only exposed to the traditional handicraft of the village but also the lifestyle, home space and local
knowledge shared by the local people. The encounter these actors have with tourists is also
intentional; indeed, it is quite similar to that of casual staff.

Local produce suppliers are also considered to be secondary hosts, given their important role in

owning the local resource (local produce) and bringing it into the tourism practice to serve the tourists.
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e Passive hosts

Next on the continuum are the passive hosts; these are the local passers-by in the stakeholder network.
The encounter between a passive host and the tourists is unintentional and spontaneous, characterised
by limited interaction ranging from quick eye contact, some body language and simple verbal
communication (e.g., smiling, waving hands, saying hi). As the encounter takes place in the common
spaces of the village, it is worth acknowledging that these local people invest in tourism in a de facto
sense through collectively owned resources via their (tax) investment in public infrastructure that
tourists use, such as roads and sanitation. However, this group do not actively invest any of their
individually owned resources into the interaction, which explains their label as a passive host.

e Local authority

When it comes to local people who are not involved in either tourism service provision or tourists’
experiences, there are the local authority, agricultural cooperative and other locals. Given their

management role in the local community development and their indirect “behind the scene”

involvement in facilitating tourism development, the local authority and agricultural cooperative are
listed in one group, collectively labelled “local authority”. While the agricultural cooperative is very
specific to the case of Thuy Bieu, the label chosen facilitates the generalisability of these actors to
other contexts, which will be discussed later.
e Other locals
Last, but not least, are the rest of the community who are completely uninvolved in tourism practice.
It is interesting to note the dynamic construct of this continuum in terms of the number of
groups that one local person might belong to and their switch from one group to another. This dynamic
has been mentioned in the work of Albrecht (2013) in the context of network constructs. The local
authority officer interviewed during the research is a very typical example. It was interesting to see
him choosing the perspective from which he answered the questions during the interview. As a local
resident of the village, he and his household are not involved in tourism practice in any sense, so
while he is a member of the local authority group, at the same time he is also an “other local”. Mrs

PL is another illustration of this dynamic — playing two roles at the same time. On one hand, she is a
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casual staff member of the tourism company providing a Thuy Bieu tour, which makes her part of the
secondary host group, while on the other hand, she and her household provide PYO pomelo activities
for agritourists, putting her in the primary hosts group. Those who are currently not involved in
tourism practice — other locals — can, of course, change their mind and start providing tourism

services, shifting them into the primary host group, or vice versa.
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CHAPTER 7: IMPACTS ON LOCAL DEVELOPMENT

Drawing on the discussion about the different degrees of involvement in agritourism practice by local
people in the previous chapter, this chapter examines the impacts that agritourism has on the
community and its development from a local stakeholders’ perspective. The chapter also points out
the link that these impacts have with sustainability-related concepts, which serve as a basis to
conceptualise agritourism as a tool for sustainable development in Thuy Bieu. The chapter then
investigates the reactions of local people towards agritourism and agritourists. The chapter concludes
by proposing recommendations for agritourism development of the village.

7.1. Host perceptions of agritourism impacts on local development

7.1.1. Host perceptions of agritourists in Thuy Bieu

It is important to understand what residents think of the tourists before getting to know their
perceptions of tourism impacts overall. The local people generally perceive the agritourists visiting
their village positively, using adjectives such as “nice”, “polite”, “decorous”, and “willing”. One of
the characteristics of tourists that local people appreciate the most is their courteous and respectful
manner when visiting the host’s place, which shows their willingness to engage with the cultural
norms of the host community. As evidence of such desired behaviour, Mr TTP, one of the Thuy Bieu
tour service providers, commented:

“All of the tourists coming to our place are very nice and polite. Though our Zen
house is open, they always ask for permission to come in and take photo of it.
Before entering, they even deliberately put off their shoes. | am happy they are

aware of how important and serene that space is in our house.”
Such respectful behaviour from the tourists might partly explain the openness and generosity
of the hosts. This is the case for Mrs B, a garden house owner who has her Zen house closed but is

still very willing to open the door for visitors when asked.

“The tourists are all nice and decorous, so | have no reason to say no to their
request. They are eager to visit so I am willing to welcome them. | have so much

fruit from the garden that our family might not be able to finish on our own so
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why not treating them with it? | know they just come to happy people and | am
happy they are willing to visit my place.”
Another positive perception the local people have about their guests is their eagerness to learn
new things and openness to interaction. Giving more detail of this attribute, Mr HXD, a local service
provider of Thuy Bieu tours, explained:

“Tourists are eager to learn new things. They are especially attentive when I told
them stories about my place, my family, our tradition, and customs. They are even
more excited when it comes to interactive elements of the experience. For
example, when | explained to them how to choose a good pomelo and pick it
properly and asked them do it, or during cooking classes when they have hands-

on experience making of their own food.”
The tourists’ desire to interact with local people is also reflected in their eagerness to

communicate with the host despite the language barrier. As Mrs PL, a staff at TB Homestay, noted:

“Since they know we cannot speak foreign language, they still keenly try to
communicate with us through body language. The tourists often smile at us and
do a thumbs-up to express their satisfaction or liking of the food | cooked for
them. Some even tried to speak some Vietnamese words they know, such as “cam

on” (Thank you) or “rat ngon” (very delicious). It is very cute, though!” [Laugh]

Like Mrs PL, a Canadian tourist did not see the the language barrier as a problem either:

“I think the language barrier is not problem for us. We interact with body
language; we can understand each other well and it even gets funny sometimes.”
[Laugh]

Both comments are evidence of another approach to looking at the language barrier. While it
is commonly seen as an obstacle when a stakeholder cannot speak the language of the visitor, this
situation highlights the willingness of both parties to communicate regardless, as well as the respect
they have for one another in trying to speak one or two words in the other’s mother tongue. It is also
worth acknowledging that the foreignness of the host’s language does contribute to the slight

disorientation that enhances the authenticity of tourists” experience (Tiberghien et al., 2020).
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According to the Mr HTD of the Thuy Bieu Agricultural Cooperative and some of the PYO
farmers interviewed, domestic visitors seeking a PYO experience are characterised by a keen
awareness of the environment, especially with regards to food-related matters (e.g., environmental
protection, food origin, food quality and safety, local produce). As a result, the visitors are very
willing to pay for authentic and high-quality products (i.e., Thuy Bieu pomelo and other agricultural
produce). A PYO farmer explained:

“Though not all visitors coming to our garden are fruit connoisseurs, they do have
very good knowledge of the values of our produce. Therefore, they are willing to
go the whole way directly to us to not to miss the top-quality picks of the harvest
season. As a matter of fact, we do not need to negotiate the price at all; they are
very willing to pay, not to mention very generously, since they know they are by

no means ripped off.”

Adding to this point, a local authority officer commented:

“I would say our village wants to be and has always been promoted as a
destination for nature lovers. You can see this is reflected in the way hotel/resorts
based in our area promoting themselves. Our local service providers in particular
and us villagers in generally are aware that tourists coming to village for the
beautiful nature, the typical agricultural landscape, and the serene atmosphere of

an ancient village.”
While nearly all the local residents’ comments about agritourists in Thuy Bieu were positive,
it is worth noting a single response mentioning the undesirable behaviour of a handful of individual

tourists. This was made by Mr VDT, the president of Thuy Bieu People’s Committee.

“At this initial stage of tourism development in Thuy Bieu, we have not yet
become aware of any negative behaviours of tourists. We do not have many FITs
in our village. In such cases, that handful of backpackers often drove their
motorbikes loudly on the roads, spoiling the tranquil atmosphere of the village. |
witnessed it myself and this was also reported from other residents. This is the

only negative perception of tourists that comes to my mind.”
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Mr VDT continued by acknowledging that this contrasting behaviour by a small group of
FITs helps the community to have a better idea of what types of tourists they want to welcome as

target market.

7.1.2. Host perceptions of agritourism impacts

In order to reinforce agritourism’s role as a tool for sustainable development, it is useful to examine
how each impact perceived by local people is related to sustainability practices and concepts. These
points of reference include the agritourism sustainability matrix (Ammirato et al., 2020), United
Nation’s SDGs, direct agri-food chain (DAFC), “common pool of resources”, and “commodification
of agricultural assets”.

Positive feedback dominated the responses of the interviewees to questions about tourism
impacts. In terms of economic impacts, all agritourism service providers interviewed stated that
agritourism generates jobs and brings additional income to their own household and those of others.
The fact that agritourism serves as an alternative income source and/or a business diversification
strategy for farmers is among the most acknowledged impacts in agritourism literature (Nickerson et
al., 2001; Phelan & Sharpley, 2011; Schilling et al., 2014). Mr TTP, a local tourism provider,
elucidated:

“While 70% of our income is generated from our garden, the rest (30%) comes
from our provision of tourism services. This helps diversify our income sources
for our households as well as others involved.”

This comment is in line with the findings by Barbieri and Mahoney (2009) and McGehee
(2007), who state that agritourism helps farms to generate enough revenue to survive. This impact
demonstrates links closely to the content of SDG 8 — Decent Work and Economic Growth, in the
sense that agritourism provides jobs and diversifies incomes for farmers and other local people,
enhancing the positive economic impacts of tourism.

During events such as the Pomelo Festival when the spotlight is on the special features and

values of Thuy Bieu pomelo, farmers can sell the product at a premium price, meaning they gain more

167



from their sales during the Pomelo Festival than they do from their usual sales to traders or other
retailers. Furthermore, a local officer added:
“Tourism practice also creates a chain of local produce within the village. If this
host household does not have a certain produce, they will buy it from their
neighbour or a local provider they know to make sure of the good quality of the
food for tourists.”

This comment reveals an alternative distribution channel for farm produce created by
agritourism practices. This impact was also confirmed by Lupi et al. (2017) and Valdivia and Barbieri
(2014) in the context of Italy and Peru, respectively. This “chain of local produce” or “direct sale”
mentioned by interviewees illustrates the “direct agri-food chain” that shortens the distance between
producers and consumers, having a positive impact on the agricultural system (Sonnino, 2004;
Volpentesta et al., 2018).

Concerning the Thuy Bieu tour, the income comes from the tourism service provided and the
sale of products to the visitors, which also benefits local artisans of the village. Mr DDT, the silk
painting artisan, commented:

“Tourists visiting my place do buy my paintings from time to time. They like my
works and buy them to bring home as souvenirs. In such cases, | earn really
considerable money.”

The fact that agritourists visiting Thuy Bieu purchase products from local artisans (silk
paintings, incense) helps to generate demand for and income from traditional crafts of the village. In
this sense, agritourism supports the local economy by stimulating not only the service industry but
also other activities (e.g., agriculture, crafts) (Ammirato & Felicetti, 2014). This impact addresses
SDG 1 — No Poverty, by promoting various businesses in the community and contributing to local
economic diversification and development. In fact, many researchers have pointed out that tourism
can promote local economic growth and preserve cultural traditions that otherwise would be
forgotten, by focusing on local cultural products and specialties (for example, Giampiccoli & Kalis,

2012; Richards & Munsters, 2010).
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The interview with Mr NVP, the vice director of the Provincial Tourism Department,
revealed that in addition to economic benefits in the form of income, local people in Thuy Bieu who
are involved or intend to get involved into tourism are eligible for financial support to build homestay
facilities, ranging from VVND30 million (equivalent to NZD2000) to VND100 million (equivalent to
NZD6700), or to renovate and repair existing facilities with smaller budgets.

As a community tourism site, the village as a whole is eligible for funding to a maximum of
VND250 million (equivalent to NZD15,300) to develop products and services for tourists such as
folk arts, culinary products, traditional craft and ecotourism products. As a recognised tourist
destination, Thuy Bieu village also benefits from infrastructure investment from the same package to
build roads, car parks, reception houses, public toilets and signboards.

This indirect positive effect that agritourism has on Thuy Bieu in terms of public investment
has also been mentioned by Zoto et al. (2013) in the context of Albania, and by Contini et al. (2009)
in rural areas of Italy. It also reflects the intent of SDG 9 — Industry Innovation and Infrastructure. In
other words, thanks to tourism development in the area, the infrastructure of the host community has
more chance to receive investment and to be enhanced and upgraded.

Speaking of the socio-cultural dimension, one of the most commonly mentioned impacts of
agritourism to emerge from the interviews is that the practice gives Thuy Bieu villagers a chance to
promote their cultural heritage to the world. Ammirato et al. (2020) refers to this impact as recovery
of roots, folklore and traditions. In fact, several researchers have suggested that agritourism provides
tourists with the chance to get to know and appreciate cultural heritage, especially in rural areas
(Ciolac et al., 2019; Shen et al., 2009). This effect partly reflects the intent of SDG 11 — Sustainable
Cities and Communities, in the sense that it emphasises the preservation of cultural and natural
heritage, the local assets upon which agritourism relies. This impact is vividly illustrated by the
experience of Mr HXD, one of the local service providers of the Thuy Bieu tour. With his many years

of experience opening his door to tourists, both international and domestic, Mr HXD expressed:
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“We inherited the ancient house with its priceless antiques from our predecessors
and we take great pride in it. Therefore, we want to welcome friends from near
and far to share with them this heritage. It would be a waste if they [the ancient
houses] were not promoted and were then forgotten as time goes by.”
As reflected in the experience he provides his guests, Mr HXD was not only showing the
tourists the tangible heritage — his house, its antiques and the trees in his garden — but also the
intangible cultural heritage — the folklore associated with them. He believes this intangible cultural

heritage is so worth sharing and conserving. He also added:
“As a host, I am aware of my role as a representative of my village or even my
country. Therefore, | want to show tourists, especially international ones, the
hospitality, and generosity which is characteristic of our people.”

During his interview, Mr HXD shared with the researcher a story about how his hospitality
impressed his guests so much that they recommended their relatives visit his place during their trip
in Vietnam. He talked about a group of French tourists who came to his place as part of the Thuy
Bieu tour. During the visit in his garden, the tourists were amazed at a big banana rachis, still hanging
on the tree, full of bunches of bananas gradually ripening to perfection. Those who understand the
hard work of farmers and the pride they take in their produce would appreciate how valuable this
gorgeous banana rachis was to the farmer’s household. In his excitement, one of the tourists asked
Mr HXD to sell the bananas from that rachis and offered to pay any price given. And to the whole
group’s surprise, Mr HXD generously decided to treat the guests with freshly picked bananas from
that beautiful rachis at no extra cost. The experience of eating the bananas freshly picked from the
tree and the host’s act of generosity and hospitality impressed the French tourists so much they
recommended their relatives visit Hue and “Go look for the banana tree in the garden!” Mr HXD
emphasised the significance of the impression local people give tourists, saying that this example
illustrates the hospitality and generosity characteristic of Thuy Bieu villagers.

Interaction between farmers and agritourists on the Thuy Bieu tours presents visitors with the

chance to learn about the host culture and lifestyle. This is also the case for PYO activities where
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farmers, such as Mrs PL, share with tourists interesting facts and knowledge about pomelos and other
agricultural produce. As Ammirato et al. (2020) put it, agritourism helps farmers to “educate visitors
toward agriculture and the rural world” (p. 11). Thus, tourism provides a win-win situation for the
host and the guest: while visitors enjoy experiencing the traditional way of rural life, the local culture
of the host community has a chance to be preserved and promoted.

Local people also considered that tourism practice gives them the opportunity to make friends
with tourists, from both near and far. The researcher had a chance to talk to Mrs B, an 80-year-old
lady who leases a part of her garden house for HT Company to base their TB Homestay business. It
was impressive to observe how open this older lady was to tourists and tourism. She told me a story
of the friendship her family has with a Japanese tourist. One day while her family, including her son,
daughter-in-law, grandson and herself, was having dinner in the house, a Japanese tourist along with
his tour guide wandered around her garden. Seeing the family having their dinner, the tourist was
curious enough to ask for permission to take a photo of the family at the dining table. Surprisingly,
the family not only agreed to have their picture taken but also invited the tourist and his guide to join
them for the meal. They had such a good experience together that they kept in touch with each other
afterwards. Later in that same year, when a granddaughter of Mrs B had a chance to travel to Japan,
that same Japanese tourist and his family offered to host her in their house. Such unexpected
encounters prove to be a good basis for friendship across borders.

Reflecting on her interviews with Mr HXD and Mrs B, the researcher wondered whether their
openness to tourists and tourism is representative of all the elderly people in the village. A local
officer answered:

“While not all elderly villagers are exposed to tourists and tourism to such extent
as those whose households are involved in tourism practice, the majority of them
are happy seeing tourists biking around the village. This feeling of joy and
eagerness is also shared among villagers of other ages. They often said this
enlivens the atmosphere of the village which used to be too quiet and deserted.

For them, it is like having guests from afar. And the more, the merrier.”
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Whether tourism practice provides opportunities to “educate visitors about agriculture and
the rural world”, as in the cases of Mr HXD and Mrs PL, or to create friendships across the border,
as in the case of Mrs B, agritourism shows its positive effect by promoting understanding between
people of different backgrounds. While more evidence is needed before one can conclude that
agritourism enhances Peace, Justice and Strong Institutions (SDG 16), the host-guest encounters in
Thuy Bieu at its nascent stage of tourism development reveal that tourism practice positively
addresses the content of this UN goal by facilitating multicultural interactions in the context of a
tourism experience.

The comment above from the local official also reflects the concept of “common pool
resources” in a positive way. When tourists come to visit the village to enjoy the abundant natural
and cultural resources of the village, they help to “enliven the atmosphere” of the place and call the
attention of the local people back to the values, both cultural and economic, of their community assets.
As agreed by many elderly villagers, it would be so sad seeing Thuy Bieu too quiet and deserted as
young people rush to the city centre to look for jobs.

Another positive impact that agritourism has on the host community is that it provides farmers
with opportunities to access useful knowledge and skills to improve their business and quality of life.
This is the focus of SDG 4, emphasising the potential of tourism to promote inclusiveness through
Quality Education. A local authority officer noted that:

“Getting involved in tourism practice helps our local people to get access to many
capacity building programmes organised by governmental agencies or NGOs.”

His point is backed up by comments provided by other local actors who had joined training
classes in English language or hospitality skills under the scheme of CBT development projects. Mrs
TTP, one of the local providers, said:

“Thanks to the knowledge and know-how gained through these classes, we
understand the standard of hygiene and service expected by international tourists.
We thus change our lifestyle for the better by quitting bad habits such as smoking
indoor or spitting, and we pay more attention to the hygiene and safety of not only

the food to serve the guests but also the service area and our own living space.”
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As pointed out by a local officer, the favourable change in local hygiene behaviour mentioned
in Mrs TTP’s comment is witnessed not only among local providers but also more broadly among all
local people.

When it comes to environmental impacts, the fact that local people care more about their
living environment by not littering has led to cleaner and more beautiful roads in the village. Indeed,
as they see increasing numbers of tourists coming and sightseeing around the village, the local
residents have become more aware of the environment and landscape protection. This positive impact
was confirmed by a local officer.

“There is no doubt that tourism has positive impacts on our community.
Apparently, our roads get cleaner and more beautiful. In fact, local people have
become more aware of hygienic and environmental protection since the advent of
tourism into our village.”

This positive impact on landscape and environmental care has been mentioned in several
agritourism research articles (for example, Alves-Pinto et al., 2017; Sayadi et al., 2009). Mastronardi
et al. (2015) also pointed out that agritourism has positive impacts on natural resources and
biodiversity in the context of Italy.

Among the agritourism impacts cited by the interviewees, a group of responses emerged
concerning the impacts that agritourism has on the agriculture of Thuy Bieu. Mr HXD, an experienced
local service provider, said:

“You see, vegetables are from the garden, fish is from the local market, everything
is available. As for me, serving visitors is neither a tourism activity nor a business
activity; it is just a matter of having guests to the house.”

Mr HXD’s comment reveals an interesting insight that local people have in terms of serving
their available agricultural resources as input into their tourism practice. While this approach benefits
the agricultural practice, by turning a possible surplus of resources into an effective and profitable
resource, it also benefits the tourism products and services by infusing into them a keener sense of

authenticity and sense of place. The local host approaches this act of serving tourists as purely and
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naturally as he treats the guests and friends coming over to his place. This mindset of considering the
tourist as a guest has also been observed in the South Pacific (Berno, 1999). In fact, Vietnamese
people in general, and Thuy Bieu villagers in particular, are characterised by and take pride in their
hospitality, which is part of their culture.

The fact that agritourism allows farmers to use raw materials more effectively and reduces
wastes is a positive impact mentioned in many studies. Carlsen et al. (2001) and Choo and Jamal
(2009) asserted that agritourism farmers are more inclined towards environmentally friendly
practices, such as recycling programmes and water conservation. Bonadonna et al. (2019) also
pointed out that agritourism facilitates waste reduction of agricultural products by creating more
channels to sell to restaurant services or turning surplus produce into other marketable foodstuffs
(fruit jam, vegetable preserved in oil). This impact reflects the intent of SDG 12 — Responsible
Consumption and Production, in the sense that agritourism may facilitate a more responsible use of
materials and resources which, in turn, results in positive economic, social and environmental effects
on the host community.

Speaking of the vital impact that tourism has on agriculture, the president of the People’s
Committee pointed out that:

“Tourism practice also helps protect the agricultural land from the alarming
situation of villagers cutting their land for sale to make money.”

The additional income gained from agritourism gives farmers further reason to stay attached
to their traditional agricultural work and not turn away from their gardens. Moreover, tourism also
gives local people the motivation to improve their agricultural practices, by investing more time and
effort into taking care of their gardens or even adopting more sustainable practices such as organic
farming techniques. The director of Thuy Bieu Agricultural Cooperative noted:

“As they have visitors coming to their gardens, they pay more attention to taking
better care of their gardens, so it looks neater and cleaner. For example, they are
more likely to prune the pomelo trees more often and invest more in the irrigation

which is beneficial not only for the garden’s appearance to visitors but also for
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the fruiting process and the trees’ well-being themselves. Some households also
adopt organic farming for their pomelo gardens.”

If people used to neglect to tend or invest in pomelo cultivation due to the fruit’s low
profitability, they are now more motivated to do so because it will reap them increased benefits. This
impact is also confirmed in works by Giourga and Loumou (2006) and Mahaliyanaarachchi (2017),
who show that agritourism enables farmers to renovate farm infrastructure thanks to the additional
revenue gained from this practice.

The fact that farmers stay in agricultural work is meaningful not only to an individual or
household but also collectively to the agricultural practice of the village, keeping alive the tradition,
lifestyle and identity of the whole community. Accenting the “culture” in “agriculture” when it comes
to the impact of the Pomelo Festival, the director reflected:

“In such event where the spotlight is on the precious values of pomelos/
agricultural produce and its production, the farmers’ pride in their farming career,
their agriculture tradition and their identity being a farmer are strongly aroused,
restored and enhanced.”

This emphasis on the socio-cultural values of agriculture is in line with Berno’s (2017) work
which points out the need to “put the ‘culture’ back into our agriculture and communicate our story
of land and food through our cuisine” (p. 170) in the context of New Zealand’s agriculture.

The economic benefit of additional income based on agricultural resources, the
environmental impact of better tended and more beautiful gardens, and the cultural impact of
enhancing the pride in the traditional agricultural work come together to further motivate farmers to
conserve and elevate the agriculture sector of the village.

These agriculture-related impacts highlight how agritourism encourages sustainable
agriculture in the village, which is the intent of SDG 2 — Zero Hunger through the promotion of
sustainable agriculture. Agritourism creates such an effect by prompting better use of available
agricultural resources, motivating farmers to remain in agricultural practice, promoting production

and supplies of agricultural produce, and generating additional income while enhancing the tourist
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experience. Along the same line, it can be said that the “commodification of agricultural assets”,
while often criticised in tourism literature, can prove to be positive (Cole, 2007). The evidence is
clear in the context of Thuy Bieu village: agricultural land on the brink of commercial sale was saved,
agricultural produce has more venues to flow through, agricultural practice has been retained and
improved, and the agricultural identity and culture of local people has a chance to be enlivened and
promoted. These findings are consistent with research done by Barbieri (2019) and McGehee (2007),
who highlighted the role of agritourism in facilitating the optimum use of existing assets and
generating additional income for farmers with minimal impact on local environment and heritage.

In addition to the impacts outlined above, a local officer also suggested that if agritourism
were to reach a more advanced stage of development, it has the potential to provide villagers,
especially the young ones, with a more sustainable income. He expressed:

“In an ideal scenario, tourism can increase the income of local residents while
giving them a good reason to sustain their agricultural practice. When our young
people can get rich in on their homeland based on their own gardens, they do not
need to seek job elsewhere.”

This impact is in line with SDG 10 — Reduced Inequalites as tourism can help to reduce
inequalities by engaging local populations and all key stakeholders in its development and giving
people the chance to prosper in their own place of origin. In fact, Belliggiano et al. (2020) asserted
that agritourism has positive demographic effects, particularly in areas most affected by depopulation.

It is also important, however, to examine the more negative influences that agritourism
practice has on local people’s lives. While involvement in tourism undoubtedly generates some
additional cash for local people, the income source is unstable for the key hosts and minimal for the
casual staff and local artisans involved. A key host of Thuy Bieu tour shared:

“I would say the income we earn from tourism service is somehow unstable
because tourist inflow/demand is a factor out of our control. Moreover, the fact
that it depends largely on our partners (TAs/TOs) makes us uncomfortable.

Though it is a common sense that they already receive payment from the tourists
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right away in advance, they make payment to us quite slowly. And as for the staff
we casually employed, we do pay them, but the amount is not considerable.”

Given the early stage of agritourism development in Thuy Bieu village, it is understandable
that the income from this practice is not yet very considerable and sustainable. This finding is in line
with that of Nguyen (2015) in the context of Phuoc Tich village, another ancient village in Vietnam.

Acknowledging a change in the hospitality and behaviour of a handful of local people, a local
officer noticed:

“Before, local people eagerly welcomed tourists, especially international ones, to
their homes as an act of pure hospitality. But as the number of visitors increases,
people found it a bit disruptive to have groups after groups frequenting their place,
affecting their daily life. This in some cases caused the defensiveness in seeing
tourists in the village.”

He also added that in the past, local people were willing to offer visitors any available fruit
or drink for free without asking any compensation, but now some people have the idea that when they
encounter the tourists, whether in their own place or just in the field or on the roads, they can expect
to receive some dollars in return. This behavioural change is not caused by “over-tourism” in any
sense given the early stage of tourism in the village; rather, it is more about the gradual
commercialisation of the mindset among a very few individuals within the community.

The local authority officer was also concerned that agritourism had resulted in privitisation

of some public assets:

“While acknowledging the benefit of having hotel/resorts present in the village
area given its destination marketing and economic boosting effect, it is also worth
mentioning that such investment is synonymous with the privatisation of certain
public asset, especially the public access to the river or some riverbank area.”
This threat of land use changing from common space to private and agricultural settings to
other uses (e.g., large recreational complexes) was also mentioned by Belisle (1983). It is certainly a

point worth contemplating when balancing the costs and benefits that tourism brings to a local

community.
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7.1.3. Host responses to agritourism practice in Thuy Bieu

This analysis of host response to agritourism is based directly on the researcher’s observations and
on the information gathered from tourists and local stakeholders during interviews. Given the
predominance of positive perceptions that the participants exhibited towards agritourists and
agritourism impacts, it is logical to witness their positive responses to their guests and this
phenomenon.

Examples of hospitality and generosity are abundant among Thuy Bieu villagers. Evidence
of smiling faces, a welcoming manner, generous offers of fruit and drink, and openness to interaction,
clearly reflects the community’s embrace of tourism. The researcher’s observations were confirmed
by a local officer:

“I am quite proud to say that you can expect the hospitality and friendliness from
almost all our local people. Basically, we are proud to be a villager of Thuy Bieu
and we are aware of our responsibility to represent a typical Thuy Bieu villager —
welcoming and elegant and generous. Moreover, we all know that tourism is good
for our community so we each play our part as a good host to give our guests a

good impression of our village and our local identity.”
The positive response to agritourism is also reflected in the change in the behaviour of local
residents when it comes to local environmental protection. Witnessing such an improvement within

their neighbourhood, a local service provider stated:

“When they see more and more tourists coming to the village, they no longer litter
on the roads or hang their clothes in an unappealing manner on the hedge around

the village.”

Another act of care of the environment was described by Mr T, a local resident in the village:

“You can see that the carefully trimmed hedge fencing around almost all houses
in the village is one of our traditional characteristics. However, such hedge needs
a lot of care (e.g., watering, pruning, cleaning up the fallen leaves,) so many
people just went for an easier alternative — cutting down the hedge and building a
concrete wall instead. This, needless to say, affects the ancient look of the village

as a whole. Fortunately, since the advent of tourism, people are encouraged to and
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tend to keep their natural fences as not only a landscape element but also a cultural
feature.”

Because Thuy Bieu has been recognised as a tourist destination, the People’s Committee of
the commune launched the “Green Sunday” campaign, a collective effort by the whole community to
beautify the village’s environment (see Fig. 7.1). The local officer commented that all the local
residents, whether personally involved in tourism practice or not, engaged very positively in the
campaign, joining together to clean the key roads of the village and grow plants along the roadside.
Furthermore, local people also voluntarily take care of the flowers planted on the roadside around the
village. During her time with the TB Homestay team, the researcher joined them to water the plants
in front of the property, so she personally witnessed the high awareness and willingness of villagers

and locally based businesses to tend the common spaces of the village.

Figure 7.1 Banner of the Green Sunday campaign on the roadside in Thuy Bieu

Note: The slogan on the banner says: “Officers and people of Thuy Bieu commune to respond actively

to the Green Sunday.”
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All the local service providers expressed their intention to continue providing tourism services,
reflecting their strong support of the practice. Furthermore, they all wanted to expand their business
by diversifying their service portfolio. For example, Mr TTP, a provider of Thuy Bieu tour, said:

“We are investing in building some rooms for homestay service, besides our
current services. We used the capital from the loans in the CBT project and we
also brought in our own pocket money. It costs us a lot.”

Asked about the possible risk of such investment, Mr TTP replied:

“Though we never know whether the return from our tourism business will
compensate our investment, we can see it as an investment for our children and
grandchildren, something we can pass down to future generations. So, it is no
loss.”

With a broader view of the situation, the general manager of HT company said that those not

currently involved in agritourism can be divided into two groups:

“In terms of the local households who are currently not involved, they can be
divided in two groups: those who do not intend to get engaged into tourism
practice for they are already satisfied/settled with their own agricultural career,
and those who want to get engaged in providing tourism service but need extra
support, in terms of expertise or financial investment. In fact, many local residents
from the latter group [have] contacted me and asked for cooperation from our
company.”

Except for the group of local people who are already happy with their own career and are not
involved in tourism, the general manager’s comment highlights a common reason why some
households are still reluctant to get involved in tourism practice, despite the potential benefits; that
is, some housesholds lack the resources required to enter the sector.

Exapanding on this point, during her visit to Mrs PL for the PYO activity, the researcher was
impressed with the considerable area of her house, thinking it could potentially be a tourism service

space. When she asked Mrs PL whether she wanted to provide additional services such as a homestay,

Mrs PL replied:
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“Though we have large garden and house and spare space, we have not thought
of providing extra tourism service since we are just a couple of old farmers and
some of our children are living in the city centre and others in other cities; thus,
we do not have enough labour to set up additional business.”
Mrs PL’s situation is quite common in Thuy Bieu because the village, although large and full
of tourism potential, is occupied by mostly middle-aged and elderly people. In an ideal scenario,
young villagers would stay in the village serving as human resources and entrepreneurs to get and

keep new tourism businesses up and running. This desire was expressed by a local authority officer:

“We really want our young generation to stay in the village and make money from
these available tourism potentials, instead of rushing to the city centre hunting for
jobs. Anyway, we do need support from external stakeholders in terms of various
resources.”

The president of the People’s Committee noted:

“Besides the current local service providers, a considerable number of local
households also expressed their intention to get involved in providing tourism
service. Specifically, ten households are ready and another 20 have the potential
and intention to get engaged.”

The number of potential local service providers confirms the villagers’ positive attitude
towards the future of agritourism development when it comes to the involvement and participation of
local people.

7.2. Recommendations for agritourism development in Thuy Bieu

The analysis of the agritourism impacts perceived by local people in Thuy Bieu reveals some gaps in
current practice which could be addressed to enhance agritourism in Thuy Bieu. It is necessary to
acknowledge that, despite all the resources and potential to develop tourism at Thuy Bieu, there is a
lack of depth in the current practice of tourism in the commune. Thus, the recommendations proposed
below focus on elevating the agritourism experience for both host and guest, and on enhancing the

positive impacts that agritourism has on the development of the village.
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7.2.1. Fostering host-guest interaction

Sharpley (2014) highlighted that tourists are not regular consumers who seek products because what
they really want is experience. Experience is achieved through interaction with people and things at
a destination (Moscardo, 2011; Telfer & Sharpley, 2008). Experience and its accompanying emotions
are now part of the complex product that the demand side asks for and the supply side promises to
offer (Lohmann, 2004; Prayag et al, 2013). As a form of niche tourism, agritourism is expected to
provide tourists with authentic hands-on experiences (Shah et al., 2020). Such experiences are
encouraged because they enhance the visitor’s experience while also providing an opportunity for an
exchange of good practices and culture between host and guest, stimulating both farmers and tourists
to behave in a responsible way and contributing to sustainable local development at large (Paniccia
& Baiocco, 2021). Observation of the current agritourism practice in Thuy Bieu suggests there is
strong need to foster interactions between host and guests for a more meaningful experience. A lack
of interaction by some of the current service providers was acknowledged by one of the interviewed
tour guides:

“Sometimes when [ took my group to the place, the hosts were busy serving other
groups and left our group unattended. | myself had to ask the host to show up and
at least hang around so that the guests did not feel unwelcomed. The tourists are
expecting an experience with local people, so it is weird and prone-to-complaint
if local people are nowhere to be found. I did feel embarrassed seeing the
bewildered look on their face trying to figure out who their hosts are.”

While the language barrier might lead to a lack of communication, it is encouraging to see
that both hosts and guests are very willing to interact with each other, whether with the help of the
interpreter (tour guide) or through body language. In one case, a tourist was very eager to share with
me and the team at TB Homestay where he had been in Vietnam before he came to the village. He
even took out his phone and showed us the pictures he had taken. Such conversations are usually two-

way, with both parties learning something and feeling enriched by the experience. Interactions like

these are important for all the local actors in the network —the service providers, local artisans, owners
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of the ancient houses and the casual staff — although the link the tourists have with the service
providers is usually more frequent and structured than that with the other local actors.

Since each tourist usually experiences the tour once with a certain provider, they might have
no idea of how different their experience would be with another provider. The researcher’s exposure
to different experiences with different providers of Thuy Bieu tours enabled her to have a comparative
perspective on the degrees and forms of host-guest interaction that generate different tourist
experiences.

Mr HXD has a very effective practice when it comes to interacting with tourists. He clearly
shows his leading role as a host by guiding the guests gently from activity to activity and inviting
them to interact in any possible way to get them immersed in the experience. For example, the tourists
are invited to have a guess at how old the host is, to have a hands-on experience helping the host cook
the food, and to pick the ripe fruit in the garden if they would like to. These interactive features are
not exhibited by all other providers.

Storytelling and narrations are another element of host-guest interactions and add
considerable value to the visitor experience. For example, the dining experience of the tourists is
enhanced when coupled with narration about the food and gastronomy of the host community. The
researcher observed that as well as tasting the food, the tourists are eager to learn about the dishes
and the ingredients, and their special uses or value, if any. Likewise, the foot bath experience would
be more interesting to tourists if they were told where the leaves used in the water come from and the
various creative ways local people use their agricultural produce in their daily life. Unfortunately, the
researcher did not observe this information being communicated to the tourists.

While enhancing the authenticity of the visitor’s experience, host-guest interaction also
provides an opportunity to promote the local resources used in tourism services, with agritourists
mostly interested in locally grown produce and food (Barbieri etal., 2016; Phillip et al., 2010; Tregear
etal., 2007). As Berno et al. (2020) pointed out, agritourism provides a platform for visitors to engage
more deeply with a destination by tasting its food. Thus, local food, as a local cultural resource, is of

vital importance in the development of agritourism, given food’s close link to agriculture and its
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potential to facilitate community benefits (Berno et al., 2014; Giampiccoli & Kalis, 2012; Mitchell &
Ashley, 2010; Tregear et al. (2007)). Given its signature pomelo and the various pomelo-made
products, Thuy Bieu possesses highly distinctive produce that stands out from other regions in

Vietnam.

7.2.2. Strengthening the role of local people in the promotion of agritourism
A tourist’s decision to visit a place is based on a wide range of information (e.g., guidebooks,
marketing materials, newspapers, personal referrals), and TAs/TOs are some of the most important
sources of information, especially for those travelling on a package (Heitmann, 2011; Romero &
Tejada, 2011). In case of Thuy Bieu village, which is a destination not yet well known to tourists, the
power of travel agencies is even more considerable in terms of their local knowledge and networks
with local tour operators. This explains why TAs/TOs have such an important role in the stakeholder
network when it comes to the flow of marketing information. Speaking of the link between service
providers and the TAs/TOs, Mr TTP, a host of a Thuy Bieu tour, noted:

“The travel agencies and tour operators are doing a good job promoting the

services to the tourists. We are not capable of doing such things, so it is reasonable

that they earn from attracting customers for us. They deserve their efforts.”

While highlighting the good relationship between local service providers and their TAs/TOs
counterparts, Mr TTP’s comment also pinpoints a shortage of marketing skills on the side of local
hosts, which makes them rely mostly on external TAs/TOs for their inflow of tourists.

As communities become more aware of their local identity and tourism potential, they can
incorporate such distinctive characteristics into their offers to tourists (Telfer & Sharpley, 2008). As
owners of such products and services, local communities are in the best position to tell the compelling
stories of their place and attract potential tourists. Some efforts have been seen among farmers, in the
US for example, to produce their own marketing strategies and address difficulties (Che et al., 2005).
Such situations suggest that local people need more help from specialised stakeholders to equip them

with necessary marketing skills and knowledge (McGehee, 2007; Prasetyo et al., 2020).
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Paniccia and Baiocco (2021) discussed a successful marketing effort by several Italian
farmers to adopt Facebook and other media technologies to promote their distinctive products to
tourists, with the help of their children. This is a good example that could potentially work in Thuy
Bieu, especially in this era when the use of smartphones and social media is no longer foreign to
farmers. Furthermore, it would be helpful if capacity-building programmes, funded by governmental
departments or local authorities, included a basic marketing course. Capacity-building programmes
are one way to empower local people with new skills so they can become even more involved in the
tourism practice, gain more benefits from its impacts and prevent economic leakage (Pratt & Harrison,
2015; Milne et al., 2016).

It is worth acknowledging that Thuy Bieu farmers are doing a great job providing meaningful
experiences for their guests. This is reflected in the positive word-of-mouth referrals that visitors to
the village are passing on to other potential tourists — which in turn, of course, benefit the farmers.
From the story of Mr HXD with the group of French tourists, it can be seen that Thuy Bieu villagers
are very aware of the significance of the impression local people give tourists, and that positive
experiences naturally create favourable word-of-mouth recommendations to other visitors, both
current and prospective. This is also the case for most PYO farmers, such as Mrs PL and her
neighbours, who have new customers thanks to positive word-of-mouth recommendations provided
by their current loyal clients.

Evidence found in the context of the US shows that agritourists tend to remain clients of local
agricultural products long after their trips to the farms (McGehee, 2007). Kim et al. (2019) and Dias
et al. (2019) also point out the long-term effect of agritourism on visitors’ food purchase patterns —
leading to decreased consumption of processed food and an enhanced preference for locally produced
agricultural products. Agritourism thus serves as a marketing tool to raise the broader reputation of
Thuy Bieu village as not only a tourist destination but also an agricultural hub with high-quality

products.
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7.2.3. Future prospects for Thuy Bieu agritourism

Given the indispensable role it plays in Thuy Bieu’s agriculture as well as culture, the pomelo
deserves most of the attention when it comes to the village and its future agritourism practice.
According to the president of the Farmers’ Association of Thuy Bieu, while it is necessary to raise
the quality and output of Thuy Bieu pomelo to meet current domestic market demand, it is hoped that
with further effort to enhance its quality and brand, one day pomelo will reach the international market
as a high-quality export commodity. The prospect that Thuy Bieu pomelo could “go global” will
surely benefit the agritourism practice in the village in terms of branding and attracting more demand
from international markets. It is critical that Thuy Bieu’s pomelo and agritourism dovetail with each
other.

Despite the vilagers’ limited resources and capabilities to develop tourism practice
professionally, it is very encouraging to see that the local community has many initiatives reflecting
what a possible “ideal practice of tourism” in the village could look like. While discussing the future
prospects of this sector in the village, the president of the People’s Committee enthusiastically shared:

“Besides the beautiful nature, we also have so much cultural heritage that can be
added into tourism products, say the ancestors’ death anniversary, the village
festival, etc. Tourists can buy tour to participate in these cultural events on
occasions to learn about our history and culture. It would be ideal if we can build
a model of ‘a tourist village’ in which residents are the service providers who
would benefit directly from this practice.”

Based on the comments of local officers interviewed during the resarch, as well as the
researcher’s own engagement with the community, it is clear that the local community is aware of its
historical and cultural assets and does have some ideas and intentions to tap into this potential. Four
interviewees from various groups of local actors expressed the hope to build a more comprehensive
tourism network on a village scale — a full package for tourists consisting of accommaodation, dining
and tourism activities, all provided by the residents. The initiative of this local tourism network

implies a desire to empower local residents to take the lead in the practice of tourism. While the local

authority is willing to support this development, it tends not to take responsibility for or power over
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the operation of tourism in Thuy Bieu. Instead, the local authority is determined to hand power over
to the residents, so they are free to decide for themselves how to implement tourism practices and
benefit from their businesses.

Discussions about the vision of Thuy Bieu pomelo with the local authority led one officer to
suggest that pomelo trees be planted all along the Perfume riverbank so that when spring comes, a
“Pomelo Blossom Festival”, similar to that of the “Cherry Blossom Festival” in Japan, could be held
to celebrate the poetic “snow white” landscape made up of beautiful white pomelo flowers. Local
people and visitors could stroll along the riverbank and contemplate the beauty of pomelo flowers
with its signature pleasant fragrance. This would be a unique highlight among Hue festivals. The
officer’s idea in line with many authors who emphasise the important role of diverse local festivals
and seasonal foods to attract tourists (Bondoc, 2009; Goeller, 2006; Hatley, 2009; Mohd Said et al.,
2012). Organising events in natural areas can also enhance the sense of place and place attachment

of both tourists and the local people of the host community (Khairabadi et al., 2020).
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CHAPTER 8: CONCLUSIONS

The aim of this doctoral study is to advance the understanding of agritourism in terms of its
stakeholder networks and its impacts on the local community. By investigating agritourism
stakeholders and their social networks in a case study of Thuy Bieu village, Vietnam, the thesis has
developed an understanding of the agritourism system that influences both industry practice and local
development. With a focus on the local community, the research also sheds light on the hosts’
perceptions of agritourism and its impacts and seeks to conceptualise agritourism as a tool for
sustainable local development.

This concluding chapter discusses the value of the conceptual framework underpinning the
research. It then provides a summary of the key research findings presented in the context of the
research aims and objectives. The chapter goes on to evaluate the thesis’s theoretical contributions to
knowledge and the practical implications of the research. The chapter finishes with recommendations
for future research.

8.1. Value of the conceptual framework

The thesis is underpinned by a conceptual framework (Fig. 8.1) that encompasses three key elements:
the agritourism system, the impacts of agritourism on local development, and the hosts’ perceptions
of agritourism impacts and their responses. Bringing together three related bodies of literature, the
framework aims to conceptualise agritourism as a tool for sustainable local development from a local
community perspective. The position or order of each element in the framework justifies the
reasoning for choosing the related concepts and theories to achieve the research objectives step by

step.
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Figure 8.1 Conceptual framework: Agritourism as a tool for sustainable local development

from a local community perspective
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The first element of the framework — the agritourism system — was inspired by the agritourism
system model of McGehee (2007). McGehee’s model was quite simple with three groups of
stakeholders — agritourists, agritourism providers and DMOs — and only one link examined — the
stakeholders’ needs and obstacles when they engaged in agritourism practice. Given that there are
more than three nodes and one link in the agritourism system of Thuy Bieu, a more comprehensive
model was needed to deepen understanding of agritourism as a phenomenon. To develop this model,
stakeholder theory, network theory and social network analysis were all integrated into the context of
agritourism and adopted to inform the research.

Local community and agritourists are two nodes revealed from the literature review, and these
are both evident in the case study of agritourism in Thuy Bieu (see Fig. 8.1). The links (direct and/or
indirect) discussed in previous studies include agritourism services and products (between
agritourism farmers and agritourists), business contracts (between agritourism farmers/providers and
local suppliers) and marketing information (between DMOs and agritourism farmers/agritourists)
(Ammirato & Felicetti, 2013; Karampela et al., 2016; Sznajder et al., 2009). The use of network-

related theories in the thesis proved to be effective in revealing more stakeholders and links within
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agritourism, which enabled the creation of a holistic agritourism system in the context of a developing
country. This deeper insight into the complexity of the agritourism system is a prerequisite to learning
about how this phenomenon affects the host community and its development.

Impacts are among the most researched topics in agritourism literature due to the need to
understand the effects that this phenomenon has on stakeholders and host communities (Addinsall et
al., 2017; Anderson, 2017; Dubois & Schmitz, 2013; Fotiadis & Vassiliadis, 2010). While there are
likely to be negative impacts that need to be managed, positive impacts of agritourism on local
development are more often highlighted (Barbieri, 2019; LaPan & Barbieri, 2014; Ollenburg &
Buckley, 2007).

More evidence is needed, especially from the context of developing countries, to evaluate
these impacts and their sustainability. To provide more empirical evidence, the thesis presented a
case-specific demonstration of how agritourism impacts are related to the triple-bottom-line
sustainability framework and other related concepts. These include the agritourism sustainability
matrix by Ammirato et al. (2020), “direct agri-food chain” (DAFC), “common pool resources”,
“commodification of agricultural assets” and the United Nations SDGs (Lozano, 2008; Zhen et al.,
2005). Drawing on these concepts, the thesis also reveals the impacts that agritourism has specifically
on the agriculture sector of the host community, in addition to the three commonly discussed
dimensions of local development (economic, socio-cultural and environmental).

Many studies have addressed the benefits of agritourism perceived by both the supply side
(Barbieri & Tew, 2016; Tew & Barbieri, 2012) and the demand side (Chatzigeorgiou et al., 2009;
Fotiadis & Vassiliadis, 2010). However, less attention has been paid to the local community
perspective on how agritourism impacts on their quality of life and, more generally, on local
development. While Karampela and Kizos (2018), Karampela et al. (2016) and Shen et al. (2009) did
examine agritourism from a broader community perspective, they chose to adopt a quantitative
approach which placed some limits on the depth of understanding that could be generated about how
local residents perceive and respond to agritourism. In contrast, this research adopted a qualitative

approach with the aim to understand the local community perspective holistically, including not only
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local stakeholders involved in agritourism but also those with limited or no engagement with
agritourists and agritourism.

While positive perceptions held by community can engender positive responses such as
active support for agritourism and friendly attitudes towards agritourists, negative perceptions can
lead to less positive outcomes such as active opposition to agritourism and hostility towards
agritourists. In this framework, perception and response are considered to be within a closed loop,
where perceptions of local residents consequently shape responses towards agritourism and
agritourists. The relationship examined here between three components of the framework — the
agritourism system, the impacts of agritourism on local development, and the hosts’ perceptions of
agritourism impacts and their responses — forms a closed circle in which the local community is the
key actor. In order to conceptualise agritourism as a tool for sustainable local development, it is
necessary to consider local community in the whole system of the agritourism network and to
understand how local residents perceive the impacts agritourism has on community development.

The conceptual framework also prompts an alternative way to look at agritourism impacts.
While impacts can be revealed from the perception of the local people through their interview
answers, they can also be reflected in the exchange of resources and links between related
stakeholders in the agritourism system.

8.2. Summary of key research findings

The thesis has three objectives: (1) to develop an agritourism system model that encompasses key
stakeholders and their interrelationships at a local level; (2) to conceptualise agritourism as a tool for
sustainable community development through the examination of local residents’ perspectives; and
(3) to add distinctive theoretical and methodological contributions to the study of agritourism and its
links to community development. Each of the research objectives is underpinned by specific research

guestions (see section 1.2).
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8.2.1. An agritourism system model of Thuy Bieu

Findings for the first research objective provide answers to the questions:
e Who are the key stakeholders in the agritourism network?
e How can links between stakeholders be better understood?
e How can network performance be understood and enhanced?

By adopting a qualitative SNA approach in the case of Thuy Bieu, the thesis revealed a wide
range of agritourism stakeholders connected to each other through various interactions that revolve
around the flow and exchange of resources, creating a range of patterns. This results in an agritourism
system encompassing related nodes, links and networks, each of which is briefly discussed below.

The agritourism stakeholders in Thuy Bieu can be classified into five groups: hosts, guests,

tourism mediators, destination development facilitators and local community (Table 8.1).

Table 8.1 Categorisation of agritourism actors

Group Stakeholders
Host Tourism companies, agritourism farmers, local artisans, casual
1 osts )
staff, local passers-by and local produce suppliers
2 | Guests International tourists and domestic tourists
3 | Tourism mediators TAs/TOs and tour guides

Destination development | Higher-level authority, educational institutes, media and NGOs

facilitators

Agritourism farmers, local artisans, casual staff, local passers-
5 | Local community by, local produce suppliers, the local authority, the agricultural

cooperative and other locals

The wide-ranging portfolio of agritourism products and services in Thuy Bieu are offered by
both professional tourism practitioners (tourism companies) and local service providers (agritourism
farmers). The collective effort of these hosts is dedicated to the experience of the guests, both

international and domestic. Revolving around this host-guest interaction are two groups of supporting
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actors: tourism mediators (TAs/TOs and tour guides) and destination development facilitators (the
higher-level authority, educational institutes, media, and NGOs). The local authority also plays an
important coordinating role as part of the local community.

All stakeholders of the network are linked to one another through the exchange and flow of
resources (Table 8.2). These resources are information in its different forms (marketing information,
knowledge and know-how, policy and guidance, communication, and feedback), tourist inflow,
service, local agricultural produce and financial (funding, budget, payments). Information is first in
terms of network density and size, followed by financial resources. The network of local agricultural
produce differentiates agritourism from other types of tourism as it emphasises the indispensable role
of this local resource in the service provided and the visitor experience.

Given the complexity of the system and the nascent stage of agritourism in Thuy Bieu, the
findings point to some critical issues in the current stakeholder network that could be addressed to
improve network performance and enhance the development of agritourism in the village. The
bipartite nature of the current network made up of tourism- and agri-focused elements, reflects a
profound lack of stakeholder awareness of the complete picture of agritourism offers in Thuy Bieu
and of their counterparts in the network. The findings also show other constraints to agritourism
development, including the lack of a specialised management agency of the destination, the need for
more investors in tourism infrastructure, weak links in the network, and a lack of cooperation between
some actors. All these lead to considerable unfulfilled potential and fewer benefits flowing from
agritourism to the village as a whole. In an effort to improve the network performance, this thesis
points out the need to raise the awareness of stakeholders around the concept of agritourism and what
it has to offer. It is also important to officially brand Thuy Bieu as an agritourism destination, and to

promote deeper understanding of the complete agritourism system among stakeholders.
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Table 8.2 Links between actors in the Thuy Bieu agritourism system

Link (specific)

Between actors

Bottom-up policy
recommendations

Educational institutes and local authorities
— higher-level authorities

Top-down policies and
guidance

Higher-level authority — local authority,
tourism companies and other tourism
practitioners

Local knowledge

Local authority — educational institutes,
media and NGOs

1 Information

Knowledge & know-how
(via capacity building
programmes/ projects)

External supporting stakeholders — local
people

Marketing information

Various, mainly TAs/TOs and tourism
companies — tourists

Booking information

TAs/TOs — service providers

Host-guest interaction

Service providers — tourists

Feedback

Tourists — tourism companies

2 | Tourist inflow

NGO (coordinator) — service providers

Tourists directly — service providers

TAs/TOs — service providers

Tour guides — service providers

3 | Service

TAS/TOs, service providers, tour guides
— tourists

4 | Local produce

Service providers — tourists

Local supplier — Service providers

Research funding

Higher-level authority, the NGOs —
educational institutes

Development project budget

Higher-level authority, the NGOs — local
community

Financial
resources

Service payment

Tourist — TAs/TOs, tourism companies
— service providers

Payment for agricultural
produce

Tourists — agritourism farmers

Service providers — local suppliers

Payment for craft purchase

Tourists — local artisans

Note: (Thuy Bieu tour) service providers consist of tourism companies, agritourism farmers, casual

staff and local artisans.
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8.2.2. Host perception of agritourism impacts on local development
The second research objective explores the concept of agritourism as a tool for sustainable community
development through examining local residents’ perspectives. Specifically, this section discusses
three of the four research questions related to the second research objective:

e How does agritourism affect local community development?

e What are local residents’ perceptions of these impacts?

o  What are local residents’ ensuing responses to agritourists and agritourism?

Given the knowledge of the agritourism system gained from the first research objective, the thesis
focused on the group of local actors in Thuy Bieu to understand their involvement in tourism practices
of the village, their perception of the agritourism impacts on their home space, and their ensuing
responses to agritourists and agritourism.

The findings show that local people are involved in the practice of tourism in different ways
and to varying degrees. This led to the proposition of a host involvement continuum, based on the
role a local resident plays in the tourists’ experience, the resources they bring with their service, and
the degree of interaction they have with the tourists. On one end of the continuum, primary hosts put
in most resources (time, skill, physical space, agricultural produce, financial investment) into tourist
service provision. Based mostly on commercial exchange, this group has the biggest responsibility in
providing services for the tourists, and thus has the most frequent and structured interaction with the
tourists they host, in comparison with other actors on the continuum.

Secondary hosts join and assist the primary hosts in providing services for tourists. These
actors bring in fewer resources and their planned interactions with guests are less frequent than the
first group’s.

The third group on the continuum covers local people who unintentionally become part of
the tourists’ experience by simply sharing a common space in the village. As members of the host
community, they are referred to as passive hosts. The local authority is another group with indirect

involvement in agritourism practice, in their “behind the scene” supporting role.
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On the other end of the continuum is the rest of the local community, those who are not part
of any of the aforementioned groups and who have no direct interaction with tourists. Despite their
non-involvement in tourism practice, the fact they reside in the village means they are also affected
by agritourism and agritourists.

The findings reveal the wide-ranging impacts that agritourism has on local development from
the perspective of village residents (Table 8.3). The majority of impacts are perceived as positive. At
this early stage of development, the host community perceives only a few negative impacts of tourism.
These include some inconsiderate backpackers driving motorbikes in the village, the unstable income
from service provision, the gradually commercialised mindset of some local people, and the
privatisation of the public entrance to the river. These issues could be resolved if they are recognised
quickly by the local authority and with careful planning for the sustainable practice of agritourism in
the village.

As well as positive perceptions, the findings show that the villagers of Thuy Bieu have very
positive reactions toward agritourism. This is reflected in the hospitality and friendliness of local
people towards tourists, and the change in their awareness and behaviour in terms of care of their
local environment. Current local service providers expressed a desire to continue providing their
tourism service, and in some cases, plan to scale up by investing in infrastructure or diversifying
service offerings. Moreover, as pointed out by a local officer, a considerable number of households
in the village have expressed an intention to get involved in providing tourism services, which is a
positive sign for future agritourism development in the village. Some recommendations were also
proposed to enhance the current agritourism offering, such as fostering host-guest interactions,
strengthening the role of local people in the promotion of agritourism, and offering some prospect for
agritourism development in Thuy Bieu. The initiatives proposed to further develop this type of
tourism include enhancing the quality and brand of Thuy Bieu’s pomelo in order to reach the
international market, building a comprehensive tourism network on a village scale, planting pomelo

trees along the Perfume River and organising a “Pomelo Blossom Festival”.
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Table 8.3 Agritourism impacts on local development of Thuy Bieu

Perspective

Evidence from the case

Sustainability concepts reflected

Generate jobs and bring
additional income for local
people

Topic 2: Alternative source income for the
farmer/Business diversification

SDG 8: Decent Work and Economic Growth

Create a chain of local

Topic 3: Distribution channel for farm

Making friends, social
exchange with international
friends

produce product
. “Direct agri-food chain”

Economic ; - - o
Generate demand and income | Topic 1: Stimulus for other local activities
for traditional crafts and boosting local economies

SDG 1: No Poverty
Provide financial support from | Topic 4: Infrastructure investments
authorities SDG 9: Industry, Innovation and
Infrastructure
A chance to promote local Topic 7: Recovery of roots, folklore, and
cultural heritage to the world | traditions
SDG 11: Sustainable Cities and
Communities
Visitors learn about host Topic 9: Educate visitors towards agriculture
culture and identity and the rural world
Social

SDG 16: Peace, Justice and Strong
Institutions

Enliven the atmosphere of the
village

“Common pool of resources”

Local people get access to
capacity-building programmes

SDG 4: Quality Education

Environmental

Cleaner and more beautiful
village lanes

Higher awareness of
environmental protection

Topic 5: Natural and landscape resources
maintenance/ Biodiversity and environmental
protection

Agricultural

Better use of available
agricultural resources

Topic 6: Responsible use of raw materials
and natural resources/Waste reduction

Motivate people to remain in
agricultural practice

SDG 2: Zero Hunger

SDG 10: Reducing Inequalities

Source: Adjusted framework of three-pillar sustainability integrated with other sustainability-
related concepts: SDGs, DAFC, “common pool of resources”, and the agritourism
sustainability matrix (Ammirato et al., 2020).

Note: The Topics in the third column refer to the agritourism sustainability matrix of Ammirato

et al. (2020); SDG refers to one of the United Nations Sustainable Development Goal.
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8.2.3. Conceptualising agritourism as a tool for sustainable local development
Section 8.2.2 discussed three of the research questions related to local residents’ perceptions in the
context of the second research objective: To conceptualise agritourism as a tool for sustainable
community development through the examination of local residents’ perspectives. This section
discusses the remaining research question for this objective, with a particular focus on how the
impacts of agritourism relate to the United Nations Sustainable Development Goals and objectives:

e How are these impacts linked to the three pillars of sustainability: economic, socio-cultural,

and environmental?

By investigating the agritourism system of Thuy Bieu and the impacts that this activity has on
the local community, the thesis provides evidence to enable the conceptualisation of agritourism as a
tool for sustainable local development in the village scale. Belliggiano et al. (2020) pointed out that
agritourism is at the interface between agriculture and tourism, and that it involves various
sustainability-related conditions and practices. With this in mind, the thesis conceptualises
agritourism as a sustainable tool from two perspectives: a sectoral perspective (how agritourism can
create improved outcomes for agriculture and tourism), and a sustainable impact perspective (how
agritourism impacts can achieve sustainability-related goals).

The findings related to the agritourism offers in Thuy Bieu and the agritourism system of the
village highlight that a very clear line currently exists between the “agri” and “tourism” elements of
the “agritourism” concept. However, it is worth acknowledging that these two sectors could dovetail
more effectively if the current agritourism practices in the village were more explicitly emphasised
by related stakeholders. Given its irreplaceable role in the history, economy and culture of Thuy Bieu,
it is evident that agriculture is the backbone of the local community. Meanwhile, the village has much
untapped tourism potential that could be unlocked to make it a leading “spearhead” sector, as defined
in the provincial development strategy.

A question arises as to how the local community handles the relationship between these two
sectors: How could the emerging tourism sector be developed in a way that does not leave the

agricultural sector, which is the backbone of the village, behind? This thesis proposes that the
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“marriage” of these two sectors — or agritourism — is an ideal answer to this question as well as for
the local development of Thuy Bieu at large. Since agritourism is hybrid in nature, the approach is
beneficial for both the tourism and agricultural sectors in the sense that it uses the strength of one to
overcome the weakness of the other and vice versa. Lane (1994) suggested that hybridisation of
sectors is a central concept in sustainable tourism when an industry such as tourism works as a
heritage conservation tool and heritage, in turn, supports the tourism product. Given Thuy Bieu’s
agricultural heritage, therefore, agritourism appears to be a win-win situation for all involved. Many
other authors have also concurred that agritourism facilitates the synergies between two sectors —
agriculture and tourism — and promotes local economic development (Bianchi, 2011; Pratt, 2013).

The discussion of agritourism impacts in Thuy Bieu and how they are related to sustainability
concepts once again confirms the validity of the conceptualisation of agritourism as a tool for
sustainable local development. Besides highlighting that agritourism contributes to the economic
viability, environmental protection and social equity of the host community (the three pillars of
sustainability), the thesis also looks at the impacts within the frameworks of the agritourism
sustainability matrix of Ammirato et al. (2020), the United Nation’s SDGs and other sustainability-
related concepts. The findings revealed that the agritourism impacts in the case of Thuy Bieu village
address the content of these aforementioned frameworks and concepts, reinforcing the sustainability
feature of agritourism. Details are shown in Table 8.4.

The balancing of tourism’s demands and local communities’ needs when it comes to local
resource use is vital to consider in destination development (Aref, 2011; Moscardo, 2008). The
findings illustrate how agritourism may facilitate the stewardship of local resources in a sustainable
manner by showing how a community incorporates their local assets into their agritourism offers for
their optimal use and benefit. The thesis also calls for better communication and collaboration in the
agritourism system to ensure that resource management creates benefits for all the actors involved

(Garau, 2015).
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Table 8.4 How agritourism impacts in Thuy Bieu address sustainability frameworks and

concepts

Agritourism

sustainability matrix

Topic 1: Stimulus for other local activities and boosting local economies

Topic 2: Alternative source income for the farmer/Business

diversification
Topic 3: Distribution channel for farm product
Topic 4: Infrastructure investments

Topic 5: Natural and landscape resources maintenance/ Biodiversity and

environmental protection

Topic 6: Responsible use of raw materials and natural resources/Waste

reduction
Topic 7: Recovery of roots, folklore, and traditions

Topic 9: Educate visitors toward agriculture and the rural world

SDGs

SDG 1: No poverty

SDG 2: Zero hunger

SDG 4: Quality education

SDG 8: Decent work and economic growth
SDG 9: Industry innovation and infrastructure
SDG 10: Reduced inequalities

SDG 11: Sustainable cities and communities

SDG 16: Peace justice and strong institution

Other sustainability
concepts

“Direct agri-food chain”
“Common pool resources”

“Commodification of agricultural assets”

8.3. Theoretical contributions to knowledge

The key contributions made by this thesis include developing an advanced agritourism system model,

highlighting the importance of understanding the local community perspective on agritourism, and

adopting a qualitative SNA approach in an agritourism context.
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As increasing attention has been paid to agritourism worldwide, from both practitioners and
academics, there is a strong need for a deeper understanding of agritourism and its impacts, including
more examples of the practice, especially from developing countries (EC, 2007; Gil Arroyo et al.,
2013; Karampela & Kizos, 2018; Santeramo & Barbieri, 2016). The literature review shows it is vital
to acknowledge the difference between developed and developing countries in terms of their practice
of and research on agritourism, something that requires further work in the field of agritourism
studies. This doctoral study fills a significant geographical gap in agritourism literature by adopting
a case study of a peri-urban village in Vietnam.

The research findings reveal a lack of awareness of the agritourism concept and practice
among stakeholders, reflecting in part the nascent stage of this phenomenon’s development in Thuy
Bieu (see also Shah et al., 2020). Based on the case-specific portfolio of agritourism products, the
research offered a different approach to typical agritourism typology by introducing a continuum of
products and services (Fig. 6.8). The continuum draws on the key sector component of the activity,
putting the products on a range between the end points of agriculture and tourism. This inclusive tool
can be used to raise awareness among stakeholders of a broad range of agritourism products and
services, enhancing the support of relevant stakeholders from both sectors and those that may even
be unaware of their connection to the sector.

The thesis enriches the agritourism literature by advancing the concept of the agritourism
system model (McGehee, 2007), adding a deeper understanding about the various agritourism
stakeholders and the links between them. The findings on the specific agritourism tourism system in
Thuy Bieu, combined with an emphasis on the local community perspective, enabled a generalised
agritourism tourism system model to be developed, a model that can potentially be applied in other
agritourism destinations in Vietnam and elsewhere (Fig. 8.2). This proposed model provides a more
comprehensive understanding about various agritourism stakeholders and highlights the importance
of their participation in the practice and development of agritourism and the sustainable development

of the host community.
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Figure 8.2 A generalised agritourism stakeholder model
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Based on the roles they play in the practice and development of agritourism in the destination,
stakeholders are categorised into five groups: host, guest, local community, industry actors, and
destination development supporting actors. Three key points should be highlighted from the proposed
model. First, the model includes tourism companies as a host, acknowledging the pioneer role this
actor plays in recognising tourism potential in a destination and thus investing in the area, as well as
supporting the marketing and promotion of the destination and also the involvement of its local
tourism service providers.

Second, while there has not been much distinction between international and domestic
visitors in agritourism literature, this proposed model emphasises the difference between these two
groups. The emphasis is needed because tourists have differing needs, tastes and spending power and
thus are not a homogeneous group (Noronha, 2010). This distinction is useful when it comes to
marketing to promote the agritourism products, given the different characteristics and expectations
of each target market. Moreover, at a time when international travel is limited due to the global
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COVID-19 pandemic, it important for tourism practitioners to review their target markets and focus
on the more viable ones. In the case of Thuy Bieu, for example, more effort should be made to
promote tourism-focused offers (Thuy Bieu tour, accommodation) among the domestic markets,
helping to fill the gap left by international tourists. Other agritourism products can also be made
known to the wider public so that demand for these activities can increase and the local community
can receive benefits.

Third, the local community is at the heart of any destination development and holds the key
to achieving more sustainable development. An in-depth analysis of local resources that residents
bring into agritourism activities and related host-guest interactions led to another distinctive
contribution of this thesis: a classification of local actors. The approach considers not only the local
residents who are engaged in the provision of tourism services but also those who are not currently
involved. While they are not engaged in agritourism, they are members of the local community
nonetheless and thus have an impact on and are impacted by agritourism being undertaken in their
local space. Moreover, non-engaged local residents also have a say about what is going on in their
community, in terms of implementation and development of any form of tourism or other practice,
whether they support or oppose it. Finally, the “other” group might be prospective service providers,
contributing to tourism growth in the future. This holistic view of local community is beneficial for
local authorities and governments when it comes to designing policies and strategies to enhance the
community participation in tourism and develop a sustainable destination by ensuring all community
members are heard.

Another contribution of the thesis lies in its detailed presentation of the variety of links that
exist between agritourism stakeholders; for example, links related to information, tourist inflow,
service, agricultural produce and financial resources. The inclusion of an agricultural produce link in
this model emphasises the inseparability of this resource from agritourism, highlighting the
characteristic attribute of this niche-market tourism compared with its counterparts. As part of the

agritourism system model, the arrows show the key interactions between groups of stakeholders. The
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width of the arrows and their different elemental colors represent the links as well as the frequency
of the interactions.

This research has advanced the knowledge of agritourism and its link to sustainable
development outcomes by adopting an innovative framework to evaluate its sustainability. In addition
to the conventional triple-bottom-line dimensions, the thesis highlighted how the practice of
agritourism benefits specifically the agriculture sector of the host community. The thesis provides
empirical evidence of agritourism impacts and relates them to other concepts in sustainable
development such as direct agri-food chain, common pool resources, commodification of agricultural
assets, Sustainable Development Goals and the agritourism sustainability matrix.

The application of SNA is still relatively recent and rare in agritourism studies, and the
thesis’s adoption of this method represents a distinctive methodological contribution to this research
field (Casanueva et al., 2016). While a quantitative approach is most commonly adopted in the SNA
area, this research took a qualitative approach in order to facilitate a deeper and richer analysis of the
different agritourism stakeholders and their links with one another (see Curran et al., 1993). The thesis
gained valuable information as an outcome of this approach, providing insight into stakeholders’
backgrounds, interests and attitudes as well as the content of their relationships with other actors. The
findings shine a light on the role of stakeholders and the networking patterns that influence broader
network performance and agritourism practice at large.

Another methodological contribution made by this doctoral study is its approach to
investigating host perceptions. The literature review shows that most studies in this area focus only
on residents’ perception of tourism impacts while largely ignoring their perception of the tourists
(Reisinger & Turner, 2002). Also, they focus on perceptions of tourism impacts while ignoring the
residents’ ensuing responses and reactions towards tourism practice and the tourists themselves
(Sharpley, 2014). Aiming for a holistic view of the problem, the thesis explored local peoples’
perceptions of both tourists and tourism impacts, as well as their reactions and behaviours towards

tourists and agritourism’s impacts.
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In the case of Thuy Bieu, the positive perception of tourists plays a key role in explaining the
positive perception of agritourism impacts on the local community. The comprehensiveness of this
study is also reflected in its sample which includes all local people no matter how involved they are
in the tourism practice. This is where two theories — social exchange theory and social representation
theory — come into play in understanding the local people’s perception of agritourism impacts, given
the different degrees of their involvement in tourism: social exchange theory best explains the
perceptions of those most involved, while social representation theory facilitates the understanding
of why other locals with no involvement with tourism activities perceive agritourism in the way they
do. The adoption of both theories proved to very valuable in understanding how local people perceive
agritourism impacts given their varying degrees of interactions and involvement (Sharpley, 2014;
Woosham, 2012).

The thesis illustrates that the adoption of a qualitative approach using interview and
observation methods can yield a rich pool of meaningful data and generate in-depth insights. As the
sample included various stakeholders of different backgrounds, the research highlights the
importance of using the right type of interview and suitable language with the right participant for the
best possible outcome. Flexibility is key, as the researcher adopted informant interview, respondent
interview, in-depth interview and and informal interview styles to approach the various participants.
The same flexibility is needed when using the observation method. Depending on the observation
objective, the observation objects and the research access, the researcher played different roles on the
site either as a “play participant” or “complete participant”. This research is thus an example of the
successful application of qualitative approaches to gaining deeper understanding and advance the

knowledge of the agritourism system and its impacts on a local community.
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8.4. Practical implications for Thuy Bieu village and beyond

This doctoral study has several practical implications directly relevant to the case study of the
research, Thuy Bieu village. First and foremost, the research raised the awareness of local authority
and other policymakers about the concept of agritourism and its potential as a strategy for the village
given its agriculture strength and tourism potential. The findings of the research will be valuable for
these stakeholders in developing a clear vision for tourism development in Thuy Bieu and relevant
policies and approaches that can lead to the survival and revitalisation of agriculture as well as
opening up more opportunities for local people to improve their quality of life through tourism
income. The presentation of the complete agritourism product portfolio of Thuy Bieu in the findings,
which is largely unknown to many, will help all related stakeholders have a better understanding of
what the village has to offer.

This study emphasises the importance of understanding agritourism from a system
perspective and presents the agritourism system of Thuy Bieu, featuring all key related stakeholders
and their interactions. An understanding of who are in the network, which resources they possess,
and which links they exhibit, provides the local authority and policymakers with knowledge that can
be used to develop strategies for management of the networking and to encourage dynamic
collaborations for improved development outcomes. This knowledge of the system also benefits
tourism practitioners (TAs/TOs, tourism companies, local service providers) in their seeking of
support from specialised agencies (Tourism Department, NGOs, educational institutes, local
authority) or other partnerships to develop their tourism practice and business.

The role of local community in tourism development and practice has also been highlighted
by the study. The in-depth analysis of local people’s involvement in tourism and their perception of
agritourism impacts will benefit local authorities and other agritourism practitioners with empirical
evidence that can support the development of policies, regulations and strategies designed to facilitate
the development of agritourism as well as build up a “happy host” community (Deery et al., 2012;

Snaith & Haley, 1999).
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Several recommendations that, if properly implemented, could benefit network development
and agritourism development in Thuy Bieu have been made in Section 6.2 and Section 7.2,
respectively, of this thesis. For example, there is a critical need to raise awareness of the agritourism
concept among related stakeholders, and to enhance the collaboration between them to better assist
the development of a sustainable destination. While the specific social and cultural context of the case
study cannot be directly applied to other settings, findings from the research can still inform other
communities and villages that have agritourism potential and want to engage in the practice as a tool
for sustainable development, particularly in Vietnam and other developing countries in Southeast
Asia.

8.5. Future research agenda

This thesis on the agritourism practice in Thuy Bieu village provides other studies with similar goals
a basis for comparison and offers grounds for further research in different settings in Vietnam or other
countries. Expanding on the single case study approach which this study adopted successfully for an
in-depth analysis and understanding of the research subject, future researchers could use a multi-case
study or comparative approach to further the knowledge of the phenomenon in question.

The thesis has revealed a complete picture of an agritourism system based on the chosen case
study, with all the key stakeholders and the links between them. The picture opens up several research
opportunities into the specificity of each group of stakeholders, ranging from the host, the guest and
the industry actors to the destination development supporting actors. For example, further research is
needed to investigate why tourism companies choose a particular host destination to base their
agritourism practice. Despite much effort to reach accommodation service providers in Thuy Bieu,
the researcher was unable to directly interview them. This is unfortunate as interviews with the
accommodation service providers could have provided interesting insight into how they see the
current business-community relationship and how much they care about the host community’s well-
being. Such research would assist the local authority and policymakers considerably in developing
supporting policies and projects to encourage more farmers to get involved in and benefit from the

tourism practice.
207



One of the reasons for adopting a qualitative approach in this research is the lack of
quantitative information available, due to the nascent stage of tourism development in Thuy Bieu.
However, as times goes by and tourism develops, it is vital that statistics and data such as tourist
arrivals, spending, length of stay and so on be collected to enable better management of agritourism
practice in the village by the local authority and relevant specialised agencies. A better understanding
of tourists’ motivations, expectations, levels of satisfaction and experiences is also imperative to
developing appealing offers and relevant marketing strategies. It is also important to further examine
the difference between the two markets: international and domestic. Given the current nascent stage
of agritourism in Thuy Bieu, this qualitative research provides future studies with a base upon which
to develop simple barometers of future change, and an effective way to measure community concerns
and needs as the industry develops further.

The research has uncovered an extensive list of links between stakeholders (see Section 6.1.2)
but more research is required to better understand the characteristics (i.e., frequency of interaction,
actors involved) of each link. This is especially so for the links within the information and financial
resources networks, which are the most complicated of the networks (see Figs 6.2 and 6.6,
respectively). Discussions with local stakeholders indicated some issues such as a lack of cooperation
between some local service providers and some conflict around benefit sharing within the community.
Thuy Bieu currently has no one leading the village’s agritourism practice, and the lack of cooperation
and elements of conflict within the local community appear to be hindering progress in the
development of agritourism in the destination. However, due to the sensitivity of the problem, not
much detail was given by the research participants. It is recommended that future studies further
investigate how to enhance effective communication and collaboration between stakeholders in the
agritourism system at large and within the local community. Such an approach will allow problems
to be mitigated and enable the host community to truly benefit from the potential benefits that

agritourism can bring.
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How do | agree to participate in this research?

If you agree to participate in this research, please respond to this invitation by email and arrange a
suitable time and venue for an interview. Before the interview, you will be asked to fill and sign the

hard copy of Consent Form (attached to this email).
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Your participation in this research is voluntary (it is your choice) and whether you choose to
participate will neither advantage nor disadvantage you. You can withdraw from the study at any
time. If you choose to withdraw from the study, then you will be offered the choice between having
any data that are identifiable as belonging to you removed or allowing it to continue to be used.
However, once the findings have been produced, removal of your data may not be possible.

What will happen in this research?

As a participant in phase 1 of the project, you will take part in an interview which aims to identify
and understand the agritourism network in Thuy Bieu village. During the interview, some mapping
tools will be used to better visualise the network. The interview will last from 60 to 90 minutes. The
interview will be undertaken only when the Consent Form is thoroughly understood and completed.
What are the discomforts and risks?

There are no discomforts and risks for you when taking part in this research.

How will these discomforts and risks be alleviated?

All questions are optional so you can choose not to answer any question if you wish. You can
withdraw from the interview at any point in time. The information you provide will be treated in
confidence and your anonymity will be protected.

What are the benefits?

The proposed research will benefit local authorities and other agritourism practitioners with empirical
evidence that can support the development of policies, regulations and strategies designed to facilitate
the development of agritourism as well as develop and sustain a “happy host” community. Also, local
residents will gain more knowledge about the practice of agritourism and be more aware of the
impacts it has on their community.

This study will make important contributions to the academic literature by conceptualising
agritourism as a tool for sustainable local development. The research will also help the researcher
deepen her knowledge in agritourism and, more generally, in tourism and local development. It will
also contribute to her PhD degree and may be used for academic presentations and publication in the
future.

How will my privacy be protected?

The data you provide will be stored in a safe place and are accessible only to the researcher and her
supervisors. The information provided will be used in a careful manner for research purpose without
revealing your identity.

What are the costs of participating in this research?

It will take the participant from 60 to 90 minutes to complete the interview.

What opportunity do | have to consider this invitation?
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You have two weeks to consider this invitation, which means if you accept the invitation, please
respond via email by (to be filled).

Will I receive feedback on the results of this research?

You will receive a summary of the research findings in the form of a report, if you wish to, after the
thesis defence.

What do I do if | have concerns about this research?

Any concerns regarding the nature of this project should be notified in the first instance to the project
supervisor, Professor Simon Milne, simon.milne@aut.ac.nz, or Assoociate Professor Tracy Berno,
tracy.berno@aut.ac.nz.

Concerns regarding the conduct of the research should be notified to the Executive Secretary of
AUTEC, Kate O’Connor, ethics@aut.ac.nz, 921 9999 ext 6038.

Whom do I contact for further information about this research?

Please keep this Information Sheet and a copy of the Consent Form for your future reference. You
are also able to contact the research team as follows:

Researcher Contact Details:

Trinh Thi Thu Thao, thao.trinh@aut.ac.nz.

Project Supervisor Contact Details:

Primary supervisor: Professor Simon Milne, simon.milne@aut.ac.nz

Secondary supervisor: Associate Professor Tracy Berno, tracy.berno@aut.ac.nz

Approved by the Auckland University of Technology Ethics Committee on 3 April 2019, AUTEC

Reference number 19/80.
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Appendix 3: Participation Information Sheet — Phase 2

Date Information Sheet Produced:

11/03/2019

Project Title

Agritourism as a tool for sustainable community development: The case of Thuy Bieu, Vietnam

An Invitation

Hello, my name is Trinh Thi Thu Thao and | am PhD student at the New Zealand Tourism Research
Institute, Auckland University of Technology. | am undertaking a PhD degree in Tourism and this
research will form a part of my thesis.

I would like to invite you to participate in this research by sharing your opinions and thoughts
regarding the practice of agritourism and its impacts on the local community of Thuy Bieu village.
As a local resident with valuable experience about this practice in the village, you will contribute
invaluable insights into whether agritourism represents a tool for sustainable community
development.

What is the purpose of this research?

The research focuses on the practice of agritourism in Thuy Bieu village, Vietnam. The purpose of
this research is to advance the understanding of agritourism in terms of the nature and structure of its
stakeholder network and its impacts on the local community. The study is contextualized in the village
of Thuy Bieu (Hue, Vietnam) which is well-known for the practice of agritourism. This study makes
important contributions to the literature advancing the incipient understanding of this phenomenon in
Vietnam. The research will provide local authorities, community and agritourism practitioners with
empirical evidence upon which to base policies and strategies that facilitate the development
outcomes of this practice. This research is conducted as part of my Doctor of Philosophy at Auckland
University of Technology, New Zealand. The findings will also be used for conference presentations
and journal articles, for academic purposes only.

How was | identified and why am | being invited to participate in this research?

You are being invited to participate in this research due to your considerable knowledge and/or
experience of the practice of agritourism in Thuy Bieu village. Your participation in this research is
anonymous and the data you provided will be presented without revealing your identity.

How do | agree to participate in this research?

If you agree to participate in this research, please respond to this invitation by email and arrange a
suitable time and venue for an interview. Before the interview, you will be asked to fill and sign the

hard copy of Consent Form (attached to this email).
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Your participation in this research is voluntary (it is your choice) and whether you choose to
participate will neither advantage nor disadvantage you. You can withdraw from the study at any
time. If you choose to withdraw from the study, then you will be offered the choice between having
any data that are identifiable as belonging to you removed or allowing it to continue to be used.
However, once the findings have been produced, removal of your data may not be possible.

What will happen in this research?

As a participant of phase 2 of the project, you will take part in an interview which aims to identify
and understand the perceptions of local residents of the impacts that agritourism has on the local
community of Thuy Bieu village. The interview will last from 40 to 60 minutes. The interview will
be undertaken only when the Consent Form is thoroughly understood and completed.

What are the discomforts and risks?

There are no discomforts and risks for you when taking part in this research.

How will these discomforts and risks be alleviated?

All questions are optional so you can choose not to answer any question if you wish. You can
withdraw from the interview at any point in time. The information you provide will be treated in
confidence and your anonymity will be protected.

What are the benefits?

The proposed research will benefit local authorities and other agritourism practitioners with empirical
evidence that can support the development of policies, regulations and strategies designed to facilitate
the development of agritourism as well as develop and sustain a “happy host” community. Also, local
residents will gain more knowledge about the practice of agritourism and be more aware of the
impacts it has on their community.

This study will make important contributions to the academic literature by conceptualising
agritourism as a tool for sustainable local development. The research will also help the researcher
deepen her knowledge in agritourism and, more generally, in tourism and local development. It will
also contribute to her PhD degree and may be used for academic presentations and publication in the
future.

How will my privacy be protected?

The data you provide will be stored in a safe place and are accessible only to the researcher and her
supervisors. The information provided will be used in a careful manner for research purpose without
revealing your identity.

What are the costs of participating in this research?

It will take the participant from 40 to 60 minutes to complete the interview.

What opportunity do | have to consider this invitation?

235



You have two weeks to consider this invitation, which means if you accept the invitation, please
respond via email by (to be filled).

Will I receive feedback on the results of this research?

You will receive a summary of the research findings in the form of a report, if you wish to, after the
thesis defence.

What do I do if | have concerns about this research?

Any concerns regarding the nature of this project should be notified in the first instance to the project
supervisor, Professor Simon Milne, simon.milne@aut.ac.nz, or Associate Professor Tracy Berno,
tracy.berno@aut.ac.nz.

Concerns regarding the conduct of the research should be notified to the Executive Secretary of
AUTEC, Kate O’Connor, ethics@aut.ac.nz, 921 9999 ext 6038.

Whom do I contact for further information about this research?

Please keep this Information Sheet and a copy of the Consent Form for your future reference. You
are also able to contact the research team as follows:

Researcher Contact Details:

Trinh Thi Thu Thao, thao.trinh@aut.ac.nz.

Project Supervisor Contact Details:

Primary supervisor: Professor Simon Milne, simon.milne@aut.ac.nz

Secondary supervisor: Associate Professor Tracy Berno, tracy.berno@aut.ac.nz

Approved by the Auckland University of Technology Ethics Committee on 3 April 2019, AUTEC

Reference number 19/80.
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Appendix 4: Consent Form — Phase 1

For use when interviews are involved.

Project title: Agritourism as a tool for sustainable community development: the
case of Thuy Bieu, Vietnam

Project supervisors:  Professor Simon Milne and Associate Professor Tracy Berno

Researcher: Trinh Thi Thu Thao

O I have read and understood the information provided about this research project in the
Information Sheet dated 11/03/20109.

O I have had an opportunity to ask questions and to have them answered.

O I understand that notes will be taken during the interviews and that they will also be audio-
taped and transcribed.

O I understand that taking part in this study is voluntary (my choice) and that | may withdraw
from the study at any time without being disadvantaged in any way.

O I understand that if | withdraw from the study, | will be offered the choice between having
any data that is identifiable as belonging to me removed or allowing it to continue to be used.
However, once the findings have been produced, removal of my data may not be possible.

O I give the researcher consent to use the results of the stakeholder network mapping activity
for this research purpose.

O | agree to take part in this research.

O I wish to receive a summary of the research findings (please tick one): YesO NoO

Participant’s SIQNatUNe & =--=m-mmmmm oo oo
Participant’s NAME =-=-n=mmmmmm oo oo e e e

Participant’s contact details (if appropriate) :----=-=-======mmmmmmm oo

Approved by the Auckland University of Technology Ethics Committee on 3 April 2019, AUTEC
Reference number 19/80.

Note: The Participant should retain a copy of this form.
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Appendix 5: Consent Form — Phase 2

For use when interviews are involved.

Project title: Agritourism as a tool for sustainable community development: the
case of Thuy Bieu, Vietnam

Project supervisors:  Professor Simon Milne and Associate Professor Tracy Berno

Researcher: Trinh Thi Thu Thao

O I have read and understood the information provided about this research project in the
Information Sheet dated 11/03/20109.

O I have had an opportunity to ask questions and to have them answered.

O I understand that notes will be taken during the interviews and that they will also be audio-
taped and transcribed.

O I understand that taking part in this study is voluntary (my choice) and that | may withdraw
from the study at any time without being disadvantaged in any way.

O I understand that if | withdraw from the study, | will be offered the choice between having

any data that is identifiable as belonging to me removed or allowing it to continue to be used.

However, once the findings have been produced, removal of my data may not be possible.

I agree to take part in this research.

I wish to receive a summary of the research findings (please tick one): YesO NoO

00

Participant’s SIGNALUIE © =-=-=mmmmemmmme e e e e e e
Participant’s NAME : ====m=mmmmmmmmmmmm e s e e e o e e i e e

Participant’s contact details (if appropriate) :-------=--==-mmmmmm oo

Approved by the Auckland University of Technology Ethics Committee on 3 April 2019, AUTEC
Reference number 19/80.

Note: The Participant should retain a copy of this form.
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Appendix 6: Interview Guideline — Phase 1 — Local authority and agritourism-related

organizations

Interview purpose:

» To identify stakeholders in the agritourism network in Thuy Bieu village and the links among

them.

» To come up with suggestions to improve the network.

Note: Materials for mapping activity (paper, pens, stick-note) to be prepared by the researcher. For
confidentiality purpose, contacts will be named in an anonymous manner; e.g., organization A, tour
operator B, farmer C, service provider D, etc.

of
agritourism
in Thuy Bieu

Interview Indicative questions Time
structure
Introduction | The researcher to introduce herself and the research project. 5
Consent Participant to sign the consent form.
Background | e Please tell me about yourself and your work: How old you are, | 5’
where you live, how long you have worked in your position, etc.
o Please describe the key characteristics of the sector
(tourism/agriculture/local administration) you are responsible for
and experience you have concerning the agritourism in Thuy Bieu
village.
Perceptions e What do you think of the current situation of tourism in Thuy Bieu | 10

village? (What types of tourism are practised, the predominant type,
most/least appealing things, number of tourists, number of local
residents involved)

How do you see the importance of agritourism for the community
development? (socio-cultural, economic and environmental
impacts)

Which policies/programs/projects have the local authority/your
organization made to manage and/or support the agritourism
development?

Table continued on next page...

239



Table continued from previous page.

Interview
structure

Indicative questions

Time

Agritourism
network

Can you please name the contacts you have that are involved in the
practice of agritourism in Thuy Bieu village?
What links do you have with them?

Integrated mapping activity: Please put the contacts on the map and use
different colours to denote the various links among them.

Are there any contacts you may have missed in this map? Prompting
based on the types of links missing (e.g., administration, human
resources, training, finance, management, goods/service,
information)

Whom within the network are you in contact with most often?

Is this actor also the most important to you within this network? If
yes, why? If no, who do you think is the most important actor and
why?

What is the most important link to you within the network? Why?
Are you aware of the links that other actors have between
themselves? If yes, what are they? If no, would you be interested to
know and why?

Are there any other actors who are not part of this network that you
believe should be? If yes, who are they and why?

How do you see the importance of this network to you? And to the
practice of agritourism in the village in general?

25’

Network
efficiency

What do you think of the way actors in the network are currently
working with each other? How would you rate the efficiency of the
network from 1 — very inefficient to 5 — very efficient? Why?
Given that resources refer to the links between actors, do you see
any barriers/difficulties that hinder the exchange of resources among
members of the network? If yes, what are they? What are your
suggestions to overcome them?

How do you see the role of the local authority/your organization in
improving this network?

What are your suggestions to improve this network in particular?
And the agritourism in Thuy Bieu village in general?

What/who else might be able to help this network improve?

What do you expect the future outlook of this network to look like?
And the practice of agritourism in Thuy Bieu village in general?

10’

Wrap-up

Any other comments
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Appendix 7: Interview Guideline — Phase 1 — Farmers and local residents

Interview purpose:

» To identify stakeholders in the agritourism network in Thuy Bieu village and the links among
them.

» To come up with suggestions to improve the network.

Note: Materials for mapping activity (paper, pens, stick-note) to be prepared by the researcher. For
confidentiality purpose, contacts will be named in an anonymous manner, e.g., organization A, tour
operator B, farmer C, service provider D, etc.

Interview

Indicative questions Time
structure
Introduction | The researcher to introduce herself and the research project. 5
Consent Participant to sign the consent form.

Background | e Please tell me about yourself: How old you are, how long you | 5’
have lived in the village, what you do? etc.

o If the work is agritourism-related, how long you have worked
in the business and what are your motivations?

Perceptions e What do you think of the current situation of tourism in Thuy | 10’

of Bieu village? (What types of tourism are practised, the
agritourism predominant type, most/least appealing things, number of
in Thuy Bieu tourists, number of local residents involved?)

e How do you see the importance of agritourism for you and your
household in particular? And for the community development
in general? (socio-cultural, economic and environmental
impacts)

Table continued on next page...
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Table continued from previous page.

Interview

structure Indicative questions Time
Agritourism | ¢ Can you please name the contacts you have that are involved in | 25’
network the practice of agritourism in Thuy Bieu village?

What links do you have with them?

Integrated mapping activity: Please put the contacts on the map and
use different colours to denote the various links among them.

Are there any contacts you may have missed in this map?
Prompting based on the types of links missing (e.g.,
administration, human  resources, training, finance,
management, goods/service, information)

Whom within the network are you in contact with most often?
Is this actor also the most important to you within this network?
If yes, why? If no, who do you think is the most important actor
and why?

What is the most important link to you within the network?
Why?

Are you aware of the links that other actors have between
themselves? If yes, what are they? If no, would you be
interested to know and why?

Acre there any other actors who are not part of this network that
you believe should be? If yes, who are they and why?

How do you see the importance of this network to you? And to
the practice of agritourism in the village in general?

Table continued on next page...
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Table continued from previous page.

Interview
structure

Indicative questions

Time

Network
efficiency

What do you think of the way actors in the network are
currently working with each other? How would you rate the
efficiency of the network from 1 — very inefficient to 5 — very
efficient? Why?

Given that resources refer to the links between actors, do you
see any barriers/difficulties that hinder the exchange of
resources among members of the network? If yes, what are
they? What are your suggestions to overcome them?

How do you see your role in improving this network?

What are your suggestions to improve this network in
particular? And the agritourism in Thuy Bieu village in
general?

What/who else might be able to help this network improve?
What do you expect the future outlook of this network to look
like? And the practice of agritourism in Thuy Bieu village in
general?

For those currently involving in agritourism: Will you keep
engaging in agritourism service in the future? Why or why not?
For those currently not involving in agritourism: Do you intend
to engage in agritourism service in the future? Why or why not?

10

Wrap-up

Any other comments
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Appendix 8: Interview Guideline — Phase 1 — Agritourists

Interview purpose:
» To identify stakeholders in the agritourism network in Thuy Bieu village and the links among

them.

» To come up with suggestions to improve the network.

Note: Materials for mapping activity (paper, pens, stick-note) to be prepared by the researcher. For
confidentiality purpose, contacts will be named in an anonymous manner, e.g., organization A, tour
operator B, farmer C, service provider D, etc.

Interview

Indicative questions Time

structure
Introduction | The researcher to introduce herself and the research project. 5
Consent Participant to sign the consent form.
Background | e Please tell me about yourself: How old you are, where you are from, | 5’

what you do, etc.

e Your experience in Thuy Bieu: how long is your trip to Thuy Bieu?

Your motivations to choose this trip/tour? How you arranged this

trip? Rrate your satisfaction level of the overall experience from 1 —

very unsatisfied to 5 — very satisfied.
Perceptions e What do you think of the current situation of agritourism in Thuy | 10

of
agritourism
in Thuy Bieu

Bieu village? (most/least appealing things, number of tourists,
number of local residents involved, etc.?)

¢ How do you see the importance of agritourism for the community
you have visited? (socio-cultural, economic and environmental
impacts)

Table continued on next page...

244



Table continued from previous page.

Interview

structure Indicative questions Time
Agritourism | ¢  Can you please name the contacts you have that are involved in your | 25’
network agritourism experience in Thuy Bieu village? (Who helped you

arrange the trip, the farmers and other staff providing services, local
residents you met, etc.?)
What links do you have with them?

Integrated mapping activity: Please put the contacts on the map and use
different colours to denote the various links among them.

Are there any contacts you may have missed in this map? Prompting
based on the types of links missing (e.g., administration, finance,
management, goods/services, information)

Whom within the network are you in contact with most often?

Is this actor also the most important to you within this network? If
yes, why? If no, who do you think is the most important actor and
why?

What is the most important link to you within the network? Why?
Are you aware of the links other actors have among themselves? If
yes, what are they? If no, would you be interested to know and why?
Are there any other actors who are not part of this network that you
believe should be? If yes, who are they and why?

How do you see the importance of this network to you and your
experience in Thuy Bieu? And to the practice of agritourism in the
village in general?

Table continued on next page...
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Table continued from previous page.

Interview

structure Indicative questions Time
Network e What do you think of the way actors in the network are currently | 10
efficiency working with each other? How would you rate the efficiency of the
network from 1 — very inefficient to 5 — very efficient? Why?
e Given that resources refer to the links between actors, do you see
any barriers/difficulties that hinder the exchange of resources among
members of the network? If yes, what are they? What are your
suggestions to overcome them?
e How do you see your role in improving this network?
e What are your suggestions to improve this network in particular?
And the agritourism in Thuy Bieu village in general?
¢ What/who else might be able to help this network improve?
e What do you expect the future outlook of this network to look like?
And the practice of agritourism in Thuy Bieu village in general?
¢ Do you intend to come back to Thuy Bieu for another visit? Why or
why not?
e Do you recommend agritourism in Thuy Bieu for your friends and
relatives? Why or why not?
Wrap-up Any other comments 5’
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Appendix 9: Interview Guideline — Phase 2: Local perceptions

Interview purpose:

e To identify impacts agritourism has on the local community from the local residents’

perspectives.
e To understand the responses and behaviours of local residents towards
agritourism/agritourists
IS Indicative questions Time
structure
Introduction | The researcher to introduce herself and research project. 5
Consent Participant to sign the consent form.
Background | e Please tell me about yourself: How old you are, how long you have | 5'
lived in the village, what you do etc.
e |f the work is agritourism-related, how long have you worked in the
business, what are your motivations, how much of your revenue
comes from agritourism (services provided and agricultural produce
sold to visitors).
Perceptions e What do you think of the current situation of tourism in Thuy Bieu | 5’
of village? (What types of tourism are practised, the predominant type,
agritourism most/least appealing things, number of tourists, number of local
in Thuy Bieu residents involved, etc.?)

Table continued on next page...
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Table continued from previous page.

Interview

structure Indicative questions Time
Impacts of e What do you think are the impacts of agritourism on you and your | 15
agritourism household?
e What do you think are the impacts of agritourism on your business,
if any?
e What do you think are the impacts of agritourism on the local
community?

Impacts to be prompted if not mentioned:
Positive:

Economic: more income for farmers, local residents; more sales
of agricultural produce; more opportunities for local
businesses; more investment from the Government, NGOs, etc.
to the community; etc.

Socio-cultural: more employment opportunities for residents;
better quality of life; opportunity to promote the community’s
culture, agricultural produce, the destination in general;
motivations to develop capabilities of local residents (foreign
language, service skills); revitalization of pride being farmers;
opportunities of cultural exchange with tourists; etc.
Environmental: better public facilities, infrastructure, services;
better awareness to protect environment.

Negative: Overcrowding, bad traffic, noise from tourists, pollution,
ignorance of farming and agricultural activities to switch to services,
more expensive lifestyle, poor manners of tourists, etc.

e Do you think the positive impacts agritourism has on the community
outweigh the negative ones?

e How do you see the importance of agritourism for you and your
household in particular? And for the community development in
general?

Table continued on next page...
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Table continued from previous page.

Interview
structure

Indicative questions

Time

Perception of
agritourists

Do you have any idea how many agritourists come to the village
every year (high/low season)? If yes, how many? If no, would you
be interested to know, why or why not?

Why do you think tourists come to the village?

How often do you encounter tourists in the village?

What are your behaviors when encountering tourists in the village?

What do you think of the agritourists coming to the village? (their
activities in the village, their behaviours and manners, their impacts
on your life and the community, etc.)

What kind of visitor experience would you like to see developed in
your community?

In the future, how would you like to see the number of visitors
develop? (increase, stay the same, decrease — why?)

Do you feel you have any role in creating/affecting visitors’
experiences in Thuy Bieu village?

15

Suggestions
to improve
agritourism

Do you feel you have any input/engagement into agritourism
development/ planning of the village? If yes, in what ways?

Would you like to be more involved in agritourism
planning/development in the village? If yes, how? If no, why?

Do you have any suggestions to improve the current situation of
agritourism? (service standard, physical environment, marketing and
promotion, supporting policies and investment)

For current agritourism farmers: Will you keep providing
agritourism services in Thuy Bieu in the future? How might your
product/experience evolve? What are your plans to develop the
business?

For non-agritourism farmers/local residents: Do you intend to
engage in agritourism service in the future? If yes, what types of
services? If no, why?

How would you define sustainable tourism? Do you think
agritourism is sustainable? Why or why not?

Definition to be used: sustainable tourism is supposed to “‘make optimal
use of environmental resources, respect the socio-cultural authenticity
of host communities, and provide socio-economic benefits to all
stakeholders” (Shen et al., 2009).

10

Wrap-up

Any other comments
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Appendix 10: Observation Protocol

Interaction between local residents and agritourists in
Thuy Bieu village

Phase 2: Local perception

Purpose of observation:

e To have an overview of the current practice of agritourism in Thuy Bieu village.

e To create a portrait, a description of agritourists coming to the village.

e To identify the interactions, if any, between local residents and agritourists.

o To identify responses/reactions (behaviours) of local residents towards agritourists visiting

Thuy Bieu village.

[ ]
Timeline: from mid-June to the end of August, which is the peak season with the highest number of
agritourists coming to the village.

Location: Within Thuy Bieu village

Elements of observation:

o Agritourism’s settings in the village: places providing agritourism services offered
(homestay/farm stay, garden tour, cooking class, etc.); the village’s environment,
infrastructure, facilities, ambience.

e Portrait of agritourists: how big is the visitor group, what they look like, how they commute
to and within the village, which places/spots in the village are most visited by tourists, what
tourists buy from local business, etc.

e Behaviours of agritourists: how agritourists participate in the experience of visiting the
village, how involved they are in agricultural features of the experience, how they interact
with local residents, etc.

e Behaviours of local residents towards agritourists: passively looking at tourists, smiling at
the tourists, actively waving hands and saying hi, talking to tourists, showing tourists the way
when they are lost, offering tourists food/gifts, ignoring tourists, willingness to take photos
with tourists, etc.

Communications between the researcher and the local residents and agritourists: The researcher
will introduce herself to local residents during the fieldwork. She will answer any questions
concerning the research and provide the project information sheet if requested.

Personal conduct: The researcher will at all times conduct herself in a manner consistent with

AUTEC ethical guidelines. This conduct refers to communication with participants before, during
and after the observation. No individual will be identified in this data collection procedure.
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Observation checklist

Date:
Time: from ... to...

Specific location:

Observation elements

Description

Comments

Physical setting

Activities experienced by
tourists

Tourists’ portrait

Interaction between local
residents and tourists

Behaviours of tourists

Behaviours of local residents

Other
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Appendix 11: Participation Information Sheet — Phase 1 — Vietnamese

THONG TIN VE PE TAI NGHIEN CUU
(Giai doan 1)

Ngay hoan thanh phiéu théng tin:
11/03/2019
Tén deé tai:
Du lich ndng nghiép - cong cu phat trién cong dong bén vimg: truong hop cia Thiy Biéu, Viét Nam.
Loi moi:
Kinh thua quy Ong/Ba, t6i tén 1 Trinh Thi Thu Thao, hién dang 1a Nghién ctru sinh tai Vién Nghién
Ctru Du Lich New Zealand, Pai Hoc Cong Ngh¢ Auckland (AUT). T6i dang theo hoc chuong trinh
Tién si vé Du lich va nghién ciru ndy s& la mét phan trong luan an cua toi.
T6i xin tran trong kinh moi quy vi tham gia vao nghién ctu nay bang céch chia sé y kién va suy nghi
ctia minh vé thyc trang du lich va tic dong cta n6 ddi voi sy phat trién cua cong dong tai Thiy Bicu.
La mot chu thé quan trong mang luéi du lich tai dia phuong véi nhiéu kién thirc va kinh nghiém, quy
vi s& dong gop nhirng hiéu biét v gia vao viéc thuc dy su hop tac giita cc chu thé tham gia t6 chirc
du lich va tim céu tra o1 cho c&u hoi: Liéu du lich nha vuon/du lich néng nghiép cé phai la mot cong
cu dé phaét trién cong ddng bén viing hay khong?
Muc dich ciia nghién ciu nay la gi?
Nghién ctru tap trung vao thuc tién phat trién du lich tai Thuy Biéu (Hué, Viét Nam) va duoc chia
lam 2 giai doan. Muc dich ctia nghién citu ndy nhiam thuc day sy hiéu biét vé mang ludi cac chu thé
tham gia t6 chirc du lich (giai doan 1) va tac dong cua du lich nha vuon/ du lich néng nghiép ddi voi
cong ddng dia phuong (giai doan 2). Pugc thuc hién tai Thay Biéu, noi ni tiéng vé du lich nha vuon
va dic san Thanh Tra, nghién ctu ndy s& cung cap cho Chinh quyén dia phuong, cong dong va cac
doanh nghiép nhiing can ctr thuc nghiém dé dwa ra cac chinh sach va chién lugc tao diéu kién thuan
loi cho sy phat trién caa hinh thire du lich nay. Nghién ciru nay duoc thuc hién nhu mot phan chuong
trinh hoc Tién si cua tdi tai Pai hoc AUT, New Zealand. Két qua nghién cau s& duoc sir dung cho
muc dich hoc thuat thdng qua céc bai thuyét trinh hoi thao va bai béo khoa hoc.
Vi sao quy vi dwgc chon va dwgc moi tham gia vao nghién cau?
Quy vi duoc moi tham gia vao giai doan 1 ciia nghién ciru nay do kién thire dang ké ciia minh vé thuc
tidn du lich tai Thay Biéu. Sy tham gia cua quy vi vao nghién ctu nay Ia an danh va dit liéu quy vi
cung cap s& duoc trinh bay ma khéng tiét 16 danh tinh caa quy vi.
Quy vi sé dong y tham gia vao nghién ciru nay nhw thé nao?
Néu quy vi dong y tham gia vao nghién ctu, vui 1dng phan hdi cho 161 moi nay qua email dé sap xép
thoi gian va dia diém phi hop cho cudc phong van. Trudc cudc phong van, quy vi sé dién va ky tén
vao “Phiéu chap thuan tham gia nghién ctru” (dinh kém).
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Viéc tham gia nghién ctru la hoan toan tu nguyén — tuy thuoc vao lua chon cua quy vi. Viéc quy vi
c6 chon tham gia nghién cau hay khong s& khong gay bét lgi nao cho quy vi. Quy vi c6 thé rit khoi
nghién ctu bat ctr IGc ndo. Néu chon rit khoi nghién ctru, quy vi c6 quyén yéu cau huy bo hoic cho
phép tiép tuc sir dung nhitng dit liéu ma quy vi da cung cap. Tuy nhién, mot khi da c6 két qua nghién
ctu, viéc xda dit liéu cé thé khong thuc hién duoc.

Piéu gi sé xay ra trong nghién ciru nay?

O giai doan 1 cta dy &n ndy, quy vi s& tham gia vao mét cudc phong van nhiam xéac dinh va tim hiéu
vé mang ludi cac chu thé tham gia té chirc du lich tai Thay Biéu. Bén canh cac cau phong van, quy
vi s& tham gia vé&/lap ban d6 vé mang ludi cac bén lién quan dén t6 chtrc du lich tai dia phuong nham
tryc quan hoéa tét hon. Cugc phong van s& kéo dai tir 60 dén 90 phut va s& chi duoc thyuc hién khi quy
vi d3 hiéu thau dao va ky tén vao “Phiéu chip thuan tham gia nghién ctru”.

C6 nhiing bt tién va rii ro gi khi tham gia nghién céu nay?

S& khong c6 bat ky bat tién va rai ro ndo khi tham gia vao nghién ciru nay.

Lam thé nao dé giam bét nhitng bt tién va rii ro nay?

Tat ca cac cau hoi phong van déu mang tinh tuy chon va quy vi c6 quyén khdng tra loi cau hoi nao
ma quy vi cam thay khong thoai mai chia sé. Quy vi c6 thé rat khoi cugc phong van bét cir Iic nao.
Théng tin quy vi cung cap s& duoc xir Iy mot cach bao mat va dam bao tinh 4n danh cua quy vi.
Nghién ciru nay sé mang lai nhiing lgi ich gi?

Nghién ciru nay s& cung cap cho Chinh quyén dia phuong, cong dong va cac doanh nghiép nhiing cin
ctr thuc nghiém dé dwa ra cac chinh sach va chién luoc tao diéu kién thuan loi cho su phat trién cua
du lich nha vuon/ du lich ndng nghiép, dong thoi phat trién va duy tri mot “cong dong lam du lich
hanh phitic” tai dia phuong. Ngoai ra, ngudi dan s& c6 thém kién thirc vé du lich ndng nghiép va nhan
thirc rd hon vé nhiing tac dong ciia n6 ddi véi cong dong.

Nghién ctiru ndy s& dong gép quan trong cho hoc thuat bang cach khai niém hoa du lich néng nghiép
nhu mét cdng cu dé phét trién cong dong bén vitng. Nghién ctru ciing s& gilp nha nghién ctru dao sau
kién thirc caa minh vé du lich néng nghiép néi riéng, va du lich va phat trién dia phuwong noéi chung.
Nghién ciru ndy la mot phan trong chuong trinh hoc Tién si ciia Nghién ctiu sinh tai Dai hoc AUT,
New Zealand. Két qua nghién ctu s& dugc st dung cho muc dich hoc thuat thdng qua cac bai thuyét
trinh hoi thao va bai bao khoa hoc.

Su riéng tu ciia quy Vi sé dwoc bao vé nhu thé nao?

Dir liéu quy vi cung cap s& duoc luu trit & noi an toan va chi nha nghién cau va Gido su huéng dan
dugc phép truy cap. Thong tin di cung cap s& duoc sir dung mot cach can than cho muc dich nghién
ctru ma khong tiét 16 danh tinh cua quy vi.

Chi phi tham gia nghién c@u nay la gi?

S& mat khoang 60 dén 90 phit & quy vi hoan thanh cudc phong van.
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Quy vi c6 bao nhiéu thoi gian dé xem xét o1 mai nay?

Quy Vi c6 2 tuan dé xem xét 151 moi nay. Néu quy vi chap nhan 16i mai, vui long phan hoi qua email
cham nhit vao ngay....

Quy vi ¢6 dwoc nhan phan hdi vé két qua cia nghién cieu nay khong?

Quy Vi s& nhan dwoc mot ban tom tit céc két qua nghién ctru dudi dang mot bao céo, néu quy vi
muén, sau khi luan an dwgc bao vé.

Quy vi can lam gi néu quan tam vé nghién ciru nay?

Bat ky méi quan tdm nao vé ban chat cua du an nay nén duoc thong bao dau tién cho Gido su hudng
din, Gido su Simon Milne, simon.milne@aut.ac.nz hodc Pho Gido su Tracy Berno,
tracy.berno@aut.ac.nz.

Nhiing lo ngai lién quan dén viéc tién hanh nghién ciru nén duoc thong bao cho Thu ky didu hanh
cia Uy Ban Pao Btc Nghién Ciru AUTEC, Kate O’Connor, ethics@aut.ac.nz, 921 9999 ext 6038.
Quy vi can lién hé véi ai dé biét thém thong tin vé nghién ciu nay?

Vui long giir “Phiéu théng tin vé dé tai nghién ciru” nay va mot ban sao cia “Phiéu chap thuan tham
gia nghién curu” dé quy vi tham khao trong tuwong lai.

Quy Vi ciing c6 thé lién hé véi nhém nghién ctru theo thong tin nhu sau:

Nghién ctru sinh: Trinh Thi Thu Thao, thao.trinh@aut.ac.nz.

Gido su hudng din: Gido su Simon Milne, simon.milne@aut.ac.nz, va Phé Giao su Tracy Berno,
tracy.berno@aut.ac.nz.

Pi dugc thong qua bai Uy Ban Pao Btic Nghién Ciru cia truong Pai Hoc Cong Nghé Auckland vao
ngay 03/04/2019, sb tham chiéu 19/80.
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Appendix 12: Participation Information Sheet — Phase 2 — Vietnamese

THONG TIN VE PE TAI NGHIEN CUU
(Giai doan 2)

Ngay hoan thanh phiéu théng tin:
11/03/2019
Tén deé tai:
Du lich ndng nghiép - cong cu phat trién cong dong bén vimg: truong hop cia Thiy Biéu, Viét Nam.
Loi moi:
Kinh thua quy Ong/Ba, t6i tén 1 Trinh Thi Thu Thao, hién dang 1a Nghién ctru sinh tai Vién Nghién
Ctu Du Lich New Zealand, Pai Hoc Cong Nghé Auckland (AUT). T6i dang theo hoc chuong trinh
Tién si vé Du lich va nghién ciru ndy s& la mét phan trong luan an cua toi.
T6i xin tran trong kinh moi quy vi tham gia vao nghién ctu nay bang céch chia sé y kién va suy nghi
ctia minh vé thyc trang du lich va tic dong cta n6 ddi voi sy phat trién cua cong dong tai Thiy Bicu.
La mot ngudi dan véi nhiéu kinh nghiém vé du lich tai Thuy Biéu, quy vi s& dong gop nhiing hiéu
biét vo gia vao viéc thuc dy su hop tac gitra cac chu thé tham gia t6 chuc du lich va tim cau tra loi
cho cau hoi: Liéu du lich nha vaon/du lich néng nghiép ¢ phai 1a mot cong cu dé phat trién cong
ddng bén viing hay khong?
Muc dich ciia nghién ciu nay la gi?
Nghién cru tap trung vao thuc tién phat trién du lich tai Thuy Biéu (Hué, Viét Nam) va dwoc chia
lam 2 giai doan. Muc dich ctia nghién ciru ndy nhiam thuc day sy hiéu biét vé mang ludi cac chu thé
tham gia t6 chirc du lich (giai doan 1) va tac dong cua du lich nha vuon/ du lich néng nghiép ddi voi
cong ddng dia phuong (giai doan 2). Pugc thuc hién tai Thay Biéu, noi ni tiéng vé du lich nha vuon
va dic san Thanh Tra, nghién ctu ndy s& cung cap cho Chinh quyén dia phuong, cong dong va cac
doanh nghiép nhiing can ctr thuc nghiém dé dwa ra cac chinh sach va chién lugc tao diéu kién thuan
loi cho sy phat trién caa hinh thire du lich nay. Nghién ciru nay duoc thuc hién nhu mot phan chuong
trinh hoc Tién si cua tdi tai Pai hoc AUT, New Zealand. Két qua nghién cau s& duoc sir dung cho
muc dich hoc thuat thdng qua céc bai thuyét trinh hoi thao va bai béo khoa hoc.
Vi sao quy vi dwgc chon va dwgc moi tham gia vao nghién cau?
Quy vi duoc moi tham gia vao giai doan 1 ciia nghién ciru nay do kién thire dang ké ciia minh vé thuc
tidn du lich tai Thay Biéu. Sy tham gia cua quy vi vao nghién ctu nay Ia an danh va dit liéu quy vi
cung cap s& duoc trinh bay ma khéng tiét 16 danh tinh caa quy vi.
Quy vi sé dong y tham gia vao nghién ciru nay nhw thé nao?
Néu quy vi dong y tham gia vao nghién ctu, vui 1dng phan hdi cho 161 moi nay qua email dé sap xép
thoi gian va dia diém phi hop cho cudc phong van. Trudc cudc phong van, quy vi sé dién va ky tén
vao “Phiéu chap thuan tham gia nghién ctru” (dinh kém).
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Viéc tham gia nghién ctru la hoan toan tu nguyén — tuy thuoc vao lua chon cua quy vi. Viéc quy vi
c6 chon tham gia nghién cau hay khong s& khong gay bét lgi nao cho quy vi. Quy vi c6 thé rit khoi
nghién ctu bat ctr IGc ndo. Néu chon rit khoi nghién ctru, quy vi c6 quyén yéu cau huy bo hoic cho
phép tiép tuc sir dung nhitng dit liéu ma quy vi da cung cap. Tuy nhién, mot khi da c6 két qua nghién
ctru, viéc xda dit liéu cé thé khong thuc hién duoc.

Piéu gi sé xay ra trong nghién ciru nay?

O giai doan 2 cua dy &n nay, quy vi s& tham gia mot cudc phong van nham xac dinh va tim hiéu vé
nhan thire cua ngudi dan dia phuong vé tic dong ciia du lich nha vuon/ du lich néng nghiép déi véi
su phét trién cua cong dong tai Thay Biéu. Cudc phong van s& kéo dai tir 40 dén 60 phat va s& chi
dugc thyc hién khi quy vi da hiéu thdu dao va ky tén vao “Phiéu chap thuan tham gia nghién ctu”.
C6 nhiing bt tién va rii ro gi khi tham gia nghién ciu nay?

S& khong c6 bt ky bat tién va rai ro nao khi tham gia vao nghién ctiu nay.

Lam thé nao dé giam bét nhirng bat tién va rii ro nay?

Tat ca cac cau hoi phong van déu mang tinh tuy chon va quy vi c6 quyén khong tra loi cau hoi nao
ma quy vi cam thiy khdng thoai méi chia sé. Quy vi c6 thé rdt khoi cudc phong van bt cir I0c nao.
Théng tin quy vi cung cap s& dugc xir ly mot cach bao mat va dam bao tinh an danh cua quy vi.
Nghién ciru nay sé mang lai nhiing lgi ich gi?

Nghién ctru nay s& cung cip cho Chinh quyén dia phuong, cong dong va céc doanh nghiép nhiing cin
ctr thuc nghiém dé dwa ra cac chinh sach va chién luoc tao diéu kién thuan loi cho su phat trién cua
du lich nha vuon/ du lich néng nghiép, dong thoi phat trién va duy tri mot “cong ddng lam du lich
hanh phuc” tai dia phuong. Ngoai ra, ngudi dan s& ¢ thém kién thirc vé du lich ndng nghiép va nhan
thirc rd hon vé nhiing tac dong ciia n6 ddi véi cong dong.

Nghién ciru ndy s& dong gop quan trong cho hoc thuat bang cach khéi niém hoa du lich néng nghiép
nhu mot cdng cu dé phat trién cong dong bén viing. Nghién ctru ciing s& gilip nha nghién ciru dao sau
kién thirc caa minh vé du lich néng nghiép néi riéng, va du lich va phat trién dia phuwong noi chung.
Nghién ctru nay la mot phan trong chuong trinh hoc Tién si ciia Nghién ctu sinh tai Pai hoc AUT,
New Zealand. Két qua nghién ctu s& dugc st dung cho myc dich hoc thuat thdng qua cac bai thuyét
trinh hoi thao va bai bao khoa hoc.

Sw riéng tw ciia quy Vi sé dwoc bao vé nhu thé nao?

Dir liéu quy vi cung cap s& duoc luu trit & noi an toan va chi nha nghién cau va Gido su huéng dan
duogc phép truy cap. Thong tin da cung cap s& duoc sir dung mot cach can than cho muyc dich nghién
ctru ma khong tiét 1o danh tinh cua quy vi.

Chi phi tham gia nghién ciru nay la gi?

S& mat khoang 40 dén 60 phut dé quy vi hoan thanh cudc phong van.

Quy Vi ¢6 bao nhiéu thoi gian dé xem xét loi mai nay?
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Quy vi c6 2 tuan dé xem xét loi mai nay. Néu quy vi chap nhan oi moi, vui long phan hdi qua email
cham nhit vao ngay....

Quy vi c¢6 dwgc nhan phan hdi vé két qua ciaa nghién ciu nay khong?

Quy Vi s& nhan dwoc mot ban tom tit céc két qua nghién ctru dudi dang mot bao céo, néu quy vi
mubn, sau khi luan an dwgc bao vé.

Quy vi can lam gi néu quan tam vé nghién ciru nay?

Bat ky méi quan tdm nao vé ban chit cua du 4n nay nén dugc théng bao dau tién cho Gido su hudéng
din, Gido su Simon Milne, simon.milne@aut.ac.nz hodc Phé Gido su Tracy Berno,
tracy.berno@aut.ac.nz.

Nhiing lo ngai lién quan dén viéc tién hanh nghién ciru nén duoc théng bao cho Thu ky diéu hanh
cia Uy Ban Pao Btc Nghién Ciru AUTEC, Kate O’Connor, ethics@aut.ac.nz, 921 9999 ext 6038.
Quy vi can lién hé véi ai dé biét thém thdng tin vé nghién ciru nay?

Vui 10ng giit “Phiéu thdng tin vé dé tai nghién ciru” nay va mot ban sao cua “Phiéu chap thuan tham
gia nghién ciru” dé quy vi tham khao trong tuong lai.

Quy vj ciing co thé lién hé voi nhom nghién ciru theo thong tin nhu sau:

Nghién ctru sinh: Trinh Thi Thu Thao, thao.trinh@aut.ac.nz.

Gido su huéng dan: Gido su Simon Milne, simon.milne@aut.ac.nz, va Phé Giao su Tracy Berno,
tracy.berno@aut.ac.nz.

Pi dugc thong qua bai Uy Ban Pao Btic Nghién Ctru ciia truong Pai Hoc Cong Nghé Auckland vao
ngay 03/04/2019, sé tham chiéu 19/80.
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Appendix 13: Consent Form — Phase 1 — Vietnamese

PHIEU PONG Y THAM GIA NGHIEN CUU
(Giai dogn 1)

Pé sir dung khi cé lién quan dén cdc cude phéng van.
Tén dé tai . Du lich ndng nghiép - céng cu phat trién cong dong bén vimg: truong hop
ciia Thity Biéu, Viét Nam
Gido su huéng dan : Gido sw Simon Milne va Phé Gido Sw Tracy Berno

Nghién cttu sinh : Trinh Thi Thu Thio

e Tbidid doc va hiéu thong tin v& nghién ctru ndy tai “Phiéu thong tin vé dé tai nghién ctiru” dé
ngay 11/03/2019.

e Toidd co co hodi dé hoi cac cau hoi lién quan va duoc tra 1oi.

e T6i hiéu rang cudc phong van niy s& dugc thu 4m va ghi chép lai.

e Toi hiéu rang viéc tham gia vao nghién ctru nay 1a tw nguyén (su lwa chon cua t6i) va toi co
thé rat khoi nghién ctru bat ctr lic ndo ma khong phai chiu bat loi dudi bat ky hinh thirc nao.

e T6i hiéu rang néu toi rit khoi nghién ctru, t6i ¢6 quyén yéu cau huy bo hodc cho phép tiép
tuc sir dung nhitng dit liéu ma toi da cung cdp. Tuy nhién, mot khi dd c6 két qua nghién ctru,
viée x6a dir lidu cuia i c6 thé khong thuc hién dugc.

e To6i cho phép nha nghién ciru str dung két qua ctia hoat dong “vé/1ap ban do vé mang ludi cac
bén lién quan” cho muc dich nghién ctru nay.

e Toi dong y tham gia nghién ctru nay

e Tb6i mudn nhan mét ban bao céo cua nghién ciru ndy (Chon mot): C6 O Khong O

Chir ky cua nguoi tham gia S
Tén cua nguoi tham gia s

Dia chi lién lac (néu thich hop) L et
Ngay OO

Pa dugc thong qua b6’i’ny Ban Dao Dirc Nghién Ciru ciia truong Dai Hoc Cong Nghé Auckland
vao ngay 03/04/2019, s6 tham chiéu 19/80.

Ghi ch(: Ngwoi tham gia nén giit lai mét ban sao ciia phiéu nay.
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Appendix 14: Consent Form — Phase 2 — Vietnamese

PHIEU PONG Y THAM GIA NGHIEN CUU
(Giai dogn 2)
Pé sir dung khi ¢é lién quan dén cdc cudce phéng van.
Tén dé tai . Du lich ndng nghiép - cong cu phat trién cong dong bén vimg: truong hop

ciia Thity Biéu, Viét Nam

Gido sw huéng dan : Gido s Simon Milne va Phé Gido Sw Tracy Berno
Nghién ctru sinh . Trinh Thi Thu Théao

T6i dd doc va hiéu thong tin vé nghién ciru nay tai “Phiéu thong tin vé dé tai nghién ctru” dé

ngay 11/03/2019.

e Toidd co co hdi dé hoi cac cau hoi lién quan va duoc tra 1oi.

e To6i hiéu rang cudc phong van niy s& dugc thu 4m va ghi chép lai.

e Toi hiéu rang viéc tham gia vao nghién ctru nay 1a tw nguyén (su lwa chon cua t6i) va toi co
thé rat khoi nghién ctru bat ctr lic ndo ma khong phai chiu bat loi dudi bat ky hinh thirc nao.

e Toi hiéu rang néu toi rat khoi nghién ciru, t6i c6 quyén yéu cau huy bo hodc cho phép tiép
tuc str dung nhitng dit liéu ma toi da cung cap. Tuy nhién, mot khi da c6 két qua nghién ctru,
viéc x0a dit liéu cua toi co thé khong thuc hién duoc.

e Toi dong y tham gia nghién ctru nay

e Tb6i mudn nhan mét ban bao cio cua nghién ciru nay (Chon mot): C6 O Khdng O

Chir ky cua nguoi tham gia L et
Tén cua nguoi tham gia L e

Dia chi lién lac (néu thich hop) USROS RO PR UPPRROPPR
Ngay TR

Pa dwoc théng qua b()’i’ny Ban Dgo Dirc Nghién Ciru ciia trwong Pai Hoc Cong Nghé Auckland
vao ngay 03/04/2019, so tham chieéu 19/80.

Ghi chii: Nguoi tham gia nén giir lai mét ban sao ciia phiéu nay.
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Appendix 15: Interview Guideline — Phase 1 — Local authority and agritourism-related

organizations — Vietnamese

Muc dich phéng van:

e Xac dinh cac bén lién quan trong mang ludi du lich nong nghi¢p & lang Thuy Biéu va céac
lién két gitta ho .
e Pura ra cac dé xuat @é cai thién mang ludi

Cau truc Céc cau hi du kién hoi
phéng van gian
Gigi thiéu | Nghién cau sinh gioi thiéu vé ban than va dy an nghién ciu. 5
Chap Ngudi tham gia ky phiéu Chap thuan tham gia phong van
thuan
e  Xinvui long cho tdi biét vé ban than va cong viéc ctia ban: Ban bao | 5
nhiéu tuoi, séng ¢ dau, ban da lam viéc & vi tri bao lau,...
So lwgc e Vuilong mo té cac dic diém chinh ciia nganh (du lich / néng nghiép
/ chinh quyén dia phuong) ma ban chiu trach nhiém va kinh nghiém
ban ¢6 lién quan dén du lich ndng nghiép & lang Thuy Biéu.
e Bannghi gi vé tinh hinh du lich hién nay ¢ lang Thuy Biéu? (nhiing | 10’
Ioa’i hinh QU lich thgc he}nh, loai chiém uu thé, r]hfrng thtr hap dan
. , nhat / it hap dan nhat, s6 lugng khach du lich, s6 luong cu dan dia
Nhan thic .
A . phuong tham gia)
vé du lich F , . . K .
- : e Ban thay tam quan trong cua du lich ndng nghiép doéi véi su phét
nong XA Y A A . ~ = L om WAL L A A
s . trién cong dong nhur thé nao? (tdc dong van hoa xa hoi, kinh té va
nghiép tai U
Thuy Biéu moi truong) ,
* Nhimg chinh sach / chuong trinh / dy an nao cd chinh quyén dia
phuong / t6 chic ciia ban thuc hign dé quan ly va / hoac hd tro su
phét trién du lich néng nghiép?
e Ban c6 thé vui long ké tén nhiing lién hé ma ban c6 lién quan dén | 25’
du lich ndng nghiép & lang Thay Biéu khéng?
e Banco lién két g‘[ vai ho? .
Hoat dong ldp bdn do: Vui long dat cac Iig“en hé trén ban do va sur dung
cac mau khac nhau dé biéu th; cac lién ket khac nhau giza ho.
e CO batky lién lac nao ban 6 thé da bo 15 trong ban do nay? Nhic
nhé dua trén cac loai lién két bi thiéu (vi du: quan tri, nhan su, dao
. tao, tai chinh, quan ly, hang hoa / dich vy, thong tin
Mang luéi EE,': hue qAa I'Y | g,. [ OV lg,-,))
du lich e Ban thuong xuyén lién lac véi ai trong mang ludi _
N : e C0 phai doi tac nay cling quan trong nhat vgi ban trong mang ludi
néng \ L as S 2 oA o ix B As o
o nay? Néu dang thi tai sa0? Néu khong, ban nghi ai 1a doi tAc quan
nghiép PR
trong nhat va tai sao?
e Lién két quan trong nhat véi ban trong mang 1 gi? Tai sa0?
e Banco biét céc lién két ma cc déi tac khac c6 giita ho khong? Néu
c6, chung la gi? Néu khéng, ban s¢ quan tim dé biét va tai sao?
e Co ddi tAc ndo khéc khong thuoc mang luéi nay ma ban tin 1a nén
€06? Néu cd, ho la ai va tai sao?
e Ban thay tam quan trong cua mang ludi nay doi véi ban nhu thé
nao? Va doi véi du lichnnbng nghiép trong lang néi chung?
Tinh hié¢u e Bannghigi V‘é’ cach cac dbi tac trong mang hién dang lam viéc voi | 10°
gqua cua nhau? Lam thé nao ban danh gia hiéu qua cua mang tir 1 - rat kém
mang lwéi hiéu qua dén 5 - rat hiéu qua? Tai sa0?
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e Cho ring cac tai nguyén dé cap dén cac lién két giira cac tc nhan,
ban c6 thay bat ky rdo can / khé khan ndo can tro viée trao doi tai
nguyén giita cc thanh vién caa mang khong? Néu co, ching la gi?
Dé xuit cua ban dé vuot qua ching 1a gi?

e Ban thiy vai trd cua chinh quyén dia phuwong / t6 chuc cua ban
trong viéc cai thién mang luéi nay nhu thé nao?

e Dé xuat cua ban dé cai thién mang nay néi riéng 1a gi? Va du lich
ndng nghiép & lang Thay Biéu néi chung?

e Diéu gi/ ai khac c6 thé gilp mang nay cai thién?

e Ban mong doi trién vong trong tuong lai ctia mang nay s& nhu thé
nao? Con viéc phat trién du lich ndng nghiép & lang Thity Bidu n6i
chung?

Tom lai Nhiing y kién dong gop khac 5

Lueu y: Tai ligu cho hoat d@gng lap bén do (gidy, but, ghi chii) dwrgc chudn bj bsi nha nghién ciu. Vi
muc dich bao mdt, cac lién hé sé dwoc dat tén theo cach an danh, vi du: t6 chizc A, nha diéu hanh
tour B, néng dan C, nha cung cap dich vu D, v.v.
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Appendix 16: Interview Guideline — Phase 1- Farmers and local residents — Vietnamese

Muc dich phéng van:
e Xac dinh céc bén lién quan trong mang ludi du lich ndng nghiép ¢ lang Thuy Biéu va cac

lien két giira ho

e Duara cac dé xuit dé cai thién mang ludi

Céu truc
phéng van

Céc cu héi dw kién

Thoi
gian

Giéi thigu
Chap thuén

Nghién ctru sinh gidi thjéu vé ban than va du an nghién’cfru.
Nguoi tham gia ky phiéu Chap thuan tham gia phong van

5!

So lwgc

Xin vui 1ong cho tdi biét vé ban than ban: Ban bao nhiéu tudi, ban
da sdng trong lang bao 1au, ban 1am gi, v.v.

Néu cdng viéc lién quan dén du lich ndng nghiép, ban da 1am viéc
trong bao lau va dong luc cua ban 1a gi.

5!

Nhan thic
vé du lich
néng nghiép
tai Thuy
Biéu

Ban nghi gi vé tinh hinh du lich hién nay ¢ lang Thuy Biéu?
(nhitng loai hinh du lich thuc hanh, loai chiém wu thé, nhing thi
hip dan nhat / it hap din nhat, sé lugng khach du lich, sé lwong
cu dan dia phuong tham gia)

Ban thay tam quan trong cua du lich ndng nghiép ddi vai ban va
gia dinh ban néi riéng nhu thé nao? Va vi sy phat trién cong dong
no6i chung? (tac dong vin hoa xa hoi, kinh t& va méi truong)

10’

Mang luéi
du lich ndng
nghiép

Ban ¢ thé vui long ké t&n nhitng lién hé ma ban c6 lién quan dén
du lich néng nghiép ¢ lang Thuy Biéu khéng?
Ban ¢ lién két gi véi ho?

Hoat dgng ldp ban do: Vui long ddt cac lién hé trén ban do va sit
dung cdc mau khdac nhau dé biéu thi cac lién ket khac nhau giira ho.

C6 bat ky lién lac nao ban c6 thé da bo 15 trong ban d6 nay? Nhic
nhé dua trén cac loai lién két bi thiéu (vi du: quan tri, nhan su,
dao tao, tai chinh, quan ly, hang hda / dich vu, thdng tin)

Ban thuong xuyén lién lac vai ai trong mang lugi?

C6 phai d6i tac nay ciing quan trong nhat voi ban trong mang ludi
nay? Néu dung thi tai sao? Néu khong, ban ngh ai 1a ddi tac quan
trong nhit va tai sao?

Lién két quan trong nhat véi ban trong mang 1a gi? Tai sao?
Ban ¢ biét céc lién két ma cac ddi tac khéc co giira ho khdng?
Néu cd, ching la gi? Néu khdng, ban s& quan tim dé biét va tai
sao?

C6 dbi tac nao khac khong thuoc mang ludi ndy ma ban tin 1a nén
c6? Néu ¢, ho 1a ai va tai sa0?

Ban thdy tim quan trong ciia mang ludi nay dbi voi ban nhu thé
nao? Va ddi vai du lichnnéng nghiép trong lang néi chung?

25’

Tinh  hiéu
qua cua
mang lwdi

Ban nghi gi v& cach cac ddi tac trong mang hién dang lam viéc
v6i nhau? Lam thé nao ban danh gia hiéu qua ciia mang tir 1 - rat
kém hiéu qua dén 5 - rat hiéu qua? Tai sa0?

Cho rang céc tai nguyén dé cap dén céc lién két giira cac tac nhan,
ban c6 thiy bét ky rao can / kho khin nao can trg viée trao doi tai
nguyén giita cac thanh vién cua mang khdng? Néu c6, ching la
gi? P& xuat cua ban dé vuot qua chung la gi?

Ban thay vai trd cua chinh quyén dia phuong / t6 chirc cia ban
trong viéc cai thién mang ludi nay nhu thé nio?

10’
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e Dé xuit ciia ban dé cai thién mang nay néi riéng 1a gi? Vadu lich
ndng nghiép & lang Thuy Biéu néi chung?

e Diéu gi/ ai khéc c6 thé gilp mang nay cai thién?

e Ban mong doi trién vong trong twong lai cia mang nay s& nhu
thé nao? Con viéc phat trién du lich néng nghiép & lang Thay
Biéu néi chung?

Tom lai Nhitng y kién dong gop khac 5

Lueu y: Tai liu cho hogt d@gng lap bén do (gidy, but, ghi chii) dwrgc chudn bj bsi nha nghién ciu. Vi
muc dich bao mdt, cac lién hé sé dwoc dat tén theo cach an danh, vi du: t6 chize A, nha diéu hanh
tour B, nébng dan C, nha cung cap dich vu D, v.v.
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Appendix 17: Interview Guideline — Phase 1- Agritourists — Vietnamese

Muc dich phéng van:
e Xac dinh céac bén lién quan trong mang luéi du lich ndng nghiép & lang Thay Biéu va céc
lién két gitra ho
e Duara cac dé xuit dé cai thién mang ludi

CAu trac Thoi

phéng vén gian

Gigi thiéu Nghién ctiu sinh gigi thiéu vé ban than va du an nghién cau. 5

Chip thuan | Nguoi tham gia ky phiéu Chap thuan tham gia phong van.

e Xinvui ldng cho tdi biét vé ban than ban: Ban bao nhiéu tudi, ban | 5’
dén tir dau, ban 1am gi, v.v.

e Trai nghiém cua ban ¢ Thuy Biéu: chuyén di cua ban dén Thuy
Biéu bao lau, dong luc cua ban dé chon chuyén di/ tour nay, cach
ban sip xép chuyén di nay, danh gia muc do hai long cua ban vé
trai nghiém tong thé tir 1 - rat khong hai long dén 5 - rat hai long.

e Ban nghi gi vé tinh hinh du lich néng nghiép hién nay & lang | 10’
Thay Biéu? (hau hét / nhitng diéu hap dan nhat, sé luong khéach
du lich, sb lwong cu dan dia phuong tham gia)

e Lam thé nao dé ban thiy tim quan trong cua du lich ndng nghiép
d6i véi cong dong ban da truy cap? (tic dong van hoa xa hoi, kinh
té va moi truong)

e Ban c6 thé vui 1ong ké tén nhitng lién hé ma ban c6 lién quan dén | 25’
du lich néng nghiép ¢ lang Thuy Biéu khéng?

e Ban c6 lién két gi véi ho?

Hoat déng ldp ban do: Vui long dat cac lién hé trén ban do va sir

dung cdc mau khdc nhau dé biéu thi céc lién két khac nhau giiza ho.

e Cobitky lién lac ndo ban c6 thé di bo |5 trong ban db nay? Nhic
nhé duya trén cac loai lién két bi thiéu (vi du: quan tri, nhan sy,
dao tao, tai chinh, quan ly, hang hda / dich vu, thdng tin)

e Ban thuong xuyén lién lac vai ai trong mang luéi?

e Co6 phai ddi tac nay ciing quan trong nhat véi ban trong mang ludi
nay? Néu dung thi tai sao? Néu khong, ban ngh ai 1a ddi tac quan
trong nhit va tai sao?

e Lién két quan trong nhat véi ban trong mang 1a gi? Tai sao?

e Ban c6 biét cac lién két ma cac ddi tac khac cé giira ho khong?
Néu c6, chang 1a gi? Néu khong, ban s& quan tam dé biét va tai
sa0?

e C0 dbi tac nao khac khong thuoc mang ludi ndy ma ban tin 1a nén
c6? Néu co, ho 13 ai va tai sao?

e Ban thiy tam quan trong cua mang ludi nay ddi véi ban nhu thé
nao? Va ddi vai du lichnndng nghiép trong lang néi chung?

e Ban nghi gi vé cach cac ddi tc trong mang hién dang lam viéc | 10’
v6i nhau? Lam thé nao ban danh gia hiéu qua ciia mang tir 1 - rat

Tinh  hiéu kém hiéu qua dén 5 - rat hiéu qua? Tai sao?

qua caa e Chorang cic tai nguyén dé cap dén céc lién két giira cac tac nhan,

mang luoi ban c6 thiy bét ky rao can / kho khin nao can tré viée trao doi tai

nguyén giira cac thanh vién cua mang khong? Néu co, ching la
gi? P& xuit cua ban dé vuot qua ching 1a gi?

Céc cau hai dw kién

So lugc

Nhan thic
vé du lich
néng nghiép
tai Thuy
Biéu

Mang luéi
du lich ndng
nghiép
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e Ban thiy vai trd cia chinh quyén dja phwong / t6 chirc cua ban
trong viéc cai thién mang ludi nay nhu thé nao?

e D& xuit cua ban dé cai thién mang nay néi riéng la gi? Vadu lich
ndng nghiép & lang Thay Biéu néi chung?

e Didu gi/ai khac cd thé gilip mang nay cai thién?
Ban mong doi trién vong trong twong lai cia mang nay s& nhu
thé nao? Con viéc phat trién du lich néng nghiép ¢ lang Thay
Biéu noi chung?

e Ban co6 dinh quay lai Thiy Biéu cho mét chuyén thim khac
khong? Tai sao hay tai sao khong?

e Ban c6 gidi thiéu ndng nghiép trong Thay Biéu cho ban bé va
nguoi than cua ban khéng? Tai sao hay tai sao khong?

TOm lai Nhiing y kién dong gop khac 5

Lueu y: Tai liéu cho hoat dgng 1ap bén do (gidy, but, ghi chii) dirot chudn bj bsi nha nghién ciu. Vi
Muc dich bao mdt, cac lién he sé duroc dat tén theo cach an danh, vi du: t6 chirc A, nha dieu hanh
tour B, néng dan C, nha cung cap dich vu D, v.v.
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Appendix 18: Interview Guideline — Phase 2 — Local perception — Vietnamese

Muc dich phéng van:

e Xac dinh tac dong cua du lich néng nghiép déi véi cong ddng dia phuong, tir cac quan diém
cua nguoi dan dia phuong.
e Tim hiéu cac phan ung va hanh vi cta cu dan dia phuong d6i vai du lich néng nghiép / khach

du lich

Cau troe Céc cau hi dy kién Tho
phén van gian
Gigi thi¢u Nghién ctu sinh gioi thiéu vé ban than va duy an nghién ciu. 5
Chép thuan | Ngudi tham gia ky phiéu Chap thuan tham gia phong van.
e Xin vui long cho ti biét vé ban than ban: Ban bao nhiéu tudi, ban | 5’
da sdng trong lang bao 1au, ban 1am gi, v.v.
So luos e Néu cdng viéc lién quan dén du lich ndng nghiép, ban d lam viéc
: trong doanh nghiép duoc bao lau, dong luc cua ban la gi, doanh
thu caa ban dén tir du lich ndng nghiép (dich vu duoc cung cip va
ndng san ban cho khach).
Nhan  thic e Ban nghi gi vé tinh hinh du lich hién nay & lang Thay Thiéu? | 5
vé du lich (nhitng loai hinh du lich thuc hanh, loai chiém wu thé, nhitng tha
néng nghiép hip din nhat / it hip dan nhat, s6 lugng khach du lich, sé Iuong cu
tai Thuy dan dia phuong tham gia)
Biédu
e Ban nghi gi vé tac dong cuia du lich ndéng nghiép dbi véi ban va gia | 15’
dinh ban?
e Ban nghi gi v& tic dong cua du lich ndng nghiép ddi voi doanh
nghiép cua ban, néu c6?
e Ban nghi gi vé tic dong cua du lich ndng nghiép déi voi cong dong
dia phuong?
Tdc dgng sé duroc nhdc néu khéng duwoc dé cap:
Tich cuc:
— Kinh té: thu nhdp nhiéu hon cho néng din, nguoi din dia
phirong; bdn nhiéu san pham ndng nghiép; nhiéu co héi hon
cho cac doanh nghiép dia phwong; dau tw nhiéu hon tir Chinh
Tic  dong phui, céc t6 chure phi chinh phu, w cho céng dong; v.v.

caa du lich
néng nghiép

—  Van héa xd héi: nhiéu co héi viéc lam cho cw dan; chdt hrong
cugc song tot hon; co héi quang ba van héa céng dong, san
pham néng nghiép, diém dén néi chung; déng luc phét trién
kha nang cua cw dan dia phwong (ngoai ngir, Ky nang phuc
vu); hoi sinh niém tu hdo la néng dan; co hgi giao luu van hoa
voi khach du lich; v.v.

—  Méi truong: co sé cong cong tot hon, co sé ha tang, dich vu;
nhdn thic tér hon dé bao vé méi trirong.

Tiéu cuc: Qud dong diic, giao théng kém, tiéng on tir khach du lich, &
nhiém, thiéu hiéu biét vé ndng nghiép va cac hoat déng néng nghiép
dé chuyén sang cac dich vy, 16 song ddt tién hon, cdch cu xir kém cia
khach du lich, v.v.

Ban c6 nghi rang nhing tic dong tich cuc cua du lich nong nghigp
do6i vai cong dong I6n hon nhitng tac dong tiéu cuc khdng?
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e Ban thiy tam quan trong cua du lich nong nghiép ddi véi ban va
gia dinh ban noi riéng nhu thé nao? Va vi su phat trien cong dong
néichung7

Nhan  thic
vé du khach

e Ban cd biét bao nhiéu du khach dén lang méi nim (mua cao / thap)

khong? Néu cd, bao nhiéu? Néu khong, ban cé quan tdm mudn biét

khoéng, tai sao hoac tai sao khéng?

Tai sao ban nghi khach du lich dén lang?

Ban c6 thuong xuyén bt gap khach du lich trong lang khong?

Nhtrng hanh vi cua ban khi gap khach du lich trong lang 1a gi?

Ban nghi gi vé nhitng du khach dén lang? (cac hoat dong cua ho

trong lang, hanh vi va cach cu xtr cua ho, tac dong cua ho dén cuoc

séng cua ban va cong dong, v.v.)

e Loai hinh du lich nao ban mudn thiy duoc phat trién trong cong
dong cua ban?

o Trong twong lai, ban muon thy s6 lugng du khach phat trién nhu
thé nao? (tang, gitt nguyén, giam - tai sao?)

e Ban c6 cam thay minh c6 vai tro gi trong viéc tao / anh huong dén
trai nghiém cua khach du lich & lang Thay Biéu khong?

15

pé Xuit
phat  trién
du lich néng
nghiép

e Ban c6 cam thiy ban c6 sy tham gia vao phat trién / ké hoach du
lich néng nghiép cua lang khéng? Néu c6, bang nhiing cach nao?

e Ban c6 muén tham gia nhiéu hon vao ké hoach / phat trién du lich
ndng nghiép trong lang khong? Néu c6, 1am thé nao? Néu khong,
tai sao?

e Ban c6 bt ctr & nghi dé cai thién tinh hinh hién nay cua du lich
ndng nghiép? (tiéu chuan dich vy, méi trudng vat ly, tiép thi va
quang bé, chinh sach hé tro va dau tu)

e Dbivoi nhimg nguoi ndng dan tham gia du lich ndng nghi¢p hién
tai: Ban s& tiép tuc cung cap cac dich vu du lich ndng nghi¢p o
Thity Biéu trong twong lai cha? Lam thé nao san pham / kinh
nghiém cua ban c6 thé phat trién? Ké hoach cua ban dé phat trién
kinh doanh Ia gi?

e Dbi voi nong dan chua tham gia du lich néng nghiép: Ban c6 du
dinh tham gia vao dich vu du lich néng nghiép trong tuwong lai
khong? Néu co, loai dich vy nao? Néu khong, tai sao?

e Ban hiéu thé nao vé phat trién du lich bén viing? Ban c6 nghi rang
du lich ndng nghiép la bén vitng? Tai sao hay tai sao khdng?

Pinh nghia dwoc sir dung: du lich bén vitng duwoc cho 1 sir dung toi wu tai
nguyén méi trwong, ton trong tinh Xac thue vin héa xa héi cua cong dong
chiz nha va cung cdap loi ich kinh té xa hgi cho tat ca cac bén lién quan
(Shen et al., 2009)

10

Tom lai

Nhitng y kién dong gop khac

5/
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