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lConference CeChairs' Foreword

We are ddighted to wetomeyouto the Fourth Critical Tourism Studi@STS¥Tonference and
the first to be held here in theew Cardiff School of Managemehuildingat UWICCroeso i
Gymru- welcome to WalesWith over120 delegates, it is the largest GId®ferenceto date

and we hope it wiltontinuethe momentum generateat the previous events held in Croatia
(2005, 2007 & 2009We areparticulaty keen that itmaintains the 'Dubrovnik spiritby
providinganinclusve and supportive environmem which we can explore new
understandingsnd practices related to critical thinking, action and education in the areas of
tourism, hospitality and events

The conferencé&eynotes papers workshops and exhibition®cus onthe themes of (i)
sustainable tourism futures; (iBthics and social justi¢éiii) tourism & worldmaking; ()

critical hospitality & labourfv) embodiment, performance & identity;ijwourism in the
symbolic, visualirtual and material worlds; (N tourism & peace; (v)itourism education and
research futuresln traversing the connections between these eight themes, oven#xt

four dayswe have an opportunity tolebate the philosophical scope of tourisand hospitality
enquiry and to considethe multifacetedroles ofits scholars and educators as change agents.

TK2a4S 27F dza pefi2ourisiP F S NIYWKA T 2 f R Aaynd forlals NE LISO G A
transformation in and through enquiry and practiedso underlinghe transformative power
of learning and educatioand so we see thinking, action and education as inextricably
entwined Although anunfoldingperspective, hopeful tourism gaining tractiorand many of
the delegates her¢whetherthey associateahemselves with hopeful tourism orot) are
engaging witha whole range of issues surrounditiige opportunities and obligations inherent
in intervening to fostetransformations Whatever your personal standpoint, we hope that
you agree thathe continued conceptual development of tourignquiry depends on the
exploration of new paradigms and perspectivégewould certainly argue that it isnlywhen
we push ourselves away from dominant and takengranted thinkinghat we truly open up
possibilities of seeing ourselves and our multipterbls anew And, & with all such journeys,
hanner y daith, cychwynhalf the journey is starting.

We hope you find your time in Cardiff intellectually stimulating as well as enjoying thart
all it has to offer. As cohairs, wewould like to thankall those who have helpecteate this
conferencethe delegates, our sponsorsyr colleagues on the scientific and organising
committees and our keynote speakers John Hilary, Cherry Short and Pauline Sheldon.
Particular thanks go tblelen Hallam in UWIE€Mmarketing department andbove alko our
hard-working conference administrators Richard Ward and Rebecca Arrowsmith, without
whose efforts the event would not have been possible.

Conference G&hairs:

Professor Nigel Morgan, Welsh Centre for Tour®&esearch, UWIC
Professor Annette Pritchard, Welsh Centre for Tourism Research, UWIC
Drlrena Ateljevic, Wageningen University, the Netherlands
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Conference Programme A&-Glance

Saturday 2. July

17.30¢19.30

18.0018.15
18.1519.00

19.0021.00
Sunday 3. July
8.30c10.00
9.1510.00
10.0010.30
10.3012.30
12.3013.15
13.1515.15
1515-15.45
15.45-17.45
19.3020.30
Monday 4". July
9.1510.00
10.0010.30
10.3012.30
12.3013.15
13.1515.15
15151545
15.45-17.45
19.30-late
Tuesday 5. July
9.33-:10.30

10.30-11.30

Conference RegistratiQi€ SM Atrium

Conference Openind.ecture Theatrd
Professor Cherry Sho@iBEKeynote Lecture Theatré

Reception taCelebrae 10 years of WCTR, CSM Atrium

Conference RegistratiQi€ SM Atrium

John Hilary Keynote Addredsecture Theatré
Tea &Coffee BreakCSM Atrium
Parallel sessions

Lunch CSM Atrium

Tourism & Peace and Research & Ethics workshops
Tea &Coffeg CSM Atrium

Parallel sessions

VisitWales reception at the Wales Millennium Centre in Cardiff Bay

Professor Pauline Sheldon Keynote Addréssture Theatrd
Tea &Coffee BreakCSM Atrium

Parallel sessions

Lunch CSM Atrium

Parallel sessions

Tea &Coffee CSM Atrium

Parallel sessions

Gala Dinner &onferenceAward in Radisson Bhotel

Closing Plenary: Future Agendacture Theatrd
Coffee &Opportunity to Network Project Bid€&SMAtrium

Depart
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Keynote Speakers' Biographies & Abstracts

Professor Cherry ShoffBEhas spent her working life
fighting for socialystice and equal rights. An
experienced advocate, shea formerrace
commissioner for Wales and served on the task forc
to implement the Welfare to Work and New Deal
Programs in Wales and as an elected city councillor
She received the UK Black Busingssnan of the Yeal
and the Commander of the British Empire Awards fc
her pioneering career in promoting racial equality an
equal opportunity in Wales. Recently Cherry has
focused on developing stronger communities throug §
partnerships and multagency aproaches. She now |
KSIRa GKS ! yAOSNEAGE 27
Global& Community Initiatives, overseeing
international and community programmes, and
exploring outreach and collaborative activities with
community organizations and statédcal government.

Keynote Title:
Inequalities, Communitieand Actions

Abstract

2SS 1y2g¢ 0GKFG G2dz2NRAayY Aa GKS g2 NI RQtholdsA 33Sad
tremendous potential for globatconomic growth.Yet there is considerablaequality and
discrimination in the tourism industryif remainsa leisure activity for the privilegeslite and
isserviced by the underprivileged in society. Studies by the United Nations University (2006)
show that 2% of the richest adult population of the world owns over half of the global wealth.

At the same time, wlive inaworld where at least 44 million people are suffering from

malnutrition (Social Watch Report, 2002)d t is estimated that an addanal 53 million

people will belivingin poverty at the global level by 201®/orld Report, 2007).

If this situationis maintained the gap between rich and poor will continue to increase
inequality continues to widen both in more and less econoryadveloped economie3 hus,
poverty and inequality sindsat unprecedented levels in pestar history in Britain. Ithis
context, we need to look at tourism more closdly see how it can provide economic equality
to underempowered groups everywherés someone who has spent her entire working life
fighting for equal rights for all and working to develop stronger communitige| it is
important to ensure that both globally and locally, tourism plays its role in helping to assure
equalityand this ighe theme of my keynote
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Keynote Speakers' Biographies & Abstracte

John Hilaryis Executive Director of War on Want.
He has worked in the fie of international
developmentand human rights for the past 20
years, including previous pts at Amnesty
International, ActionAid and Save the Children. H
Ad | NX3IdzZ I NI O2y i NR 6 dzi
is Free pages, and has authored numerous
publications on issues of globalisation, internatiot
trade policy and development.

Keynote Title:
¢2 2K2aS .SYSTAOUK Df2oltAalradAz2y=

Abstract

The past three decades have withessed an unprecedented shift in the balance of power in
favour of transnatioal capital. Globalisation in the late 2@nd early 21 centuries has been
characterised by an increase in the rights and freedoms of multinational corporations
operating in the world economy, and the penetration of market forces into areas untouched
by them before. As the world has shrunk, local communities have found themselves
integrated into global markets, often under terms dictated to them by external institutions
over which they have no control. For many in the poorest parts of the world, thigpsdtas
been driven by the tourism industry.

The liberalisation of markets has clearly been to the benefit of multinational corporations,
which have seen their share of global income increase exponentially over the period of the last
30 years. Yet it i|af from clear that this dynamic has served the interests of ordinary people

in host countries. While foreign investment can be important to poorer economies, the

benefits of such investment are too often denied to local communities. Where the fruits of
globalisation are expropriated by transnational capital, investment becomes exploitation.

What have been the impacts of globalisation on local communities, particularly in the global
South? What have been the mechanisms through which these communitiesdst\ahtrol

over their livelihoods, particularly in respect of the tourism industry? How can we ensure that
future investment will bring the desired benefits to ordinary people in host communities, not
just to multinational corporations and their shareheld in the rich world? How can we

ensure that tourism is a force for good?
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Keynote Speakers' Biographies & Abstract

Pauline JSheldonPhD is Professor Emerita at the
' YADGSNEAGE 2F 1l gl AXAQA
Management where she specializes in wellness
tourism, corporate social responsibility and
sustainable tourism. She is President of the
International Academy for thet&ly of Tourism,
and cefounder of the Tourism Education Futures
Initiative (TEFI) with Dr. Daniel Fesenmaier. Pau
has chaired the BEST Education Netwpak
international consortium of educators committed
to the development and dissemination of
knowledge on sustainable tourism and serves on
international advisory board. In 2008 she won the
UNWTO Ulysses prize for veork in deselopng
knowledge in sustainable tourism.

Keynote Title:
Tourism Education Futures Initiative (TEFI):
Activating Change in Tourism Education

Abstract

Enornous changes in tourism education are necessary if we are to respond adequately to the
sociceconomic and environmental shifts facing the planet and tourism destinations in the
next few decades. The work of the Tourism Education Futures Initiative (TrEiRijiadive to
provide vision, knowledge and a framework for tourism education programs to promote
global citizenship and optimism for a better world, will be outlined in this presentation.

Tourism is a hallmark activity of the postmodern world. As siigéh a significant factor in
world-making and peoplenaking. The same can be said for universitigsey are major
enterprises and can be sources for innovative thinking and change. The intersection of tourism
and universities is, therefore, a powerfugxus of potential influence. TEFI was born in 2007 to
meet this challenge and has held four conferences to date. They have been attended by
educators and industry members around the globe, who feel the same urgency to make a
difference. In this presenttion, specific TEFI initiatives and their progress will be presented.

In addition, the outcomes of the May 20TEFI World Congress to be held at Temple
University in Philadelphia, USA will be shared with conference delegates with the expectation
of feedhack, dialog and interchange of ideas to further the progress of responsible tourism
education.
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Saturday 2. July2011

17.30¢19.30

18.0618.15

18.1519.00

19.0621.00

21.30

Conference Registration
The Atrium Cardiff School of Management

Conference Opening
Lecture Theatrd , Roon 1.01

Dr Cherry Shor€CBHUniversity of Southern California)

Keynote Address
Lecture Theatrd, Room 1.01
Inequalities Communities &Actions

WCTR Reception 888

The Atrium& Terrace Cardiff School of Management
Welcome Fom David PritchardCB

Dean of Cardiff School of Management

Caach PickJp rom UWIC to Radisson Blu Hotel

Sunday 3. July 2011

8.00

8.30¢ 10.30

9.1510.00

10.0610.30

Caach PickJp rom Radisson Blu Hotel

Conference Registration
The Atrium, Cardiff School bfanagement, Llandaff

John HilaryWar on Want)

Keynote Address
Lecture Theatrd, Room 1.01
To Whose Benefit? Globalisatidiourism andPeople'sRights.

Tea &Coffee Breal& PosterExhibitionViewing The Atrium
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‘SJstainable Touism Futures |
10.30-12.30 (Harvard Roort.16)

10.30Cristina Maxim(London Metroplitan University, Englandustainablélourism Planning

& Management by Local Authorities

11.00Evangeline Singh, Simon Milne & John HNEew Zealand Tourism Research Institute,
AUT) From Farm to Tourist's Table. Towards a better understanding of grimwest
relationships in South Pacific microstates: The case of Nive.

11.30Dimitri loannides Sandra WaHReinus & Kristina Zampoukd®lid-Sweden University)

The Trend Towards IAhclusive and Other Preplanned Tourist Destinations: Does Geography
Matter?

12.00 Simone FullagakGriffith University, Australia)Women's Experience of Mass Cycling
Touring & Slow Travel

lTourism & Worldmakingl:
10.30-12.30 (Harvard Roor.16)

10.30 Keith Hollinshead (University of Bedfordshire) Worldmaking and Indigenous
Cosmovision: Tourism and the declaration of structured locative interdependence

11.00 Hazel Tucker(University of Otago, New ZealandDpportunity, Mimicry and
Ambivalerce

11.30 Donna ChamberqUniversity of Surrey Englandd A Postcolonial Critique of World
Heritage: A Caribbean Perspective

12.00 Rob HalegGriffith University, Australig Whose World Heritage? The role of Indigenous
WFNBES LINA 2NJ Ay T 2iddyéhdR indigengua §orerm@nceiof potierdiadzMibrld
Heritage listing.

lGiticaI Hospitality & Labout:
10.30-12.30 (Harvard Roor3.20)

10.30 Candice HarrigAuckland University of TechnologyNew Zealanyl & Jennie Small
(University of Technologgpydney, AustraliaHotels & the Size of Their Workforce

11.00 Jill Poulston (Auckland University of Technology, New Zealand Tourism Research
Institute) The Impossible Ideal of Absolute Hospitality

11.30Anne ZahrgWaikato University, New Zealand Carmen Pavia(Kenvale College, New
Zealand)Personalisninforming the Concept of Service in Hospitality.

12.00 Darryl Gibbs (UWI@&ye You Being Served?
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‘Embodiment, Performanceé& ldentity I:
10.30-12.00 (Room0.18)

10.30 Liza Berdychevsky & Heather Gibs@uaniversity of Florida, USAhversion of Roles in
Women's Sexual Behaviour in Tourism as a Technology of Self

11.00 Ziene Mottiar & Deidre @Qinn (Dublin Institute of Technology Ireland Is a Sel
Catering Holiday Really a Holiday for Women? Examining the balance of household
responsibilities while on holiday

11.30 Nigel Jones (UWICAre Marine Cold Water Divers Sensational®n examination b
sensation seeking tendencies of recreational United Kingdom (UK) Marine cold water SCUBA
Divers.

lTourism in the Symbolic & Material Worltt
10.3012.30(Enterprise Suité¢

10.30Peter Wiltshier(University of Derby, England Alan ClarkgUniversity of Pammonia,
Hungary) Commaodification and Costs dfourism to Religious Sites: Cases frdva UK and
Hungary.

11.00Elizabeth EustacePiers ThompsolUWIC)& Gary Packham (University of Glamorgan)
Language and ldentity in Business Serving the Tourism Industry.

11.30 Patricia Johnsofuniversity of Newcastle, Australid)'s a Wild World: Langge,
liminality and a conceptual toolbox of scripts, scapes and tropes.

12.00 Katherine Cox, DimitrRimi & Kate North (UWIQ)iterary Tourism: Exploring Cardiff

12.3013.15 Buffet Lunch, The Atrium

lTourism & Peace Workshop: 1B5-15.15 (Harvard Roon1.16)

Facilitated byfomas Pernecky (Auckland University of Technology, New Zealand) & Omar
Moufakkir (Stenden UniversityThe Netherland¥

lResearch& Ethics Workshop: 135-15.15 (Harvard Roon2.16)
Facilitated byScott Fleming (UWIC) & Fiona Jordan (University of the West of England)

1515-1545 Tea &Coffee Break, The Atrium
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‘Social Justice& Ethicsl:
15.45-17.15 (Harvard Roon1.16)

15.45 Emily Hockert (University of Laplan®pcioaltural Sustainability in Rural CommunBgased
Tourism: The case of Fair Trade Coffee Tréllgaragua

16.15David ManueilNavarrete (Free University of BerlimJnevenTourismGrowth and Seif
Alienation in Akumal, Mexico

16.45 Louise Dixey (Leeds Metrapn University)Organising Across the Forraformal
Tourism Divide in The Gambia.

lTourism & Waldmaking II:
15.4517.15(Harvard Roon?.16)

15.45 Gora U. I. Wong(Institute for Tourism Studies, Macau)he Sanitizationof Colonial
History: The case of Macau

16.15Tomas Pernecky (Auckland University of Technologydrldmaking:A new paradigm
for tourism and events studies

16.45 ChinEe OngInstitute for Tourism Studies, Macalujrom Electrical Board Assembly to
Card Dealing: A microgenealogy of a casino human resource facility in Singapore

lTourism Education I
15.45-17.15(Harvard Roon8.20)

15.45 Margret Byrne Swair& Tometi GbedemgUniversity of California, Davis USAyans
Cultural Pedagogy Online.

16.15 David Botterill (UWIC) & Vincent Van Platenkamp (The NetherlandByurism
Education.

16.45 Emma Bettinsor(UWIC)The Tourism PhD Experience.

‘SJstainabIe Touwism Futures I
15.4517.15(Room0.18)

15.45 Adriana BudeanyCopenhagen Business School, Denmagkjorance or Malevolence?
Challenging assumptions behind the study of sustainable holiday products.

16.15 Karen Davies (UWIQ@utural Events as Catalysts for Increased Cultural Understanding
and 'Attitude Change'

16.45 Sheena Carlisle (UWIC) & Martin ia(Warwick University, England) & Scott Tiffin
Entrepreneurship and Innovation for Sustainable Tourism Development: A-stakilolder
approach
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‘Tourism in the Symbolic & Visual World
15.4517.15(Enterprise Suitég

15.45 JoAnne Lester(University of Brighton England Cruise Ship Space and Their Embodied
Practices

16.15 Mark Wallin (Thompson Rivers UniversjtyCanada Souvenir CinemaTravel for the
‘JackassGeneration

16.45 Eunice Eunjung Yoo & Christine Buzinde (The Pennsylvania State University, USA)
Deconstructing Tourism Representations of the Middle East: An analysis of televised
travelogues.

17.30 Coach PickJp To Radiss Blu Hotel
19.00 Coach Picklp From Radisson Blu Hotel

19.30¢ 20.30 VisitWales Sponsored Wine Reception & Canapes at
the Wales Millennium Centre followed by free night in
Cardiff Bay

22.30 Coach PickJp and Return to Radisson Blu Hotel
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Monday 4". July 2011

8.15 Coach PickJp FromRadisson Blu Hotel

9.151000 Professor Pauline Sheldon (University of Haw&iiSA
Keynote Address
Lecture Theatrd, Room 1.01
Tourism Education Futuréstiative:
Activating Change in Tourism Education

10.0610.30 Tea &Coffee Break & PostéfxhibitionViewing, The Atrium

lTourism & Waldmakinglll:
10.30-12.30 (Harvard Roormh.16)

10.30 Keith Hollinshead(University of Bedfordshire)A Critical Primer in 'Soft Power": The
strategic and enunaie agency ofdurism

11.00 Miha Koderman (University of Primorska, Slovenia)lidden Potentials of Roots
Tourism¢ The Case of Slovenia.

11.30 Derek Bryce (University of Strathcylde, Scotland} Senija CauseviglLondon
Metroplitan University, Englandplould West Balkan Really be the European Other? The case
of the Ottoman heritage interpretation in Bosnia & Hserzegovina.
12.00FatemeEtemaddar(University of Otago New ZealanyiTowards a New Understanding

of 'DiasporaTourism

lEmbodiment, Performance & Identityl:
10.30-12.30 (HarvardRoom2.16)

10.30Jillian M. RicklyBoyd (Indiana University, USADirtbags of Appalachia: Perfoming Self
Through the Transient Pursuit of Rock Climbing

11.00Carl Cater (Aberystwyth Uwersity, Wale9 Bikers Beware! Organisational Structures of
Motorcyde Tourism in Wales

11.30John Dobson (UWIQ)ourismand the Imagined Shark

12.00 Rob Hood (Thompson Rivers Unniversity, Canad&onceptualizing the Tourist
Experience as a Community Expnce.
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‘Tourism Destination Futured:
10.3012.30 (Harvard Roor3.20)

10.30 Andrew Jones (University of WalesWaleg Disappearing Destinations. h&
consequences of climate change: contemporary responses for adapting to change at tourism
destinations.

11.00 Seinja Causeviit.ondon Metropolitan University, England) Paul LynciUniversity of
Strathclyde, Scotland]ourism Provision and Hebklost Relations within the Community.

11.30 Gandhi Gonzéleguerrero (Centro Universitario UAEM, MexicoQuestionng the
meaning of participation and social equality in sustainable tourism based on the experience of
a communitybased initiative in Mexico

12.00 Louise Emmanu& Anthony SamuelTrinity St Davids, Walesfensing Place: Using
social media to market ptees through lived experiences

‘Critical Hospitality & Labour I
10.30-12.30: (Roon®.18)

10.30Caroline Ritchie (UWIQhe face of wineHow wine is used to re/present self in public
consumption environments

11.00 Bente Heimtun(Finmark Univesity College, Norway)The Lives of Mobile, Seasonal
Tourism Employees

11.30Richard Ward, Phil Coleman, Caroline Ritchie (UWIC) & Felix RitCffic¢ of National
Statistics, Newport, WalesYoung British Women and Wine: Hoading is Safe Drinking!
12.00 Jill Poulston (Auckland University of Technology, New Zealand Tourism Research
Institute) & Andrew Jenkins (University of Huddersfiel8ubjectivity and Ageism: An
exploration of myths about older hospitality workers.

12.3013.15 Buffet Lunch, Thatrium

lSociaI Justice’ Ethics II:
13.15-15.15 (Harvard Roon1.16)

13.15Karla Boluk Dalarna University Sweden)Creatng a New Pedagogy for the Tourism
Industry. Fair Trade Tourism Certification.

13.45 Lynn Minnaert (University of Surrey, Eragld) How Social are Social Tourism Initiatives
in the EU?

14.15Jane Mullins (UWICExploring the role and benefits of leisure for people with dementia
and their partners

14.45 Diane Sedgley, Annette Pritchard & Nigel Morgan (UWNZhat | Did in My Summer
Holidays: Tourism & Socially Excluded Children.
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‘Research Future&
13.1515.15(Harvard Roon2.16)

13.15Hongen Xiao(Hong Kong Polytechni¢)ravel research' versus 'Tourist/m Studies'
13.45 Kellee Caton(Thompson Rivers UniversityCanada Between You and Me: Making
Messes with Construsism and Critical Thoey

14.15Tijana Raki¢Edinburgh Napier UniversityScotland Ethics of Visual Tourism Research
14.45 Culum Canally(Independent Scholgr Canada Confronting Tourism: Participatory
Action Research for Tourism Resistance

lEmbodiment, Rerformance & Identitylll:

13.1515.15(Harvard Room 3.20)
13.15 Nigel Jarvis,Jo-Anne Lester & Claire Weesh (University of Brighton, Englandi
O2YLI N AGS lylteara 2F fSao0Aly |yR 3l& YSyC
market
13.45 Dewi Jaimangalones (UWIC)d C SYaSiyA(l & Exploring the Media Discourses
Surrounding Dance Musktvents
14.15 Pau Obrador (University of Sunderland, Englanihe Place of the Family in Tourism
Studies: Domesticity and thick sociality by the pool.
14.45Victoria Richards (UWIQ)he (Dis)Embodied Tourism Experiences of People with Visual
Impairment.

lTourism DestinationFuturesl:
13.1515.15(Room0.18)

13.15 Jose FernandeZavia (Universitat Pompeu Fabra, Barcelor@pair) & Assumpcio
Huertas (Universitat Rorvira | Virgili, Tarragon&pair) Tourism Cities and Public Relations: A
Critical Perspective.

13.45Rita Cannas (University of Strathclyde, Scotlafdiblic Policies for Tourism

Seasonality: Exploring the Change in Scotland and Sardinia

14.15 Simon Chiu & Sarah Howard (Edinburgh Napier Universtiyotland Creating
Competitive Advantage Through the Effective Experience Economy in Musuems.

14.45 Deidre Quinn (Dublin Institute of TechnologyAnnette Pritchard (UWIC) & Nigel
Morgan (UWICYhe Meaning of Home in the Global Age: The case of the holiday home

lTourism hnovative Futures:
13.1514.45 (Enterprise Suitég

13.15 Hin HoarauHeemstra (University of Nordland, Norway)Drivers for Innovation of
Nature-Based Tourism Experiersce

13.45 Julia Crozier (Australian Innovation Research Centre, University of Tasmania
Australia) Waves of Innovation and Heritage Tourism Attractions

14.15 Claire HaverATang & Eleri Jones (UWIThe Future is now: Challenges in Developing
Wales as A Digitd ourism Destination
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15.15-15.45 Tea &Coffee Break, The Atrium

‘Research Futures Il
15.45-17.45 (Harvard Roon1.16)

15.45 Emilie Crossely (Cardiff UniversjtWale9 Towards a BycheSocial Theorization of

Tourist Subjectivity.

16.15 Arianne Carvalhedo Reis (Southern Cross University, Ausjr@raative Wting in

Tourism Studies: A Writir§tory

16.45 Carol Kline (East Carolina University, USA), Nanch McGehee (Virginia Tech Unjversity
USA & Christina BrowrBochicchio (East Carolina University, USAEial Capital as Catalyst

for Critical Action: An Appreative Enquiry Approach.

17.15 Agnieszka RydziKUWIC) (Im)mobilities of Central and Eastern European female
migrants in (in)hospitable territories

lTourism in the Symbolic & Material Worldl:
15.4517.15 (Harvard Roon?.16)

15.45 Can Seng Ooi & Andaria Munar (Copenhagen Business School, Denmarke Social
Rules of Tourism Social Media

16.15 Bernadette Quinn & Theresa Ryan (Dublin Inst&é of Technology Ireland) Lost in
Translation Interpreting and representinfublin's Colonial Past.

16.45 Mislava Bertosa (University of Zagreb, Croatia) & Petra Kavrdtioiversity of
Primorska, Sloveniayiew to the Health Tourism Between Historioging & SocieSemiotics.

BB Social Justices: Ethics Il: 15.4517.45
(Harvard Roon8.20)

15.45 Dorina Buda & Alison McintosfUniversity of Waikato, New Zealand)nravdling the
TouristLocal HosResearcher Nexus: Critical reflections on fieldwork in an area of ongoing
confiict.

16.15 Dianne Dredge (Southern Cross University, Austral@jitically Engaged Tourism
Research and Praxis: Contributions to destination stewardship

16.45 Tazim Jamal & Bianca A. Camarfbexas A & M, USAZritical & Philosophical
Perspectives of Juse in Tourism: Theoretical and empirical dilemmas.

17.15 Omar Moufakkir (Stenden University, The NetherlandBf)e Moralization of Tourism.
Much Ado About Nothing!
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‘Critical Hospitality & Labour II:
15.4517.45 (RoomO.18)

15.45 Cheryl CockburiWootten & Alison Mcintosh, (University of Waikato, NEnowledge,
Trust & Altruism: Conceptualising Professionalism in the NZ Tourism Sector

16.15Donna Keer(University of Otago, New Zealandjourism and a Politics of Belonging
16.45 Berit Brandth (Noweigan University of Science & Technology, Norw&)Marit S.
Haugen(Centre for Rural Studies, Trondheim, Norwaarm Tourism & the Dilemmas of
Work and Home.

17.15 lena Ateljevic (Wageningen University, The Netherland®ecolonising Myself:
(R)evolution From Within and Without.

lTourism & Educatiorl:
15.4517.15 (Enterprise Suitég

15.45 Marta Plumed Lasarte, Vitelio Tena Piazuelo, Carmen Elboj SEsaversity of

Zaragoza, Spainhe Spanish Higher Education System According to the Bologna Process in
the Field of Totism.

1615b 2 St £ S  Hlarerkl/ yishitdtd of Technology, Irelandd Ann Conway(Dublin
Institute of Technology, IrelandJhe Role of Irish HEIs in the Recovery of the Irish Economy
16.45 Andy Roberts (UWICYhe Emancipation of Food & Beverage Promiskrom the
Traditional Model: UWIC's Approach.

18.00 Coach PickJp rom UWIC to Radisson Blu Hotel

19.30 Welcome DrinkReception Sponsorday The Socio
Spatial Analysis Group, Wageningen University, The
Netherlands & 'he Tourism Institute, ZagreGroatia

20.00 Gala Inner &Annals of Tourism Reseamstvard

22.00 Dancing
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Tuesday 8. July

8.45 Coach PickJp rom Radisson Blu Hotel

Qosing Rinel & Renary: An Agenda for CTS
9.30-10.30 (Lecture Theatr, Room 1.0}

10.30 Coffee & Cakes, The Atrium

'Speed Dating’ Building Project Collaborations
10.30:11.30 (CSM Atrium)

Disperse

‘Presentations
(The Atrium Cardiff School of Management

These will run throughout the conference and the authors balavailable to talk through
their presentations during the morning coffee breaks on Sunday and Monday.

Posters

Victoria Richards (UWIQ)he Tourism ExperiencesP@eople with Visual Impairment
Jane MullinUWIC)Tourism& Dementia

Films & Exhibitions

Anne Zahalka(photographer based inAustralia, zahalka@zip.com.guHotel Babylon?
Exploring hotels as liminal sites of transition and transgressisit:
http://www.zahalkaworld.com.au/pages/hotelsuite.html

Agnieszka RydzikJWIC)Materialising he Accession 8 Female Migrant Experier@eative
action research



https://email.uwic.ac.uk/exchweb/bin/redir.asp?URL=http://www.zahalkaworld.com.au/pages/hotelsuite.html
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lTourism & Peace Workshop: 13.18.15 Harvard Room 1.16)

Facilitated byTomas PerneckyAuckland University of Technology, New Zealaadpmar
Moufakkir (Stenden University, The Netherlands)

Despite the recent efforts to revive the discourse on peace and tourism and the launch of two
important publications:The Journal of Tourism and Peace Rese&20i0) and the text
Tourism, Progress and Pedbéoufakkir & Kelly, 2010}his subject of study struggles to gain
sufficient scholarly interest and remains undesearched. The broad church of Tourism
Studies, together with Hospitality Studies and the emerging field of Event Studies provide
prisms through which the intricate relatnships of objects, people, places, and environments
can be further explored critically. The purpose of this workshop is to bring together
researchers who are interested in exploring the complex issues of peace in these fields and
their related way of knowmg. This session will review developments in the field by drawing on
the achievements of the International Centre for Peace through Tourism Research (ICPTR),
and the recent initiatives such as tliexploringPeace through Tourism, Hospitaliy and Events
network (EPTHE), and the commencement of a new ATLAS Special Interest Tanaigm
Conflict and Peace Research Grduge broad aims of this workshop are:

o To introduce and set out the future direction of a new ATLA&ism Conflict and
Peace Research Groapd theepthe network (Exploring Peace through Tourism,
Hospitality and Eventsyww.epthe.ne);

o0 To encourage further critical research into peace in all three domains: Tourism Studies,
Hospitality Studies and EventuSites;

o To provide a forum for researchers and emerging researchers interested in the subject
of peace;

0 To share personal experiences, hopes, successes, and pitfalls associated with peace
research;

o To delineate areas which have been neglected, yet otmbt examined by Tourism,
Hospitality and Event Studies researchers; and

0 To outline future publishing opportunities and research projects.


http://www.epthe.net/
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lResearch & Ethics Workshop: 13.41%.15 (Harvard Room 2.16)

Facilitated byDr Fiona Jordar(Bristol BusinesSchoo] University of the West of England, &
Prof Scott FlemingCardiff School of SpqrywIQ

In line with the conference themes, this workshop will provide a forum within which tourism
researchers can discuss the ethical issues raised by using ereaiitical and actio#ased
approaches to researching tourism. Building on the ethical issues and debates addressed at
the third Critical Tourism Studies symposium in 2009, this workshop will again provide the
opportunity for participants to share theifteLJS NA Sy 0S&a 2F G(KS OKI ff Sy13
adual doing of tourism researclibrawing on the experiences of participants, it is anticipated

that the discussion will address explicitly some of the key themes and debates that were
raised at that timeg for instance:

o0 The current climate of research governance (especially in many universities) remains
2yS 2F AYONBlFaAy3da I 002dzydilloAtAGed ¢KAA A
O2yRdzOGQ YR NBaSINOK SGKAOa @WK inG SSax
W LILINRLINRF GSQ 2dzif SGa (2 aragrafe GKS NBJd
extent is this culture experienced across different countries and what are the
implications for innovations in tourism research and the disseminatiomeséarch
findings?

o The increasing use of innovative methods of researching tougigraspitality, many of
which these place the researcher at the heart of the research process (e.g.,
autoethnography) and/or engage with new forms of technology, raise some
challenging questions about, for instance, privacy, safety, protection and data
ownership.

o Over the last decade there has also been an increasing tendency towards innovative
and creative modes of presenting research (e.g., narrative tales, ethnodrdiney.
too raise ontological and epistemological dilemmas as well as ethical themes
SALISOALEte Ay NBflLGA2Yy G2 GKS &AdzZLISNIIA&A 2
findings.

o0 The challenges of reflexivity in researching sensitive issues in to&risospitalityand
the dilemmas in combining the roles of activist, advocate and researcher/academic.

In an attempt to make the workshop as interesting and inclusive as possible, we welcome
contributions (in whatever form seems appropriate) from partis about their own
experiences of researching tourisgnhospitality.
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lAbstractsin Sssion order

Sustainable Tourism Futures 1: 10.302.30 SundayRoom01.16

Cristina Maxim

Sustainable Tourism Planning and Management by Local Authorities: An Investigation of the London
Boroughs

London Metropolitan Business Scho&ingland

This paper will seek to address the weaknesses in tourism research in terms of our limited understanding of
sustainable tourism policy development and implementation in urban areas. Therefore, it aims to develop the
current knowledge and understandinf) how local authorities in London have embraced and implemented
strategies and measures to promote sustainable development of tdinismesearch will analyse the role of the

public sector in achieving sustainable development of tourism and, sitedslitthown about the subject, an
exploratory study was considered to be the most appropriate approach. Furthermore, in order to gain a better
understanding of this phenomenon, the research will use a qualitative approach. The paper will comprise an
extensve literature review of the relevant topics, as well as a qualitative analysis of secondary data (i.e. tourism
policies, strategies and plans of local and central government in theUdégn tourism, the focus of the present
research, is considered to Benew area of study (Pearce, 2001) which has been largely neglected by academics
until recently (Page and Hall, 2003). Urban areas have now been recognised as one of the most important tourist
destinations and consequently there has been a growing intetde study of urban tourism (Edwards et al.,
2008).1n the same time, the role of government and public authorities in the development and management of
tourism has been recognised and underlined by many authors and organisations (UNEP and ICLEIM2003;
Government, 2007; Ruhanen, 2008; Godfrey, 1998; Mowforth and Munt, 2009). In spite of this, the development
of tourism public policies as a process is not yet fully understood (Hall and Jenkins, 1995). Therefore, the research
will help fill the gap inthe existing literature.

Evangeline Singh, Simon Milne and John Hull

From Far m t o Tbowards a Befies Undleastahdieg of GrowerTourist Relationship in South
Pacific Microstates: the Case of Niue

New Zealand Tourism Research Institutiew Zaland

Tourism is considered a key tool for creating opportunities for economic growth in Niue and many Pacific
Microstates (WTO, 2006; Milne, 2005). The island nations recognise that it is their unique cultures, locations and
natural resources that giveetm a competitive edge in the tourist market, a distinct profile for promotion and a
well-defined focus for the traveller (Ayres, 2002, p. 147; WTO, 200hg research uses the case of Niue to
provide a better understanding of the groterrist relationkip in Pacific Microstates. The objectives are to: (i)
review the supply of foodand agriculture el at ed experiences for touri sm,;
linkages to growersSemistructured interviews were conducted with 29 growers (N=29}o8dsm operators

(N=34), and discussions were held with 3 village councils (N=3) in Niuewbed planning to offer agriculture

and culturebased experiences for tourists in the near fulifficulties can arise when conducting sestiuctured
interviews with growers and tourism operators such as, the scattered nature of stakeholders on Niue and their
prejudiced perceptions related t o Findings shossttatatoudsme r 6 s
operators use word of mouth to promdiieal produce and meals available on Niue. About 8% of the total

food costs of tourism operators consist of imported food due to the inconsistent supply of local fhriocitex.

local food and agriculturbased experiences are available for tourists in NRezently villages have taken the
initiative to provide local foodand agricultureelated experiences for tourisBecommendation includes the need

for growers and tourism operators to strengthen the linkages with each other in order to supply lecidood
agriculturerelated experiences for tourists and take advantage ettmmic benefits offered by the industry.

Dimitri loannides, Sandra Wall-Reinius & Kristina Zampoukos
The trend towards all-inclusive and other preplanned tourist destinations:Does geography matter?
Mid Sweden UniversitySweden

In this paper we explore how tourism spaces and places are constructed and transformed, how they are consumed,
and how they are marketed. The prime focus is emallisive tourism developments. Ove last two decades,

there has been a tendency to develop various types of planned tourism destinations, incluilugiaé resorts,

in areas which are often physically separated from existing communities. More and more of these planned
destinationsare a direct outgrowth of theeoliberal global regime which has pitted many countries and regions in
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a global place competition as they seek to attract foreign direct investment on a grarld sceddfort to become
competitive within the globalisingconomy, numerous places have undergone extensive makeovers to promote
themselves in the global marketplace for tourism and the broader experience economy. In the case-of the all
inclusive resorts, for the most part they exist out of context of theirusudiags and global themes are reflected in
characteristics like design and activities. Regardless of where these developments occur they all portray a high
element of placelessness and do little to acknowledge local contingencies. An overriding quéstichisipaper
relates to the role of pl ace in contemporary tourisn
matters? Is it true that in these destinations the activities on offer have replaced the place itself as a principal
determinah of travel motivation? What are the lotgrm implications of such developments for the geographic
spaces within which they are set and the host communities? Among others the discussion will focus on the forces
that have led to the establishments of sdektinations and will seek to identify the key players behind their
development. The paper ends with a discussion about the interactions and flows betimekrsiait enclaves and

the surrounding areas.

Simone Fullagar
Womends exper i engdoaringas Slowrtravels cycl i n
Griffith University, Australia

This paper considers how slow travel practices, such as mass cycle touring events, are gendered in ways that
emphasise the ethical relations between pleasure, sensory engagement and sustaineddligtivé experience

of slow travel offers a means of thinking through the body to critically consider temporal modes of becoming and
affective relations of connection. Drawing upon qualitative research with first time or experienced cycle tourists |

exd ore how a mass event created 6communities of affil
research has implications for the promotion of sustainable travel and gender inclusive events. More broadly,
thinking about slow travel throughnaethics of pleasure provides a way of moving beyond environmental
moralism (that is highly gendered) to consider the po

Tourism & Worldmaking 1: 10.30 12.30 Sunday Room 02.16

Keith Hollinshead

Worldmaking and Indigenous Cosmovision:Tourism and the Declaration of Structured Locative
Interdependence

University of Belford, England

This presentation inspects the fulfilling relationships Indigenous people have with their inherited environment by
critically examining the meanings which land and nature have for Aboriginal groups and communities in Australia.

In examining the placeentredstructured locative interdependenadich tends to characterise the traditional and

spiritual ties which Aboriginapopulations have with their land, the Cardiff delivery records the deep reverence
which traditional groups have historically held over
landscapes of which they themselves are part). Innoy t hat for such traditional [
therefore be viewed as something distinct from oOcult
insight into (or rather, about!) the totemic reach, centrality, and powarltofre-naturein Indigenous life across

the so called dry continent. I't warns, t hough, t ha
cosmovision over the environment, and makeeacultute cl ear
nature are fast transitionalising in what p8inoriginals call removed / outback settings, and are often utterly
breaking down in urbamdustrial locations. As it proceeds, the chapter offers the critical assessment that while
tourism standssa anot her e x t er n adeurodentrié Mteusidn einton lddigehousl like,r ig asb y
paradoxically has the latency to help Aboriginal groups freshly declare their longstanding tradition ways (and / or
their throbbing fresh transitional contempaeties) to the nomboriginal world. To this end, a case study is

distilled in terms of a critique of the recent grotmd e a ki ng & r e sBlaskinescalaionlfrontteer at ur e
University of Melbourne, in which a number of leading Indigenous irmteidds in Australia call for sustained

dialogue with nopAboriginals over issues of history, identity, and representdtiatl of which this presenter

maintains are prime facets of the potentially empowetagjarative agency of tourisrtoday.

Hazel Tucker
Opportunity, mimicry and ambivalence
University of Otago, New Zealand

Many studies have shown that tourism development in rural areas is effective in creating opportunities particularly
for economic change. However, there remains a need for moreatiamderstanding of the ambiguities and
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ambivalences with which those opportunities might be met. Drawing on mytdomgethnographic study of

tourism relationships in Goreme, Turkey, this paper discusses the ever changing parameters and contexts of
oppatunity and ambivalencehat tourism creates. Moreover, because this opportunity exists for a variety of
6incomersdé as well as for people 6éindigenousédé to Go
opportunity relationship between Goremelopgl e and t he increasing number and
60 Ex p at s 6term utistsl whanlgng to belong can enunciate their sense of belonging by becoming tourism
entrepreneurs and playing the role of host to tourist guests. Others hauemaesire to make claims about

bel onging at al | . Some whiokedfteha shosal 4Gh do( s alighiad smofn
ambivalence and with awareness that their attempts are always undermined by their (desired) membership of the
6ex pantmuani ty. 0 Meanwhil e, Gor emel i people have for s
(tourist) otherd by seeking the opportunity that thei
to live and work overseas. Foreigneran come and | ive in their town, but
l'ive in their towns. Through a growing disappoint ment
them over thered, however, ®arienmge Itio peenoupl laet ea rteh ei ndcerxel

tourism spaces of their home town. The postcolonial concepts of ambivalence and mimicry are useful here in
providing an analytic framework which highlights ambiguities, failures and contradictions in thehavejing
relationship of opportunity between 6expatsd and t he

Donna Chambers
A POSTCOLONIAL CRITIQUE OF WORLD HERITAGE: A CARIBBEAN PERSPECTIVE
University of Surrey, England

Of the 911 properties on the World Heritage List (WHL) as @t2h December 2010, only 14 are in the Caribbean

(and 9 of these are in Cuba). This figure was the same in July 2003 when rather paradoxically, the percentage of
States Parties in the Caribbean which had ratified the World Heritage Convention stoé6l aepfesenting the

highest of any region in the world. The Caribbean is therefore particularly underrepresented on the WHL and the
region forms a key part of the World Heritage Commit:t
Action Planfor World Heritage spanning the ten year period 20044 has been developed as a means of
addressing this underrepresentation of the region. In this discussion paper | question whether it is desirable for
postcolonial Caribbean countries to continuesubscribe to the discourse and practic&Mairld Heritage which

suffers from its own conceptual contradictions and has been argued by several authors to be an inherently political
and Eurocentric concept. Some might undoubtedly present a pragmatic argehiodn suggests that as a tourism
dependent region, World Heritage status could boost
studies which have established a causal relationship between World Heritage status and increasedviasrist arr

and no conclusive evidence to suggest that cultural and heritage tourists to the Caribbean are influenced by the
WHL when making their travel decisions. So in terms of tourism development there is no apparent benefit to the
Caribbean of the World Heage nomenclature. | therefore interrogate whether efforts of Caribbean governments

are not better focused on clarifying national understandings of heritage which would take into account the
historical and cultural contingency of this term and what iamsefor Caribbean development rather than slavishly

buying into a concept of WorldjgaEuropean) Heritage which perpetuates colonial dependencies.

Rob Hales

Whose World Heritage? The role of I ndi genousnousfree p
governance of potential World Heritage listing.

Griffith University, Australia

This paper examines the engagement of indigenous communities in World Heritage nominations processes with a
key focus on how international human rights obligations cdnente governance of touristed landscagés

recent development of the concept of Indigenous free prior informed consent (FPIC) culminatingriivérsal
Declaration of Human Rights (United Nations, 2008% highlighted the need to operationaliss ttoncept in a

range of contexts to progress human rights and self determination of Indigenous People. The operationalisation of
this concept may lead to the altering the governance regimes of indigeostaslonial relations which are in

need of greateself determination, transparency and accountability in the Australian coAtaxa(, 2010). The

case of potential World Heritage nomination for certain areas of Cape York will be used to explore how these
obligations force upon the state a number t#frdmas in developing collaborative ways of governance of touristed
landscapes. The process of implementing FPIC will invariably rekimgterical contestation and negotiation of

law, policy, institutions and funding frameworks (Hunt and Smith 2008)illlalgo force tourism governance and
indigenous governance to merge in the local confeghe.research methods used was a-baded literature review

of scholarly and nosscholarly articles. The review was conducted as a research consultancy for ttadiafust

State of Queensland. The findings presented in this paper are solely based on conclusions drawn from a literature
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review. The literature review also involved verification the conclusions through informal conversations with key
stakeholders. The reaiv revealed there is a significant gap in the literature on the application of FPIC to World
Heritage nomination processes. FPIC has not been used as a principle to guide World Heritage nomination
processes. Where FPIC has been implemented in other combextfocus has been on individual rights and
interests as opposed to collective agreements between geographically disperse groups. Unless this aspect is
redressed and a more participatory approach is adoptete (and Hibbard, 2005he World Heritage FFEI

process will fall short of realising its human rights and self determination agenda.

Critical Hospitality & Labour 1: 10.30i 12.30 Sunday Roorfi3.20

Candice Harris, Jennie Small
Hotels and the Size of their Workers
AUT University, University of Techntogy, Sydney

The idea that workers embody the brand is placing increasing emphasis on the personal and cultural attributes of
empl oyees. The drive towar dsparécea enftbedted aapaditiashaoduattributesh i ¢ h
that appeal to the e ns es o f Warhusst & Mioksors 2007(03), has the potential for a new form of

di scrimination based on appearance, Al ooki smod (Oaff <c
societybs focus on t he stohthenincreasieganumber tofhpeaple wha are deérmag | i ¢
overweight or obese especially in industries such as hospitatitgesthetic industry concerned with styed

appearance. This paper sought to examine the Aface of

their online promotional videos, with particular reference to the size of employees. Images of hotel staff were
categorized by perceivesize, age, ethnicity, gender and occupational role. In total there were images of 112 staff,
primarily in frontof-house roles. Of those whose ethnicity was apparent, most were Caucasian. The images were
overwhelmingly of slim workers who were under the af 40. The few who were judged as slightly larger than

the norm were older men in the role of Adoor mano, exXe
or military uniform opening the door of a5lstar hotel. The question arises: ayei®y hotels employing only
slim staff or are they presenting only their slim st

portrayed to guests and the existing and potential labour pool remains the same: the brand values slifeness. Whi
fipride i n appear anc ehiring eatrylaval haspitgity staff @Martin aodr Groveg 20023 this n
does not explain the exclusion of staff based on sitere are moral implications when hotels discriminate either

in employment or pmotional message.

Jill Poulston
The impossible ideal of absolute hospitality
AUT University; New Zealand Tourism Research Institute (NZTRI)

Shakespearean dramas, morality plays, Masonic ceremonies and religious rituals are allegorical dramag that impar
meaning to those willing and able to interpret them. In much the same vein, this conceptual paper explores the
construction of meaning from the drama of commercial hospitality, in which a server offers comfort and
sustenance to a stranger, and then &skeecompenseThis paper explores symbolic acts such as pouring wine,
preparing a bed for a honeymoon couple, and taking money from strangers, suggesting possible interpretations of
these commonritualsT he paper | e @008)ideanof dralitiondl ahdabsolute hospitality, exploring

the differences between them byteapting to examine the attributes of each. Conditional (or operative)
hospitality is an act of service that accrues a debt. It involves a complex set of rituals that may symbolise the
philosophical underpinning of hospitality, and is therefore somevkeatl morality play, presenting a ritual open

to interpretation. To the contrary, absolute (or speculative) hospitality is an unconditional gift that neither implies
nor expects any form of reciprocatid#ising symbolic acts of hospitality, the paper agytieat absolute hospitality

is an ideal rather than a realitya theoretical construct that exists in the imagination but perhaps impossible to
manifest. Absolute hospitality cannot exist in reality, because once given, it creates in the giver, aodesire f
reciprocation or reward, and so by definition, becomes a conditional act, and noT hejitiscussion explores the

impact of the unexpressed gift of absolute hospitality on séwsts, and how the frustration of the desire to give
freely, actuallygenerates a desire to receive. Because commercial hospitality is predicated on a reciprocal basis,
servethost s cannot express the desire to give through to
paid to seek reward for their giftsic). The discussion also questions whether the frustration of the impossibility of
absolute hospitality ultimately erodes the ability to provide hospitality, or whether the true server, seeking
expression through giving hospitality, unconsciously actsanuinner drama of absolute hospitality as an inner
ritual, with each sequence of the hospitable rituélthe servethost is frustrated by the impossibility of giving
without expectation of reward, this may manifest as a constant expectation of catgroand a seeking of
service due, rather than a seeking to serve. This notion of reciprocation underpins all interactions because it is
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argued that it is impossible to give without having the thought of receiving, whether by reciprocation, or by
intrinsic reward. The paper concludes with the suggestion that while absolute hospitality can be held as an ideal, in
reality it may be impossible to achieve.

Anne Zahra, Carmen Pavia
Personalisminforming the concept of service in hospitality
The University 6 Waikato,New ZealandKenvale College

Hospitality has been defined as an experience industry where hosts take responsibility for the experiences created
for their guestyHemmington, 200), espeially the service experience. These experiences are centred around
O6persons0O6 both host s -ariented gulitue sntarsenvirdhment where profits aad rgiuenros o n
investment generally take precedent is a constant challenge for basiogesating in the service and hospitality
sectors. Teng and BarroW2009 claim that over the last decade there has been a decline in hospitality research
onservice and a research gap that needs to be addressed are insights into a deeper understanding of the concept of
service and the application of this concept within the context of hospitality. This paper explores the concept of
service through a person amed philosophical approacipersonalism,which views service as an integral
manifestation of our humanityDe Tavernier, 2009Minett, Yaman, & Denizci, 20Q9Whetstone, 2002 This
exploratory study adopted an inductive grounded theory approach. Fifty six front and back of house operations
staff from diverse hostality organisations in Sydney, Australia, were interviewed using both unstructured and
semi structured interviews. Hospitality staff were asked to elicit their understanding of: service, service attitude,
6genuined service, amnieandthje satigactian, serwice atdiatitudé te liferaadesarvice e
and happiness. Data was analysed using content analysis. The findings highlight that service cannot be reduced to
external, quantifiable and measurable components and that servicemyniotangible but isnter-subjective, has

its ontological and epistemological roots in the human person and the social nature of the human being. The paper
concludes that personalism can inform the concept of service angr@éde a deeper explanatiai what it

means to have a persoriented service attitude in hospitality.

Darryl Gibbs, Claire Haven-Tang, Caroline Ritchie.

Are You Being Served!? An exploration of the role of food and beverage staff in creating hospitable
experiences

University d Wales Institute, Cardiff (UWIG)Wales

Many recent studies into service encounters between customers and service staff take a functional view, i.e.
reviewing the physical environment or servicescapes (Wall & Berry, 2007). Other views focus on iskuEs suc

the nature of hospitableness (Telfer, 2000), emotional labour (Hochschild, 1983), aesthetic labour and worker
identity. Recent emerging academic research investigates the creation, delivery and management of experiences
(Pine & Gilmore, 1999), includig the theatricality of food and beverage servicescapes (Gibbs & Ritchie, 2010).
This work in progress paper forms part of a larger PhD study at the University of Wales Institute, Cardiff (UWIC).
The aim of the research is explore the motivations and ngeptions of staff working within food and beverage
servicescapes in order to contribute to theoretical debates on: gender; natural hospitableness (including cultural and
social influences); servicescapes (the physical nature of the service environmdrtt®}adricality (the influence

and application of theatrical analogies to the service encouhté)envisaged that this research will lead to an
enhanced understanding of what constitutes the hospitable experience and how this knowledge cariligeth be ut

to develop and empower food and beverage staff to provide and deliver more natural, enjoyable and authentic
hospitable experiences.

Embodiment. Performance & Identity 1: 10.3012.00 Sunday Room 00.18

Liza Berdychevsky; Heather J. Gibson
Inversion o f roles in womends sexual behavior in tourism a:¢
University of Florida USA

Foucaul t 6s i idhplanented byefemiwist deselarghers. Yet, his ideas have been used sparingly in
tourism and have not been used to frame tstdedings of sexual behavior among tourists. This is surprising
considering his theorizing around power, knowledge and sexuality. With-@é&pithh sembtructured interviews

with Israeli women, this study aims to address this gap. A Foucauldian prisowef pelations and feminist
perspective were used as an analytical lens. Findings reveal various modes of sexual behavior in tourism
perceived by participants as transgressions of everyday boundaries and as masculine. This can be understood as an
inversian of sexual roles (Foucault, 1984). The data show three interrelated facets of inversion: mind, language,
and body. Women described shifts in their state of mind in tourism that projected on their sexual self awareness
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behavior: fi Y ocur a zeyt oyno uhlro Idiednaoynss! ogoAddi ti onat |l vy,

and p e
native | anguage with foreign casual partner added per
ikinky. 0 Some women even wit hif-etxlpeiers sr @ giu lsaerx paasr tinseu dsc
afraid to sound cheap or vulgar! o Further, women used
gratification, Aito explored or Ato make asesxtoatfeormenr”ttk
expression of the instincts and desireso and for it
standards of femininity (Butler, 1996) imply certain norms regarding appropriate sexual behavior for women and

are exercised a®fr ms of power . Yet , according to Foucault f#Awh

95) and inversion of sexual roles in tourism produces a counter discourse to stereotypical sexual behavior for
women, which can be understood as a technologiyeo$elf (Foucault, 1988).

Ziene Mottiar; Deirdre Quinn

Is a selfcatering holiday really a holiday for women? Examining the balance of household responsibilities
while on holiday

Dublin Institute of Technologys. Ireland

This paper investigates holiglfrom a gendered perspective. The commonly cited definition of what constitute a
holiday is that it is a change from the norm, or an escape from everyday life. But is this the case if tourists are
going on a seltatering holiday where many of the tagiean everyday life such as cleaning, cooking and minding
children still must be undertaken? This research is specifically interested in the role of women on such holidays. It
poses the question: How are household responsibilities divided between paheersnsholiday? Does this differ

from the situation when at home? How are the personal dynamics and relationships within a family different when
they are on holiday? The research builds upon two different strands of literature, from that which deéls with t
division of labour and decision making within households, and then in the tourism literature we rely on debates and
discussions regarding what constitutes a holiday. To date much research in tourism is concerned with the
experience of the holidaymakemdlittle attention is paid to the more mundane activities which are part and parcel

of any selfcatering holiday. Similarly the focus is often on the individual rather than the family group. This paper
uses quantitative data but to a large extent pregenis group findings to address these issues and so adds to our
understanding about the holiday experience from a gendered perspective. The findings show that there are
differences in roles while on holidays with some chores being shared and othertngaldree at all. However

others remain the responsibility of the female partner. The findings are analyzed in detail. This gendered approach
to the holiday experience adds to and broadens the limited feminist research in tourism and contributes to our
knowledge about family and female tourist experience.

Nigel Jones

Are Marine Cold Water Divers Sensational? An examination of sensation seeking tendencies of recreational
United Kingdom (UK) Marine cold water SCUBA Divers..

University of Wales Institute, Cdiff (UWIC), Wales

As more and more people participate in risky leisure activities, there is a greater need for a nuancdédmthd in
understanding of the factors influencing their behaviours. The purpose of this study is to determine the possible
difference in the sensati@eeking tendency of recreational cold water SCUBA divers andS@BA divers.
Psychologists note among individuals we find different levels of sensation seeking desire, and as a rule their
preferred level remains generally consist t . This study uses Zuckermands Se
V) to examine possible difference in sensation seeking characteristics. The concept of sensation seeking is to
access individual differences in optimal levels of stimulation. Sisciitial development in 1964, the sensation

seeking scale has undergone various changes. This form has 40cloogssl items separated into factorial

derived subscales designed to measure the dimension of sensation seeking as a whole as well @ Thrill a
Adventure Seeking (TAS), Experience Seeking (ES), Disinhibition (Dis) , and Boredom Susceptibility (BS). The
concept of optimal level of stimulation, excitation, or activation in a person who needs experiences to maintain an
optimal level of arousal isalled sensation seeking. The research scope is limited to a sample of 81 SCUBA divers

in the United Kingdom, matched for age, educational level, and income. All subjects were selected on a voluntary
basi s. The subjects wé&$Ww whxhlisna tast pedieted erdthezassaniption thmed alld s S
individuals have characteristic levels of optimal stimulation and arousal or activation for particular activities,
including SCUBA diving. The data indicates that the UK SCUBA divers have raset$ lof sensation seeking

scores, but lower compared to other sports, the significance of this for the SCUBA Diving Tour industry is that it
indicates that UK divers if provided with home comforts, and satisfied with the services and facilities praoWided w

be repeat visitors, and not constantly seeking new locations for sensational experiences.
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Tourism in the Symbolic & Material WorldL: 10.30i 12.30 Sunday RoonEnterprise Suite

Peter Wiltshier; Alan Clarke
Commodification and costs of tourism tareligious sites; cases from UK and Hungary
University of Derby Buxton, England; University of Pannonia, Veszprem, Hungary

This conceptual paper explores the paradox of commodification benefits and costs to worship at religious sites of
special interest.@mmaodification, or commoditisation, the possible loss of unique cultural meaning and identity, of
religious sites can cause obvious distress to worshippers and pilgrims (Andriotis, 2009; Levi & Kocher, 2009;
McKercher et al 2008; Timothy & Olsen, 2006; Skiay 2006; Shackley, 2005). We see this as often at Uluru,
Central Australia as we do in Westminster Abbey or Canterbury Cathedral. The sale of goods and services at such
sites is widespread but can be anticipated with some trepidation by visitory anthieand leave the site. These
souvenirs, often mass produced away from the site itself, are often collected by visitors to commemorate a sacred
visit, as occurs at Fatima in Portugal or Lourdes in France. Relics are copied; religious scripts aveadprod
vernacular and sacred architectural mementoes azeea¢ed in cheaper materials and are freely distributed as
faithful copies. Therefore, with some resistance from visitors and from worshippers we can now query the need of
all visitors for these ques. However, we cannot question the need for the site to sell mass produced items to
generate an income for-mevestment in site protection and interpretation (Poria & Ashworth, 2009; Rivera et al,
2009; Rotherham, 2007; Hall, 2006; Jackson 2002). kesdhe paradox. To what extent is it fair, or equitable, to
continue to support the production of these gimcracks in faraway places? Does the souvenir purchaser have any
notion of whether an income is generated for the sacred site? We contend tB@besand as worshippers we

all have a duty of care to revered and special sites and to their guardians. We additionally conclude that visitors
and worshippers can be assured of the importance of making a contribution through their purchase to offset some
costs of their visit. We shall explore the ways in which investment can be best used to ensure that sites can be
sustainable, both in the site and through the souvenirs. Such sacred visits to sites of worship and pilgrimage should
not sullied by outrighgreed. Sympathetic businesses and tour operators must consider is ways in which we can all
support the ongoing management of religious sites with ethical and responsible practices.

Elizabeth Eustace, Piers Thompson, Gary Packham
Language and Identity in Businesses Serving the Tourism Industry
University of Wales Institute, Cardiff (UWIC) Wales; University of Glamorgan, Wales

Language is one of the factors that identify an ethnic group most strongly (Watson, 2007). It has been suggested in
previous studiethat minority language groups may use this as an additional source of human capital (Drinkwater
and OO6Leary, 1997), whi ch can provide an advantage
involve selling goods and services to fellow membertheir group or as the source of a unique good or service
provided to the majority population (JorEsans et al., 2011). Given the strong links between language and
culture it might be expected that businesses that need to provide a strong image dssibiglace and culture

will draw upon language to achieve this, such as those involved in the tourist trade. This paper explores theoretical
potential for minority language to be utilised to develop the identify of the business for the purposesgésellin
6cul tural experienced to customer s, both from the |
international customers. Data from a survey of small firms in Wales is used to examine the links between the
Welsh language and links to the touriside to explore the evidence for the theoretical model. The Welsh
language is used more heavily in those firms directly involved in the tourist trade, but this is mainly reflective of
location. Customer demand is identified less commonly as the facgirlikely to lead to the adoption of Welsh

by firms involved in tourism than others. However, a higher proportion state the availability of support would be a
primary motivator, suggesting practical difficulties are present. The study therefore sugafelstsgiage used to
promote identity should be incorporated as a major component in business strategies, but in the Welsh context at
least, this is not beingilly exploited.

Patricia Johnson

ltds a wild worl d: | anguag exofdcriptsiscames, andtyopesand a concep
University of Newcastle, Australia

Representations of tourism and travel are powerful creators of imaginative geographies of Other places and
peoples as Shum@&mith and Hannam (1994:4) argue, the way people think ahoatt wor | d has o6ve
repercussions for the way it isbd. This paper discuss
and travel work to construct place by way of conjuring up a sense of the liminal. It is the language of romance that
ewkes a sense of danger, excitement and intrigue (or the exotic) which imbibes the travel tale with a sharp sense

of liminality i a liminal experience in a liminal space. The concept of liminality encapsulates spatial and temporal
dimensions that are easipplied to the travel experience in various physical and social contexts. Scapes, in a
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cultural anthropological L ewelere2002)in@ sogiologieabsensd as wefwerlss o f |
of global complexity (Appadurai 1990, Urry 2000), and in tourism studies as liminal sites involving dynamic
interplay between time, space and place (Johnson 20i3) paper draws from a range of scholarly writings to

examine how scripts, scapes and tropes can be used as a framework to analyse data drawn from texts about travel
to uncover meaning. This conceptual toolbox is put to work to examine the varioushaapbdénomena of the

world are explained through text, in particular how |
time in the travel context. The discussion argues t |
twentyfirst) century writings about travel have dramatically shifted from the context within which boys own
adventures were enacted to adventures in a cosmopolitical wilderness. Through examining notions of the wild in

the travel context the usefulness of this cgtgal toolbox is revealed.

Katharine Cox, Dimitra Fimi, Kate North
Literary Tourism: Exploring Cardiff
University of Wales Institute, Cardiff (UWIC) Wales

This paper presents research from argoimg interdisciplinary project focusing on literary tisun in the Cardiff

area. Specifically, the project has generated a series of digital walks designed to open up representations of Cardiff
as a literary site to tourists and residents. The project team consists of creative writers, literary criti@dhistori
educators and performance practitioners, who have identified a theoretical and practical gap in the marketing of
Cardiff. This is addressed through the construction of literary walks which engage with the literary and historical
heritage of the cityOQur cr i ti cal engagement with Cardiffbés I|iter
as a site to be navigated through the experience of physical and digital toufiéapping the Lake#roject
(Lancaster University, 2009) identified the potahtfor literary studies and new technologies to experience
location, through the use of Google Earth and GPS. The development of smartphones and digital technology in
general offers sympathetic tourist interfaces. Literary tourism is a growth areartfeddites to recent theoretical
interest in literature and its relation to space, place and location (e.g. Miller 2006, Moretti 1998 and 2005). In
particular tourist agencies, businesses and academics have connected (sometimes tenuously) cananiafal writer
place and landscape such as Jane Austen (Bath), Romanic poets (Lake District), Charles Dickens (London) and
James Joyce (Dublin). No such connection has been made for Cardiff and so this project targets this
underrepresented locality and identifiesy keriters through which the experience of the city is mediated and
experienced. In doing so, this project offers a unique insight into the potential of literary tourism in Cardiff.

Social Justice & Ethicsl: 15.451 17.45Sunday Roon®©1.16

Emily Hockert

Sociocultural Sustainability in Rural Community-Based Tourism: The Caes of Fair Trade Coffee Trial in
Nicaragua

University of Lapland, Finland

Many international development aid organizations perceive comrAbaggd tourism as a promising strategy for
sustainable development and poverty reduction. However, the planning and evaluation of the tourism development
is often concentrated only upon rapid economic and environmental impacts. In practice, -th@wvrop
implementation of tourism projects have caugkdt the principles of local control, participation and equal
distribution of benefits have turned out to become just empty buzzwords. It can be argued that cebasadity
tourism initiatives fail when tourism developers overlook the indigenous knowedsociocultural significance

in tourism development. This working paper forms a part of a doctoral dissertation which analyzes current
possibilities and challenges in commuriitgsed tourism in Nicaraguan context. The purpose of this paper is to
draw atention to sociocultural sustainability in commuritgsed tourism and to discuss the possibilities in
upcoming research. The author works 2014 as a researcher and doctoral student at the University of Helsinki

in a research project called POLITOURolieies and Practices of Tourism IndusfiyA Comparative and
Interdisciplinary Study on Central America (funded by the Academy of Finland). The supervision of the
dissertation is conducted by Professor of Cultural Studies of Tourism, Soile Veijola imTaWw@&m, Faculty of

Social Sciences in the University of Lapland.

David ManueliNavarrete
Uneven tourism growth and seffalienation in Akumal, Mexico
Free University of BerlinGermany

This paper reviews the literature on sustainablgrdevth and applies the concept of sdiEnation to empirical
and critical analysis of uneveourism growth. The development of tourism is often advocated as a vehicle of
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economic growth (Britton 1982, Bianchi 1994, Clancy 2001). However, the prospects of global environmental
change and the persistence of social inequalities challenge assuntipéipteurism growth may reduce poverty
without creating other negative consequences (Bianchi 2002, Buzinde et al. 2010, Cole and Morgan 2010). Hence,
the upfront rejection of the possibility and desirability of endless growth, which charactengesadie discourse,
becomes highly pertinent for tourism critical research. The least radical approacheagrtavithe consist of
reviewing dominant economic paradigms (Victor and Rosenbluth 2007). A more radical approach focuses in value
and institutional banges (Speth 2008, Jackson 2009). The goal of this second approach is to theorize about, and
actually foster, a political (dg r o wt h) movement t hat woul d combat t he
fieconomismm; t he belief i n t hseorfacors (batoughe 2006). A third approachcproposes s e
fiinclusive democracyo as a Universalist project for
on libertarian thought, this approach focuses in the analysis of capitalism’s histoaicsitetistics and power
relations which are structurally linked to the need of continuous and uneven growth. This paper proposes the
concept of sethlienation (Seeman 1959, Schmitt 2004) as central to this third approach. The usefulness of
selfralienation for empirical and critical analysis of uneven tourist development is discussed. This discussion is
illustrated through the reconstruction of fé®ry narratives of agents promoting tourist growth in the Mexican
Caribbean, a region subjected to intense tourist commaoditization (Miawmalrete et al 2010). The development

of two adjacent coastal enclaves in the Mayan Riviera is compared. In ome @ntlaves the lifetories
constructed by tourist promoters speak about the search of meaning in the experiencing of place, which is
generally represented as a means for urbanites to reconnect with nature, or at least with an ideal of nature. The
lifetstory narrative constructed around the other enclave, amclisive resort, do not draw meaning from
personal involvement with place. Rather, the language of growth ideology dominates a narrative about the
objectification of place in terms of, for instandnvestments and returns, the representation of workers as numbers
and the role of nature as a factor of production. The paper illustrates the difficulties involved and the value for
critical tourism studies of researching sglienation and uneven tdsr growth empirically.

Louise Dixey
Organising Across the Formatinformal Tourism Divide in The Gambia.
Leeds Metropolitan UniversifyEngland

Over the | ast decade, i ncreasing att ent-bravhatshddsdbe been g
called 6t he human -iagroan Afeg due tO ktsammense s&z@ @nd perceived importance to
the poor. A growth in |l ocal associations has been i

escalating poverty and weglkvernment (Tostensen, Tvedten and Vaa, 2001) because such organisations can help
reduce poverty and empower the informally employed (Chen, Jhabvala and Richards, 2007); an assertion which is
echoed in the prpoor tourism discourse (Ashley, Roe and Goagw2001). Conversely, others warn that
associations can create tensions as well as opportunities for alliance (Lindell, 2010), reinforce unequal
relationships and disempower vulnerable groups (Hlela 2003; Lund and Skinner 2005). Past research on such
orgarisations, however, has been criticised for being too normative, ideological andemezalised. Hence |
followed calls for a critical and ethnographic approach which emphasises processes, actors and agency; and
contextualises associations as developiitimwcomplex and changing local, national and international discourses

and practices (Fisher 1997; Hilhorst 2003; Igoe and Kelsall 2005; Lewis and -®figah 2006). My paper
presents key findings from this research on the Association of Stalk Enteprises in Tourism (ASSET) in The
Gambia which was founded in 2000 to protect and give political voice to both small enterprises anchtles so
6infor mal sector d. I will explore how and whynakehe ass
a difference, particularly to informal actors.

Tourism & Worldmaking Il: 15.451 17.15Sunday Roon02.16

Cora U. I., WONG
The Sanitisation of Colonial History: The Case of Macau
Macau SAR, China

Macau was founded by the Portuguese in the-16ith century and the centuries of Portuguese colonial rule that
preceded its handover back to China in 1999 gave it a distinctive character which sets it apart from any other
Chinese city. The inscription of the Historic Centre of Macau into the UNESCO Werlithge List in 2005

helped the local government package and promote Macau as a cultural and heritage city, while it is of course also
known as the Las Vegas of the East. The imprint of the colonial history of Macau is at the root of its interest as a
cultural tourism destination. The uniqueness of its blend of cemfdrySouthern European architecture and
Chinese styles and of its fAfusiond cuisine which bor
Portugal and other former Portugueseoodds, are promoted as the highlights of a visit to Macau. Yet, as argued
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in this paper, not all the 6coloni al hi story product
apply in particular to some historical events that were distgror confrontational. Through interviewing Macau

tour guides and future tour guidestudents who attend the local tour guide training prograrimeas found that

the sensitive episodes of Macauds cnoplaotniiballe hwisttho rtyh ea |
the tourists and that some uneasy historical events are intentionally neglected in the interpretation of Macau
presented to tourists. While a review of the literature suggests that the colonial history of a place cawtributes

touristsé arrival, the informants of this research al
Macau. This seems to be particularly the case when the audience is from Mainland China, which for the last five
years has beengh source of the | argest segment of visitors.

interpretation of the colonial history of Macau, is typically sanitised and embellished for touristic consumption.

Tomas Pernecky
WORLDMAKING: A NEW PARADI GM FOR TOURISM AND EVENTS STUDIES
AUT University, New Zealand

The concept ofvorldmakinghas recently been resurrected in Tourism Studies by the efforts of professor Keith
Hollinshead, who with great perseverance eventually mobilised other thintesdting in the publication of the

special issue on tourism and worldmaking Tiourism Geographie$2009) Despite its potential to help us
understand tourism differently, worldmaking has not (yet) been widely adoptedemiaihs a distant prospect.

The aim of this paper is to further articulate worldmaking as a paradigm, and widen its scope in Tourism and Event
Studies. Both tourism and events are imbued with interpretations, signs, symbols, adithgoisiic meanings

making the social realities of tourism and events possible. The field has been witnessing researchers becoming
more creative in their conceptualisations about tourism, and there are now also increasing numbers of thinkers who
pay attention to the connedtgess of tourism and the everyday life: seeing it more as an existential phenomenon
that impacts and transforms the lives of individuals and communities, and less as an isolated business entity. It is
argued that with the expansion of the field, it is im@ot to broaden the traditional wondews and allow for new

ones to emerge: worldmaking is a promising contender for it captures the transformative powers of tourism.

Chin-Ee, ONG

From Electrical Board Assembly to Card Dealing: A Micro-Genealogy of aCasino Human Resource
Facility in Singapore.

Institute for Tourism Studies, Macao

Building upon Michel F o u c(fouchult,81890)cmdh c é g © ¢ ebdr(ffbutaditgt eanl @ a |y
1978) this paper presents a very small but significant history ofestpjosi t i ons at 6213 Pan
Constructed in the early 1980s, the one hectare building complex originally housed the electronic board assembly
lines of Matsushita Electric, the parent company of Panasonic Corporation, a Japanese electroiteigjiahe

factory drew its workforce from a pool of female homemakers who were encouraged to return to the labour market

on a partime basis by the Singapore government in its bid to arrest labour shortage. As Singapore lost its position

as a profitabldransnational subcontracting location as cost of production increased, Japanese production lines
slowed down and the Panasonic factory at 213 Pandan Gardens saw its final output in early 2000. In 2009,
however, the factory complex and the estate underamninexpected revival. As a result of the establishment of

two casino integratetksorts in Singapore in 2010, preparation for human resource recruitment and training for

one of these casino integrated resorts found its way into Pandan Gardens. The Risssehic factory was

converted into a onrstop human resource facility aimed at creating and shaping casino workers and the shops and
eateries in Pandan Gardens thrived again. Drawing upon interviews with residents and former and current factory
workersand archival research of yearbooks and records of institutions and associations in Pandan Gardens, this
O6mi-geneal ogyd of worker subjectification traces the
era of profitable transnational subcontracng fuel |l ed by Japands regi-onal i
economic crisis rise of tourism and service industry. In doing so, this paper seeks to contribute to an understanding

of the everyday implications of changing modes of sfiitected subjdtfication resulting from tourism ah

service industry development.
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Tourism Education t 15.451 17.15Sunday Roon©03.20

Margaret Byrne Swain and Tometi Gbedema
Teaching in the Academy of Hope: Transcultural Pedagogy Online.
University of California USA.

The Academy of Hope in Tourism Studies (Ateljevic, Morgan, & Pritchard 2007:5) insists on ethical scholarship
values within tourism education, embracing our power to become critical change agents. This paper explores how
two tourism researchers wotlk sustain these values while crafting a new online course about niche tourism
development (Robinson & Novelli 2005), challenging ourselves while we grow adu#nsal pedagogy. Our

audience for the course in cyberspace is unknown. We do know thatthie st er n unfeeswil si t yé6s o
exclude many practitioners we would like to reach. Pedagogically our challenge is to be accessible and transform
our studentsd understanding of diverse perengtiescti ves.
Ghanaian/Californian; male/female; black/white; younger/older; etc. Through dialog we discover commonality,

and coherence of our ethical concerns and desires for practice that strives for equity and rights. We interrogate the
texts we might useAyikoru & Tribe 2007), making choices based on local knowledge and academic training. Our
conversations about ethical landscapes (Smith 2009) in niche tourism, comprised of cultural and environmental
sustainability, emotional investment, and power relatidsmad us to believe that our tramdtural knowledge is

real, yielding both hope and despair for tourism futures.

David Botterill, Dr Vincent Platenkamp
Universality and realism in the tourism academia
University of Wales Institute Cardjfivales;NHTV University of Applied Sciences Breda, The Netherlands

There is no doubt about the decisive importance of universally valid theories in natural sciences. This has nothing
to do with the mediaeval theological battle between nominalism and realism ih wifiiersaliain concepts
(realism, Plato) or in reality (nominalism, Ockam) were at stake. Since the rise of modern sciences and its more
instrumental use of theories in order to describe and explain reality, essentialist tendencies like defining
universdia have been abolished as remnants of a past that are considered to be obstacles for the growth of
scientific knowledge (Dijksterhuis, 1950). Popper (1963), who probably is the most reputed philosopher of science
in more recent years, described this tgpéattles about definitions as completely nonsensical. In each definition,

for example of 6powerd6, there are new words to be def
use the original concept with the awareness that it cannoefireed in its essence but can be used in a more
instrument al manner . Nobody in physics is troubled by

it has been operationally defined, for example by f=m.a. Nevertheless, the intention gfraaiial laws that are

universally valid, remains the same. F=m.a is supposed to be tested under the most complicated and various
circumstances so that in light of the available knowl
probableor the less wtruthful hypothesis about phenomena like gravitational power. A hypothesis, derived from a

well tested theory, is tested in order to make it and its background thewsrsallyvalid. Although you can

never be sure of it, the ultimate aiof natural sciences will remain to develop universally valid theasfes

everything Whatever Kuhn, Feyerabend, Latour and others are stating about the lack of any internal criteria for the
growth of knowledge, when Einstein and Bohr disagreed they wsreabs ed by each ot her 6s tr
natural scientists a situation in which two different theoretical research programmes have thenisansel

validity was and is something unacceptable in the natural sciences, despite all the existirapsbjecti

Emma Bettinson
Do you speak the lingo? The role of language and power in the Tourism PhD experience.
University of Wales Institute CardjfiVales

The critical turn in tourism studies acknowledges the need for gatekeepers to listen to previenslgrsil
marginalised voices within the tourism community, thereby embracing multiple worldviews (Morgan & Pritchard,
2007). On the surface, PhD students, particularly international PhD students, appear to offer an ideal opportunity
for existing orthodoxiedo be challenged. However, there does appear to be a reluctance on the part of the
academy to reflect upon factors influencing knowledge production and the influence of gatekeepers on the shape of
tourism knowledge. This paper suggests that this reloetaray be in part due to the power dynamics which exist
within academia and, more particularly, within the supervisory relationship. It acknowledges that these power
dynamics exist but are rarely voiced in discussions regarding academic life. The papefretn a wider PhD
study into studentsé and supervisorsé experiences of
key role within the PhD student experience and, in particular, it focuses on the role of language in the power
dynamicsinvolved. Using a critical language studies framework, it examines the experiences of students and
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attempts to unveil hidden issues of power which can lead to feelings of powerless and exclusion on the part of the
students. My research suggests that tlfieskngs of exclusion from dominant academic tribes serve to legitimise
existing orthodoxies and discourses within tourism research.

Sustainable Tourism Features 1115.451 17.15Sunday Roon©0.18

Adriana Budeanu
Ignorance or malevolence? Challenging asimptions behind the study of sustainable holiday products
Copenhagen Business School, Denmark

One of the main concerns when discussing the sustainable development of tourism is the noticeable low adoption
of sustainable tourism produc(€REM 2000) despite optimistic researches that proclaim the emergence of
tourists with high environmental awareness and concerns for the sustainability of tdi@ésmsan 200X hafe

2005 Wurzinger, Johansson 2006}urrent research provides abundant evidence of the triggering and hindering
factors that determine tourist choices of environmentally friendlydaglproductgJohansson 2000, Kim, Borges

& Chon 2006fGrankvist, Dahlstrand & Biels 2004, Gotz et al. 2qD2) Burgosliménez, Can&uillén &
Céspedesorente 2002)However, considering that such choices are never made in isolation, research focused on
the consumption of singular holiday products (e.g.-labelled hotelsenvironmentally friendly transportation)

does little to provide a holistic view on the motiva
tourism offers. Furthermore, the gap between the alleged emergency of environmentally coogdgiasand the

seldom translation of these concerns into actual choices, raise questions related to the methodological assumptions
of such research: are we in fact seavttat we wanto see? The paper takes its starting point in acknowledging

that tourisn research is lacking a coherent discussion about sustainable tourist consumption. Further, it brings a
contribution to the knowledge gap by proposing an analytical framework based on a critical examination of
research on environmental behaviour of togrigecision making processes and environmental impacts of holiday
products. The framework examines the environmental significance of tourist choices, in relation to their triggers
and barriers and provides inspiration for a holistic corgexisitive analsis of tourist choices. Experiences from

initial tests of using the framework provide reflections about the challenges and opportunities encountered when
attempting to explain the low adoption of sustainable tourism products. The concluding dispussides the

structure and content for initiating a more coherent discourse on sustainable holidays.

Karen Davies
Cul tural Events as a Catalyst for I ncreased Cultural
University of Wales Institute Cardiff (UWIC), Wales

The postmodern tourist is a creature under scrutiny; the tourism industry one of increasing importance in the
globalized society in which we live. Whereas in the past the tourist could go about his or her own business at ease,
taking the welldeserved leisely break from the drudgery of the nitefive day job, whether it be a beach

holiday or a culturally inspired break, these days the tourist is constantly having to question their activities. The
onset of the concept of the carbon footprint and thelidea of déet hi cal tourismbé are j
the tourist to seek moral justification for what was previously a mere plessekeng occasion. An element of

these moral justifications and one which is becoming more recognized withinltheffteurism studies is that of

tourism and attitude change (see for example Pizam et al. (1991), Nyaupane et al. (2008)). MacCannell (1992)
argues that the motivation of all tourists lies in their desire to seek out the authentic; the paradadice situ

such that once anything is O0experiencedbd or d&édtouched:
suggests that tourists will never truly discover the authentic cultures that they crave. However, there is no doubt
that some exgriences are more authentic than others and this research suggests that these are the ones which
potentially act as catalysts for greater intattural understanding and attitude change towards the host community.

These experiences often come inthe farh 6 cul t ur al eventsod. Through thor
their characteristics, a case study event is chosen that is as authentic to the host culture as possible. Primary
research is thephaoseadlucPeld &a undblegha jirosesdtd Gistgver how Mmich the
event experience altered the touristsdéd cultural under

Sheena Carlisle, Martin Kunc, Scott Tiffin
Entrepreneurship and Innovation for Sustainable Tourism De&elopment: A multi-stakeholder approach.
University of Wales Institute Cardiff (UWIC), Walgg/arwick University, England

Innovation and entrepreneurship are recognised within a diverse range of literature as providing intrinsic worth to
the advancemerand quality of the international tourism industry (Cawley and Gilmore, 2008); Getz and Carlsen,
2005; Bardolet and Sheldon, 2008; Morrison and Thomas, 2005). Increasingly tourists are responding to and
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demanding the development of niche markets and esea@thovations which rely on entrepreneurial innovation.

For Less Economically Developed Countries (LEDCSs) innovation in tourism is seen as an opportunity to increase
the socieeconomic gains at a grassroots level (Ashley and Mitchell, 2007, 2008; GaoaadvBah, 2003) because

it may counteract the leakages from the destination generated from foreign owned enterprises and investments.
Local innovation and entrepreneurship can help retain economic benefits and encourage the development of local
enterprises While Gurel (2010) suggests that entrepreneurial characteristics and traits are not necessarily learnt
but innate through experience, family and personality, we believe, however, for such innovation to flourish a
supportive environment is still requirechere new ideas and innovations can be tested and developed. This paper
highlights the importance of a mulitakeholder collaborative effort to support the intentions of innovation and
entrepreneurship in tourism development at LEDCs. It is proposéditless there is a supportive framework

from government, industry and educational institutions to assist with marketing and promotion, product
development, financial assistance, training and advocacy on behalf of SMEs any innate entrepreneurial spirits or
drive to force change and development may be left undeveloped and stagnant. Subsequently this paper discusses
roles which stakeholders can make available in order for a destination to take advantage of enterprise development.
We illustrate the roles otakeholders and issues with the implementation of the effort with specific cases drawn
from our experience in different African countries.

Tourism in the Symbolic & Visual World:115.451 17.15Sunday RoonEnterprise Suite

Jo-Anne Lester
Cruise ship spae and their embodied practices
University of Brighton, England

Cruise ships have been variously described as oO0touri ¢
utopiasbd (Berger 2004); Oenvironrmé mtadli ngulpbleas@r @Wea
2004). The cruise ship, as a subject of investigation, provides a particularly fascinating space of travel and tourism
framed by its bounded, mobile and transient distinctiveness. Additionally paralleling the upspagEsemger

numbers over the past two decades the industry continues to be serviced by larger and more technologically
advanced ships (WTO 2010). Yet cruise tourism in general remains largely unexplored in comparison to land
based tourism (see Chin 2008) ahekpite some notable exceptions (see Foster 1986; Yarnel 2004; Yarnal and
Kersetter 2005; Weaver 2005; Kwortnik 2008) cruise ships and cruise ship spaces have received relatively limited
attention within touri sm r e aceeasibiith(see Papathhnagsis and Bedkmana t i v «
2010). Embracing a socitultural perspective, this paper examines cruise ships as significant, buexptieed,

spaces of postmodern travel and tourism. Conceptual in orientation it seeks to exploretifaeeted nature of

cruise ships and the ways in which they are spatially constructed, organised and embodied for purposes of work
and | eisure. Embodi ed by whatl iFwesd esro c(iledt8y6do: 2ilt7 )i sr ed reg
to devebp a greater understanding of these unique spaces of travel and tourism, and their onboard communities,

necessitates greater consideration of the spatial. I n
overarching concept that ackwtedges the interelationship between physical space, experiential space and

symbolic space. Additionally this paper explores spa
spacebd, Foucaultodés (1967) Ohevatesqgperéddiandt Balklotnicreq

relationships between built environments, spatial boundaries and the functioning of temporary and transient
societies at sea.

Mark Rowell Wallin
Souvenir Cinema: Travel for the "Jackass™ Generation
Thompson Riers University, Canada

The modern documentary film represents a blending of politics, art, and tourism insofar as the documentary
subjects are exotic Others, anthropological subjects in lives and places hitherto unrevealed to us. Often the
documentary &ws us to travel vicariously through camera, to consume the locations and lives of those we see.
The rise of the documentary as an aesthetic powerhouse in cinema has coincided with the democratization of
technologies used to create those films. This pajiefocus on the ways that using those technologies, young
filmmakers have begun to reconsider what have been defining narrative principles of cinema, replacing it with
pastiche, picaresque, and postmodern narcissism. | will explore how these filiok, oflen document the

fil mmakersé heroic (or stupid) actions, exotic |l ocati
that could mark them as documentary. Rather, they represent a type of souvenir cinema, where the places and
peop e seen in them are external i zathitoomnsbijssftc ttshoe (fLiulrnyme

insofar as they attempt to represent objects of semiotic complexity, overdetermined in their situatedness (majestic
vistas, pristine natural settings comp|l ex soci al systemsljedtuso fhymtttlea efdc
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film: the filmmaker. It is this aspect of hubris and narcissism that further distinguishes souvenir cinema from
documentary, while its technical prowess and ambitionw eldé e s i t above the @Ahome mo
Baudrillard (1995) clearly speaks to this breakdown of the real and the representational to the point where all that
remains is the self: any experience of the Other is secondary to the aggrandizemersubjeéct. In many ways

this type of flmmaking returns to cinema's origins of arteta@nted, looped data sets popular in the 1890s
(Manovich 2001). Lacking any sense of narrative (i.e.the illusion of cohesion produced from small data sets
assemblednto montage), these wildly popular shorts highlighted both everyday and exotic life in ways that
thrilled and terrorized early filmgoers. Souvenir cinema enacts this same principle of looped action (e.g. watching
the filmmaker repeat acts of climbing prasgeat higher and higher altitudes), but rather than beingpaduluct of
technological constraint, these loops intentionally seek to produce a resonance of ethos by location: an authentic
person in an authentic place, performing authentic acts.

Eunice Eunjung Yoo, Christine N. Buzinde
Deconstructing Tourism Representations of the Middle East: An Analysis of Televised Travelogues
The Pennsylvania State University, USA

The purpose of the study is to examine the portrayal of the Middle East within eddldavavel showNo
ReservationsAs farreaching multisensory media, televised travel shows go beyond the statioedia and are

particularly convincing and effective in constructing images of foreign destinations. With the exception of Firsich
(2000 and Jawor ski et al.oé6s (2003) wor k, schol arship o
remained scarce yet these cultural texts play a powerful role in mediating cross cultural relations. The
aforementioned two studies have beastiumental in highlighting the portrayal of cultural Others within
American and British televised travelHoliddyamwd ,K IWisB&pect i
You Were Here Jawor s ki et al . (2003) sxpatttaik, sénfica éncolntexs ands  a r e
brief phatic exchangeso (p.158). Simil ar | RoughGuidee x ami n
Lonely Planetand Travelers Firsich (2002) mentions that hosts are not actively involved in the shionyoaf

their nation. Furthermore, the TV show presenters avoid any mention ofpmitical issues and rather offer

superficial accounts of the foreign cultures (Firsich 2002). Utilizing Critical Discourse Analysis (CDA), the
current study builds on thaforementioned studies to examine the portrayal of the Middle East with particular
attention paid to the (dis)engagement with post 9/11 discourses. The findings indicate active local engagement in
the coconstruction of their nation and critical incorptioa of political issues, particularly as related to post 9/11
discourses. This study contributes to the discussion of the intricate discursive relationship between travel media
and mainstream news media but also the link between tourism and politigs saithemporary society.

Monday 04" July 2011

Tourism & Worldmaking I1l: 10.307 12.30 MondayRoom01.16

Keith Hollinshead
A Critical Primer in 6Soft Powerdéd: The Strategic and
University of Bedfordshire, England

In recent pars, tourism has been increasingly found to be not just the industry which scripts-kireadyplaces

in alreadyknown (timehonoured) ways, but a rather dynamic and creative mix of projective activities through
which places (and peoples) are not onlsdmated, but variously made,-deade, and renade. Thus, commentators

within and overlooking Tourism Studies like Buck, Thomas, Kirshenfattblett, Meethan, Franklin, and
Hollinshead have drawn attentionttee immense invocative authority and fabricatve agency of tourism One

may thereby draw a conclusion from the work of this new wave of (largely) transdisciplinary / postdisciplinary
conceptualists that just as the world-ouher e i s ful | of 6artfuld instituti
|l oaded with O6artful d endeavour for 6plladeed,sadumberofr &épo
countries have been drawntte soft powerv al ue of tourism as one of (i f not
through which cities, regns, and (particularly) nations can be inventivedyenvisioned or correctively re
scaffolded. This Cardiff presentation will therefore seek to reveal:

61 = what O6soft powerd is in general ter ms;

602 = what 0 s-aVisttourpro,wer 6 is vVvi s

The presentaton wi | I conclude with (063) a scrutiny of recen:
6Chinabd. T h-Klao pse ef Janiastance- p o s t

3 the Beijing Olympics;
3 the Shanghai Expo; and,
3 the Terracotta Army Exhibits of Xian



CTSV Conference Pgramme Cardiff2-5 Juy 2011

--- will be explained not only for what may be gleaned about the realities of contemporary international tourism,
but also visavis what Confucius recognized about soft power in QuFu (city) and elsewhere around China all those
centuries ago. The relevancitioe learned sage of the sixth / fifth century BC to tweirst century Chind and,

indeed, to twentfirst century everywhere will be critically revealed.

Miha Koderman
HIDDEN POTENTIALS OF ROOTS TOURISM i THE CASE OF SLOVENIA
University of Primaska, Slovenia

The tourism industry is a complex and segmented sector of the global economy and a major contributor to national
gross domestic products in both developed and developing countries. Due to the stiff competition for visitors,
tourism destingons constantly strive to present new niche products and search for new market opportunities. In
recent years, this endeavor is predominantly evident in the domain of culture and heritage tourism, which occurs
on many different scales and is closely mdato human history. Such is also the segment of roots tourism,
concentrating particularly on specific and personal interests in family history and ancestral and ethnic heritage.
Al t hough the term 6éroots tour i s mdmamnsa ielatigety unknowneis pr e ad
Slovenia despite the country's considerable diaspora with over 350.000 persons of Slovene origin living in
different world continents. The paper examines the social, spatial, financial and cultural aspects of roots tourism
visits by Slovene emigrants and their descendants in Slovenia. The research is based on empirical studies of
SloveneAmerican and SlovenAustralian ethnic communities and includes data collected by over 300 respondent
families. As the results show, their visihad an impact not only on their sense of family/ancestral heritage, but

they also enhanced their identity as Slovene descendants. The respondents reported that in some cases the trip
became an emotional Opi |l gri ma gendy resalts hlsorshow tha Slovene 6t o ur
American roots tourism has a significant impact on the local and national Slovene economy.

Derek Bryce; Senija Causevic

Should West Balkan really be the European other? The case of the Ottoman Heritage interpretatiom i
Bosnia and Herzegovina

University of StrathclydeScotlandiLondon Metropolitan UniversityEngland

This research presents the preliminary findings of the role of tourism in the construction of the meaning of the
Balkans in the modern tourism discour&npirical research, in the form of deep participant observation of the

guided tours, and the interpretation of museum artefacts, whereby the native author (Senija) reflected on her role of

a ratified insider, t ook ploaSamjevo, Mostarp Srabiierdca and Banjduka. z e g o
For the purpose of the generic tourism interpretation, the complex Ottoman history in Bosnia and Herzegovina is

simplified in such a way that it actually reinforces this wider binary discourse of Europé andi6 ot her 6, i

Bal kans. The preliminary findings are thus in |ine w
Bal kans are presented as the OEuropean 6ot her 6, creat
Europeanb ot her 6. As a conseqgquence of a social unr est i n

described as a divided state between different nationalities and ethnic groupings. Multiculturalism, which once
used to be a part of Bosnian identity ifRya 2005), has been denied. This research argues that promoting Bosnia

and Herzegovina as a binary between the east and the west may exacerbate these internal divisions even more. The
findings show that although creating the binary may result in some eaiahgains, it may also create even more
divisions in already divided country. Tourism thus may exercise a reconciliatory role, but it may also exercise the
division if i t al ldecigien ntakers with soend dubious poterdtial stérh gaihse Some
reconciliatory aspects of tourism may be overlookEdrough the lens of heritage codification, this research
argues that tourism activities need to be recognised not only as an economic enhancer, but the interpretation of the
contested hetdge plays an important part of the total process of social renewal.

Fateme Etemaddar
Moving towards a new understanding of #fADiaspora Tour.i
University of Otago, New Zealand

In the current literature, the often touristic travels of Diasporas to theés&ral homelands are popularly known as

6Di aspora Touri smb. The reasons for t haotingthdridenttye| s ha
and sense of belonging, fulfilling a sense of nostalgia and social networking, among others. Hsetmlars

have largely ignored the proportion of Diasporas who, despite having these same nostalgic and social needs, are
not ableto travel back to their home countries. This paper explores this issue through consideration eloagveek
6domest iéc throilpp dagdertaken by an Il rani an di asporic g
observation and informal interviews, this research examines one of the ways the Iranian Diasporas in New Zealand
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cope with their cultural and emotional diasporic neediés Tase study thus challenges existing understandings of
60Di aspora Touri smb.

Embodiment, Performance & Idenity Il: 10.30 12.30 MondayRoom02.16

Jillian M. Rickly -Boyd
Dirtbags of Appalachia: Performing Self through the Transient Pursuit of Rockclimbing
Indiana University USA

The Appalachian region of Eastern Kentucky is the site of a growing community, a node in a national, transient
rockclimbing network that spans across the United States. While one can find members of this community in the
regionyearround, the population expands considerably between March and November, reaching its peak during
the optimal weather conditions of October with the Rocktober Fest. Adsel§ cr i bed fAdi rtbagso,
dedicated themselves to the pursuit of @ickbing. In a sense they are engaging in drifting, but there are some
clear distinctions between these fAinew age drifterso
they have only tentative, and highly flexible, itineraries, they doadn, thave a goal. In contrast to the original
formulation these new age drifters are not traveling in protest, buinasearchof experiences. They live
meagerly, on only a few dollars a day. Most live out of tents, some only a sleeping bag and lpaghish rides

and share travel expenses and accommodations. Yet, the majority of dirtbags come from backgrounds of relative
affluence, and many have given up significant educational and employment opportunities in this recreational and
existential pursuwi These dirtbags illustrate the significance of performance theory in tourism studies. While a
passion for climbing fosters a minimalist lifestyle, a quest for experiences motivates their transience. Their
narratives, however, highlight moments of s#df i ni ti on and spiritual di scovery
point is to gain something physicabyyds pi ri tual |l yo6. Through transient rock
for and performing identities.

Carl Cater,
Bikers Beware! Organisationd structures of Motorcycle Tourism in Wales
Aberystwyth University, Wales

Motorcycle touring has grown significantly in recent years in the UK, with a shift to larger capacity motorcycles
and an increase in the average age of motorcyclists, with 50% adtale motorcyclists now aged 40 or over

(DfT, 2007). The demographics of this group has meant that, increasingly, motorcycles are used for leisure
purposes rather than commuting. Rural Wales, with a high proportion of the mountain and country ramed favo

by motorcyclists, has seen a dramatic influx of these recreationists, helped by its proximity to the large population
centres of the Midlands. Despite this significance there has been little academic work on the subject, or concerted
efforts to embrae this market sector by destination marketing organisations. Although there have been some
LEADER funded project efforts in Dumfries (motorcyclescotland, 2009), we know little of these motorcyclists
travel patterns, needs, satisfaction or economic imJdete are also important issues concerning sustainability

and safety, as the chance of a motorcycle rider being killed or seriously injured, per kilometre travelled, is around
54 times greater than for a car driver (WAG, 2009). This project will discedsitial findings of an investigation

into the motorcycling leisure and tourism sector in Ceredigion, examining travel patterns of motorcycle tourists,
motivations and preferences of this group and the potential economic impact. This paper will dpetificass

how the motorcycle leisure sector has evolved in an organisational sense from its roots in a rebellious culture of the
1950s to a large mainstream (although often ignored) subculture today. A number of media influences will be
discussed, such aglebrity tours and the impact of web communities on organisational practice.

John Dobson
Tourism and the Imagined Shark
University of Wales Institute CardifuWwIC), Wales

This paper evaluates the way Western culture represents sharks through #@s(nese8 papers, television
documentaries and television news), art (paintings and film) and language. It argues that Western culture has
primarily constructed an imagined shark, one that is purely negative in concept, presenting the shark only as a
mindles killer intent on harming humans. The paper then explores the duality inherent irbabedktourism

which can act both as a vehicle foraeforcing the imagined shark and also as a mechanism for breaking it down.
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Rob Hood
Conceptualizing the tourist experience as a community experience
Thompson Rivers University, Canada

In June 2009, the Rural Economic Development Tourism Research Education Enhancement [REDTREE] Project
was born in response to calls to diversify economies in rural British @idufihe Project is designed to support

efforts to build tourism products/experiences in three rural communities. The Project team has relied on theoretical
perspectives from the rural tourism development literatBed, Mair & George, 2004and succesfactors for

rural tourism developmentWilson, Fesenmaier, Fesenmaier, and van Es, )2@®lengage local people in
developing these experienceshe approach to experience development encouraged local tourism players to work
cooperatively to ensure theecessary attractions and services were coordinated to provide a memorable experience
for visitors. In the process of working with community players, the cooperative aspect of building and delivering
tourism products/experiences was used to explain thexasse# a tourist experience. For example, the tourist
experience was not limited to the recreational experience on the trails on the outskirts of town, but included the
recreational experience combined with essential services such as accommodation aedvicesl Subsequently

the tourist experience is mufaceted and the quality of the product/experience depends on the coordination of
these facets. This perspective for describing or defining a tourist experience is not readily evident in the variety
ways of conceptualizing the tourist experience (Ryan, 2010). However, the perspective has implications for
understanding and building quality tourism experiences in small towns. Therefore, in the context of small towns, it
is proposed that the touristexpé ence is essentially a 6community exper
of tourism very much dependent on the ability to cooperate and coordinate facets of the experience. The proposed
conference presentation and paper elaborates on thigtisabperspective relative to current theory on the tourist
experience and communibased tourism development.

Tourism Destination Futures 1l: 10.30 12.30 MondayRoom03.20

Andrew Jones

Disappearing Destinations the consequences of climate changeontemporary responses for adapting to
change at tourism destinations.

University of Wales: Wales

A 2006 report by the UK based Churchill Insurance group highlighted that some of the world's most famous tourist
attractions, such as Australia's GreatrizarReef and Italy's Amalfi coast, could be closed to visitors within a few

years because of worries about environmental damage and climate change. The report suggested that some
destinations could be permanently closed to tourists by 2020 or face sestei@ions on visitor numbers and/or

sharp increases in admission prices. The report warned that within the next fifty years or so, destinations such as
the Great Barrier Reef, the Taj cor al rdes arfd Crioatia'st h e Mz
Dalmatian coastline, to name but a few, could be severely damaged, in turn restricting tourism access and in
some cases forcing closure of such destinations (Smithers, 2006). Increasingly such sentiments have, more
recently been evahted by authors such as Jones and Philips (2011) in their recent assessment of climate change
impacts on global coastal tourism destinations. From such evidence it seems increasingly apparent that the
development of tourism destinations, particularly asged with beach and coastlines, are potentially under
increasing threats. With current predictions of climate change, incidents of extreme climate phenomena and sea
level rise, the socieconomic and environmental well being of such destinations irhtr term remains, at best,
uncertain and in the longer term potentially catastrophic. It is the consequences of such phenomena which will
ultimately impact upon the long term future of coastal tourism destinations and, of course, their continued survival.
With respect to such, it is becoming increasingly important to identify management strategies that protect tourism
infrastructure and coastal resources, especially in areas significantly reliant on the tourism industry for their
economy. This paper williscuss contemporary threats to, and consequences of, current climate predictions and
impacts upon predicted tourism growth and asses predicted changes and implications for management and policy
options for threatened destinations. From recent reseaczth jtapacts of erosion on coastal tourism development

are evaluated and consequences for tourism development outlined. The validity and practicality of management
options to tackle the complex nature and juxtaposition between tourism growth, climate ehdngmirism
destination management are considered, including an evaluation of management responses and consequent policy
options and choices. The research methodology is primarily focussed upon an evaluation of case studies from
different regions of the arld. These will be used to highlight and illustrate particular sensitive issues and points

for contention. Conclusions from the research will aim to demonstrate and raise debate on how coastal protection
measures should be linked to stronger strategjicypresponses. In this respect the paper aims to highlight that
public perception and policy implementation often ignore this imperative, resulting in inappropriate or weak
management responses. In conclusion strategic and integrated managementsstrategiesidered and advocated
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for managing coastal tourism destinations and for addressing increasing demands from the industry. More lateral
options regarding coastal destinations and their relationship with associated hinterlands, which can ofen provid
new opportunities for sustained tourism development, are also considered.

Senija Causevic, Paul Lynch
Tourism provision and hosthost relations within the community
London Metropolitan University, England; University of Strathclyde, Scotland

This resarch presents a wider focus on poshflict tourism within the context of social renewal through the
development of community tourism. Fieldwork involving interviews and observations took place in the
communities in Belfast whereby the primary researcbleserved the tours in West Belfast and Shankill
communities.In establishing a rapport with the tour guides and community members in charge of tourism, the
fieldworker was mainly perceived as an insider due to the fact that she also comes from a prgaiotasty area.

That perception shaped the research process in Belfast and was reflected upon during the Tdrealysm

findings relate to the clash between two distinctive tour providers in the Shankill and West Belfast communities in
Northern Ireland the communities themselves (Shankill and West Belfast which have predominantly Loyalist and
Republican majority populations) as one unified provider, and those entering the communities for tour guiding
purposes who come from outside of the communiRegublican and Loyalist communities connected themselves
through the same social struggle (poverty, stigma and lack of opportunity) and their social class. Through finding

a common ground, they currently cooperate in delivering tours regardless of tiedrdrom the past.
Communities argue they have an exclusive right to be the hosts and talk about the troubles. They fiercely oppose
the providers from outside of their communities, call
intrusion, attitude, language, expressions, delivery and interpretation. The findings from Belfast communities show

t hat both Republican and Loyali st c osamitised | viee Si ane ofin
troubles which is usually delivered byr ed bus provider séb, and not keepi |
discourses. Although development of tourism in the two communities is a low strat@gitypit became very

strong inreconciliatory terms due to its ability to unify previously worrygmmmunities. This research thus calls

for taking another, more human dimension in measuring tourism success in this context. It is suggested that civic
authorities need to give greater recognition to the reconciliatory role that tourism can play imthanities

concerned. The tourism product has already grown to the creation of-pribdite partnerships. However, it needs

more support and understanding to start or redevelop businesses of interest to tourists, and allow communities to
tell their storie to the generic tourists.

Gandhi GonzalezGuerrero

Questioning the meaning of participation and social equality in sustainable tourism based on the experience
of a community-based initiative in Mexico.

Centro Universitario UAEM Tenancingo, Mexico

This paper is based on a PhD research in the communities of San Juan de las Huertas and Raices in Mexico. The
purpose of the research was to add to the understanding of sustainable tourism in rural areas by going beyond
environmental issues that are conventiynalewed as the key element in sustainable tourism by delving into the

social issues: participation and exclusion. To present the information and findings this paper firstly describes
briefly the historical background of ejidésa type of land ownershim Mexico that was part of the land reform

process of 1910s, meaning that a group of people collectively own a property which they use in usufruct. As the
paper later explains, this type of land tenure has been a determinant factor in shaping the fpossilaitides of

local participation. Based on the evidence from these communities, this paper argues that it is imperative that
Oparticipationdéd in tourism be questioned by analysin
importance of lo a | participation for 6goodd tourism practice
challenges of participation. This paper takes elements of the development literature, where the issue of
participation in community natural resource managemesthbiegn largely discussed, to analyse participation in

rural tourism, which most times also involves the management of natural resources.

Anthony Samuel, Louise Emanuel
Sensing Place: using social media to market places through lived experiences
University of Wales Trinity Saint David; Wales

Sense of Places fundamentally about people, the way in which throughout time they have stamped their mark on
the landscape, the way they have interpreted their personal and social history and the way in whickethey ha
interacted, and continue to interact with each other, and with their localitye HERCULES (Heritage and

Culture for Learning, Empowerment and Sustainable Tourism) Interreg 4A pilot project aims to release the
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opportunities within the human capitaf the Wales Ireland region through the development of an innovative
marketing communications strategy which combines learning, community empowerment and social media (web
2.0). Community participation in an online sense of place social network acra&alde Ireland region will help

to create a dynamic, live insight into the shared sense of place of these Celtic nations. This process aims to
organically build on the lived experiences (both historical and contemporary) that come to define a place, to
create a series of authentic and sustainable unique selling propositions communicated from, and woven into the
fabric of t haeforg puggestesl that the prdcess has the Ipaential to create a dynamic marketing
communications tool that aims¢oo mmuni cate an O6authentic sense of plac
This presentation outlines the theoretical basis for this project and describes a model that we conceptualise as
Obottom up marketingo. Boodt as grassrootp gemesatedkngatkdtimg gommsnicdtidmu s u
activity created from peoples lived experience, all of which come together to helping generate authentic unique
selling propositions®o.

Critical Hospitality and Labour 11: 10.30i 12.30 MondayRoom00.18

Caroline Ritchie
The Face of Wine: How Wine is Used to Re/present Self in Public Consumption Environments
University of Wales Institute Cardiff (UWIC), Wales

Wine is an alcoholic beverage. It has been made and consumed for well over 8000 years ,(QB88BErs
Originally it may have been the mysterious, drug like quality of fermented grapes that made it so attractive.
However as humans began to live in larger groups it became obvious that fermented drinks, such as wine and beer,
were often safer to cenme than nofiermented ones such as river water. Unlike beer however wine has also
acquired a symbolic significance which frequently impacts upon interaction with it. Wine may be used for
religious rituals, inclusively to extend hospitality and /or depdriendship and fidelity bonds or exclusively to
demonstrate social or cultural capital (Barr, 1995: Bourdieu, 1977: Charters, 2006: Demossier, 2004: Jones, 2007).
Yet wine is such an integral part of lifestyle for most UK adults that many deny buyiegewen when they

actually do so (Ritchie, 2009; 2010). A further paradox of interaction with wine is that whilst it is frequently drunk
immoderately in private consumption situations it is always seen/ described as a sophisticated inspirational
beverageand often used as such in public consumption arenas. This paper discusses how wine is used to
demonstrate self image in physically public consumption environments such as pubs, bars and restaurants and or
psychologically public environments made so by fiesence of significant others. It considers how gender,
situation and occasion all impact upon wine related behaviours so that wine may be drunk by those who dislike it
or refused by those who like it and in some environments, such as restaurants, trecatefault alcoholic
beverage. To choose or not choose wine, sharing or not, the colour, still or sparkling can all reflect the image that
the consumer wants to portray to others in that public situation. Understanding these needs helps the hospitality
industry to provide a more accurately tailored experience for their customers.

Bente Heimtun
In the bubble: The lives of mobile, seasonal tourism employees
Finnmark University College, Norway.

The North Cape is a primary tourist attraction in Scand&mavisited by more than 200 000 tourists each summer.

The North Cape Hall and the nearby three hotels are all run by Rica Hotels, an hotel chain which in the season
employ and house some 190 people from Norway and other European countries. From & fesistisictural
perspective the aim of this paper is to explore how the mainly unskilled, young, female employees negotiated work
and life on the island Magergya, populated by some 3 350 people and situated at the latitude 71° North. The data
were collectd in the summer of 2010. 20 male and female mobile employees were interviewed up to three times
from June to August. The key argument is that the em
cultural, social and natural characteristicsMedgergya constructed work and everyday life performances which

often were out of the ordinary. For instance, due to shift work and the midnight sun the employees often lost track

of day and night. Moreover, as many of them were encapsulated in the Lé&gumer motel as living
arrangement) situated by a small lake outside Honningsvag (small town) and the partly remote work places, they
were more or less isolated from the local population and the town life, and without regular internet connections
they wee somewhat inaccessible to friends and family back home. Consequently, most of them had to establish
new relationships and adjust their lives to a new environment. As the organised mass tourists visiting the North
Cape Hall, many of these temporal migrafieis confined to the bubble. Contrary to the tourist bubble which was
marked by the &éprotective wallsbd6 of the familiar en
empl oyees |lived was more 6ébet wi xt,canfrodtingbtreem withg@asive f a mi |
and negative habits and leisure pursuits.
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Richard Ward, Phil Colman, Caroline Ritchie, Felix Ritchie
Young British Women and Wine: Prelloading is Safe Drinking!
University of Wales Institute, Cardiff (UWIC), Wales; Offioé National Statistics, Wales

This paper forms part of a larger PhD study at the University of Wales Institute Cardiff, entitied Alcohol Related
Attitudes, Cultures and Behaviours in Young Adults; Challenging Perceived Wisdoms. The purpose of this work
in-progress paper is to investigate the reasoning behintbgdeng with wine amongst young British females
between the ages of 18 and 30. Two groups of young female adult alcohol consumers were identified. The
participants in group one were aged betwg@mand 30 and were either studying at degree level or had completed a
degree; the participants in group two were aged between 18 and 30 and had never studied or completed at degree
level. 650 questionnaires were completed, 325 in each sample group. Bplifmeus groups will be carried out

with representatives from each grodphe results suggest that goading is not always an issue related to safe
consumption habits, instead it may relate to the issue of personal safety and security. Furtherraoaes ther
distinct differences of gender when the consumption of wine is considered withioagineg and the public
consumption arena. More, accurate information should be available if personal safety and security of consumers is
to be increased within theuplic consumption arena. The perception that personal safety and security is more
important than heavy wireonsumption may be leading to harmful behaviour on the part of young British females.
This paper produces new insights into current wine drinkielgaliours in differing groups of young British
female adults aged between 18 and 30. Specifically it compares behavioural norms between graduate and non
graduate populations

Jill Poulston, Andrew Jenkins
Subjectivity and ageism: an exploration of mytls about older hospitality workers
AUT University and New Zealand Tourism Research Institute (NZTRI); University of Huddersfield, England

Aesthetic labour is a common feature of hospitality widticksonet al, 2003) and working hours are often long
andunsociable, and potentially incompatible with family or community responsibilities. Logic therefore suggests
that the industry is likely prefer younger workdMcNair et al, 2007, Slonakeet al, 2007) Ageism is an
acknowledged form of discriminatiom iemploymentSnape and Redman, 2003, Taylor and Walker, 1988)

report on ageism by Age Concern England revealed that more people (29%) had suffered more from age
discrimination than from any other form of discriminatibhasiopoulou and Abrams, 20063geism is also
prevalent in New Zealand (NAMcGregor, 2001, Wilsort al, 2007) and increases with increased numbers of

older workers in the labour forg®Vilson et al.) This study identifies attitudes to employing older people in the

NZ hospitality irdustry, defined for the purposes of this study as those aged 50 and over. An analysis of
employment policies and views on older workers collected from hotel managers and human resources managers
across NZ is presented and discussed. Over 90% of respondpotsed that they had policies to prevent
employment discrimination on the basis of age, and the majority considered older workers more conscientious,
more loyal, and better with customers than their younger counterparts. The study revealed strofmpgrejud
towards older workers, and the likelihood of ageist approaches to human resources activities such as recruitment,
training, and promotion. The wide range of misconceptions about older workers perhaps explains why there are so
few in the hotel industry

Social Justice & Ethics II: 13.15 15.15 MondayRoom01.16

Karla Boluk
Creating a New Pedagogy for the Tourism Industry: Fair Trade Tourism Certification
School of Technology and Business Studiseden

A number of tourism researchers have commemedhe sometimes less than admirable consequences that

tourism may have in optimizing community benefits.
tourism is highly exploitative, soci al loysidaimymtaicginng anc
tourism devel opment is necessary so that Afexploitat

discourse in the literature has ultimately drawn attention to a lack of ethical awareness in the tourism iAdustry.
reaction to esponsible tourism planning has been the emergence of a numberlatbelscand codes of conduct.

Yet , such codes simply o6tinkeré with a problem (D6Sa
needed to address the negative impacts ofsimurA byproduct of ecotourism and the PP@or Tourism approach

has applied fair trade principles to tourism. In the context of South Aftieaonly country to have developed a

national certification called Fair Trade Tourism South Afriggprocess hasmerged to externally access tourism
businesses against a number of criteria in a way to determine their ethical position.
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The key research questions that this paper addresses are what has been the impetus to identify and apply fair trade
principles in he context of the tourism industry? How do businesses achieve fair trade certification? The paper
aims to explore the development and application of fair trade principles to the tourism industry and investigate Fair
Trade Tourism South Africa certificatioss a way to externally measure ethical conduct. A key finding of this

paper illustrates that certification schemes are a way forward for the tourism industry as they provide a way for
businesses to maintain credibility.

Lynn Minnaert
How social are saial tourism initiatives in the EU?
University of Surrey, England

The proposed presentation for this conference will analyse the motivations and target audiences for social tourism
initiatives in Europe. It wi Iglr apmeme i c winarilnyi tfiadu svr eo
Commission for Enterprise and Industry. This prograrhnrees a t ot all budget of 03 mild/l
encourage crosSuropean social tourism initiatives, to which the commission has attributed a wide range of
economic (revenue, employment, taxation) and social (inclusion, development, Europeastijiizbenefits. The
questions asked in this paper wil/l include: Shoul d t
Social Commission proposes? Do the economic benefits associated with these programmes contribute to, or indeed
justify, the social benefits that are linked to social tourism? Does a concept that has been interpreted in so many
different ways still have scientific and political credibility? The presentation will firstly analyse the ethical
foundations of tt avill refess tm thea differemtiatiorr bheyvbenh desertd and entitlements, and
examine the justifications that are provided by those who claim tourism should be considered a right. The
discussion will then turn to existing infrastructure and organisationsofdalstourism in Europe, and highlight

their need to sustain their operations and purpose. Finally, it will be shown how the evolution of the concept of
social tourism has led to a range of different definitions of the phenomenon. It will be argued that a
6scientificationd of the concept needs to take place
tourism in particulail if this does not happen thiski s t hat 6soci al touri smé may b
and altencompassing th#tloses its value and credibility.

Jane Mullins
Exploring the role and benefits of leisure for people with dementia and their partners
University of Wales Institute, Cardiff (UWIC), Wales

Dementia is a devastating disease associated with multiplesidss both the person with dementia and their
partner. The relationship between the person with dementia (PWD) and their partner changes over time as in most
cases the partner becomes a caregiver. There has been a recent shift htgrgrednliteratureexploring the

benefits of green exercise for people with dementia (Mapes, 2010). However, there has been very little research
exploring the role and benefits of leisure for the PWD and their partners. Drawing from my experience as a
research nurse withithe memory teams of Cardiff & Bath, | aim to establish the need and benefit for leisure and
short breaks for the PWD and their partners together through focus groups, interviews and reminiscence tools. This
paper will report on work in progress.

Diane Selgley, Annette Pritchard, Nigel Morgan
What | Did In My Summer Holidays: Socially Excluded Children
University of Wales Institute, Cardiff (UWIC), Wales

At el jevic, Morgan and Pritchard (2007) havreseachdsl ed f ¢
engage with issues of social justice and disenfranchisement. Unfortunately however, tourism research has not fully
engaged with issues of social justice and exclusion but instead tended to focus on overwhelmingly market based,
consumerist angbes of tourism (Tribe 2009:4). In doing so, tourism research has failed to consider the
experiences of those people without the resources to
tourismé paradigm ai ms filing thisnandwedgs gamizy examimy the feality of the t o
school summer holiday experience for a group of low income parents, living in a deprived inner city area of
London. The paper aims to enhance our understanding of how the lack of opportunitiicipaparin holiday

taking by parents is perceived, encountered and managed. In doing so the paper highlights the inequalities and the
structural constraints facing many families. The paper also considers the policy implications of its findings.
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Honggen Xiao
ATravel Researcho versus fATourist/m Studieso
The Hong Kong Polytechnic University

This discussion begins with a critical review of tourism scholarship, and tentatively comes to an (the) observatio
that North Americh ased endeavours are mor e o0 rasédtundertakings whiehs ear ¢
are more readily associated with Atourist/m studieso.
more sociapsychological, bedwviouratattitudinal, and deductive/measuremeriented whilst the latter tends to

be more often driven by sociological/anthropological, constructivist/interpretive and inductive/engagement
oriented traditions. While these differences or disparities @itfowhat was discussed several years ago in the
sisterés field of ARecreation and Leisure Studieso,
and shall have bearings on the future of its education and scholarship, as well asromwtheftourism as an

applied social scientific community. The observation also lends to discussion on research and scholarship in
different cultural/language communities, and on diffusion and dissemination of knowledge for a better
understanding of towsim as a dynamic and complex secidtural phenomenon in a modern world.

Kellee Caton
Between You and Me: Making Messes with Constructivism and Critical Theory
Thompson Rivers UniversityCanada

Many of us who have recently come of age as social rdsarattended graduate school in a rather odd
philosophical milieu: On one hand, in our methods and philosophy of science courses, the various research
traditions we were exposed to were often presented and made sense of by being juxtaposed agaitigrone ano
all-too-familiar Lincolnr-andGubastyle matrices, noting the places where their core ideas were seen to converge
and diverge. At the same time, however, prevailing postmodern sensibilities lead us to envision broader
possibilities, prompting us teee the virtue of mixing and matching research approaches, customizing our own
individual strategies that draw their influence from multiple traditions. In this paper, which is meant to be both a
personal reflection and an analytical methodology explaratio | engage in an exercise o
guestion earlier claims regarding the tensions between two increasingly popular research approaches in tourism
studie® constructivism and critical theadyand attempt to interrogate what is really akst between these
perspectives. Ultimately, | conclude that the tensions between these two traditions may lie in a surprising place:
they may not be ontological, and not necessarily even politicapdalggogicalandcare oriented | then ponder

the posdiilities and limitations of combining the two traditions to forge a social research approach that is
reflexive, critically and politically oriented, and respectful of participants and their lived experiences. By situating
my analysis within the context gy own doctoral research project, | hope not only to capture the analytical
dimension of working at a methodological crossroads, but also to offer a window into the ways that such issues are
worked through in our own embodied research journeys.

Tijana Raki |
Ethics of visual tourism research
Edinburgh Napier University, Scotland

At a time when visual research is undoubtedly becoming all the more important across fields of studies and
disciplines, this paper seeks both to draw attention to an evidentfléisla@ture focusing on the ethics of visual
research in tourism, as well as to stimulate debate surrounding the modes in which visual data could be
incorporated in a responsible and ethical manner in the context of tourism research. While reviewiofteeme
existing literature on visual research ethics from the wider social sciences and humanities (such as Papademas,
2004; Prosser et al, 2008; Wiles et al, 2008), | emphasise that different, and possibly also previously under
examined (Prosser et al, @), ethical considerations are likely to need to be made within different visual research
projects. In this context, | also draw attention to the importance of avoiding both ethical anxiety and hypochondria
(ibid) which, among other, might also prevent&tourism researchers from engaging in visual research. In an
attempt of incorporating an empirical discussion within this predominantly theoretical paper, | also reflect on
ethical considerations and decisions made as a part of my PhD researci2@2605 t iWotldeHgritage,
Tourism and National Il denti ty: a avhichein aglditiondty its mére t he A
traditional textual side, also involved collecting and interpreting visuals from secondary sources as well as creating
still and moving images in the field. Within these discussions, which relate to both the incorporation of visuals
from secondary sources as well as the creation of visuals in the field, | pay particular attention to ethical
considerations which stemmedindhe fact that, in contrast to words, images allow little or no anonymity.
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Culum R. Canally
Confronting Tourism: Participatory Action Research for Tourism Resistance
Independent Scholar, Waterloo, Ontario, Canada

For over two decades tourism has ofteren heralded as a panacea to the economic turmoil caused by a shift to a
postindustrial and globalized economy. The rise of mass tourism parallels the flight of well paying jobs from the
many formerly industrial and agricultural centers. However ttmses made by tourism developers, city
planners, and politicians of jobs and a better standard of living rarely materialize and, if they do, they seldom
replace the well paying jobs of the industrial era. As more and more people fail to reap thedobhemédés of

tourism a growing phenomenon of locally organized resistance to tourism development has emerged.
Communities across geographic regions and levels of economic development are organizing against exogenous
and elite endogenous imposition of tis. Grassroots organizations have emerged in places such as Atlantida,
Honduras; Kaua'iHawaii; Chiapas, Mexico; Goa, India; and New Orleans, Louisiana to resist various forms of
tourism development ranging from the mega resort construction to pahsgp. Although there has been a
significant amount of scholarly attention given to the conflict between tourists and hosts after mass tourism is
introduced to a community with notable exceptions there has been scant research on organized resistance to
tourism development in its planning, construction, and/or expansion stages. In this working paper | review recent
local movements that have stood opposed to tourism development in their locales. | then describe why these
movements are essential to promgtia more egalitarian form of tourism. Then, with the aim of empowering
those most affected by tourism, | outline a participatory action research (PAR) approach that works with local
grassroots organizations to constructively and creatively resist exegjemod elite endogenous tourism
development.

Embodiment, Performance & Identity IlI: 13.1% 15.15 MondayRoom03.20

Nigel Jarvis, JoAnne Lester, Clare Weeden
A comparative analysis of | esbian and gawenmaketdés mot i
University of Brighton, England

The importance of gender and sexuality in tourism, an uressrarched terrain, cannot be overlooked. According

to Pritchard and Morgan (2000), any feminist analysis of tourism must include a critique of gdaiilens in the
production and consumption of tourism experiences and images. There is a risk of conceptualising the gay tourist
market as homogenous when in fact it is very complex. There is little research into the motivations of the cruise
market in @neral and no significant data attached to the gay niche. This paper sheds light on this particular niche
and provides a comparative analysis of |l esbian and
market. This paper reports the findinfjem a survey on a diverse sample of 171 lesbian and gay men that
explored the motivations, perceptions and constraints of the gay and lesbian consumer with regard to taking a
cruise holiday. It further discusses attitudes toward marketing images usedissy companies to appeal to
lesbian and gay men. While lesbian and gay men share many similar attitudes, perceptions and motivations with
cruise holidays, significant differences also emerged. The paper also demonstrates how the cruise industry
privileges the gay male consumer and at times marginalises lesbians.

Dewi JaimangatJones
A F e-sé n t iaBxphoring the media discourses surrounding dance music events
University of Wales Institute, Cardiff (UWIC), Wales

Over recent decades the number atifals occurring annually has grown exponentially, with one area of events
witnessing significant growth being dance music festivalgutdoor events which feature various genres of
electronic dance music. This paper contributes to the academic stdelstishls by exploring the discourses
surrounding the construction and consumption of dance music events within the niche media which support and
inform the various scenes represented under trise umbr
that the positive and sensationalist reporting of events by the media and the discourses they construct surrounding
events is a driver of demand for large scale events. Through studying the lexicon of the dance music media this
paper reveals and dessts pertinent discourses surrounding the reporting of events, which emphasise cultural
significance and the centrality of events to contemporary dance music culture through a variety of means.

\Y

C
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Pau Obrador
The place of the family in tourism Studies:Domesticity and Thick Sociality by the Pool
University of Sunderland, England

This paper is concerned with the place of the family in tourism research. In an attempt at situating tourism theory,
three discourses of tourism are examined in order to kaé kind of articulations of the familiar they epitomize

This paper is also concerned with developing theoretical constructs that are sensitive to the familiar character of
tourism. As well as contributing to the-secialization of tourism theory, | lockt the sort othomelyfeelings and

cultural meanings about the family that are performed in coastal re3dits argument is illustrated with
ethnographical evidences from Menorca. The case study shows both the significance of domesticity and thick
socidity for mass tourism and the significance of tourism for family life.

Victoria Richards
The (Dis)embodied tourism experiences of people with vision impairment.
University of Wales Institute, Cardiff (UWIC), Wales

Research Aims It is widely assumetl hat a vi sually i mpaired person can d
experiencing a place at its full potential, despite the fact that tourists are becoming bored of the tourist gaze
(Franklin & Crang 2001). To gain more profound understandioigsourism experiences of people with
disabilities, this paper presents findings from a doctoral study examining the meaning and significance of tourism
experiences of vision impaired people. While earlier work in the study (see Richards, Pritchard s 2019)
identified personal/intrinsic, social/interaction and environmental/structural constraints, the phase reported here set
out to capture the embodied experiences of vision impaired people and their families in tourism places and spaces.
Research gproach: My research is framed by emancipatory disability research, the sociology of the body and the
emergent hopeful tourism perspective (Pritchard, Morgan & Ateljevic 2011). These perspectives are bound by
recognition of a Orgyl&dickson @009) and fespéct far the everyalay tife dxfiz@ences,
which tourists take with them (McCabe 2002). 1 visited five families, where at least one member was a vision
impaired person, discussing together their holitdkyng. | adopted a recipratand respectful relationship with

my coresearchers and foreground their voices alongside that of my own.

Key arguments Inclusion and access to tourism experiences requires proactive cognitive thinking in strategic and
management planning for any tam setting. This encompasses universal design, accessibility of information,
trained staff and innovative, flexible thinking that aims to include everyone. The study illustrates that vision
impaired people want to experience the world, in some instancassal® traveller, in others with friends and

family, having a sense of place rather than being excluded from it. | conclude by arguing, however that inclusive
thinking on the part of all the main stakeholders (vision impaired people, the tourism irahbtpplicy makers)
holds the key to improving people with disabilitieso
of place in the world.

Tourism Destination Futures |: 13.15% 15.15 MondayRoom00.18

José FernandezCavia, Assumpci6é Hiertas
Tourism, cities, and public relations: a critical perspective
Universitat Pompeu Fabra, Spain; Universitat Rovira i Virgili, Spain

Cities around the world are undergoing a period of increasing competitiveness. Strategic brand planning has
become neessary, and the process is usually led by political administrations, which not only focus on tourism, but
also on the social and economic development of the town. One of the main steps should be to build a prior
consensus between all stakeholders, as Wigyests (WTO, 2009). This kind of consultation is a typical task for
public relations, so the relationship between tourism and PR should be deeper, as some experts have already
hi ghlighted (L6Etang, 2006, 2007; Huertas, 2008; Fern
From a critical perspective, the management of a city
marketing, but to public relations, for two main reasons:

A from a strategic point of view, PR is crucial in including a wide range of keylsilles in the brand

development process;

A from an operational point of view, PR techniques are prevalent in the tourism industry.
To demonstrate that the importance of public relations in the destination branding is not already understood we
will use theresults of an omoing research conducted by a team of fourteen diverse experts. The research project is
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called ANew strategies for advertising? anddmompgrotheanot i on
aims, wants to analyse the level of depah@nt of the communication activities of the Spanish DMOs.
The results show the following:

A few DMOs have PR professionals working in the institution;

A although almost all DMOs have a Marketing Plan, only a few have a Communication Plan; consequently,

a gaod marketing strategy could fail due to bad communication;

A destination managers understand PR mainly as an operational tool, ignoring its strategic role.
To conclude, if PR was better applied to city brand management, it would provide a more holisticamisi
guarantee the participation of all interested parties and, thus, a more successful work.

Rita Cannas
Public Policies for Tourism Seasonality: Exploring the Change in Scotland and Sardinia
University of Strathclyde, Scotldn

For several decadesyurism seasonality has received much attention both in academic studies and by policy
makers. In the former, seasonality has been analyzed starting from a definition of the phenomenon (Allcock, 1989;
Bar On, 1975; Butler, 1994) and investigating the vgradtcauses ((Allcock, 1989; Bar On, 1975; Butler, 1994;

Butler and Mao, 1997; Baum, 1998; Baum and Hagen, 1999; Calantone and Johar, 1984; Hartmann, 1986; Higham
and Hinch, 2002), impacts (Ashworth and Thomas, 1999; Ball, 1988; Baum and Hagen, 1999;1B80de
Hartmann, 1986; Manning and Powers, 1984; Mathieson and Wall, 1982; Murphy, 1985, Sutcliffe and Sinclair,
1980), and measurements (Bar On, 1975; Drakatos, F98€hling, 2001Koenig and Bischoff, 2005; Yacoumis,

1980), especially in tourism d@gations, although the causes have already been studied in the markets' origin. In
the latter, seasonality has been seen as a problematic phenomenon which needs to be tackled by public policies. In
particular, public policies have aimed in extending tha&inmseason and creating specific attractions for new
clienteles (Baum and Hagen, 1999; Butler, 1994; Fitzpatrick Associates, 1993; Getz, 2008; McEnniff, 1992;
Owens, 1994; Snepenger et al., 1990; Yacoumis, 1980; Weaver and Lawton, 2002). Althoughsihdbealde

tourism seasonality has lost its prominence in tourism literature, there still remain unanswered questions, such as
the lack of longitudinal analysis (Baum and Lundtorp, 2001) and the causes haweenainderstood (Butler,
2001).This contribuion investigates recent changes in tourism seasonality that have arisen from public policies
and strategies in two different regions, Scotland and Sardinia. Adopting an interpretative philosophical framework
and a qualitative methodology, the main researphrpose highlights the changes within spatial, organizational,
social and economical characteristics in the two chosen tourism destinations. The research was conducted using in
depth interviews with representatives of tourism public bodies and privatsrh managers in Scotland and
Sardinia, and the triangulation with data and statistics about the main tourism regional features. This has allowed to
draw a fimap of changeso, which highlights hastarsdf ocal
tourism policies, within the endogenous characteristics of the two tourist destinations. Furthermore, the research
emphasizes the role of public policies for changing seasonal tourism flows affected by spatial disparities between
central and pepheral areas. Specifically, the Scottish tourism méaedursthe main cities over the rural areas,

while in Sardinia the coastal areas are benefiting at the expense of inner ones.

Simon Chiu, Sarah Howard

CREATING COMPETITIVE ADVANTAGE THROUGH THE EFFE CTIVE EXPERIENCE ECONOMY
IN MUSEUMS

Edinburgh Napier UniversityScotland

The concept of the Experience Economy addresses trends in economic development with the assertion that there is
an economic value to experience. The phenomenon of an increaskpgyiential value orientation in both
consumer behaviour and reactionary business practices has created a revolution in the approach towards
competitive advantage. It is found that it is of greater benefit not only to the consumer but, to the ongatazatio

invert the traditional value models based on organizational benefit and organizational processes to that of
consumer value and processes. Concepts pertaining to The Experience Economy are of relevance to recreation and
tourism organizations such asustums and their absence on the discussion pertaining to those concepts is
unjustified. The purpose of this research is to advance understanding of the role the experience economy plays in a
productodés value and compet i tlitiewfer expetiendahgroaurtedevelopmentenk p | o r
Museums which will differentiate these organizations from their competitors whilst maintaining the credibility and
integrity of the museum producthe foundation of this research is formed out of recent wonkéhe emergence

of the experience economy and roles within our society, practical guides for advantage which have recognized
experientialvalue and significant texts relating to consumer behaviour and competitive advantage. Primary
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research was underik in a case study of the Hopetoun House of South Queensferry and additional insight
brought through contact with management of this house museum and the Hearst Castle House Museum of San
Simeon, California. The developing analysis has led to furtherosuppthe experiential methods investigated

and related concepts. In addition, it is found that contrary to traditional assumptions, through these means
museums have opportunities create deeper visitor experiences for competitive advantage withaumgsacrifi
organizational aims.

Deirdre Quinn , Annette Pritchard, Nigel Morgan
The Meaning of Home in the Global Age; the touristic case of the holiday (home).
Dublin Institute of Technology, S. Ireland; University of Wales Institute Cardiff (UWIC), Wales

The concept of home has become increasingly complex in an age where mobility on a global scale has become
more pervasive. The somewhat related concept of place attachment has been made problematic by the ability of
significant numbers of people to call mothan one place home. This paper seeks to explore what we currently
call home and how we materialise attachment to place, and more specifically to home. In so doing it further
explicates the phenomenon that is tourism because tourism cannot be uddexstept in relation to home
(McCabe, 2002) , it is our departure into a place and
tourist experiences...every tourist carries an inherent pursuit of a sense of home/self when traveilin@Qoig

p.797), as the definition of home changes so does the definition of tourism. The study on which this paper is based
is a phenomenological account of the second home living experience in Ireland, exploring the interactions between
the everyday homlife and the holiday home life of the second home owner. This study has found that in the case
of second home living home remains an integral part of the tourist experience. To date the interface of home and
tourism has not been extensively examinedither the home or tourism literatures.

Tourism Innovative Futures: 13.1% 14.45 MondayRoomEnterprise suite

Hin Hoarau-Heemstra
Drivers for innovation of nature based tourism experiences
University of Nordland, Norway

The aim of the paper is to dewpla conceptual understanding of the drivers of innovation in nature based tourism
(NBT). The generation of a new idea and the adaptation into an innovation is vital to competitiveness in tourism
(Sundbo, OfrfilaSintes et al. 2007). However, little seerasbe known about how nature based tourism firms get

new ideas. Ideas could be understood as the creative process of absorbing knowledge and values that leads to
adaptation into innovations. Recently the sources, mechanism and outcomes of knowledgeatrarsfevation

have been explored by studying clusters of attractions (Weidenfeld, Williams et al. 2010). However, the absorption
capacities of individual tourism firms and their ability to adapt the knowledge into innovations were outside the
scope of tis research. In this paper | will argue that the drivers of innovation could not be understood by looking
only at sources of knowledge and knowledge transfer. Nature based tourism firms are connected with other firms,
tourists, employees, nature, governisegtc. (Sgrensen 2004) and this connectedness influences their knowledge
(Weidenfeld, Williams et al. 2010) but also their values; what they find important and what they stand for. The
paper makes a contribution to the literature by including the rol@loés in the innovation process and studying

the transfer of knowledge, values and innovation in the relatively neglected nature based tourism sector. The paper
is mainly conceptual but uses empirical examples to illustrate the arguments. The emgeeahréas followed

a qualitative approach where two Icelandic whastching companies have been studied with means of semi
structured interviews and participant observation.

Julia Crozier
Waves of Innovation and Heritage Tourism Attractions
University d Tasmania, Australia

Iconic heritage tourist attractiertypicallyfollow a life cycle which culminates in a series of innovation waves as

they seek to maintain their relevance to a contemporary audience. Heritage golgaablyexist within an
environment shaped by disequilibrium where public perception shifts constantly as each generation imposes their
own attitudes and values on the past. The unique historic story of place offers a competitive advantage so long as
it reflects the values of contemm@ry society and remains significant. Innovation lies within the interpretation of

the story, using the inherent resources presented by place and through the meaningful triggers incorporated into the
heritage experience. This research investigatesritiers, determinants and outcomes of innovation within the
constraints imposed on places of historic significance. Several types of innovation are present at iconic heritage
tourist attractions including paradigm innovation, product innovation, positimavation and process innovation,
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all of which tend to be incremental rather than radical, suggesting that taeeusial factor. Chronological case
studyresearch at Port Arthur in Tasmania, Australia was conducted to identify the internal andldxtgers

which prompted each innovation wave. The chronological nature of the study enabled the temporal context to be
an integral factor in the analysis of change based on social value and perception over time. The paper concludes
that at heritagetaractions the source of innovation lies in the internal values of place, being the aspects of the story
which are memorable, meaningful and personal to the visitor.

Claire Haveni Tang, Eleri Jones

THE FUTURE IS NOW: CHALLENGES IN DEVELOPING WALES AS ADIG ITAL TOURISM
DESTINATION

University of Wales Institute, Cardiff (UWICYVales

Visit Wal esd n dundeEDigitad poarianm Business &nramework Project (DTBFP) is designed to
address the key challenges of weo ebliisimegs iMaaturityst@wardsahe r i s m
digital age by the end of 2014. Internationally: reduced demand, emergent new destinations and globalisation have
significantly increased competition in the tourism industry and promoted process innovation (e.g.ingiwork
reservation systems) not product innovation, which can be easily imitated by competitors. Information and
communication technologies (ICTs) have accelerated changes to the way potential visitors access information
about destinations and search for/kdmlidays. How ICTs are exploited for competitiveness and building
dynamic businesses is crucial to destination success. The DTBFP will help tourism businesses and supporting
organisations adopt new technologies to meet visitor expectations, becomeompeitive in the marketplace

and holistically contribute to developing Wales as a competitive destination. The DTBFP is a portfolio of smaller
projects focusing on diverse activities including: industry skill sets; online booking capability; develogment o
virtual communities and social media (Facebook, Twitter and blogs); development of innovative technology pilots
(e.g. mobile devices and applications). However, the tourism industry in Wales is dominated by SMEs, particularly
micro-businesses and lifed¢y businesses, which create significant challenges for psétitor interventions

relating to destination development and competitiveness due to: different approaches to quality standards; weak
business models; underdeveloped management infrastructorapjex operating environments; heterogeneous
business motivations; limited skill sets; lack of engagement with destination propositions. Previous Welsh attempts
to achieve a paradigm shift into the digital age have failed through an underestimationhalldwges associated

with getting individual businesses engaged with destination development. Interviews with key stakeholders at Visit
Wales will establish how the DTBFP proposes to address these challenges. Whether the DTBFP will be successful
in achievng a coeordinated, integrated and holistic approach to empowering tourism businesses to move into the
digital age and contribute to the development of digital destinations manages only time will tell.

Research Futures: 15.46 17.45 MondayRoom01.16

Emilie Crossley
Towards a psychosocial theorisation of tourist subjectivity
Cardiff University, Wales

Recent theorisations of tourist subjectivity have emphasised the importance of performance, narrative and
embodiment. However, these explorations mostlyuage an ontology of the subject as unitary and rational,

leaving them struggling to explain key features of the tourist experience such as desire, fantasy and enjoyment.
These approaches are even less capable of capturing the complexities involvedidaspsacth as volunteer

tourism and tourist encounters with poverty, which may provoke ethical dilemmas, negotiations of agency, and
feelings of anxiety or guilt. | argue that in order to grasp these affective components of tourist subjectivity, it is
necesary to conceptualise tourists as constituted by sodiaral discourses, unique biographies and intricate
emotional worlds. Thus, in presenting a conceptual framework for understanding tourists psychosocially, this
paper attempts to explore the largghinc har t ed &édept hs and intimate contour
motivationd (MacCannel!l 2011) . Drawing on psychosoci
examine the roles of affect, biography, and unconscious dynamicsdagimg topographies of tourist desires and
seduction, psychspatial investments and defences, and conceptualisations of self and Other. | argue that a
psychosocial approach, in attempting to transcend dualistic tendencies within the social sciémazssing the

soci al as Opsychically investedd and the psychologioc
unique way of researching subjectivity that resistividualisationand social determinisnit is hoped that these

theoretical develpments will contribute positively to the advancement of qualitative scholarship in tourism studies

and will allow researchers to engage with the complex and varied set of tourist identities and experiences produced

by an increasingly diversified tourismaniet.
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Arianne Carvalhedo Reis
Creative writing in tourism studies: A writing -story
Southern Cross University, Australia

The process of conducting social science research and constructing something that is considered by fellow
researchers as a contrilmrtito knowledge has the potential to involve one completely during an extended period

of time. In my experience, | write pieces in my office, at home, while travelling to conferences, while feeling sick,

at night time when all the lights are off, on a n®aturday morning, and on every other possible occasion. It was

t hen, during an extended project that I realised tha
tissue to the abstract bones ofg htlhye oarcektni ocvall e ddgi es coonuer Bsse
contribution to every piece of research was, necessarily, a plea to subvert some of the traditional discourse found in
academic texts (Brearley, 2002; Richardson, 2004).Using the material | had available from myré&werpooject,

which looked into the performances of local hunters and international trampers on a remotbassdr®urism

destination, | expressed what | had learnt from the experiences of those involved in my study, and from my own
experiences withht e m, through the wuse of the o6traditional 6 ac
illustrative means. By illustrative | mean the use of photographs | had taken and collected during the period of
involvement with this project, embedded in my texithout captions or direct mention, simply there in the hope of

evoking significant meanings for/from the reader. Such an exploration of my different ways of communicating my

research o6findingsd elicited a myorsiaaddpublishers.rTeespresents e s f
paper aims to present and discuss some of these responses and the inherent difficulties encountered by all of those
who try to push, however timidly, the boundaries of &

Carol Kline, Nancy McGehee Christina Brown -Bochicchio
Social Capital as Catalyst for Critical Action: An Appreciative Inquiry Approach
East Carolina University, U.S.A: Virginia Tech University, Blacksburg, U.S.A; East Carolina University, U.S.A

This paper combines an appiative inquiry approach with the community capitals framework (Emery and Flora,

2006) to explore the ripple effects of commu#iysed tourism development programming within seven small

rural towns in western North Carolinauring the summer of 2008, e 100 participants of a regional small towns

devel opment program were interviewed r Appradatve inggiryt hei r
(Al) guided the tone and purpose of the interviews. Al is the idea that organizations identfbcasn what

works, rather than on problems that need to be resoedperrider & Whitney, 2000) The interview questions

asked during this study were structured so that respondents would focus on: the beneficial aspects of the
organization that goveea the programs, the positive outcomes that resulted from the programs, and the reasons
behind their success. In particular, the interviews focused on @dw@perrider and Whitney (2000) called the

fidi scoveryo stage of i nouwiganigation lifdDurmdthedranpctiption erecesgjthat gi \
impacts noted by the respondents were pictorialy pr esent ed, or fAmappedo to il I
and tertiary effects from various development programs. The map, or diagramlualsatds the connectedness

of impacts on individuals, groups, and physical spaces within the community. Each impact was categorized into
one or more of the seven community capitals: built, political, natural, cultural, human, social and financial. Themes

of i mpacted capitals were discovered across the parti
and Flora (2006) was confirmed.

Agnieszka Rydzik
(Imymobilities of Central and Eastern European Female Migrants in (in)hospitable Territaies
University of Wales Institute, Cardiff (UWIC), Wales

Female migrant workers from the Accession 8 (A8) countries, the Central and Eastern European nations that joined
the EU in 2004, often find themselves in lpaid hospitality work as receptionistsousekeepers or waitresses
(Janta & Ladkin, 2009). As well as the pressures of aesthetic and emotional labour, they have to confront gender
and ethnic stereotypes, exploitative employers and often experience difficulty moving up the career ladder. This
paper discusses an empowering creative Action Research (AR) project carried out with A8 migrant women from
Hungary, Latvia and Poland. The application of AR methodology in researching, often disadvantaged and
disempowered, minority groups has been showbrittg positive change to participants (Lykes, 2001; Mclintyre,
2008). Combining this methodological approach with creative research methods to explore A8 female migrant
lived experiences and communicate their voices to the wider public can empower pastivihde advancing
research theory and practice as well as expanding the current scarce body of literature on the topic of female
migrants in hospitality. This creative AR project constituted the first phase of fieldwork carried out with a group of
A8 female migrants which consisted of a series of discussions, interviews and meetings exploring stereotyped
media portrayals of Eastern European women, the experiences and perceptions of being a migrant woman in the
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UK and working in the hospitality sector. itesul t ed in an interactive commur
artworks presented to the public in October 2010, which will be also shown at this conference. This paper captures
the results of this critical and creative action, and presents the imtads with particular emphasis on migrant

mobilities and mobile identities.

Tourism in the Symbolic & Material World 1I: 15.45 17.15 MondayRoom02.16

Can Seng Ooi, Ana Maria Munar
THE SOCIAL RULES OF TOURISM SOCIAL MEDIA
Copenhagen Business Schoogrinark

The development of a more interactive and dmseyed Web has altered mediation processes in tourism. Social
media has provided the necessary platforms to create and publish tourist generated content in a high variety of
digitalized forms. Technolagal discourses following the advancement of social media focus on how this
technology enhances seHalization, participation, democratization, transparency and user empowerment.
However, this is only part of the story. This paper examines the relapohshween individual agency and
systemic reproduction of social rules and structures that takes place in the virtual world. Netnography and a
constructive approach have been adopted for the examination of online communities. There are different types of
tourist generated content online. This study focuses on the review genre and examines the case of Tripadvisor
which, with over 40 million contributions, is the largest social media site focusing on tourism and travel. The study
critically discusses poweelations and socialization processes oflina review making.The research findings

provide insights intothe politics and poetics of techimoeritocratic systems, social reengineering and
commercialization processes in emerging virtual tourism cultures.

Bernadette Quinn, Theresa Ryan
The politics of memory: the case of Dublinds coloni al
Dublin Institute of Technology, S. Ireland

As Alderman (2010: 90) has recently written, the potential struggle to determine what conception of the past will
preval constitutes the politics of memory. This paper aims to investigate the politics of memory at play in

determining how Dublinds colonial heritage is constru
destination has grown recently. alttracted 5.4 million visitors in 2009 (Failte Ireland 2010). Culture and heritage
underpin both its touristic appeal and the cityds off

most iconic built heritage is strongly associateithvits development as a colonial capital. Many decades after

independence, contemporary Ireland is a vastly changed place. Yet the process of dealing with colonial heritage in

tourism contexts is not unproblematic. This paper begins to unravel bothrsteuction and the representation of

the city as a tourism destination to investigate how the city is remembering/forgetting its colonial heritage. Its

approach is interpretivist, and methodologically, its efforts focus on one hugely important site: Cagila the

seat of English administration in Ireland for 700 years. Centrally located in a prime tourist area to the south of the

city centre Dublin Castle is thé"@nost visited fegaying attraction in the state (Féilte Ireland 2010). Data are

gatherd through:

1 In-depth interviewing with key personnel involved in the multiple sites operating as distinct tourist ventures
within the Castle

1 Di scourse analysis of the Castlebs promotional and |

1 Analysis of the tour guiding narratiseffered to tourists.

The findings point to a selective narration of hist

attraction. They lend support to the argument that tourism constitutes a mechanism through which places can

actively sek to reclaim and recast historically important places of memory.

Mi sl ava Bertoga, Petra Kavrelil
View to the health tourism between historiography and sociosemiotics
University of Zagreb, Croatia; University of Primorska, Slovenia

The proposed presernitat aims to analyse the tourist promotion of seaside and balneary destinations of the former
AustroHungari an Monarchy, in regions which today belong
Opatijal/ Abbazi a and L o g achgomhinessthe isatiosenmoticerspactive and histical a p p
research on health tourism. The sociosemiotic perspective (Landowski 1999; 2003) observes interactions
actualized within a discourse, between individual or collective subjects who are inscribet@gmuized in it. In

this perspective discourse can be seen as a space of interactions where different communication strategies are
distributed. These strategies determine the types of possible discursive roles for each of the two prétégenists
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senderand the receiver of the discourse that is being uttered. The coastal balneary, health and beach resorts at the
Austrian Littoral developed under the influence of medical discourse that promoted the positive influence of sea,
sun and mild climate for @ating and recovering from many diseases (tuberculosis, scrofulous, children diseases).

An important, often crucial actor in the development of a seaside balneary and health resort was medicine. Some
resorts were proclaimed as winter resorts because ohthé d ¢l i mate i n winter, S 0 me
as summer seaside resorts, promoting sea bathing, exposure to sea climate, medical treatments with sea mud and
brine. Others, on the other hand, had two seasons, the summer and the winter braltfitaad balneary seaside
resorts, such as Porto g and Loginj became i mportant touri st de:
analysis is to research the way in which semiotic material from a particular cultural and historical reality has been
re-elaborated: this material consists of imaginagynisolic forms, linguistic registers, and narrative, visual and

uttered configurations.

Social Justice & Ethicd Il: 15.45 17:45 MondayRoom03.20

Dorina Buda, Alison Mcintosh

Unraveling the tourist i local hosti researchersnexus: Critical reflections on fieldwork in an area of on
going conflict.

University of Waikato, New Zealand.

This paper critically unravels theuristhostresearchersiexus during research fieldwork conducted in a locale of

the ongoing IsraeliPalestinian conflict. The encounteook place in Bethlehem, Palestinian Territories where
tourism as well as every day |life has been significa
which i mprison Bethlehemd (Alternati ve TrmedonibeawaenGr oup,
tourists, a local host and the researchers is analysed from three perspectives: Firstly, from the perspective of the
interactions between tourists, the main researcher and a local host during a tour to visit the home of the local host,
Claire Anastas, a house now directly enclosed on three sides by the eight meter highalesteie Separation

Barrier. Secondly, from the more emotive perspective of the emotional entanglement experienced by the main
researcher from her interactionswithe di stressed | ocal host whose tragic
recounted to) touched the heart of the researcher and other tourists, and the way feelings of sorrow and
helplessness were negotiated. Thirdly, from the perspective of thexiveflaccounts of the two tourism
researchers during their respective travels to an area of ongoing conflict. In this light, the paper contributes
discussions and thinking on the critical nature of home hospitalityertiwional and reflexive implicationsf

fieldwork interactions, andhe blurred boundaries between toudstitourism researcher are also recognised as

we draw on Liz B o ocodcepbualisafiopssoy idehtificatioradng enipathy as ways of thinking
about fiel dwprek). i nteractionso (

Dianne Dredge
Critically engaged tourism research and praxis: Contributions to destination stewardship
Southern Cross UniversitAustralia

This paper explores the messy world of tourism policy and planning research in practice and theneemitngle

the researcher as both academic and agent of change. Inspired by the work of Bruno(280%and Bent

Flyvbjerg (2001, 2004) the paper engages with stories of tourism planning and policy practice, to explore the
alternative roles of the researcher, transformed and transformative, during the research process, and what this can
potentially mean dr destination stewardship. The paper is set against the changing context in which tourism
planning and policy takes place and explores the effect that such changes are having on plans, planners and the
planned. A range of shifts taking place since thedfeidf the twentieth century are discusgede Held 1989;

Hirst 2000; Pierre 2000)n essence, these include economic and social restructuring associated with globalisation
which has given rise to increasingly mobile capital; global corporate inté¢hesthave tended to dominate local

interests; and governments that are losing control over local conditions as corporate interests, beyond the reach of
any single government, shift their operations, investments and interests to take advantage of mmakldavo
business environment§eck and Tickell 2002)In an effort to address these negative criticisms of global
economic restrct uri ng and respond to <claims that corpor at e
increasingly converging on a middle ground between left and right. Anthony Gi(it#9t; 2000 called this the
6Third Wayd patenetwal af adcial gemocja®y @ad a reanimation of the public sphere wherein
citizens are encouraged to actively and responsibly participate in public debate. More recently UK Prime Minister
David Camerorr ei t erated this project, calling for a o6Big S
more responsibility for shaping their destinies by u
ti med. These shi ft ssfonthesveay that toufismipaolicy and planhingdsasptacticed, and the

role of research and the researcher into the future.
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Tazim Jamal, Blanca A. Camargo
Critical and philosophical perspectives of justice in tourism: Theoretical and empirical dilemmas
Texas A&M University, USA

Studies of tourism have progressed beyond ol der discc
understandings of the interrelatedness, complexity, and {@paial) scale in which tourism plays out. Numerous
discouses of sustainable tourism, ecotourism, and responsible tourism have been forwarded to counter the
apparent injustices attributed to mass tourism. Yet, theoretical and methodological developments related to justice,
fairness and equity in tourism researahd practice are surprisingly lacking. Tourism research has been
particularly inattentive to conceptualizing and addressing justice in relation to minority, and diverse ethnic and
sociceconomic groups in tourism destinations. This paper starts withigueribf sustainable tourism (and its

variants) and highlights some of the ethical gaps in current discourses. The limitations of distributive and
procedural approaches are discussed, and insights from feminist theory and political philosophy are driavn upon

commence a conhceptual di scussion of justice in touri
from the fieldbo, bringing in the voices of some of t
gaze, the raw material of laberx pl oi t at i on, and the subject of the res
so well: AiThe starting point for field research is t|
is not a physical locality of a territorially fixed commity but a field of care for creation and recreation of

knowl edgeo. We approached our fieldwork in this spi

di scovered multiple tensions and contr auiesarcheiteBuf not
also between our efforts to move iteratively between theory and practice, as well as our own positionalities as
tourism researchers. We came back from the field with new learnings and new dilemmas. Based on our research,
we argue thajustice should be a primary criterion for developing tourism, implementing tourism policy, and
evaluating sustainable tourism practices. But we also bring to Cardiff several questions, one of which is: Should
theories of justice in tourism be based ostdrically and socially constructed values as Harvey (2002) argued? If

so, what role do Kantian and other positions on morality play?

Omar Moufakkir
The Moralization of Tourism: Much Ado about Nothing!
Stenden University, The Netherlands

Internation&tourists are forecast to reach 1.6 billion by 2020. Most tourism commentaries regard this growth as a
great achievement . Ot hers argue that iWariness rathe
growth of travel f20®). THisepapsruliscaisses etlas tn dolarism and the) rhoralization of
tourism. The central question of this paper is whether or not there is a place for moral considerations in tourism?
Criticizing the moralization of tourism and discussing the ironiesosading this moralization is one thing; but

the irony of these ironies is that this moralization dwells in books and academic journals and hardly ever reaches
the target. And so it remains that the moralization of tourism and its criticuimpsy much do about nothing.

The majority of consumers hawabsolutelyno knowledge about this moralization ethics in tourism. This

tendency is also apparent in tourism education programs. This deficit, some maySigumeoral.

Critical Hospitality & Labour 11: 15.451 17:45 MondayRoom00.18

Cheryl Cockburn-Wootten & Alison Mcintosh
Knowledge, trust & altruism: Conceptualising professionalism in NZ Tourism
University of Waikato, New Zealand

Recent calls for change within the Tourism sector have arguedhérsector to seriously consider the

i mpl ement ation of oprofessional i smbd. Speci fically, c
many employees, the readiness of graduates to meet or change these practices and commitment to gustainabilit
promoting and respecting the rights of people in the workplace (Hoel & Einarsen, 2003; 4@ibbayns, 2007).

Extreme work conditions containing incidents of bullying, violence, mismanagement, lack of organisational
communication have been documentdgth the result that employees are feeling stressed, undervalued and burnt

out (MurrayGibbons, 2007). In addition to these, the sector is becoming well known for practices embedded in
gender discrimination (Banks & Milestone, 2011; Pritchard, MorganjeMel & Harris, 2007). Education, along

with changes to the context of these workplace practices, have been seen as the key for promoting change towards
a more ethical and sustainable sector. With this in mind, tourism education is seen as an areh io whic
implement and change future workplace practices. The Tourism Education Futures Initiative group (TEFI)
developed key values needed for education which were: stewardship; mutuality; knowledge; ethics; and
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professionalism (Sheldon, Fesenmaire & Trik@&l D). Arguably all of the values integrate into the final concept of
professional i sm, whi ch TEFI define as Aalign[ingl] [
professional standards that include a responsibility to the customer or guestmtandrity, service orientation,

and a commitment to |ifelong | earning and i mprovemen
(2011) work illustrates how educational providers had tried to make major changes to their offerings based on
thesecoe values. While in the business context, Hussey,
the Irish Tourist Board for the integration of professionalism in their strategy. The ambiguity surrounding the term

has the authors arguing that thec seo r needs to address what a fAprecis
professionalism iso (p. 12) . Interestingly, they al ¢
di mension of professi onal i s mothat(edugatidh, busmess prartices and a i s «
commitment from the individual are proposed as essential features of professionalism in the tourism sector. None

of these moves are unsurprising given the rise in reported workplace violence, issues of misnmnaggme

gender discrimination in Tourism and Hospitality (Hoel & Einarsen, 2003; M@ibipons, 2007). Indeed, there

has been a resurgence of popularity of the terms &épro
management too (Chené& Ashcraft, 2007). Our working paper aims to explore and discuss the conceptions of
professionalism for the NZ tourism sector. We intend to focus on three areas, business, strategy and education. The
aim of our study is to contribute to both the acadethtarature and the workplace with a-coeated and
collaborative perspective regarding professionalism. As academics we are also interested in critically examining
how identities are negotiated, managed and neglected. Within the workplace we aim te #xpltensions

between professionalism and the reality of business, for example how altruistic values and profit are resolved in
practice? The sector is known for issues of workplace violence, stress and gender discrimination: how could
changes be implemed to restore trust and altruism? In education, how do we resolve and incorporate different
types of knowledge perspectives in our teaching programmes? A key issue that we would like to discuss in our
study is what type of knowledge, behaviour and tdegilbactices should be included and valued? So despite the
current ambiguity in the term, an opportunity exists for the field to examine, discuss, reflect and conceptualise
what they consider professionalism is for the sector.

Donna Keen
Tourism and a pditics of belonging
University of Otago, New Zealand

Home, belonging and hospitality are fraught concepts, particularly as they are problematised through mobility and
tourism. The need to belong is implicitly bound with the idea of home and the proeidiospitality. Drawing

upon postcolonial theory this paper explores how the provision of hospitality within the guise of tourism, can be
constitutive of a wider politics of belonging to place. The paper explores the provision of hospitality within
tourism and leisure experiences in the High Country, South Island, New Zealand. The High Country is currently
highly politicised within a debate on the nature and role of land within in the contemporary settler society of New
Zealand. | focus explicitly uporhé way in which the offering of hospitality can be read as a way to legitimise
both connections and rights to own land within this particular place. Hence, the intersection between tourism and
hospitality raises important questions regarding the ethidgalitics of belonging. Such a politics of belonging

also allows us to reconsider the world making power of tourism.

Berit Brandth, Marit S. Haugen
Farm tourism and the dilemmas of work and home
Norwegian University of Science and Technology and @efior Rural Studies, Norway

This paper aims to analyse overlap and sharing of work and home in farm tedw@mon the level of social

roles and territoriedVhen farmers diversify their production into tourism using their homes as a commercial arena
for hosting visitors, new challenges regarding boundaries between private and public, home and work arise.
Hosting visitors on the farm means commercialization of the home where the products draw on ideas of rural idyll
and country hospitality. The papeillvshow how central aspects of hosting involve aesthetic considerations and
emotionallabourtriggering the dilemma between the authentic and the staged. Moreover, it will show how the
boundaries between work and home are managed in order to baimness and a sense of home, and it will deal

with the many dilemmas that arise between being personal and professional, between the farm as a home and as a
site of commercial activities, between family life and work life, between leisure and Wk.analys is based

on case studies of 19 family farms from various districts in Norway. Some of the farms combine tourism and
farming while others have altered their production to tourism only. The material includes formal interviews with
16 women and 19 men opging the businesses.
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Irena Ateljevic

Decolonising Myself: (R)evolution from Within and Without.
Wageningen University, The Netherlands

No abstract Available

Tourism & Education II: 15.451 17:45 MondayRoomEnterprise Suite

Marta Plumed Lasarte, Vitelio Tena Piazuelo, Carmen Elboj Saso
The Spanish Higher Educationaccording to the Bologna Process in the Field of Tourism
University of Zaragoza, Spain

The economic relevance of tourism has meant that today most European countries have highen éducatio
tourism. The extreme diversity of the tourism labour market gives rise to a complex combination of a variety of
professional skills and a wide range of necessary formation that are taught in different ways in European
universities, leading to a lack bomogeneity and diversity of orientations and content that hinder the convergence

of these studies at European level. Two academic guidance of the Degree of Tourism dominate: the one that is
related to the management of tourism enterprises, and thentoanie in the broadest sense, including the planning

and management of the activity in the public sector and new developments of products. In this research we intend
to present and analyze, from a European perspective, the thematic lines in which Sparmassitids are based

when forming future tourism professionals through the implementation of the Degree of Tourism in accordance
with the European Higher Education framework.

Noell e O6Connor, Ann Conway
The role of the Irish higher education institutes n the recovery of the Irish economy
Limerick Institute of TechnologyS. Ireland;Dublin Institute of TechnologysS. Ireland

The Irish government is still contemplating how it can turn around the Irish economy. As the McCarthy report on
Public ServicetNumbers and Expenditures Programmes (July, 2009) and the Hunt Report (December, 2010) are
debated, one area which can assist in the recovery of the Irish economy is higher education. Therefore, research
was conducted through a personal survey using hsttlite of Technologies; Limerick and Dublin as the case
studies. It was carried out throughout the academic year{2008) and its main aim was to ascertain if students
thought that education played a part in contributing to a solution to the erikigreat could be done better to help

their industry throughout the crisis. A total of 300 full and part time students (Irish and International) students
were surveyed.  This paper will be in three parts; the first section will examine the current &ttieation
situation in Ireland amid the gl obal economic crisis
help alleviate the crisis. The second section will look at the merge of entrepreneurship and education. As the
lifelong learningsociety is conceptualised largely in terms of maintaining a flexible and competitive economy in

the knowledge society, the concept of an entrepreneurial society will be proposed to fill the gap which has emerged
since the exit of many international compemnifor cheaper labour elsewhere. The third and final section will
analyse the results which that indicate that some of the areas hit by recent closures of businesses and subsequent
increase in uptake of ugkilling courses. The majority of students féiat the Irish recovery could be aided

through a more entrepreneurial approach to educétimugh encouraging placements, learning about businesses
through industry partnerships and being shown how to set up a business so they can equip thems#tees with
essential survival skills.

Andy Roberts
The Emancipation of Food and Beverage Provision from the Traditional ModelU WI C6s Appr oach
University of Wales Institute Cardiff (UWIC), Wales

This paper highlights the dilemma facing UWIC, specifically rday hospitality programmes when moving to a

new building. The financial constraints placed on Universities forced the hospitality team to justify the costs
associated with operational food and beverage provision. Unless a radical new approach was fwawigion

would be available. This paper evaluates the funding paradox, the perceived need for operational competence, the
practitioner staff and some examples of innovative approaches by other Universities. Using a case study approach,
the researcharses an autethnograpic approach with participant observations. The hospitality team has reflected

on the process and their experiences working with management and the architects to find a cost effective solution
to meet the needs of UWIC and the studermhe new facility opened in September @01
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INVERSI ONS OF SEXUAL ROLES I N WOMENG6S SEXU

TOURISM AS TECHNOLOGIES OF SELF
Liza Berdychevsky and Heather Gibson

University of Florida

Abstract

Wo me n 6-esommercral sexual behavior in touriemdrelated perceptiorsnd
meaningsare a under researched ardzased on 21 wiepth semstructured interviews with
Israeli women,Hhis study addresses the dapexamitngwo mend6s sexual ,behavi
both with steady and casual sexual partngesi-oucauldianens of heterotopia, inversions of
sexual roles, and technologies of s€hie findings reveal that women interpret transgressions
in their sexual behavian tourism as inversi@of sexual roleshat can also be practiced as
technologies of self aimingt selfexploration ad potential seransformation. The
complexity of the inversions of sexual roles is illustrated via the triplex of mind, body, and
language that combined produee count er di scourse to the soci

behavior

Keywordswomenés sexual behavior; heterotopi a; i

technologies of self.
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1. INTRODUCTION

Foucauld sleas about@wver, sexuality, body, and norms hanspired three waves of
implementationn feministliterature(Deveaux, 1996). The first wave was evoked by the
concepts of surveillance and power (Foucault, 1976, 1977), the second by the thesis of
power and restance (Foucault, 1976, 1980), and the third by the notions of sexual identity and
regi mes of truth/ power ( Fouc au lhavefemin®t7 6 , 1980
opponents, who blame Foucafdt anandrocentric gender blind approaatd underminig
accountofagengy it s proponents suggest to pbecei ve
of ideas.Yet, Foucaultdés ideas have been used spar.i
Foucaultdés ideas have not besthandnpt @umreing teddd i
behavior. This is surprising, considering his famous triplex of power/knowledge/sexuality and
three volumes dedicated to the History of Sexuality (Foucault, 1976, 1984) i8&6indicate
that sex and the sexual were a signifidants for FoucaultTherefore, this research addresses
the gap through analyzing womené6és sexual beh

of self, inversions of sexual roles, and heterotopia.

2. LITERATURE REVIEW
2.1.Technologies of Self

Foucalltd analysis of power focuses at the misacial level and describes power as
fluid, capillary, plural, decentralized, ubiquitous, molasitelnegotiatedhat operates to produce
the social bodies it targets to regulét®76, 1977, 1980). Tediscourseof power evokes
counterdiscourse of resistance to povegrdresistance is the inverse image of poweucault
proposed four types of technologiesthgh er at e si mul t an etechnslbges | n p e
of production that enableeopleto produceand transform things; technologies of sign systems

which permitpeopleto use signs, symbols and meanings; technologies of power that signify
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social practiceof surveillance andontrol anddefine the standards of appropriate conduct;

and technologiesafhe sel f t hat r ef ®onthdirbodiespnmindyand ual s 6
behaviors in order to achieve the state of happiness, purity, perfdotietiom, transformation,

and etq1988, p. 18). Earlier, Foucault also refers to the technigupsactics of the self as
intentionalactions by whiclp e o séek to tiiansform themselvjese &nd to make their life

into anoeuvre[creation- F r e n (A984, p. 1611). Thus, technologies of salim at sel
transformationané mbody i ndi vi dthesurv@ilkance and nomsnaliaation ef theé o

technologies of power
2.2.Inversions of Sexual Roles

Foucaultés conceptualization of power, bo
lens for questioning the essentialist view of gender and sexualitgpmporoaching them as
socially constructeddccor di ng, to Foucault our society i
r o | (29840p. 18. The roots of this intolerance could be tratkack to Ancient Greeks that
saw thepractice of sexual pleasuasi r ol e or pol arity specific, o
clearly distinguishedthe masculine role of the subject/agent because of the active function
defined by the penetration in the sexual intercourse vs. fenpas®veaole of the
object/patentré uced t o being t he ofopcaut,tlo8d p.43) he ot her
Aristotleargued thaiit he f emal e, a 9d theanale, hsamale,issciMina s s i v e,
Foucault, 1984, p. 46).HE assumption of female sexual passiveness based on pbisiblo
characteristics is questionalttelay Yet, Foucault argues that sex cannot be liberated from
power. Indeed, sex is a focal factor in the production of the mechanisms of normalization,

discipline and dividing practices (Butler, 1990; Deveaux, 1996).

Drawing upon these ideas, Butlerdés (1990)

the stable category of women and shows how gender is socially and culturally constructed via



CTSV Conference Pgramme Cardiff2-5 Juy 2011

repetitive performative acts. Butler argues that linking sex to identityeigudatory practice for

the purpose of reification of gender relations where incoherence and inversion have to be
controlled and punished. Similarly, Sawicki (1996) states that sexual body as a target of bio
power i s a vehicl e odhipsadothemselees, asonvell asvpratetiodand r e |
perpetuation of gender roles and sexuality. However, both Butler and Sawicki explain that in

the arena of gender and sexuality there is room for subversion and contestation as women can

resist the socially catructed pattern and discover new ways ofgetferstanding.

Ramazanojlu and Holl and (1993) argue that
transforming local gender relationships and gaining control over their bodies in terms of
contraception, reproductioand sexual pleasure. They elaborate that female sexuality is
socially constructed as subordinate to male needs and desires, while sexually active woman is
perceived as a threat to mands masculinity.
historically submitted to the rules of chastity because of their inferior status. Thus, socially
constructed double standards of gender appropriate sexual behavior are the mechanisms
preventing the inversion of sexual roles that may threaten the status quariRedistthese
constraints is likely to occur in social contexts where departure from norms governing sex,
gender and desire is tolerated or even encouraged. One such context is tourism that can be

understood as heterotopia (Foucault, 1986b).
2.3. TourismasHeterotopia

Turner6s (1974) <concept -pateolbetwdtandbeveen h at
where a person feels detached from everyday life has been used to examine tourism over the
years. For instancégett (1983) argues that Western cultte everyday social norms and rules
are suspendeat invertedin tourism andole reversal happsmnderaliminoid license St John

(2001) critiques the concept of liminoid as it omits the notion of the liminoid body, while body
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cannot be ignored as itfigcal to such processes as gendering (Butler, 1990) and the tourist
experience cannot be understood without incorporating body into discourse (Small, 2007).
Indeed, researchers claim that body is absent from the academic discourse of the tourist
experiencgVeijola & Jokinen, 1994; Small, 2007), which is surprising as body is a medium
through which one experiences the world and the self and tourism liminoid body is a site of

identity contestation (St John, 2001).

Body is a focal p dwisphis concept df loeterotapia l(Foutailt, wo r k .
1986b) can complement Turneros concept of [
real space that functions as a cowsitg where the everyday social order is contested,
transgressed, and inverted tdirism, Andriotis (2010) analyzed gay nude beach as a
heterotopia and concluded that it is a setting where individuals can experiment with body,
pleasure, and sexuality, as well as a temporary inversion of morals and practices. Likewise, St
John interpreed the ConFest festival in Australia as a heterotopia and arena for living out
fantasies, disruption of gender identity, and resistance through liminoid embodiment. Wearing
(1998) described womené6s | eisure aat heteroto
di scourses of female passiveness and subordi
renegotiation of boundaries for using their bodies in leisure contexts means gaining power and
control over their bodies. Harris and Wilson (2007) suggest thmatléesolo travel can be
understood as a heterotopia as it offers an opportunity to transgress and resist gendered
ideologies. Similarly, Jordan and Gibson (2005) illustrate that overcoming constraints in female
solo travel is a site of resistance and as®wf empowerment. Obenour (2005), also, portrays
journeys of female backpackers as a strategy fomsaking via emancipation and engagement

in existential authenticity.

2.4.Sex in Tourism
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Sexual behavior in tourism, because of the gender specifiogaal inhibitions, might
be the area where the contestation, inversion, and resistance to gender stereotypes are the most
prominent. Eiser and Ford (1995), investigat
found that casual sex occurrence waategl, especially among women, to the feeling of
situational disinhibition. Wickens (1997) and Thomas (2000) found that women explain their
indulgence in casual sex on vacation in terms of a unique atmosphere that encourages sexual
permissiveness. Indeed,@wWhinney, Herold and Matickayndale (1995) suggest that the
gendered double standards generally applied to sexual behavior do not apply on spring break as
they are substituted with permissive sexual scripts for both genders. Such findings lead
Ragsdale, Df r ancheksco and Pinkerton (2006) to en
sexual practices on vacation as this domain may be a source-disselfery for women. This
study investigated womends sexual bxeah avi or i
partners, focusing on their perceptions of sexual behavior in tourism, states of mind, bodies, and

feelings.

3. METHODS

Data were collecteih two phasesA pilot study includedsix in-depth open interviews
with men and womeaof different agesThe primary data collectiorphase consisted @0 in
depth semstructured interviewwith Israeli womenThe final sample for the data analysis
involved 21 interview$rom both phasesnow-ball sampling wasised initially, however,
following saturation of pa¢rns from certain age cohorts and tourist experiences, theoretical
samping wasused The interviewees were asked to describe their sexual behaviors during their
tourist experiences focusing on their feelings and perceplitvesparticipants described
diversityof tourist experiencesarying in length, purpose, and distance from home. The most
frequently mentioned types of tourism weest and relaxation (R&R)acatiors and

backpackig trips.The interviews ranged in length from 1.5 to 4.5 hours, wed@aecorded,
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and transcribed verbatiniheinterviewees ranged imge from 23 to 56Mean =32 year3.
Fourteen women wergnmarried of whom six were involved in a lorAgrm relationship. Six
women weranarried two for the second timendonewas divaced.For data analysis, the
three coding stepa groundedtheoryi open, axial, and selective codiffgtrauss & Corbin,
1990)were used facilitately Atlas.ti5.Concepts from the genealogical and ethical phases of

Foucaul t 6 ssedmwintefpreswemends sexual behavior in t
4. FINDINGS
4.1.Inversions ofSsexualRoles

Women associated sexual initiatives, activeness and a feeling of control with a
masculine role andosne participants explained that during tourist experetieey couldallow
themselves to embrace Ror instance, No&6 years oldsingle)explained that in everyday
life her curiosity in sexual innovations was oppressed by the conservative values of her
boyfriend, but during a R&R vpositon[doggy] she ffi
because all this vacation atmosphere made me
years old, divorced mother of two children) also illustrated reversal of sexual roles with a
steady partner explaining that on a R&R vacationlsBkeu ddenl y felt a need
to show that | can do different things i n be

believes that Ait is a mandés function to i mp

The inversion of sexual roles was even more evident in casxia&®men perceived
casual sex itself as a masculine behavior. For example, Gile&6 oldsingle)stated that
shwoidl dndt h avhemebu abroad lthis s goxr challenge to be like a man: to
stay in charge, to feel nothing and nottorascb e i mp o r $he explanedtimatirs e X . 0
backpacking destinations | ike Thailand the a

so hungry 6orbeeamé¢éd,hynter, you flirt all
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like a mani sexualy free and activeé.Maya @6 years oldsingle)f ur t her expl ai ned
can stay in control and have casual sex with
are increasingly adopting this amgnedach, fit

abroad | can behave | ike a man. o

For some participants having casual sex in tourism was associated with exploration and
accomplishment. For example, Or{aB years oldsingle)claimedi You expl or e sexu
behavior, but y ¢tnadddidonsSbiir gears ofdsingle)slabbrdted that on
vacation she can allow herself to fAibehave |
even br ag ab o @5yeats blgsimgle) talkingj abouahrer béckpacking experience
inThal and, concluded that there Awomen behave
andA T V GAB-Terain Vehiclgl,c | i mb, hi ke, an dVoimenbesome theseu al s

manl i er than the men | know here. o

Describing inversions of sexual roles autism, women also discussed and disrupted
the soci al myth that women are | ess interest
think that we [women] need sex less than men, but the environment is so judgmental for
women! But on vacation, Iltakesx when | want iit. o In a simila
has fithe same rights to enjoy and to have fu
home, on vacation anonymous environment and
adoptamadés role, who is free to have sex and tc
description of the vacation as a trigger aff
the findings.The data analysis reveals three closely interrelated facets of greionof sexual
roles in tourism environmentnind, language and body. This division does not imply any

dualism between mind and body, as these facets are the parts of onanchoperate

simultaneously.
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4.2.The Role of Mind in the Inversions of Sextales

The women described significant shift in their state of mirttiat projected on their
sexual self awareness and sexual behaViois change was multifaceted and included
detachment from everyday routine, reduced social control, different perceptisex and
sexual scripts on vacation. The participants
airport and you | eave everything behind, and
married). Talking about sex with her husband, Danayéas old, married) elaboratdtht
women fAnever detach our mind. We work hard |
shift. [é] But on vacation, | fSaimkxplanedipt et el
because of routine tensions acltbres she has troubles reaching orgasms in everyday life, but

on R&R vacatiosiwe [ she and her boyfriend] even cou

even. Ok, fowf our, we are even, |l et's go to sl eep.
on sAg.bor the casual sex, Gila argued that
public restrooms to have sex, 0 but she did e
different person when you are detached from routine, responstbilite p hone, and | arg
(27 years old, single) explained that fon va
yourself as itdéds your time to have fun, to u

single) concl udede trhoatt ao nn evradc aitn oyno uiry oluadlhr, b

bi kini on the beach [é] and if you want sex,

The participants also explained that the shift in the state of mind and perception of sex
on vacation are related to differgregrceptions of time and sexual scripts in tourism. For
example, Gilesstated | dve never sl ept witbutinThadandyjdidy | me t
because the day seems to be much longer. One day there is like an intensive weeloat home!
Further, Noaxplained itas follows i | dondét think further than t

and now, an dinbari@1ysarselgsingd)said thedbackpacking experience is
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Ayour time for emotionless and g ukewiselSgad s sex

(26 yearsold,singlg |l abor ated that the sexual scripts
first and when, who initiates and who waits,
all simple and | ight, without playing games.

4.3.The Role of.anguagen the Inversions of SexuRbles

In addition to the unique state of mind, the participagfisrred to the role of language
in the inversion of sexual roles vacationSome participants explained that even with their
regular &xual partners they felt freer to express themselves verbally during sexual activity
Keren(36 yearsold,smle)i | | ustrated that she pdsdwegust a gar
met. We entered theotel and everything that happened earlier vanishedBe c aus e of t h
game, fAwe felt freer to express ourselves in

l'icit to say different things and to sound s

The theme of perceived distance due to various notions related to language was also
proni nent in womends descriptions of casual se
that not hearing native language in tourism environment was related to their sense of anonymity
and detachment. Dahlia (27 years old, single) illustrdtatfi e vifd just hear somebody
talking my language, | automatically assuimee knows meevenift 6 s not a per son
acquaintance,but icomplete detachment encourages experiencing crazy things dn sex!

Second, thevomen explained that using their npative lamguage in the interaction with

foreign casual partner in general and during the sexual activity in particular added perceived
distance Sarah (30 years old, single) explained
we did not havebtoatspeask amtceal lyoul ddasdt have
just sex, period. o Ro ni t-natvé language|rdgringesex t hat

makes you feel different. You have more guts
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i ndi c atfeettimote keamftdenfiahd open to express myself during sex if | use English

instead of Hebrew [native language] because I think less about the weight of the words and this

way the sex kinky. o0 Yet, other partusicgimapant s
nonnative | anguage while having casual sex. I
stop | aughing because | felt |ike a porn sta

4.4.The Role oBodyin the Inversions of SexuRbles

The participants also described thadily expressions of the inversion of sexual roles
Theincreased feeling of sexual selfvarenessas brought up by almost all the interviewees
Il nbar stated that during the tourist experie
and pushes for expe s s $hoanreférring to sex with her boyfriend on R&R vacation,
explained thafisex is a significant part of pampering, feeling good and all the hormones and
adrenalin that run through the body, it is so refreshifiglking about sex in tourism, bpdvas
a focal point for women. The body has to be at its best shape for vacation, as Yael explained,
Aroutine makes you disastrously neglect your
time to put color on your hair, to make depilation andyoet alrd y f e &hira mentiomed r . 0
starting dieting right after booking the vacation and Dana described planning vacations

according to her menstruation cyske that they do not fall dmerperiod.

The womenalsoexplained that they used their bodié$edently to achieve sexual
excitement and/agratification, to explorgto simulate different bodily senses,to make a
statementDa hl i a expl ained that on vacation fiyou &
experience it through different foodtac vi ti es, c¢l ot hing, and, of
about sex with a steady sexual partner on R&R vacation, Keren indicdteit fivacat i on
opened a new channel in sex [€é] of thinking

for the expession of the instinctglesires and bodily needs. 0 I ndeed
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described trying sexual innovations in long term relationships during the tourist experience, like
new positions, oral and/or anal sex, performing sex in public spaces (bleagtior and etc).
Tamar i | Ilneverthought levduld ddgisomething like thaté ]  uééel blindfolds and

handcuffs, tried anal sex and positions that we thooghbodiesar e not abl e to d

The body was also a focal point in the inversionexiusl roles in the context die
casual sexDescribing backpacking experience in Thailand, Gilafocosed i par ti es, bl
suntanned bodieandhormones gimg crazyo The participants referred to fulfilling sexual
fantasies likecasual sex and sonmaeslesbian sex and orgieShe motive of experimenting
with the body without taking it serionosly wa

tourism. Tamar told about her experience of casual sex while backpacking with a partner who

Awaatforttnat e | uakhdi whsil 2zeédhe Awould be dwellin
home, there it was just an i mmediralt ediydr 'otr g
come in casual sex in Thail and. ¢$appssidnater e wa

onetime sex Not gentle love with foreplgybut awild, strong, and differergeX & a similar
vein, Rivka indicated that after casual sex in tourisnfhe | t butterflies in t

Sex itself was not a success, but  d oreventydufrompryingagai n and again. o

5. CONCLUSION

The findings reveal that women interpret transgressions in their sexual behavior in
tourism, especially with casual sexual partner/s, as inversions of sexual roles (Foucault, 1984).
The socially consticted standard of femininity impligsstrictivenorms regarding appropriate
sexual behaviothatwomenconform to so as not jeopardize their reputatiorf&rimshaw,

1993; Ramaz ano]j |. et id towtien wormem descriked®rési&t)jng and reversing
sexual roles as they soughteimbracea higher degree of sexual freedom this sense, tourism

can be interpreted as a heterotdpia. a countesite for inversion of the stereotypes of sexual
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roles, transgression, and identity contestation and transformation (Foucault, 1986b). Indeed,
women associated sexual freedom and initiative with masculine role and indicated that adopting
this mode of behavigsrompted a sense of exploration, discovery, freedom, control,
accomplishment, and growth. The feelings associated with the inversions of sexual roles in
tourism can be interpreted @ technologies of sdlfiat may lead to sedxploration and
potentialself-transformationFoucault, 1988)McLaren (2002) explained that resisting

normalization via technologies of self may result in exploring new ways efisgdrstanding.

In order to grasp the complexity of the inversions of sexual roles in tourises, th
closely interrelated aspects have to be clarified. Namely, mind, language and body need to be
addressed as togethertiey oduce a counter discourse to th
sexual behavioThe women described shift in their state of minth tourismas explaining
their sexual self awareness and sexual behavia state of mind was affected by the feeling
of detachment from everyday life and social surveillance, which in turn enabled women to
experiment with sexual scripts on vacatione3é findings are also supported by Mewhinney et
al .6s (1995) assertion that tourism influenc
also important in understanding the inversions of sexual roles as the findings indicate that it is
woman 0 s lings andinterpretation®f sexual activity rather than the actual behavior itself,

that define her perceivatkgree of activity/passivity ithe sexual behavior.

The role of | anguage is also crucial to wu
roesLanguage is related to womends subjective
among sexual partners. Indeed, anonymity cannot be underestimated in the understanding of
womenods sexual behavior in touri s @).Kndlgwhi nne

some women reported feeling less inhibited to verbally express themselvesnativen
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language during sex, which can be related to the feeling of situational disinhibition suggested

by Eiser and Ford (1995) as freeing sexual behavior ifstaur

Bodywas also found to hawfocalrole in the counterdiscoursesurrounding the
inversion of sexual roles. Bodyassource of knowledge, a locus of subjectivitgda site of
resistancéFoucault, 1980)The role of body also sheds light on indr& contradictions in
womends accounts of inversions. The women ex
activeness, or permissiveness they have embraced a masculine mode of sexual behavior. Yet,
participants made it clear that their sexual caniite was contingent on their spHrception as
sexy, feminine, and attractive, while their bodies have to be in their best shape for vacations.
This illustrates that socially constructed standards of femininity (Butler, 1990) are rooted so
deeply in womenhat even when they perceive their sexual behavior as an inversion of sexual
roles, their bodies have to comply with the standards of femininity and attractiveness. Thus, the
inversion is not about being unfeminine, but about having freedom, being gechad

making choices.

To conclude, this study sheds some | ight
in tourism and the role of body, | anguage, a
their sexual experiences. The study also illussrtte insightful contribution of Foucauldian
anal yti cal tools to understanding the unique
perceptions of their sexual activity during tourist experiences. The findings may have been
affected by social desiralty. Yet, the study highlights the potential for future research in this
area as womenods sexual behavior in tourism c

and transformation via practicing resistance, technologies of self, and inversgaxsiaf roles.
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View to the health tourism beeen historiography and sociosemidtics
1. Introductory notes

The territory of the Austrian Monarchy (later named Austtmgarian Monarchy) that
during the second half of the L&entury developed a significant tourist activity was also
known by the namef Austrian Riviera which especially referred to the coastal area of the
crown land Austrian Littoral. With the emergence of modern forms of tourism, seaside
locations suchaBort orog, Gradeg, Opatija, Mali in Ve

health (spa) destinations.

Sea water and sea air were not a potential tourist attraction until the end of"the 18
century. The sea was not supposed to have any therapeutits,elffiet was even considered
harmful for internal body organs. Towards the end of tHe &l in the first half of the 19
century, especially under the initiative of medicine discourse, the healing virtue of water and
sea air led to the emergence of tinst marine (seaside) colonies. Sea water was considered to

have positive healing effects for the body and the spirit. The pioneers of this new trend were the

% The research for this paper was supported by funding from the Ministry of Science, Educatiporsdi®ier
the bilateral project between the Republic of Slovenia and the Republic of Gréatélingual and Intercultural
Relatiors and the Construction of Nationdehtity in Slovene and Croatian TourisnsBourse.

% Austrian Littoral was acrown land within the Austrian rpire from 1813 until 1918. The Austrian Littoral
included the Imperial fee City of Trieste and its suburbs, the Margraviate of Istria, and the Princely County of
Gorizia and Gradisca, the Kvarner islands (until 1822 included also Rijeka and the civil Croatia). The capital since
1849 was in TriestéDarovec 2008180 182).
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English? The first seaside resorts on the European continent developed on the North and Baltic

Sea as summer destinations.

Sea bathing was firstly strictly practiced in the cold sea, as recommended by the doctors.
Bathing was obviously taken only a few minutes. The bathers were not supposed to socialize on
the beach, since the exposure to the ®umbathing) was in contrast with white complexion
and considered unsophisticated. Sunbathing in tHec&ftury was not in vogue, in fact there
were no therapeutic effects assigned to the sun. Whenever tourists were walking under the sun,
protection withumbrella was recommended. The real social life in the seaside resorts was going

on in the urban areas equipped with the suitable entertainment for the upper class.

Dark skin became a symbol of prosperity and holiday making only at the beginning of
the 20" century. The warm Mediterranean Sea was not attractive in the summer season, but this
locations firstly developed as alternative winter destinations (season from October to April)
where wealthy guests spent the cold winter in a more pleasant climatee south. As
therapeutic effects of the warm water were discovered, the season in the Mediterranean moved
towards summer months (the end of thd" #8d the beginning of the $entury). Winter
season was not completely discarded, since some touraiolog still had the winter and
summer seasons (Opatij a, Loginj). Seaside r

the mentioned area of the Austrian Littoral especially in the second half of‘teedsiry.

This paper aims to analyse the istipromotion of seaside health destinations of the
former AustreHungarian Monarchy, in regions which today belong to the two countries:
Portorog in Slovenia and Mali Logi nj i n Croc
perspective and historical search on health tourism. On the one hand, the sociosemiotic
perspective (Landowski 1999) observes interactions actualized within a discourse, between
individual or collective subjects who are inscribed and recognized in it. In this perspective
discourse an be seen as a space of interactions where different communication strategies are
distributed. These strategies determine the types of possible discursive roles for each of the two
protagonists the sender and the receivieof the discourse that is bgnttered. On the other
hand, historical research on health tourism provides necessary facts on the social and historical
context where tourist practices and promotions took place. We aim to research the way in which

semiotic material from a particular tual and historical reality has beenealkaborated in the

* The first seaside resort was Brighton (Battilani 2008 important physician was dr. Richard Russel with his
Dissertation on the Use of Sea Water in the Diseases of the Glanhele he recommends drinking of salty sea wata
bathing and sea food (Urina2003,78).
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discourse of the fcentury travel advertising posters. This material consists of imaginary,
symbolic forms, linguistic registers, and narrative, visual and uttered configurations that have

beencombined in a specific way in order to construct unique and complex meanings.
2. Medicine discourse and the formation of sea health and bathing tourism

The economic history of tourism considers that individual factors, such as medical
practice, encouragend positively influence the development of seaside tourism. In fact the
destinations of the Austrian Riviera developed their tourist activities on the basis of medical
discourses first, as health resorts for the treatment of certain diseases (rheumagisalasis,
diseases of the joints etc...) and later as winter and summer seaside resorts.

In the first phases of tourist development doctors played an important (if not crucial)
role in spa and seaside health resorts. Medicine promoted new healtfettsatwith thermal
water, sea water (cold and warm), and sea air and later on with the exposure to the sun as well.
New medicine knowledge about the effective methods of treating diseases acted also as a
promoter for the formation of spa resorts first, #meh cold and later warm sea resorts.

Bathing in the river or in the sea was considered uncultivated and was mostly practiced
by the lower classes. When attributed positive therapeutic health effect, former prejudices and
fears were overwhelmed. It gradiysbecame a popular haBitSince the 18 century medical
studies reminded of the positive preventive and curative effects of sea air and sea bathing, in
cold water at first (Urbain 2003, 77). Doctors also recommended excursions with boats and

long walkson the seaboard. Such practices allowed the sea air contraction.

Medicine Adi scoveredo new health treat mei
and the initiator of the seaside tourism and the definer of new trends. The success of such a
destinationwas depending also on other factors, such as the investments in the tourist

infrastructure, pleasure and comfort of the tourists.

Seaside tourism as already mentioned developed firstly in England, where Brighton was
the most famous and successful resOr. the continent seaside tourism firstly developed on
the North and Baltic Sea (Doberan, 1794; Norderney, 1797; Travemundei 188Q¢0
Swinemunde, 1832.826). The most popular French resort was Dieppe (nearby Paris) and other

seaside localities in Normandyhese resorts were mostly visited by aristocrats, looking for a

® The ritual of sea bathing was strictly set by rules and theories. Medicine created a historically decisive moment for t
control and rituakation of this fashion (Urbain 20035).
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cold sea in summer and a very urbanized environment (Battilani 2009). The soutbotike
d'Azur (Nice, Cannes) and thRivera Ligure were also developing a tourist industry as
alternative winter destinations due to their mild clim&teGradually, as sunbathing and
swimming in the warm sea had spread among the tourist population (considering the positive
therapeutic effects discovered and promoted by medicine), the season also moved towards
summer months (Battilani 2009). At that point tourism in khediterranean coadiecame

increasinglyimportant.

The new relation towards the safso comprised a new relation towards the bebch.
the twenties and thirties years of the 20th century Eurcpenbathing with tanned skin
prevailed. The main social activities began taking place on the beach. Sea bathing slowly lost
its therapeutic purpose and became mostly reason for pleasure and fun (Becher 1290) 196

2.1. Seaside health and bathing tourishAustrian Riviera

The medical discourses of the Triestine physician Alessandro Goracucchi in the second
half of the 18 century emphasized the therapeutic effects of sea air. Upon his opinion the only
exposure to the sea diras for instance, travatig by the sed had positive effects on health,
especially for treatment gfulmonarytuberculosischronic bronchitisand otherlung diseases
nerve disorders hypochondria melancholy and disturbance which occurred aftemrmajor
intellectualtensions (Sadner 1903, 91)

The beginnings of tourism in the area of Austrian Littoral (Austrian Riviera) are based
on health tourism. Opatij a, Portorog, Gr ado,
are locations that developed in the second half of tHecgftury due to their location by the
sea as suitable places for treatment of various disease®iim@nted the population of the
industrial era.Based on theassessmenof healthbeneficial practices anchew methods of
treatment of someiseasesseveralplacesprimarily developedas healthtourism destination
The objects of ouor tamrad ¢y si makdogongxaapt iPon

beginnings and initiators.

Por t develoged as a health resort towards the end of tffecéatury. The
favourable geographic position in the shelter oflibea wind and the natural affluence of the

neaby saltpans (mud, brine) stimulated the income of guests searching for medical treatment.

® Tourists travdkd towards warmer locations in wint@he tourist season lasted from OctoteApril. The first suchlike
winter resort was Séte in France.
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Dr. Giovanni Lugnani from Piran started the experimental medical treatment of his
patients (suffering from rheumatism) with brine in 1879. He is known as the begiin
tourism in Porotog. Tesoetwdsineasthe cleemipakfactony efrihie a |
society Consorzio delle Saline in Piranahere in 1885 the first testimonies of successful
treatment of rheumatism were recorded (Bartole 1890,21 Pucer1985). The district board of
Koper conferred to th€onsorziothe license for opening a seaside resort for public in 1887. In
1890 298 guests were registefedhe number of guests increased (due to the successful
treatments) and so did the investmenta@eommodation facilities, the modernization of the
bathing facilities and other tourist services. The local stock company built a new hotel with 80
rooms, 120 beds, dining room, refreshment room, reading rooms and games room in 1891
(Brglez 2005, 18.7)8 In 1894 the new health and seaside resort was known by the name of

Portorose.

Portorog was procl ai med Tha HdalthaComrission e s or
(Kurcommissioh was taking care of the tidy environment, roads, promenades and parks. The
season in Postr o g | ast e'dMarthruntimthet3ti ©®c tlober . Portorog
Embel |l i shment society. The golden years of
construction of the elite hotdtalace (1908 1912; figure 1). The first gambling hou§an

Lorenzowas opened in 1913. The same year Porot ol

Tourism development in the Kvarner island lofo ¢ is rstfongly related to Ambroz
Haral il (professor at t he Nautical school)
vegeta i on of the i1island (investigation begun i
attention not only of the press and public but especially of the physicians, who were interested
in the establishment of a climatic station on the eastern coast Afittegic Sea. An important
actor of the islandds tourism was also dr. C
the Adriatic, |l ooking for a place for his sc¢
constant humi died mIfmLoHisn]jsaconwasnct he first

treatment was successful and after three weeks he returned home in good health condition.

The climotherapists and thalasotherapists have found a suitable place for their patients in

Logi njthey soulthbemefit from a mild climate in the winter months (warmer winter),

" AST, Luogotenenza del Litorale, Atti generali, volume II, 188806, 39/25 Sanita, Fonti salutari (bagni), b. 601.
8 The company changed names; in 1808as namedPortorose
°® AST, Luogotenenza del Litorale, Atti generali, volume 11, 18B806, 39/25 Sanita, Fonti salutari (bagni), b. 784.
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constant humidity and the relatively calm wind. The year 1886 is signed as the first season of
tourism in the island and also the year of the establishment of a tourist soddheaociety
for the embellishment and forestation of the seaside resorts. First hotels started to grow the next

year.

Loginj has developed as a winter <c¢climatic
place surrounded by natural beauties, mild aten luxurious vegetation, sun, sea and fresh air.
The accommodation facilities improved every
accommodation in 121 buildings (520 rooms) within hotels, boafidinuges and private
buildings. The statisticshows that in the period of twenty years (1:8933) the number of
foreign visitors increased from 415 in 1893 to 8427 in 1913.

Mal i and Vel i Loginj were proclaimed as
the health count y sebdlso theadstablishnemnt of the Health Camgnission
and its members. The duration of the health season was froni tifeQctober until the 31
May (Zakonik in ukaznik, 1892). Soon the tourists (who wanted to be separated from the sick
guests) startedlas o coming in the summer season and |
resort as well. Although, until 1904 the main season was still the one in winter, and the
dominant guests were there for health treatment, as it can be seen by the great number of

physi ci ans present until that year (Kojil 195¢

Besides Opatija, Loginj became the second
seaside resort in the former Austroingarian Monarchy. Until World War | there were several
new hotels, boarding housegstaurants, coffee shops, reading rooms, music room, library...
Mal i Loginj also has had an observatory sinc

The industrial era changed the travel habits also. The previous travelling by post coaches
and sailing boats was replaced by the fastnste@achine (train and steam boat). Passengers
transport has now become faster, regular, cheaper and safer. Information flow has also become
faster. Press and publishing gained new extensiveness and had a massive impact on the
everyday life (Cvirn and Stude2001). The tourist resorts made good use from this situation.
They promoted their services and supplies through embellishment societies, associations for the
promotion of tourist income and Health Commissions in press (guides, posters on the main

railway stations, postcards, brochures).

“The summer bathing facilities were first built in Li
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The guide books (e.g. Mandl, Murray, and Baedeker) and brochures gave information
about the tourist places, such as addresses of accommodations, train and steamboat schedule.
They also recommended the visit of nearby lioret, the distances, information about local
restaurants and coffee shops, the quality of the supply and the recreation and entertainment
facilities. Brochures published by local physicians and Health Commissions also promoted the
health treatment for vayus diseases. The tourist resorts in the Austrian Riviera got positive
impact from this kind of promotion. Below we focus on tourist posters advertising the seaside

resorts.
3. Advertising posters between modern progress and pauperism

A postercan be detenined as any piece of printed paper designed to be attached to a
wall or vertical surface. Typically, posters include both verbal and visual elements, and are
designed to be both eymtching and convey information (Abruzzese and Colombo 1993, 259).

At the time, they were a frequent tool of advertisers and it can be claimed that posters together
with newspaper advertisements represent the two dominant means of advertising in that period.
But, unlike the newspaper advertisements, posters were visuallpgtakd colourful because

they have been designed to attract the attention of passengers, walking down the streets and
squares, enticing them to attend specific events such as exhibitions, fairs and theatres, or
encouraging them to purchase a particuladped or service. The development of printing
techniques marked the beginning of the new era for advertising: this development allowed
cheap mass production and printing, including notably the technique lithography which was
invented in 1796 by Johamklois Senefelde(Borello 2002, 33). The invention of lithography

was soon, in 1838, followed by the invention diromolithography which enabled the

production of posters illustrated in vibrant colours. The three primary colours were red, yellow
and blue and the invention of this technique is ascribed to the German Engelmann (Borello
2002, 35).

Besides the invention of lithography andhr@molithography, industrialisation,
urbanisation, development of capitalism, aesthetisation of the cities, streets, squares, passages
and shop windows had impact on the popularity and success of the advertising posters
(Abruzzese 2003). It is often claishéhat advertising posters reflect and celebrate typically
bourgeois lifestyle at the turn of the century: beautiful women, exhibitions, scientific and
technical progress, faith in human rationality, elegant suits, horse racings, fancy goods and

trendy seside resorts (Ceserani 1988; Abruzzese and Colombo 1993).


http://en.wikipedia.org/wiki/Alois_Senefelder
http://en.wikipedia.org/wiki/Chromolithography
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For the period in question it is often emphasized the strong link between art and
advertising. On the one hand artists have influenced advertising, and on the other hand
advertising, being so widesgad and mundane, has had an impact on their work. This impact
was huge: even new artistic directions emerged, drawing on everyday life and advertising.
Advertising posters became a special type of graphic art in the modern age and many posters
have had geat artistic merit. A number of noted artists, who painted advertising posters in this

period, includes, among othekenri de Toulouséautreg Jules ChéretAlphonse Mucha,

Leonetto Capiello and Marcello Dudovith.

The appearance of the posters in urban centres of modern Europe caused immediately
reactions of critics and intellectuals (De lulio 1996). Some of them viemedrtising posters
in very negative social light, stressing their elitism and lack of social awareness, while the
others underlined their positive characteristics in terms of posters as sources of the constant

information flows, indicators of social praags and mirrors of modernity (De lulio 1996, 28).

Al beit there can be singled out di fferen
posters for instance, fairs, exhibitions, journals, consumable products, theatres, operais, cafés
our analysis is foused on saalled travel or tourist posters, i.e. posters advertising and
proposing a travel destination, or simply artistically constructing a place as a tourist destination.
At the time of their expansion and popularity, they were subjected to vengstrdicism
articulated and expressed in social light. We want to consider here critical article written by the
French novelist and playwright Lucien Descaves (18849) who wrote and published his
revi ew undlerremédd mterditi ti Ine tfapersLroeEwop die 1886athel s
article is reproduced in De lulio 1996, -68). He belonged to the French naturalists. In the
focus of his critics are tourism posters affixed on the Paris urban walls promoting balneary and
rural tourism as the means diet body cures and preservation of the welfare. The vivid
messages they transmit Descaves opposes to pauperism of the majority of the Paris inhabitants.
De lulio presumes that his critical viewpoints were not isolated, and stresses that it is probable

thathis ideas represented aativertising climate widely spread among naturalists in the period

Y For instance, according to Pincas and Loiseau, ispir for the name for the Dada movement came from a
|l ocal advertisement for a hair strengthening tonic wh

2Ch®ret is wusually considered to be the fedted ehesat 0 o f
innovations important for their persuasive and expressive aspect: experiments with innovative typography,
illustration of sex, and the provocative and laughing feminine images as an advertising ploy.

Capiello is wusualf gt ktemds-dalkbidbrandpestersbechuse he Was anfiong the first to
create a brand identity represented in those posters.


http://en.wikipedia.org/wiki/Henri_de_Toulouse-Lautrec
http://en.wikipedia.org/wiki/Jules_Ch%C3%A9ret
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(De lulio 1996, 53) . Descavesd starting poi.
contents and visuals of the tourism posters and mass of the palnoeese left out from the

phantasmagorical universe of the goods, consumption and travel:

fiThese posters are accustomed in the sort of hypocrisy. They seem to invite to the joyous
holidays, relaxing siestas, happy walks that only prosperity, leisure @odl lgealth can allow;
but in the reality some of the posters, although they express joy and happiness, turn to

privilegedoldness, to arivilegedinfirmity. 6 ( Descaves, in De Ilulio 1

fiPaupers know that these cures are for them prohibited, that biadneary stations and
thermal cities are hospice and hospitals that none of the posters promotes surroundings and

disguises the functiondo ( Descaves, in De lulio 1996, 56)

With the appearance of the advertising posters became apparent contradictemingribe

two facts:

(1) The target of advertising posters was rich and selected jytimarily middle class, in all
of its stratifications, but regarding tourist posters, rather elite and aristocracy who could afford
to practice health tourism andrnpicipate in its accompanying practices (for instance, casinos,

travel, horse racings);

(2) Posters were affixed on the walls of the streets and squares, so they were available to the
sight of everyone, but it was the period when the majority of urbarnulgogm was
underprivileged and poor and could not afford popular tourist destinations to cure their bodies

and souls.

A socially oriented critic by Lucien Descaves, evoking most of tthy@i of the social
environment of the second half of thé"@ntuy, fits this framework.

On the importance of the seaside (health) tourism in the Atktngarian Monarchy
witnesses the poster advertising The First Istrian Regional Exhibitlotook place in the city
of Koper from May to September of 1910. Thestgo advertising this happening was created by

the painter Argio Orell from Trieste (figure 2). The Exhibition consisted of numerous

13 Organization of different exhibitionis Great Exhibitions, Universal Exhibitions, International Exhibitions as

well as RegioniaExhibitionsi was the usual practice for the period in question, both in Europe and in the United
States. Exhibitions were viewed as the product of modernity, technical, medical and scientific progress, human
capability of inventions, and of the'i@ert ury fascination with coloni al goo
(Baculo 2003).
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international sections and was announcing, among ostatslimenti balnear{seaside resorts)

andstazioni climatiche €i villeggiatura(climatic resorts).
4. Tourist posters in the sociosemiotic perspectiveP or t or og and Mal i Logi
4.1. Some notes on the sociosemiotic perspective

The basic premise of sociosemiotics is that all social phenomena, institutions,
movements and relations exist within a universe of signs and meaning. The problem it faces is
not low society affects sign systems or how sign systems and processes affect society, but
rather the way society relates to itself, the way it represents and reflects itself in the sign
systems, texts, discourses and narratives it produces, by itself and withit s el f . The i
sociosemiotics is not interpreted as an empirically given existipgori, but a constructed
ef fect of meani ng. This means that soci oserm
sociology or cultural anthropology, forstance, but taken as a set of discourses, texts and
practices. It is interested in how fAsocietyo?o
given, how it makes what is basically a result of constructed processes of meaning seem
Anaturaltoyeat inar mal -evjdenteox gommon semde.i Faom ,a sesntic f
perspecti ve, Asocietyd i s seen as a set of
objects are constructs, with the social reality itself being given not directlinditectly - it is

strictly mediated through various effects of meaning.

A. Semprini defines sociosemiotics as a discipline studying the inscription of meaning
within social practices (Semprini 1997; Semprini 2003). According to this author, the term
implies examining the various kinds of social discoursesegal, political, advertising,
journalist, sports, artistic, touriststarting from the premise that all of these participate in the
semiosphere and circulate in it, coming into contact with, refigqcind permeating each
other* Each type of social discourse has its own topics, structure, configuration, ways of using
space and time, as well as subjects that make it possible for it to be identified as a particular

kind of discourse.

From a sociosemiati perspective it can be claimed that a place becomes a tourist
destination at the moment when it is semiotically evaluated, when some semiotic value has

been attached to it and made known to potential tourists. When it comes to tourism, semiotic

“Semi osphere is the universe of meaning containing t
boundaries; the space of culture and language. It was caimkdescribed by J. Lotman, after the term biosphere
(Lotman 2005).
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evaluationin the first place implies specifying the tourist offer and its objecktereby it is
emphasized the importance of cognitive manipulation: even before a tourist engages in deciding
upon the tourist destination to visit there is someone who has alrealyated a place as a
tourist destination. As pointed out by U. Volli, this destination construction is not without its
material modifications, like building the infrastructure, amusement parks, sports grounds,
renewing the monuments and so on, but alswlued is semiotic work, consisting of

evaluations, attaching a particular meaning and sense to each place (Volli 2003, 2005).

Sociosemiotics views tourism as a social/l
part of the wider cultural process usgdabsociety to represent itself and discursively construct
a particularsef mage o (Bruccul er i 2009) . I n this res|
of reality, contributing to its creation, changes and modifications, an efficient agent gt &sju

important as politics, economy, information systems, law, eds.a social discourse.

Sociosemiotic perspective emphasizes that promotion material in tourism is not creating
out of nothing. On the contrary, it can be seen asedatgoration of caural material, with the
view of establishing a convincing connection between a tourist destination, on the one hand,
and values coupled with the existing cultural forms, on the other. Posters promoting tourist
destinations, as the other promotional matsrin general, can be viewed as communication
processes or messages with two main adtdre sender of the message and its receiver. For
the 19" century context of the art posters the first can be identified with the artist who created it
(and before gt the order to create the poster), while the second implies collective reiceiver
public to whom advertisement addressed in the first place. On this track stands the definition of
the sociosemiotics as research of the relations established in the fiegldoaial discourse.
(Landowski 1999; Traini 2006)

4. 2. Tourism promoti onthednayfiort orog and Mal i

In our approach we shall equally focus on verbal and visual aspects of advertising posters
and on their interaction in the constructioh the overall meaning. The analysis of verbal
characteristics of the posters will concentrate on linguistic and semantic components of the

posters. It will observe the aspects of expression and staging the relations between the sender

'%1n some authors (Floch 1997a; Floch 1997b; Pozzato 1888jerm semiotic valorizationas become a recent
substitute for the older term ideology. It consists of attaching positimegative valencies not limited to general

and abstract judgments about veracity and distortion, but with occasional pathemic nuances: acceptance/rejection,
defence/struggle, liking/disliking, identification/detachment, assent/repulsion (Pozzato 1998).
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and the receiver afnessages. The analysis of visual aspect will try to examine visual means
taking part in the semiotic construction of a place as a tourist destination.

We will analyse here two tourism posters promotigterkurort and Seebadn Mali
Log(bhj kat/ Cigal e; f i gur eKur3Hptel; diguek 4)i Both Posters or o g

originate from 1910s. The poster promoting
one advertising Portorog signed G. Cambon.
A. VISUAL

In the analysis of theqpst er s6 Vvi sual component we f ol

Greimas in his paper on figurative and plastic semiotics (Greimas 1984/2001; Greimas, Collins,
Perron 1989). His theoretical framework emphasizes cultural and historical relativity in the
represehat i on and reading/recognising of the obj
distinguishes between figurative and plastic semiotics. The question of the figurativity is linked
to our Areadingo of the Anatedawi whoril d®: oWs i
the worl do, then each culture wild/l set I ts
figures are identified as O6representingd th
1989, 633) In this view figurativity is wulerstood as a kind of mode of reading and of
production of Aconstructed surfacesodo, and it
level of iconizationi production of highly realistic figures of the real world, and on the other

hand level of bBstraction, where figures are difficult to be recognised (Greimas, Collins, Perron
1989, 634). Plastic semiotics is concerned with the three categories: topological, eidetic and
chromatic (Greimas, Collins, Perron 1989, &39). The topological mechanisiw the roof

category which includes arrangement of the objects in the frame (such as upper/lower,
left/right, peripheral/central), as well as the two other plastic categories: chromatic category that
includes colours, and the eidetic category which inddinhes and forms. The superior position

of the topological mechanism is explained s
frame appears to be the only sure point of departure. It allows us to conceive of a topological
grid that virtually underlies he sur face that is being offereoc
Perron 1989, 638) On its side topological mechanism is subject to cultural relativism and
historical determination and is founded upon conventions. Nevertheless, it functions bécause o
the logically presupposed contract between the producer and the reader of the framed surface.
Topological categories explained earlier bring about the reduction of the polysemic and rich

number of readings to a number of elements that are recognisalgleessary and pertinent.
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The posters we analyzed both show some similarities as well as differences. The most
noticeable difference stands in the grade of the figurativity of the visual component. Poster
promoting Mal. L o g i n jof repeeaeataitiens To@ologicallyg verbal mawsn i ¢
from above and under frame the drawing which reveals to the potential reader as the panoramic
view from Likat trima)t heesaeaisohmuécf amods t he
distance. In the fitsplane there are palms and agaves, even today considered to be the
hall mar ks of the tourist promotion of t he
dominate light colours such as blue, green, dark yellow and grey. Lines are sharp aadtclear
but at the same time mild and tender. The major part of the poster occupies blue colour and the
seai clearly motivated with the object of the promotion, winter and summer resort. Verbal part
is typographically stylised, rounded and printed in the red colouthis way immediately
attracted attention of the possible readers. The whole effect to the viewer is somewhat cold and

static.

Poster promoting Portorog has somehow dif
parts: major picture represergin t he view to the city (presuma
the promoted hotel Palat@ir), geographical map showing some practical information on the
location of the city, and black surface with white stylised verbal part. Contrast black surface
and white letters usually evokes connotations of nobility, elitism and exclusiveness. In the
visual part dominate tender and warm pastel colodight blue, yellow, green and rose, and
l ines are vague and soft. Al | rad:thecitsaodtheseay s e
are merging into one and the viewer hardly recognizes iconic elefhahts atmosphere is
gossametike. The view to this merged whole ispr esumably in artistéo
creationi given from the terrace of the advertiseotel and is framed with floweisthe fence
of the terrace is the most figurative element in the whole drawing. The whole effect to the

viewer is light, warm and gentle.

At both posters there are only represented landscapes, without humans present. The
are no potential tourists, who could enjoy these winter and summer resorts. There is no
dynamics, everything is static and without motion. There are no seductive figures, imagination

and phantasmagorical elements that were well attested in the adggutisters in that period.
B. LEVEL OF UTTERANCE

At the | evel of utterance it is possible

sceneo, of relati ons b e tivneaunaatorand ¢he receivedalithbee r o f
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utterancei erunciatee Different communication strategies determine different types of
possible discursive roles for each of the two protagonisti® enunciator and the enunciatee

of the discourse being uttered. The | e nadnedr /
t he Afobjectiveo (neutral) di scour se (Landov
discourse, its nature will be neutral, and it will be distanced and will tend to establish the
objective state of affairs with no need for confirmation, with meed for the sender's
participation and its communion with the rec
discourse, this will establish a relation that connects the enunciator to the enunciatee, requires
their mutual cooperation and confirnieir agreement and communion. It will be a discourse of

a personal, not a neutral nature.

In our analysis we are dealing with an objective discourse: verbal part provides only
objective and practical i nf ormati lere.isohlyn t he
i nformation regarding where to find more inf
tourist is informed on the comfort in the hotel (warm water, electric light, telephone, post
office) and its practical and convenient availabilitynéohour by train from Trieste). The
enunciator does not address enunciatee dirécthe does not address him at all. He just
presents to him some benefits in the form of practical and objective information. In this way the
enunciator has counted itselfdaenunciatee out, and the verbal part embodies an utterance
conveyed from outside. For this reasons, the nature of this utterance is neutral, it is distanced
and tends to establish the objective state of affairs with no need for a confirmation, with no
nea for the sender's participation and its communion with the recipient. The enunciator has
been constructed as a neutral, distanced and impersonal subject only transferring some
objective data from outside. The discourse possesses a strong referentigiaimsmaped by
its verbal utterance and additionally confirmed at the visual level, which makes it operate as a
discourse of the truth about the tourist destination being promoted. While conveying the truth
about it, the discourse only repeats and adaptself a reality and a truth which already exist,

a priori, outside of itself. The enunciatee is constructed as confident and competent clientele
who know very well their needs, desires and possibilitied was the upper class and
aristocracy, well dimed connoisseur. These characteristics of the verbal and visual part caused
very small level of persuasive power of advertising discourse in the period in question. Instead
of subtle persuasion and urging, the enunciator treated his enunciatee asaegngealip the
advertising communication, transferring him only practical and objective information on the

promoted resorts.
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5. Conclusion

Portorog and Loginj devel oped as successf
the Austrian Riviera url World War I. The development was firstly characterized by the
natural resources (mild climate, sea water, sea air, sun, mud and brine) that were implemented
with health treatment. Medicine introduced treatment of several diseases and the localities

deweloped as climatic or seaside resorts for elite aristocrat guests.

The analysis of tourist posters promoting seaside resorts of the Austrian Riviera at the
beginning of the 20 century showed a low level of persuasive elements and characteristics.
Creatos of the tourist posters did not try to manipulate their public. On the one hand, posters
only presented, in objective manner, important characteristics of the tourist destinations. On the
other hand, promotion via posters was left to the creative freedf@rtists. The low level of
persuasion is explainable with the fact that promotion was oriented toward the upper class and
aristocrat clientele who were treated as competent and secure in their wishes and needs. The

close links with medicine and healteatment probably also prevented extravagant persuasion.
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Creating a New Pedagogy for the Tourism Industry: A Review of Fair Trade Tourism and an
Exploration of FTTSA Certificadn

Karla Boluk

School of Technology and Business Studies
Borlange, Sweden

A number of tourism researchers have commented on the sometimes less than admirable
consequences that tourism may have in opti mi
for example, that contemporary tourism is highly exploitative, socially damaging and

ul ti mately, a Ajustice issueo. Tourism has
(Lisle 2008:5) and an agreement has been reached, among some researcherswa.gndro

Hal | 2008; Scheyvens 2007; Chong 2005; O06 Ha
tourism industry worsens the global disparity of wealth and exacerbates structural inequalities.
Therefore, when tourists travel internationally to gated resbes spending often benefits

wealthy multinational companies rather than local communities (Dine 2001).

Effectively, tourism is an industry that operates through an unfair global economy perpetuating
the structural inequalities between wealthy consuraats disempowered locals (Dine 2001).
Such structural inequalities are further highlighted as destinations cater to thdéeshort
demands of tourists whose economic influence outweighs the lergemeeds of the local
communities. Tourist sites are thbhecoming increasingly commodified as a way to meet the
demands of the intercontinental travelling elite (Dine 2001). Furthermore tourism is responsible
for creating an array of environmental damages (e.g., Mbaiwa 2002; Orams 2002; Briassoulis
2000; Kavallnis and Pizam 1994; Ap 1990; Mathieson and Wall 1982; Pizam 1978). The
discourse in the literature regarding the economic, social and environmental impacts of tourism
has ultimately drawn attention to a lack of ethical awareness in the tourism indussychAs
considering ethics in tourism development i S
its legacy (Page 2003:18).

A number of approaches have emerged recommending a progressive form of tourism such as
6al ternative tour)sm®dr é&Kpoppehder ft oudD9md (
1991) ; Osustainabltal,2 ®U2)itsonde d semdg . (( F eEEmmd lels,
tourismé (Fennell, 2006; Butcher, 2003:- Trib
Poor T o(RPT) (®.01,6 Scheyvens, 2007; 2002; 1999; Ashiétyal., 2001). Such
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advancements provide an opportunity for stakeholders to choose specifically how they would
like to participate in the industry, as a way to mitigate some of their impacts. Furthermore suc
approaches demonstrate a movement towards good governance thus providing opportunities for
diverse contributions from governments, NGOs, academics, tourism operators, host
communities and tourists. Diverse involvement has provided a way to responctiimtie of

6new tourismé (Poon, 2003; 1993). Alternatiwv
a new pedagogy in the tourism industry; due to the focus on creating benefits for host
communities and the shift towards good governance which enesuragd values the
participation of many stakeholders. The aim of this paper is to explore the development and
application of fair trade principles to the tourism industry and investigate Fair Trade Tourism

South Africa certification as a way to externattgasure ethical conduct.

A reaction to responsible tourism planning has seen the emergence of a numbelabgleco
and codes of conduct. Yet, such codes simply
proactive solutions and strategies are neetedddress the negative impacts of tourism.
Accordingly the principal downfall to some of the approaches mentioned above is that they are
at times perceived as ambiguous because they rely on participation yet lack clearly identified
limitations which may pevent their successful implementation. Specifically the main challenge
with tourism approaches is that they lack specific criteria as a way to ensure that they adhere to
a set of standards (Honey, 2008:384) which is maintained by many certification system
general process for granting a certification to a business or product requires a third party who
will provide assurance to the consumer that a specific product or service adheres to the
requirements. Such schemes often provide plans of action tiare fimprovements (Font,
2002). Sometimes certification systems request that their results become public but this is not
always followed through by certified businesses (Font, 2002).

Several challenges face certification systems for example there idimesgnamong some

critics (e.g., Worthen, 1999) that certification is unnecessary. Moreover, the credibility and
competency of evaluators proposes a challenge given their level of preparedness (Worthen,
1999). Worthen (1999) suggests that too many evalkiaie inadequately prepared. Another
challenge with certification is that the regulatory requirements are demanding which makes
achieving the certification difficult and expensive (Bhat, 2009). Furthermore, intrinsic
motivations may propel certificatioia ai nment such as an opportu

professional development profile and/or opportunity for positive marketing.
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A by-product of ecotourism and the PPT approach has applied fair trade principles to tourism.
In the context of South Afta -the only country to have developed a national certification
called Fair Trade Tourism South Africa process has emerged to externally access tourism

businesses against a number of criteria in a way to determine their ethical position.

2.1 FTT and FTFA

FTT is embedded in the fair trade movement similarly concerned with addressing the
imbalances in trade. It is primarily focused on the extent to which the application of fair trade in
regard to trading partnerships, consumer awareness, and certifice@ionnform tourism
development at tourism destinations, as well as overseas (Pluss, 2003; Kalisch, 2001; Evans and
Cleverdon, 2000). Ultimately FTT provides a better deal for tourism producers and service
providers in the Majority World (Cleverdon andlisah, 2000).

The concept of FTT has been referrediy a limited number of researcheesther as a natural
progression (Wheat, 1993) or an urgent call (Carbone, 2005) in both tourism theory and praxis.
The fair trade notion has emerged as a way todread the sustainability and inequality issues
that exist within the tourism industry. For
can have fair trade commodities [e.g., cof f
Furthermore, Carbone @R5:561) describes the urgency in protecting host countries and
communities participating in tourism from government, big business, and environmental
exploitation, thus ndnemploying fair trade pr

employees.

Although few researchers have written on FTT cross pollination between Fairtrade products and
FTT is beginning to take place in practice. For example, a coffee tour programme was
devel oped in 2008 in a smal/l C ommu ntourists i n M
with a socially and environmentally sensitive tour of the coffee farms and communities
involved in fair tradeodo (Cheswort h, 2010: 17z
sever al coffee farmer communoftoffeeselt at e anpt @ e
(Goodwin and Boekhold, 2010:181). The Fair Tourism Project in Tanzania has subsequently
created locally owned and managed coffee tours which return sizeable benefits to individuals,

families and their communities.

In additionto the emergence of FTT in countries in the Majority World fair trade has also

surfaced in the Developed World. Although fair trade was developed as a way to assist
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marginalized producers the fundamental principles have recently been applied to theafontext
the accommodation sector in Ireland. Fair Hotels Ireland began in May of 2010 with the goal to

support and promote quality employment in the hotel industry. A Fair hotel is one that:

1 Treats their staff fairly by paying them a fair wage and minimiziisl in the
workplace,

1 Takes their responsibility as an employer seriously,
1 Demonstrates respect for human rights and the voice of their employees,
1 Values the work of their employees and

1 Understands the significance of the peeggateredness of the hashity industry (Fair
Hotels 2011).

Thus Fair Hotels are concerned with attracting and retaining skilled workers who are reminded
that the work they do is valued (Fair Hotels 2011). There are currently 46 Fair Hotels across
Ireland including Belfast (2)Clare (4), Cork (4), Derry (1), Donegal (1), Dublin (14), Galway

(3), Kerry (7), Kilkenny (1), Limerick (3), Mayo (2), Meath (1), Sligo (1), Waterford (2),
Westmeath (1) and Wexford (2) (Fair Hotels 2011). Ireland is currently the only country in the
world to have developed such a programme. In much of the literature discussing fair trade there
is a focus on creating an opportunity for 6d
is interesting in the context of the Developed world and specifitalgnd for a couple of
reasons. Firstly, many frofine staff employed in the hospitality industry in Ireland are from
countries in the Majority World. Secondly, there is recognition that hospitality staff have been
notoriously mistreated by working Ignand unsociable hours, poor working conditions and
often receiving little respect from their managers and customers. As sucHirfeoamployees

are compared to o6disadvantaged producer so.
FTT a working dénition has been proposed.

In 1999/2000 a NGO known d8®urism Concertiacilitated an international network in order to
discuss the potential application of fair trade principles to the context of tourism (Kalisch,
2001). The outcome of the interratal network facilitated byourism Concermvas a working
definition of FTT.

Fair trade in tourism is a key aspect of sustainable tourism. It aims to maximize the
benefits from tourism for local destination stakeholders through mutually beneficial
and equiable partnerships between national and international tourism stakeholders in

the destination. It also supports the rights of indigenous host communities, whether
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involved in tourism or not, to participate as equal stakeholders and beneficiaries in
the touism development process (Tourism Concern, 2009; Grosspietsch, 2005:4;
Beddoe, 2004; Kalisch, 2001:11).

Effectively, FTT is a civil society partnership, with a corporate ethical code of conduct and
trade partnership, and a Fairtrade product that is meditand certifiedTour i sm Conce
del i beration over their initial definition o
on experiences of international development in countries where poverty and inequality are a
result of dynamic power relatisn(Tourism Concern, 2009). As a consequemo@rism
Concernhad several countries in mind for potential FTT implementation including India,

Brazil, Gambia, Uganda, Namibia and South Africa.

Five areas were recognized Bgurism Concer§2009) regarding wére change is necessary in
order to achieve greater equality for participating communities including: International Trade
Agreements; tourism industry (including transnational corporations and independent investors);
destination community stakeholders; somer behaviour; and destination government policies.
Moreover,Tourism Concerr§2009) identified the need to prioritize several beneficiaries in host

communities who:

1 have not previously had a voice in the tourism decigsiaking process;

1 are economicét and socially disadvantaged or discriminated against;

1 are ready to engage with the national/international market yet need the
necessary technical and organizational support;

1 are employed in the formal and informal tourism sector.

Although Tourisn Concerrhas continued FTT dialogue they are still awaiting funding which
has hindered their progress and efficient FTT implementation (Personal Communication Stroma
Cole, Chair of Tourism Concern, 25 June 2009). To date only one country, South Afsica, ha

created an independent certification for fair trade in tourism.

Initially, in South Africa, the application of fair trade practices was investigated from the
perspective of agriculture, as Black South African farmers had been notoriously disadvantaged
in agricultural trade (FTTSA, 2009). Feasibility research was undertaken in the mid 1990s to
investigate the potential for South African producers to enter the fair trade system (FTTSA,
2008). The Fairtrade Labelling Organization (FLO) then certified Sodititah cooperative

farms and commercial farms referring to certified products with a Fairtrade South Africa
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(FTSA) | abel . As a consequence, South Afric
Fairtrade certified products (FTSA, 2009).

Subsequent tdhe introduction of FTSA products a government document, known as the
Tourism White Paper ( RSA, 1996) , addressed
opportunity?o. It further stated that had t hi
host a hriving tourism industry. The White Paper on the Development and Promotion of
Tourism (RSA, 1996) is the core of South Afr
priority for national economic development and a major stimulus for achievirapjbetives of

t he gover n+mmmmiod strategy ((Rogerson, 2004). The White Paper promoted a
way forward highlighting the need for community participation in tourism, in direct response to

the economic dilemmas of the poorest areas and ultimdtelypuarsuit of Local Economic
Devel opment (LED) - R&AG d998fegiamsd ORSA, 200

The concept of PPT was recognized in the Tourism White Paper as a way to develop
responsi ble touri sm. Poverty aduiteermecharismoto i s
unl ock opportunities for the poor at al | | €
Tourism White Paper (RSA, 1996) argues that, if pursued responsibly, tourism has the potential

to positively improve the quality of life of aBouth Africans. Key principles embodied in the

White Paper include the encouragement of community participation and the sustainable
management of resources. Applying the principles of fair trade in the context of tourism has the
potential to maintain a pfpoor focus, while also ensuring sustainable tourism business
practices based on the criteria necessary to achieve such certification. Furthermore, a focus on
fair trade in the context of tourism may facilitate opportunities for growing communities in
urban, as well as rural areas throughout South Africa. Based on the success of FTSA as applied
to agricultural commodities, t he recogni ti
opportunityd and decisive action dablsledatr at

certification recognizing FTT in South Africa.

In 2002 South Africa launched its trademark certification known as FTTSA. The goal of
FTTSA is to promote equitable and sustaina
raising, capacityuilding, adv ocacy and the worl dos first
programmeo (FTTSA, 2-007 M2 OvO &:i 20)n. 0T h eF TIToSnAg
participatory and sustainable tourism indus
and guests (Seif@®@1:5).
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The aim of this paper is to explore the development and application of fair trade principles to
the tourism industry and investigate Fair Trade Tourism South Africa certification as a way to
externally measure ethical conduct. The key researchtiqns that this paper addresses are
what has been the impetus to identify and apply fair trade principles in the context of the
tourism industry? What countries have gotten involved in Fair Trade Tourism? How do
businesses in South Africa achieve Fairderdourism certification? What are some challenges
faced when applying for FTTSA certification? Subsequent to achieving certification are tourism
businesses concerned with continual improvements? A qualitative approach was chosen for this
study. Accordingy, semistructured interviews were carried out with 25 FTTSA certified

businesses.

Fair Trade Tourism is recognized as afdvgduct of ecotourism and PPT. It has emerged as a
way to readdress some of the negative environmental, social and economits ionpated by
tourism. This paper has described a number of countries in the Majority World that are
participating in and offering FTT experiences for tourists. Furthermore, it was recognized that
FTT practices have most recently been adopted in the OmdM/orld, in Ireland. As such a
focus on the fair treatment of people in both contexts has been recognized. South Africa was
identified as the first country to implement a FTT certification. A key finding of this paper
illustrates that certification schex® are a way forward for the tourism industry as they provide

a way for businesses to maintain credibility. However, the assessment phases of certification
programmes such as the application process provide an obstacle for busy entrepreneurs and
managersFurthermore, challenges exist in the context of rural South Africa where there are

language barriers and difficulties with basic skills to facilitate written applications.

Moving forward it would be interesting to follewp with the progress of FTT implemtation

in India, Brazil, Gambia, Uganda and Namibia sifioarism Conceridentified such countries

as prime candidates. Additionally, a study exploring consumer interest in FTT and an
investigation regarding their satisfaction of FTT holidays may peosimme insight regarding

the consumer demand of such an approach.
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eeécécééeeecéeéeeceéeeéeéWwWhat woul d

an ancient Roman, had he risen now, recognize? Awood

pile, the blue yonder, a cloudbds texture,
flat water, something in architecture,

but no one bysomedokstilldoThat 6s how

travel abroad at times, but, not entitled to

afterlife, scurry back home hiding their eyes in terror.

And not yet settled after the farewell tremor

Joseph Brodsky in 6So Fortho

Introduction

There is no doubt about the decisive impartarof universally valid theories in natural
sciences. This has nothing to do with the mediaeval theological battle between nominalism and
realism in whichuniversaliain concepts (realism, Plato) or in reality (nominalism, Ockam)
were at stake. Since these of modern sciences and its more instrumental use of theories in
order to describe and explain reality, essentialist tendencies like defmversaliahave been
abolished as remnants of a past that are considered to be obstacles for the growttiifof sci
knowledge (Dijksterhuis, 1950). Popper (1963), who probably is the most reputed philosopher
of science in more recent years, described this type of battles about definitions as completely
nonsensical. 1 n each def ieareriew wondsto beaefined.Amdmp | e
at the end of the day it remains relatively easier to use the original concept with the awareness
that it cannot be defined in its essence but can be used in a more instrumental manner. Nobody
in physics is troubled bynpte wor d O6power &6 but it is used in
operationally defined, for example by f=m.a. Nevertheless, the intention of stating natural laws
that areuniversallyvalid, remains the same. F=m.a is supposed to be tested undeoshe m
complicated and various circumstances so that in light of the available knowledge of the day,
we may <consider it to be t he-truthfaldypothedisrahotuth f u l
phenomena like gravitational power. A hypothesis, derived fonell tested theory, is tested

in order to make it and its background theomwersallyvalid. Although you can never be sure
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of it, the ultimate aim of natural sciences will remain to develop universally valid thedries
everything Whatever Kuhn, Fesrabend, Latour and others are stating about the lack of any
internal criteria for the growth of knowledge, when Einstein and Bohr disagreed they were
obsessed by each otherdds truth <c¢l ai ms. For
different theretical research programmes have the samiersal validity was and is
something unacceptable in the natural sciences, despite all the existing objections.

This is not at all the situation in the social and human sciences. The concept of a paradigm has
been eagerly used in various contexts (Botterill and Platenkamp, 2011, forthcoming) in order to,
amongst other things, use it as a strategy of immunisation (Albert, 1965) of the own theoretical
framework. What it hides, is a pparadigmatic situation intems of Kuhndés ter m
remains far away from the paradigmatic situation of big brother, the natural sciences.
Universally valid hypotheses, deductively derived from a well tested theory that have the status

of a paradigm, do hardly exist in socehd human sciences and this constitutes the starting
point of this article about the state of affairs in the tourism academia.

Recently, the uneasiness with this situation emerged to the surface in the tourism academia
(Tribe, 1999, 2006, 2010; Jamal addllinshead, 2001; Echtner, 1999ann, G. (2002); Riley,

R. and Love, L. (2000) . THle séipline of tourismbé (Tribe
suspicion about tourism studies not being an academic discipline as the other disciplines that
generatediuring the 19 century into the scientific community. But this process of generation

of the social and human sciences in th& &éntury within a new (industrial) society offers

some similarities and dissimilarities with the historical context in whachigm emerged as a

field of investigation. Right from their start, especially the social sciences are characterised by a
structural doubt about their theoretical and methodological status. This doubt has been related
untii our days to the original distihci o n bet ween ONatur wi s
0Gei steswi ssenschafteno, bet ween nomothetic
inductive ones, between explanation and interpretation, between quantitative and qualitative
research. The tension between thtsgo types of science has never been absent in the history of
modern sciences since then. In the first type of science universality has never been a serious
point of discussion, in the second one it remains a discussion all the time. The tourism academia
has been influenced by this tension in the first place. But is it not possible to combine forces?
Will this not be more fruitful than complaining about thediscipline of tourism studies? In

this paper a plea will be organised to introduce reality aigatur researclefforts in order to

come to such a combination of forces. The ontological characteristics of our dpEngsave

to be translated, as far as possible, into universally valid theories. Although we will never be
sure about this universaljtthe urge to strive for it is inevitable since reality has to be taken
into account. The notion of a naloubtable reality, we will argue, has been rearticulated
through a serious discussion with critical realism. The question, of course, remains how
intelligible- used here in the Hegelian meaning of the waoehlity is.

Universality versus particularity in the academia, a contextual approach

In history: insocial sciences as in Western socigtyce the origins of social sciences in the
nineteenth cemry, there is a contextual tension between the heritage of the Enlightenment and
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of the subsequent reaction to or even resistance against it, Romanticism, the anti
Enlightenment. (Nisbet, 1966) describes the emergence of sociology within a context of the
political and industrial revolution of the nineteenth century and the concomitant tensions
between the traditional, agrarian and the new, modern and urban society. Sociology as a science
grew out of this tension in order to better understand the new prshirethe turmoil of a new
society where a new, modern O0Gesell schaftéb
(community).

Much of todaydés right wingdés popul i sm, once
instincts, communitfeelings andhe like, while using the superiority of the own Enlightened
culture, against the stalled hypocrisy of Enlightened and politically correct cosmopolitans. At

the same time it hides the painful opposition between universalism and cultural particularism.

In é6Le Monde Diplomatique (14 dec 2010, p . 3
signalises a growing arEnlightenment movement in European populism, notwithstanding the

fact that it sometimes seems to use the Enlightenment as a source atiorspiihe core of the
Enlightenment is explained by Diderot and ¢
history or culture make men prisoner of any determinism. The individual constitutes the final
objective of political or social action, through ghuniversal appeal the individual rises to
maturity and will be freed from the fetters of history. According to theiEmightenment, very

much inspired by Romanticism, the individual has no meaning but in and through the
community. It exists in concrefgarticularity, exclusively related to this community and not in

an abstract universality as imagined by the Enlightenment. Identities are related to this principle
and communities are to be privileged in them above individuals. These identities diktinguis
divide and separate people as different from one another in their particular context.

In a Western context this opposition between the heritage of the Enlightenment and of
Romanticism has been and still is operating since its days of origin. The thacuds
universality versus particularity is one of its main characteristics, that also haunt the crucial
debates of the social and human sciences since the nineteenth century. Cultural anthropology is
a good example. Traditionally this science represetited nostalgic attempto preserve
disappearing prenodern, traditional, rural society and searched to gratify this nostaligic need in

a colonial era by idealising faraway, agrarian, -Wéestern cultures, untouched by (modern)
0civilisatioN@éo98686pmesf €t sftordhis Obépastor al
one. Anthropologists have a natural tendency, says he, to describe an authentic rural past of a
generation ago. But of course this penultimate generation also has an authentic paist @f ag
previous generation and so on. This pastoral tendency is meant to lead to a critical nostalgia in
anthropological analyses because it implies a break with the hegemonic, corrupt modernist
presence by asserting the reality of a radical alternative.

Int he ant hropol ogi cal di scourse this oOtextual
topography of Western/neWestern, city/countryside oppositions. In this light underdeveloped,

tribal societies lose their tradition because of progressing misdéon and anthropologists
6compose their requiemsdé6 (Murphy, Y and Murp
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Fortunately the allegory of ethnographic loss and rescue has recently become less evident. New
conditions of ethnographic pr odpliedtexcephfroh av e
the one based on the anthropol ogistds exper.i
own culture and the distinction between literate andliterate has almost disappeared around

the whole world. The anthropologist is ntietonly professional anymore who defines the
ultimate insights in crossultural discussions.

Ailf the ethnographer reads culture over the
et hnographerds shoul der as heon dreldwerkees aravr i t e
increasingly constrained in what they publish by the reactions of those previously classified as
nonl i terate. o (Clifford, 1986, 119)

Anthropologists have long been represented as and sometimes still are the representatives of a
logocentrism in which a Western biased type of rationality has been depicted as universal and
decontextualised. Since globalisation becomes a much more complex process with different
ethnoscapes and varying R@dvestern approaches which are embedded in varidagarng
networks of our networkociety, this logocentrism needs to be included in a more subtle
concept of understanding cultural processes. On a global scale the new emergent social
structure causes the need of plural and contextual understandingdivierse perspectives in

the social sciences. The ontological, midirered complexity of this emergent structure asks

for a thorough analysis with strong implications for related epistemological claims.

Contextualisation in the tourism academia: a feasbf particularism?

In various tourism discussions the lack of poabnial pluriformity in a networsociety
appears to be a striking characteristic. At the same time this lack seems to be strongly related to
a more subtle analysis of the specific ontglod§ our networksociety. This conclusion may be

drawn at many pl aces. I n a very interesting
worl dé (ed. by Graham Dann, 2002) many met g
without exceptionreferrilmp t o a Western experience. The to
sacredbo, stroll er 6, 6vagabondd, 6player 6 in
against rational net works of mutual dzu tbi,e sa a
Ohomel ess drunkdé, a o6womanizerd or she is a
Veijola, 97). Urry (2000:mak&)y 6yseas 6ai epleast od
0car driverd and a Otedred/i(sWromy,gaZ@®),0.a H@stirs
6performerd (Bruner, 94) or a o6childé (Dann,

nonWestern voices are completely absent in this summary by Dann. But on the other hand in a
networksociety everthis distinction between the West and the rest of the world would be a

fal se presentation of the ontol ogical subt | e
tourism there is at least one which indicates a sort of an awareness of this albsamee o
Western voices when tourism has been call ed

the analysis is predetermined Western, be it with a critical intention. Tourism and the tourist do
need new contextualised metaphors related to new ontalogiaims, as the author also
stresses (using Urry) for example in relation to the new complexities of tourism:
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n. . as it (touri sm, DB & VP) flows in and ol
using diverse netwos@é&sfiand changing 6as it g

(Urry, 2000: 31)

These new metaphors should not only come from a greater variety of disciplines, as the author
implies, but also from a wider perspective than the dominant, but particular Western one.

Also postcolonialism in sex tourism illustratesell the point to be made. Glenn Bowman
wrote an interesting chapter in Sewlynds bo:
forces beyond control may develop to overcome these forces. In the Palestinian market of
Jerusalem Western tourists domat ed at the ti me Bowman wrote
narratives the women of these dominating tourists had been dominated in turn. This
nevertheless could turn out wrong as well, as appeared in the story of the merchant who became
a Omani eedb,anbé&ngdi sh woman 6éin the course o
anus and he ejaculateddé (Sel wyn, 1996:97) . H
out into the street, because he was humiliated through this act. He becem®aw h o i s 0t h
one who takes his pleasure in the assb©é6. A (
woman. In this case the merchant was feminized whereas at the same time he was attempting to
assert his dominance. This points to the joosbnial sublety of this game of dominance and
resistance in global tourism. Ontological claims, related to this netscmikety, once again

force us to nuance pesblonial (sexual) relations. In chapter nine Martinez (Selwyn, 1996)

introduces a Japanese metaphotdie (Japanese, domesti c) tour
6deitydé and who might bring good luck or d
example is offered of the obvious existence of new and hidden metaphors in this subtle game of
tourism in a etworks oci et y . The tourist as a O6stranget
600t heré6 as known in the wusual (Western) t o
recurring theme in tourism discussi &evwn, | n

2004) this theme has been introduced into coastal areas. Unfettered tourism development since
the sixties has been categorised astrudurepr ocC e s
traditions and original customs have been destroyedlacontextualised by the marketisation

of coasts. At the end of this process all these coasts look alike. Hannerz (1993, 232) would have
called this a process of O6saturationé, which
relentless culturdd o mbar dment of the centred. At the sz
by which local groups are not seen as passive recipients of these global influences but
recontextualise these influences according to their own, particular cultural framesafgex

Bedouin girls work the beach of the Sinai, selling friendship bracelets to tourists on the coast,
again redefining their role w&vis their parents, particularly their mothers. Especially in-post
colonial circumstances and its ontological constsathese two tendencies are highly relevant

and complicated by nature. They refer to the complex poslations in a postolonial reality

that need to be incorporated into the miaralysis of the working relations of Bedouin girls on

the beach of theifai.

More examples in this book testify of this need for contextualisation. Becoming a part of the
international market economy, as has been the case for so many coastal destinations, while at
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the same time even traditional households keep on playirgdacgd) role, implies a chaotic
sociocultural life in which various networks complicate any clear cut understanding.
Generating tacit knowledge or silenced voices again makes sense because it gives space to a
hidden reality that may be repressed in thgsaurse without notice.

The last example is the most striking one. Slavery from the past has produced many contested
heritage places, where tourism planners provide wealthy, white and often retired persons with
attractive historutchesnittiecs,t yfoul(IMacfCadwehatysd 1
(Boorstin, (1961, 1980). Dann and Seaton edited an interesting book on this type of topic. Here,
interpretations of these historic sites aim to educate visitors by sharing stories of e.g. the
legendary® d Sout h. But their tales seem to have
Also in brochures and other promotion material, that has been analysed, the story of the slaves,
now and then, is missing. Slave quarters are referred to as servaetgjoaicarriage houses,
attempts to restore the balance are usually made on special demand. That tourism appears to be
a natural successor of the plantation system instead of its polar opposite, is the clear assessment
in this book. In a postnodern conte t the selective presentat.i
purposes of visitor entertainment trivialis
(Dann & Seaton, 2001: 18). Another striking fact in this respect, again, is the exclusion of black
participaton in maritime museums of Britain where slavery has been marginalised. The
guestion is where this gener al tendency c o0 me
at the same time for example in the United States lynchings and violence took plaee in t
South? From a postol oni al stance it remains | ogical
keeping alive dissonant i ssuesd rather than
carpet 6 (Dann -21). Seatoopavidentll Glack discodriiself should get a
prominent place. The articles, except for one, are not subtle enough according to the editors in
one sense. Most of them do not treat culture as emergent at a number of heritage sites. Even
worse, Ot here ar e tionofthe xeactiopd ottlsoseidepictedhinitre exdibits | e ¢
(or more realistically their descendants) to
is thus a certairnvoicelessnes$o the accounts (Dann & Seaton, 2001, 24). There is no
ethnography witlparticular black views on slavery heritage.

In this type of cultural heritage sites many pasts are involved. They may coincide, compete with
or exclude one another. The memorialisation as a construction from the various communities
and their pasts needs be dealt with in a subtle dialogue where no groups, of course, can be
voiceless. Therefore:

OHow, i n pluralistic societies with a diver :
possible to narrate histories that include all constituent varigmggu i t abl y? 6 ( Dann
2001, 25)

The obvious next guestion then is how to 6.
manner that they will be heard and contribute to the public debate in an optimal manner. Again,
from an ontological point ofiew there are combinations of pmeodern, modern, poshodern,

gl obalised, deterritorialised and even virt.:
everyday life. Besides, pmodern, modern or global networks may imply different
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characteristicsn various parts of the world. Traditional, Hindu society can be seen as a pre
modern society, but not just in the same way as a traditional Christian society. This picture
implies an important challenge to the existing academic and professional sadt@iref In a

more refined manner new voices from various contexts are to be included in order to
understand the shortcomings of the academia and of professional life in this tension between the
global and the local. Ontologically this suits perfectly thverldism perspective by

Agat hangel ou and Ling (20009, p.1) and its Or
seeing and doing passed to us across gener
Worl di sm registers 0 wdrlés: thein comending streictutes, bidtoriesiu | t i
memories, and political economies in the mak

Interpretation versus explanation

In the ontological tension between the global and the local a pluriform discourse has come into
being. The voices of this discourse are often hidden in backgi@assumptions of contexts that

do not come to the surface. When parties involved in international tourism destinations come
from so many and variegated cultural backgrounds, a-cidggal inderstanding is needed in

which these diverse cultural backgrowsssumptions are taken into account. How do you
introduce the fullness of 60otherd cultural
from so many and diverse backgrounds meet, thescrdtural (mis)understandings between

them contain more understandabbeaningthan has been dealt with in cresdtural theory

unt i | now. The tradition of AErkl 2reno in t
attention to the richness ¢fi s meaning. Hofstededs (1980) di
practical value to some extent in relation to national cultures. But with four variables it is
impossible to penetrate into the rich meanings of the various contexts involved. It seems
neassary to join this other tradition in social sciericésV e r s i ia draent®get into these
meaningful contextsThe organisation of the understanding of this perspectival clash of
interpretations from these diverse parts of the world emerges icdhtext as a main task.

After such an interpretive approach, the focus will subsequently benmersal types of
knowledge, which necessarily go beyond this mere interpretive reflection of different
perspectives. At this point we start to realise thatehs a reality independent of our minds.

But first, aplea for a contextualised perspectivism will serve as a first contribution to the
understanding of crossultural, professional and academic encounters in tourism studies. In
tourism destinations enanters are rich events to concentrate on in the development of a
thorough understanding of various parties involved in the context of tourism conversation.
Encounters are embedded in poweowledge constellations as symbolic for the surrounding
networks,in which the international tourism destination is embedded. These jpelatons
pre-structure the voices of the participants in an ontological manner. Their claims are
inevitable. Each participant, either local stakeholder or observer, structureseticerinected
meanings of these encounters according to his or her own background assumptions. These
assumptions stem from diverse and in most of the times interacting cultures the participants
originate from. From there on the necessity arises to intraalwaey of thinking by which these
various meanings may be approached in a more refined way that departs from the quick results
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of the existingcross ul t ur al training pr ogityaurseifdierataen d t h
in this fiel d&., @2KBl)at eAlktahnopu,g h2 0t her eds mor e
seems to be a first and necessary -mindedp t o
professionalism. This hermeneutical perspective counts as -aeffelive way to include

biases, which sta from mostly hidden background assumptions, into a contextualising effort to

get at the richness of various contexts in this tension between the global and the local. Within
the tradition of OVersteheno, t h anmmeneutical ms c |
approach takes a prominent position through which one tries to get at the richness of these
contexts. In the tourism academy there starts to be (sources) more need for the understanding of
this richness (Botterill & Platenkamp, 2011) sinceittierpretive and critical turn.

Decontextualisation: universality revisited in the tourism academia

Where dealing with cultural differences within the dominant global discourse leads to hew so
called experts who in many cases confirm the already existittgral biases, this new
perspective claims to stimulate (counter) di
might be related to a more subtle discussion of the global versus the local. This perspective
might take place in an epistemologicabse as introduced by Foucault and used in this sense

by Stuart Hall (1996). In such a space, according to Foucault, within a short period of time the
whole grill through which people understand reality shifts into a relatively stable and
completely new onea new episteme. Stuart Hall, very much inspired by the work of Said
(1974, 2003), speaks about such a{oosbnial episteme. In this manner he extends the alliance
between power and knowledge, as analysed by Foucault, to the (post)colonial condifiens of
global village. Eminent writers in literary criticism like Spivak (1987, 1999) and Bhabha (1994)
have worked in the same emergent discourse.
remains too essentialist in the contemporary netvwgodiety This world is a complex world in

which there is not one main and coherent, predominant discourse as a new totality, as has been
illustrated in the books by Foucault, but diverse perspectives are enunciated in the same space
of knowledge. Pluralism is eonditio sine qua noror an academic discussion on the new
net work society. Il n this sense, Foucault s e
removed from itBRICOLAGE has been proposed as an emergent research strategy (Kincheloe
et al 2003}o cope with diverging perspectives that follow the removal of this Western flavour,
with the notion of a critical ontology, the web of reality. Reality flows like a river in which the
exact contents of the water are never the same. No portrait of & [geereomenon is ever
exactly the same as another.

@Because all physical, social, cultural, psychological and educational dynamics are connected

in a larger fabric, researchers will produce different descriptions of an object of inquiry
depending on what piaof the fabric they have focused dbrwhat part of the river they have

seen. The more unaware observers are of this type of complexity, the more reductionist the
knowl edge they produce a3But it.o6o6 (Handbook

The complexity of this realitys interconnected with the way reality is constructed. Ontology
and epistemology are inextricably interlinked, but in a specific way as we will see later. .
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Another important objection to the archeology or genealogy of Foucault is its relativism. In a
networksociety relativism is not an answer to the differences between perspectives. There is
always a need to confront perspectives from a background of universal understanding. So,
diverging perspectives will never be understood as isolated wholes ¢éhabtain need of
critique from the outside. The main challenge, then, becomes how to organise this critique.

Natural sciences, in a direct heritage from the Renaissance and the Enlightenment, have
originated without this interpretive particularism. Natig¢o be understood and explained by
referring to universal laws that are tested in the most critical manner possible. Theories have
been developed that claim universality and with great success in the history of the natural
sciences in Western modernifgomanticism did not have any influence on its content nor its
internal procedures. Particularism, which is related to Romanticism, has never had any
significance in this history. This seems to be very different in the social sciences and the
humanities. Though this (Romantic) particularism within modern and-p@lern contexts to

be interpreted and deciphered, these sciences were challenged in a different manner. As has
been shown, the tension between universality and particularity has been basic troginiss

And now, after the necessary attention to a serious contextualisation during which hidden
meanings and their interpretations have been generated as relativist information from particular
communities, the need for more Enlightened universality agpto be compelling. After
contextualisation by a bricoleur diverging perspectives, which may even be incommensurable,
are in need of a critique from the outside where claims of universality are never absent.

The academic context in which these univerdalms used to be se#fvident in a positivist

environment, has changed in a conglomerate ¢
academyo (Tri be, 2010) . Therefore it i-s t i om
doubtable but not copfetely intelligible or meaningful reality that lies at the horizon of all

these O6tribes, territories and networksoé an

reality independent of our minds.
Critical realism reconsidered as the articulatiothefnotion of reality after the interpretive turn

The danger in the production of knowledge for crititical realism is the reducing of ontology to
epistemology. For a critical realist there is a (intransitive) reality independent of the mind at the
horizan of all discourses. For our position it remains crucial to incorporate the situated voices
(Botterill, 2007) but the challenge is to go beyond them by taking this reality, that extends each
epistemological perspective, more seriously into account. Thgeddar a critical realist is

6t hat an epistemic move inspired by reflexiwv
and subjective meaning will drift into a relativist philosophical position without challenge

(i bi dem, p . 1 2 6 Yodut the Thipartanee of ircluding thedsituatdd tvoica or the
selt-reflexivity of the researcher and the interpretive richness of its results, but at the same time
the tourism objects are not to be misrepresented through the projection and selection of the
researcher. AHowoO, Botteril]l (2007, 127) i s
interpretative possibilitieso6 wildl we di st
accounts of tourism as an o0 b j e cultipleovibicest h e i
epi stemol ogy does not have t o become a re
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judgement al rationality &6in evalwuating whic
adequate accounts of the fr e daéséquotations Botterilli s m
refers to on the one hand the distinction between a transitive and an intransitive reality and on
the other hand to an adequate account or a judgemental rationality of the intransitive domain of

reality.

Critical realism is seendhne as a serious attempt ofaiculation of a nofdoubtable reality in

order to be able to counter the relativism of the situated voices. In thisia@ation the

concept of judgemental rationality apparently plays a crucial role. It implies tadprasi with
practically adequate accounts of the intransitive ontology of tourism, related to enduring
tendencies, powers of objects and generative mechanisms that enable and constrain tourism.
Botteril/| in his article™6Retsprryes@Opemadondsyv
exampl e of how to use this type of O6practic
Through the construction of three types of narrative on tourism in the representations of 38
operas Botterill tries to find out whatpeesentations of touriswntologyare better than others.

The first touristic narratives depicted in this manner, are counter narratives such as about
transgressions against a mor al order , i nver s
or aboutthe vulnerability of tourists. The second touristic narratives are dominant narratives
from tourism studies about exploration, wandering, opulence and spectacle. The third type of
narrative on tourism appears at the end in a symbolical footnote. It ig llve, hope and
emotions that mostly are excluded from the scientific enquiry. Here they stand for the irrational
part of reality, as treated in the next section. In these opera narratives the argument is that
transgression, inversion and vulnerabilitgnd exploration, opulence and wandering) are
necessary but not sufficient conditions for tourism to existr critical realists the key
epistemological process in order to realise these accounts is i@heduction According to

Sayer (1992, p.107), reduction is a "...mode of inference in which events are explained by
postulating (and identifying) mechanisms which are capable of producing them...". In the
counter narratives, the dominant ones but alsointhcsad | ed f oot not eheof Bo
postulated mechanisms are respectively transgression, inversion and vulnerability (in the
counter narrative), exploration, opulence and wandering (in the dominant narrative) and love,
hope and emotions (in the 0iprodueeteventaithat b&lon o ot r
to the ontology of tourism. In this way a practically more adequate account has been produce
through this opera project of part of the intransitive ontology of tourism.

The distinction between the transitive and intransitive alogof social reality, and the idea of

a stratified ontology have consequences for tourism research. The transitive domain is covered
by the epistemological discourses of situated voices and their reflexive subjectivity. The
intransitive domain of realitis decisive for our discussion about the {tmubtable reality at

the horizon of each discourse that has to be taken into account in a (judgemental) rational
manner. In Hegelian and Marxists approaches reality is intelligible. We would opt for a limited
intelligibililty of reality, though. Practical adequate accounts of the intransitive ontology of
tourism are possible. They relate to the accounts of enduring tendencies, powers of objects or
social relations and generative mechanisms that enable andagoistirism. But first, there is
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the need to dispel the Marxist ideology from critical realism. Originally for example, in
Marxism, the labouring class was the absolute anchorage point of the inevitabl&trciggke

in capitalist society. After the elimation of the revolutionary élan of the labouring class
through the same system, in critical theory, this group, with its originally universal assignment
to overthrow the system, already has been replaced subsequently by the radical student
movement or byeminism and now in the eyes of some critical realists even by ar{pomtrn)
multitude of groups. There has occurred an inflation of amongst others the content of this
concept within the Marxist family. Universal pretensions of this kind are hardly didfen
anymore, surely after the peastodern deconstruction of Marxism. The dialectical inevitability

of these universal pretensions has been criticised enough by various thinkers, not only since the
fall of the Iron Curtain but right from the start of tharxist influence in the modern world. In

this respect we do not have to believe Marx anymore, we can just read him.

What remains, though, is a humanism th-at hat:
beingd and its uni v elrdsnaohsiraded in his actidenon thé apéra anch s .
tourism how this ontological claim can be elaborated in tourism. It, once again, refers to the fact
that, also in the tourism academia, we need to go beyond the interpretive turn in the academia in
order tobe able to leave the relativism of situated voices. In the philosophy of science the
growth of (scientific) knowledge has been extendedly discussed around 1970. In social science,
as in a huge part of the tourism academy, this has, amongst others, hedpoptilarity of
Kuhnos paradigm (Botteril!/l & Pl atenkamp, 2
concerning the growth of knowledge. Universalism seems to have become outdated in the so
called soft sciences, just like reality and the careful ingastn of it as an entity outside of the

human mind. It seems to be time to recover from this blow while at the same time including the
richness of the more contextual analyses that have taken place since these days. Critical realism
helps us to recognidbe power of reality or the influence of ontology on epistemology, which

has been forgotten too much during the poetern era..

The limited intelligibililty of reality: the irrational

However, despite of what Hegel and Marx stated in their dialectital watelligibililty of

reality, this intelligibililty is Iimited. A
his reference to the Dionysical in art and tourism. Irrationality seems to be a part of the
intransitive reality as well andgsmpt omat i ¢ for this irrational./

(rational) reach is the Dionysical power of the human condition, as referred to in this article on
opera and tourism. Later it will be concluded that in the tourism industry as in the tourism
academy there is hardly careful attention f ol
reality as expressed in (human) nature. The Greeks respected these horrible and inevitable
powers that could capture any individual human being. Envy, fednitiam passion: they all

have names in Greek mythology and they all stand for this huge power that irrational nature can
have and that goes beyond any human, rational control. If we think about it we realise how
devastating for example ambition can beihighly competitive environment. It may tear you

apart.



CTSV Conference Prgramme Cardiff2-5 Juy 2011 108

In the novels by Thomas Mann this tension between brutal irrationality and a still present but
weak form of humanism that tries to deal with that immense power, is situated in the context of
the devatating area of twentieth century wars. Thomas Mann (1922) asked himself how still to

be a humanist in that world. A bleak humanist in the Magic Mountain, like Settimbrini, was
trying to convince the protagonist of the story with his idealist messages atreader you

realise more and more the futility of it in the light of the dark future. Thomas Mann was heavily
influenced by the work of (Schopenhauer and) Nietzsche, of whom he said that he was not born
to have these overwhelming and powerful ideas (Ma®48). Nietzsche has said many things

about Dionysos, especially in his struggle with Apollo and the crucial meaning this had for the
creation of art, Greek tragedy to start with and, later, the opera offered another good illustration
(Botterill, 2011).For Thomas Mann this horrible and ecstatic power wasesedent in the first

half of the twentieth century. Since the seventies of the last century this respect for the
Dionysical forces in human nature and the attempt to save humanism in light batledheen

easily put aside by a triumphant ahtimanism. Even Foucault, who has been heavily
influenced by Nietzsche, burried Dionysos and his huge influences in the anonymity of his
archaeology of knowledge or the genealogy of his pawatysis (Platekamp, 1987). For him

man as studybject in the social sciences can be compared to a figure on the beach, that
appeared during the Y&entury but can be swept away by the next waves of the sea. The
consequence of this type of reasoning was a triumphatith@manism in many post
structuralist theories and to an important extent the death of the irrational part of human nature.
In the French discussion Foucault has been c
Polish writer Gombrovics wishedrh a lot of toothache in his diaries (1986) because of this.

Our point, of course, is that the inevitability of the intransitive reality, also when it seems to be
irrational, can never be ignored. And this is what happened duringnuai&rnism, also in th

smooth analyses of the tourism academia. Certainly in tourism this Dionysical force has never
gone away, but it probably was too 6unpl easa
tourism industry the Dionysical power of the human conditiomse® have been neutralised

to a high degree. Sewurism has been overwhelmingly discussed, but not as a phenomenon of
human nature that seems to be more persistent than our predominantly moral discussions would
suggest . Houel | eb eead@denormousi debata ig Eran¢e? a80s0 Refause hei s
paid attention to this Dionysical, erotical force that has been reasoned away in many Western
discourses on thecientia sexualigfootnote: in his last books Foucault did pay attention to this
Dionysical aml erotical force, see his distinction betweegs eroticaandscientia sexualis)He

even developed an ideal model of sexual tourism in Thailand without exploitation of women
but with a fatal end through a terrorist attack by muslim extremists. A novedigt, discusses

matters that in the tourism academy are mostly ignored. Some interest is growing in the dark
sides of tourism or Ot hanatouri smoé. Her e t ¢
attention they deserve ( @assh wofohetpbwerfullasdasaary, e .
irrationality of them. Prgooor tourism is another example. Many anthropologists tell us (Zwier,
1980) how degrading and dehumanising poverty is when you are observing it. How much does
the academy allow of this dark side aiten secalled beautiful cultures that are promoted as

aut hentical to experience for tourists. Wh i
this horrible poverty? Summarising, Dionysos is ignored in our Western civilisation, which in
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the end Wl turn out to be impossible. Intransitive reality cannot be ignored, also not when it
seems to be irrational.

The importance of reality, rational or not: an ontological Renaissance in the tourism academy

Much is knowable or intelligible that is indepemi of the mind, but not everything. There is a
serious irrational part in the intransitive domain that critical realists refer to and it should be
recognised. However, much can be known as well and that is where academics can produce
adequate accounts tife intransitive ontology of tourism by understanding and explaining the
enduring tendencies, the powers of objects and the generative mechanisms that enable and
constrain tourism. The tension in this intransitive reality is between the deep structuoestha

and need be explained and the not knowable, irrational part of it. The tension is between
Enlightenment and Romanticism. Our search for universal explanations will remain infinite in
this respect, but always in the awareness of never being abldecstand it all. It reminds us

of the Romantic Desire of our species being as the Dutch philosopher Jos de Mul (1991) has
defined it in a posmodern context of art and philosophy. For him the Romantic desire is
characterised by a combination of enthusiasrd irony. Applied to this discussion this could

be translated as follows. With an inevitable and inspired surrender to our never ending search
for knowledge our species is eager to understand the world, but at the same time she ironically
realises the inited possibilities of this understanding. This romantic motive, which is well
recognisable in art and philosophy (Mul, 1991), might also be of importance for an
Enlightened academy of social and human scientists in its never ending struggle to understand
reality. The struggle never ends because it will always remain impossible to understand the
whole of it. Reality has its dark sides that are impossible to understand and the romantic
scientist in its ironical attitude knows it without losing his enthusider the search of
knowledge.

One the sharpest discussions in social sciences has been the debate abdngtevatience.

From our position a choice for valuksl research seems evident. However, there is a
difference in this choice with the traditiar critical theory. Habermas in his contribution to the
struggle for or against positivism in German sociology (Adorno et al, 1972, pR6Z35
contested the notion of a p o sledtréseaicls was onb al b i
crucial, excluded lement in the positivist research tradition. This critique has become a
standard element in the apibsitivist discourse and with good reasons. However, it also
remains relevant to reflect upon the critical rationalist answer to this critique. We deferot r
here to a restoration of vahfieee science, but to the total and totalitarian concept of rationality
that dialectical, Marxist thinking included in this critique. The rational pretensions of this
approach were thousand times as high as the posiives, because vaked research was

also completely rational, based as it was on the legitimate and universally valid claims of the
labour class, the student movement, feminism and others. And here history, but also the
ontological claims of irrationaltteach us to be more modest. There is a serious limit to all
rationality, as we have tried to stress in this article. It will always be impossible to understand
the whole of reality.
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An interesting example, therefore, is the normative discussion in sedmmces and its
universal intentions. Reality, critical realists would state, for our human syiEsresis multi

layered and normative aspects constitute a relatively autonomous part of it. The normative
model of Denzin (1997) starts with the assumptizat ontologically the community is prior to
individual persons. We are born in a secidtural universe where values, moral commitments
and existential meanings are negotiated dialogicallypetnveen people. The idea of a
polyphonic dialogue (Clifford 1986) fits perfectly into this model. Participants to research
endeavours are to be given a forum to activate this normative dialogue mutually. At the same

time every mor al act is a contingent accompl
resge c t for the dignity of every human being
(Christians, 2005, 151) . I n this respect Ch

when | turn to the face of the Other, | not only see flesh and blood, thutd party also arrives

I the whole of humanity. For Benhabib, this is interactive universalism. It is part of the
ontological speciebeing of human mankind. Our universal solidarity is rooted in the principle

t hat Owe have i ne sotherwhach taenotbd renoumced escept ai thecostsn
of our humanityd (Peukert, 1981, p.11). But
dark side of human nature. In extreme circumstances, the human dpEngess only capable

of a limited ®lidarity. The stories about concentraticemps, like the ones by Primo Levi or
Sjalamov, in this respect are debunking. But also when we realise our limited empathy with
faraway suffering, that enters our modern homes through the media, we realismitidx |i
solidarity that also Nietzsche spoke about in his days. Here too, there is a dark side in human
nature, which seems to be universal and that can make us loose our humanity.

Another example is, again, the article by Botterill on the opera andrtowdere he strives for

more practically adequate accounts of the intransitive ontology of tourism. Here too, there was
an irrational part in reality, as he explained in his symbolical footnote at the end of his article.
But also this irrational part remairpart of the intransitive domain of reality that poses itself as
an ontological condition for any epistemological attempt to understand tourism reality.

Both examples refer to different knowledge networks that can be related to different knowledge
claimsand their concomitant ontologies. Habermas, as the last serious representative of critical
theory, referred to these two different realities that should be considered as one reality to be
rationally approached. For him there were three types of ratignaktyumental, technical and
normative (Habermas, 1968). After his proclamation of a paradigm switch in the Blue Monster
(Habermas, 1985, chapter 5)) from a subg@gect philosophy to a pragmatic actitheory, he
distinguished communicative actionsdats emancipatory coordination mechanisms, based on
the life world, from strategic actions, and its systemic coordination mechanisms of power and
money, that grew out of the life world as more effective, and included his previous types of
rationality (Hatermas, 1968) in these two types of action. One might state that the distinction
between positivist and normative research has now been dissolved in this interactive tension
between two types of actions. But then again, does the proclamation of a pasadigm
provide the legitimacy for an academic community to leave the stdipgmtt philosophy
behind? In the meantime, during the nineties this subjgetct philosophy has been enriched
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with the distinction between mode 1 and 2 knowledge by Gibbons X¥394hey are also
introduced by Tribe (é) and Platenkamp (200"
1) and a professional (mode 2) knowledge network seems relevant. In the first one truth finding,
based on correspondence with reality, remains the at@m, in the second one the solving of

the sophisticated problems of our netwsdciety. Apart from these two modes, a third mode
has been introduced by the Dutch philosopher Kunneman (Kunneman 2005; Platenkamp,
2007). This mode 3 production of knowtge stands in the tradition of this normative rationality

of critical theory but after a serious deconstruction of its absolutist claims. Normativity in
traditional society had a vertical, transcendent validity based on holy books. The last points of
legiimacy were not open to discussion. The instrumental and technical knowledge of modern
times replaced these normative discourses and submitted them to their mode 1 type of
knowledge production. From here a new call has been organised for the previoustieforg
normative and philosophical discourse that includes issues of justice, domination, solidarity and
emancipation. But these values do not have an absolute validity without any doubt, as they did
in many Marxist schemes. To the contrary: the limitshi$ tliscourse are constituted by a
horizontal transcendent validity where sometimes incommensurable traditions are confronted,
but also tolerate each others differences and learn from them.

Critical pluralism seems to be the best concept for the truimgléhat try to get beyond
relativism in this type of knowledge production. One of the main merits of constructionism has
been that it made us sensitive to this type of knowledge production.

In postmodern constructionism, though, reality has almost cetalyl disappeared. This
disappearance is considered, here, to be impossible, but restoring reality implies at the same
time that one considers the legitimate claims of constructionism as well. For constructionism
the critique on absolutist, empiricist geisological claims of positivism have been a reason

for a much richer, perspectivist approach that needs our realist attention because of its openness
to the complexity of a muHiayered reality. However, without absolutism and by including the
irrationalty of a part of reality the sockacientific community, also in tourism, should regain

its respect for a reality, independent of the mind, that will always be there at the horizons of our
discourses to be investigated.
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Abstract

This paper arose from ceersations between the authors around a shaved of emotional
entanglementsluring research conducted in Israel and Palestine, both locales of-gfuengnisraek

Palestinian conflictT he f ocus of this particul arktopkplpoem, t he
Bethlehem, Palestinian Territories where tourism as well as every day life has been significantly
changed fdAby the Wal/l and the surrownd(iMmigt ec madk
Tourism Group 2008: 197). Using excerpts from the i mary researcher6s 1inte
diary, he paper presents and discussesdbhmplex and embodied connectiostleen a local host and

the primary researcheAnalysis of the data reveals tlenotional entaglement experienced by the

primary researcher from her interactions with the distressed local host Claire Anastas, who lives in a
house now directly enclosed on three sides by the eight meter high Separation Wall. Her tragic stories of
living under occupationtouched the heart oh¢ reseather; feelings of sorrowhdplessness, anger and

guilt were negotiatedin this light, the paper contributes discussions and thinking orerieiona)

situatedand reflexive implications of fieldwork interactions, aihe tole of empathy islso recognisd

as we dr aw (2003:164)zp sByocnhdoicmsegptualigations of identification and empathy

as ways of thinking abofiti el dwor k .i nt eractions?o
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Introduction

This working paper is borne out of similar experiences shared in conversattareeb the two authors
concerning their travel to a region of-going conflict, namely, the Isradfalkestinian conflict.In our
conversations, we shared the emotional experiences we encountered of bombérirdentogations,
travel assolo femals, ou fearful andangryreactions to armed officials, and our reflexive feelings of
being towism researchers in the fieldVe similarly described our experiences as highly emotional,
although, on reflection, this is perhaps not surprising given the pojitizaditable context of the region
we visited. In this paper, therefore, we put forwamied of emotional entanglemerksat embody our
experiences in the field; not just our own emotions, and those shared between us, but also those with
whom we interacted both in the field andon our return homeWhilst the growth in researcher
reflexivity has seemingly allowed researchers to give voice to their experiences, how resdéeethers
about their fieldwork remains relatively absent frecholarly writingin tourism studies

Central to qualitative approae$io research is the acknowledgement that the researcher is not the expert
and his/her own voice represents one amongst the rest. The ontological, epistemological and
methodological aspects that define our lhgiew and hence underpin our research fit within a critical
social sciences paradigm. We vievality not as containing ongeneral truth waiting to be uncovered

and recorded, but made up of nuanced, iddiai stories; of multiple subjectivitieghich bing different

insights and empathies to the field (Dunkley, 2007). Such an ontological outlook is intertwined with our
epistemological approach to knowledge production namely that our background, values, ideolggies and

above all our emotions shape oursearch.

Emotions matter, yet, as mentioned above, they have been conspicuously absent from previous tourism
studies researcllamal and Hollinshead (2001: 67) argue fii@dhe omission of studies and narratives
which | ocate (é) ¢ baanthdt of the tourist or the hmost, risiagpmblem wihiok has
been noted and addredse by v er y .fTlamcalldor mavel recaogsition oémotion in tourism

studies a decade ago seems to have been a cry that remains mostly unhesasate Rispountsf shame

(Tucker 2009), pride (Waitt et al. 2007), fear (Mur2010) in tourism have been recently published.
However debate on the place of emotions in tourism research remains largely aogeably, it has

been marginalsd through the gender politiasf research wherein the academy is conditioned to
principles of distance, objectivity and rationality (Pmaicd et al.2011), and is thus often judged as
unscientific, petentious or evasive (Mcinto29©10). As a consequence perhaps, emotions are not onl
absent from understanding the tourist experience and the ibwssencounter as presented in scholarly
writing, but al so notably from tourism researc
therefore to raise attention to the situated andtemal nature of research through revealing, in

particular, some of the emotional dialogue from fieldwork.
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In this paper we seek to, at least, mark the diffeeen recognigg the importance of our own emotions

in research and call for tourism acadenti@scontribute to making a difference in the wider debate
happening within the social sciences on the place of emotions in resésch.c a | | for an ¢
turnd i n t Dhareis much asld abaditithe sriticalrtun tourism studies (Ayikorural Tribe

2007; Bianchi 2009; Botterill 2007; Chambers 2007; Pritchard and Madzgam; Trike 2007). As

tourism studies have engaged with postmodern, poststructural, postcolonial, feminist, queer theories on
identity, subjectivities, the body and gender wdeg revolution has been taking place that inscribes
tourism studies within the critical turn in thecg sciences (Ateljevic et 2007).The déemot i onal
that we would liketal r aw t our i sm r eamaiastoddteanimssbconaptaity gnoited i n
tourism studi es. The discipline of -ugpedo gafapedmagt if
which has resulted from a ¢e-pewasiveyetralsocheagndigiti on t
wrenchingly pr es ensbn aadnSmithp2600:s440). dd maint@il igs veiitidal edge,
geography has positively engaged with work on emotions and feelings. Likewise, we advocate a genuine
expressing of, and dealing with, emotions, including an emotional attachment within tourisrohrésear
counteract the emotional thuembraveoHdmie constructefd and dived re:
through the emotiotss ( Ander son and Smith 2001: 8); so too
encounters with people and places. Emotions tmaitblus and through ug&motional encounters define

people as much as places we travel to, yet they are noticeably absent from tourism studies. The

emotional turn in tourism studies seeksiltdeel this gap.

Whilst the conversations we shared were trdeere, we presemésearch data from a field diary kept
during visits tolsrael and Palestinand an interview with a Palestinian local hoate argue that
emotions of anger, fear adilt expressed within the interview and field diang useful expeeinces in

the field and should not be bracketed out from our accoumtgnalysing the interview taken in
Bethlehem, Palestine we draw wider discussion about the role of empathy in the emotional plight of

field research.
A field diary and an interviewfrom the trenches

To il lustrate the above, we draw on the primary
Bethlehem in July and October 2000Tr ap ped i r{Downest2007)e hifieBroix e dAd aams K i
2007 , AThe house (Raledtila Monion2808) are butt feve tilles on the world wide

web about Claire Anastasd story. Claire Anastas
four children and extended family in a thisterey house, which was built in 1963. On Julif' 2801

the I srael.] Government decided to build a Securi
emanating from the West Bank, resulting in suicide bombers who enter into Israel with the sole intention

of killing innocent peopd 0 ( | s rstey efIDefen®d®i00V). The Security Fence is a cantieus issue

in the Palestiniansraeli landscape generating much dispute between politicians, social and political
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activists, journalists, académresearchers and so on (Curti 2008; Gelbman and Keif@n; 2saac

2010; Falah 2004; 2007; 2008). While it is not our intention to contribute to the discussion on the
legitimacy of the Security Fenceve are acknowledging the decision of the International Court of
Justice of July 92004 to rule fourteen votés one the Security Fence illegal.

Throughout this papewe will use the United Nations and International Court of Justice terminology of

the fAiwall 06 since it is fAa complex construction ¢
However,he ot her terms wused, ei t herGebrnyerlaslr a(efl b a(riirfieenr
more accurate i f understood i n t hwebsite9yuly 2004) sens
ltisargued hat t he ter m Se pabythose megativéadffdcted by its Bxesterd andy e
those engaged iPallisteeWillkns 2611 28). mgan attémipt tq respond to calls of
cessation of hostilities and animosities between the two sides we refer to this construction as the

Secuity Wall to render both perspectives.

In 2003 the SecurityWall was built in and around Bethlehem, one of the main cities in Palestine, with
devastating social, cultural and economic effects for the Ciire Anastas bitterly remembers when
and how i happened:

In 2003 before Christmas time, one week and a half before ChristmdsItmmeember ifi

they put the walupin one day. They dug for two months before, and we were fighting, trying to
communicate our struggle [to authorities]. They [Isr@&fense Establishment] surrounded our
building in one day. When the children went to school, they returned back at 2.30 [in the
afternoon]. They found themselves blocked completely with that ugly wall. They saw it as a
highi very, very high, long ghost swunding their life. It became hopeless for them, and no
future, they became frustrated with life, with what happened with us while we were living under
occupation and terrible situation, in this horrible life, horrible fear and t€Ctaire Anastas,
interview, July 28, 2010)

Cl aire Anastaso6 house i s busiesarbadsdit the entrantBehlenans e d t o
from Jerusalem, now it sits in its own dead end and is directly enclosed on three sides by the eight meter
high Security WH. Together with her fanly she now runs a souvenir shdpt pilgrims and tourists to
Bethlehem do not visit her shop because it is about seven miles from the Church of the Holy Nativity

and pilgrims are on a set schedule with limited time for anythseg e
The Interview

| met Claire Anastas on two occasions, once on tﬁbotoluly 2010 and the second time or" 1
October 2010. The first time was after approximately 10 days of being in Israel and Palestine. It was a
short visit to her souvenir shdpgether with a small group of tourists and a Palestinian guide. On this

occasion | also had an interview with her.
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My storyisalonggst ory and i t 0 sswearacwiliahsi wegre onfy vicirs hére,
and nobodyfhelps us] and we are ignorelly almost everybodywho have the power to do
[change]somehing. (Claire Anastas, interview, July 202010)

This is how Claire started recounting her story. She has told it many times before to many people. There
was sadness in her eyes, bitternesseinvoice, but dignity in her demeanor and consideration for her
makeu p , grooming and <cl othes. OWe are victimsod,
powerfully in my heart. My emotions were aroused, but | had to stay composed and be a good listener
during the interview. Our shared gender identit.y
backgrounds are also something we have in common; an aside that | could resort to so as to better
communicate and empathise with her. | lived throughlt®89 revolution and several violent clashes in

the early 1990s in Romania. | was but a child then, not a woman like Claire needing to take care of a
whole family. However | felt | understood her, | felt | empathised with her.

Bondi (2003: 70) arguesdhthere is nothing mysterious about feeling sad upon hearing a story of loss
and suf f er idegendlmuan intersubjettive exchdnge: something of tiee iaality of one

person is nobnly communicated to another persbuat is actively incorp@ted into the inner reality of

that other persasn. As Cl aire was recounting her story | b
her family. | empathised with her struggles as | kept the awareness of our differences while
understanding and feeling mewn experiential frame of reference. By empathising with Claire, |
validated the details she described of the Beth
they occupied her house and transformed it into a buffer zone between the twogckides, the

leaders who never are there to help.

In 2002 the Israelimilitary made the siege and occupied all Bethlehem, andgbeys in a
curfew. They caged people inside the Nativity Church. There were clashes there, and they cage

us for 40 dayserein our houseThey|[Israeli soldiersiturned our building iad all the area into

a military-baseareai compl et el y military, full of mil it :
coul dndét bear staying here. For emyeyofudminloy, | w
for th e m. And we coul dndét even get the ewerel dr en

shaking. Our brains werghaking and we were under feare used to see our dtiien turning

their eyes upWe were altraumdised Their legs wee bluefrom the fear of the bullets and the
bombsa r o uthednéise, the most horrible. Amdle used to cl ose their-r e
They used to se the night to shoot, and we nevepsléClaire Anastas, interview, July 20

2010)
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60Sieged, obébcagfewd, o6éclashesd, O6bombsédé, oétraumabd
implication during the interviewing process. In the process of empathising with my interviewee, that is,
imaginatively entering her experiential world, a wealth mb&ons and feelings were mobilised. | felt

angry, sad and guilty that | could not do anything to help. While | listened empathetically trying to
understand her, | felt useless that | was not in the position to provide her with any support. | could but
imagi ne how terrible it must feel to 6édbe caged in
own house shooting at night. By the end of the interview | was overwhelmed, moved to anger having
wet |, teary eyes. | k newt rtehnecnh etstbagt aisntietr viwerwe ,n g

emotionally easy.

The Field Diary

Tuesday 20 of July

We were a small group made up of a young couple from Canada, Sed
t he UK, a German guy and myself
offered Turkish coffee in her souvenir shop, which is located on the g
floor of her house. She narrated her sad story in a victimized, low voic
you could not help but feel sor
in a tomb. 6 Tadia heelooksalrsat serised mer Hem h
was nicely done, coloured and with bright highlights, she smelled of g
perfume. She wore tight jeans with a green top and matching eye ma
her hand and toe nails seemed freshly done.

When the rest of #hgroup left | stayed behind and had an interview
Claire. It was a long talk, slighytimore than 1 hour. She emphasishat the
small souvenir shop and the bed & breakfast accommodation tha
offered for foreigners were the only sources of incdraefamily had. She
talked at length of the many financial debts and money issues they
cannot afford to pay for ol dest
for the medicine needed by the very ill motiretaw who lives with them
insufficient funds to buy daily food and water. | almost felt like crying
felt gui l ty | coul dnot hel p th
month or so, | would travel back to Bethlehem and stay in her small h
thus contributing to her income from th&lé money | had.

Tuesday, 12th of October 2010

It was Tuesday morning, say friend,the Palestinian guide, has his us
Bethlehem tour and | invited him with his group to pass®y a i

souvenir shop. le company m friend works for,explicitly warns tour
guides from taking the tourists to souvenir shops, it is only allowed

tourists/visitors ask to be taken to one. Tour guides have deals with
andr est aurants to get c ommi $Mg friemch
takestoui sts to Claireds shop most|
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near the wall and on this occasion they might decide to purchase sol
from her shop.

This particular visitor group consisted of 2 senior ladies in their 60s W
US accent, 2 yag ones in their late 20s probably early 30s, and 2 yq
men who seemed to be the boyfriends of the younger women. One s
to be an Italian couple, | could tell them from their accent when we me
greeted. Welcoming us with Turkish coffee the grewgs invited to lister
to Claireds story:

-Omi | i tidbriybla rcead rootsoéo to re

- 0 hen lIsraeli military occupied our house they gave us |
papers to show us they can o

-6 f r o m20@3ah@yputthewalt, hey buri ed u
-6as civilians we are weakd

- she shows the nativity scene carved in wood behind a carved
t he wall is a recent addi t g
Nativity Church with removab

After her tak, visitors are welcome to look around the shop and per
buy something. The Italian couple bought some souvenirs, he boy
bracelet for NIS 20, she a small camel key chain in the same amoun
other couple was from the UK and slightly more resgrviehey told me
they were English Jewish and staying with some friends in Jerusalen
whole group left not without having purchased a few souvenirs, mu
C Il a i satisfécgon. The two senidadiesfrom the UShave bought thg
most expensiveouvenis amongst whickhe wood carved Nativity set wit
the removable wall. Thus Claire paid special attention and talked at |
to the 2 women. Claire seems to be an astute businessperson, she
how to assess a situation and turn it into her own adyenta doubt tha
recounting (countless) times her sad story has helped make her au
her visitors empathise with her.

After the visitors left the shop | wanted to spend some time with G
trying to relate my unhappiness with the small, windessroom and the
whole accommodation deal. As soon as we sat to chat a big truck cg
repair the sewage system, then she was busy on the phone so | de(
mind my own business and get ready for my planned interviews. |
evening | returned to her bee, paid for 1 day of room and board 4§
moved to a different family.

Why did | feel like crying upon hearing her story? It was the first tilmediever saw or heard about her,
she is not related to me in any way, why tli@h| feelsorry and guiltythat | could not do anything to

hel p? Was | right to |l eave Clairebébs house and | «
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second time in Bethlehem? Was it too much for me to witness or live, even if it was just for few days,
the Palestinian pght? Should | have stayed in spite of my feelings of discomiid?l experience
superficial and hypocritical sentiments of moral outrage?

The difficulties of negotiating my feelings and emotions in the field emerged. Doing tourism fieldwork

is not a streghtforward and totally pleasant experience, Punch 2810 ac knowl edges t hat
can be difficult as we have to actually go out there and do it; it is not armchair theorizing in the comfort

of our home. It can be messy, newracking and hard wér ol felt the initial encounter with Claire

very intensely, | deeply sympatleid with her situation. As researchers we do not want to be perceived
weak and have tears in the eyes when | istening
aloof and robotically proceed with the data collection. | immersed so much in the sadness of her recount
that days and weeks after the interview | kept thinking on waysotode some help. | searched-lime

for scholarships for her older daughter who wasa &ical university and wished to study abroad but

could not because of lack of money. | even emailed the scholarship advisor at my university to ask
whethe the wiversity offers any grants to Palestinian students, or whether the advisor knew any such
grarts Palestinian students could apply for. WHbowler (2001) advocates fattachmentinvolvement

and intense contagtith participants, Linkogle (200@B) warns researche not to immerse andiéntify
themselves too much wi tloke sight & their ownnphysicainaadnational it h at
v ul ner alntenkity,tgiile desire to be of help was what | felt during my first encounter with

Claire.

The second time | met Claire | was more disappointed than sympathetic, as | was the fif tinie.

day | cannot explain how that sympathy for her situation turned into disappointment, which made me
leave her house after one day. Was it her insistence to bring tourists to her sstwpfiHow could |

even do that? am a tourist myself, not augle or a person with connect®in high placesWas it the

small windowless room she gave me in her bed and breakfast hostel? Wakast tineute raise in

price fortheroom and one meal a day? Was it my own-seffsciousness about money since | was

the region on a very tight student budget? Was it the strength of dramatic emotions she exuded
whenever she talked to me and other tourists? Was it the intensity of the stafdilissPalestinian
family, encircled by the wall, which was emotionalbptmuch for me to deal with? It must have been a
combination of all these reasons and feelingsiting about these emotions and struggles in the field
was therapeutic for mé&ield diary writing was a safe channel to express, negotiate and understand my

thoughts, my feelings, especially those which mi ¢

It is claimed that the emotion of anger has been socially constructed to necessarily lead to negative
sociopolitical outcomes and should be avoided at all timesiderson 2008). | join Henderson (2008)
and other researchefsee for example Mikula et @998)who challenge this idea and make a guarded

defense of angeas an emotional response to experiencing anthessingperceivedinjustice. Thus,
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Henderson (208) argues thatfor this very reasanthe absence of anger is problematienderson
(2008:35) opines thafi [heré are some things for which we ought to be angry, and this things include
affrontsto©o mmo n  h u ma. Witndssimgnhe lifeyoba familwh o | i ves i n a house
wall is, | feel, somethingo be angry and emotionabout. | also acknowledge thah&ve the duty to

regulate tis anger Conversely,fimoderatedanger is not expressetherefore we tacitly agree to that
particula mode of behaviour anleave the impression thatis acceptablend thus it may become the

norm.
Conclusion

This paper presents reflections and excerpts from an interview and the field diary of a tourism researcher

to illustrate the emotional and sitedtnature of fieldwork in an area of ongoing confiigpecifically,

that of a visit to the home of Claire Anastas in Bethlehem. Such reflections can be perplexing and
personally uncomfortable to reveal, and leave a lasting impact on the reseBwhen(201Q 2)

expl ains, ithe emotional, practical Ilexmam offerer s on a
unr e s drleld dadigs are useful places to articulate and accept conflicting emotions and to navigate
through them while othe field and latewhen analyimg the information collected. Using the reflexivity

and emotionality of field diaries as autoethnographic accounts of our experiences in the field is an
invitation to all readers to look insideeported research experiences and construct youm
interpretations of theme encourage readers to also share their emotional reflections in their published
writing rather than just leaving it in the confines of their field notes, and to share the nature of their
emotions, even if the emotionsdebce d ar e percei ved as somehow O6unc:
Ria Ann Dunkley (2007) was supported and empowered by her supervisors to include herself and her
experience in the writing process by using direct quotes from her field diary as a tharaseaicher

thus breathing life and meaning into her research. Such an example is unfortatmgtely unique in

tourism researchtourism academia is still out of step with the rest of the social sciences which
understand that r emseearrec o oiust n dhte gdhdreea skByh afdpavy t 0
2000: 199} that one has to bringneself into the research process in a reflexive manner that

acknowledges and articulates the role of emotions in our accounts.

Acceptance of emotion in researngtovides a richer layer of understanding of how research is carried
out and theory constructed; it illustrates the often unconscious form of interaction we have with those
with whom we engage in the field, and gives recognition to the challenges anduopjgsrtfaced by
qualitative researchers which inevitably involves emotion, and which often may not be expected
(McIntosh 2010). It too raises the opportunity to discuss the nature of empathy in our research
relationships. What level of emotional entangdatncan be tolerated by the researcher? How can
empathy be mobilised in our emotional response? Dunkley (2007) describes the struggle with traditional

research conventions when trying to research an emotional form of tourism and the need to understand
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howt he di fferent O&éselvesd6 bring different 1insight
to achieve, empathy is needed for the researcheil
experiential world whilst staying in touch witheeh di f f er ence Dbet ween the ot
his/her own (Bondi 2003). Thus, the interviewee feels understood emotionally and experientially, but the
interviewer does not become overwhelmed or incapacitated by the emotional engagement. Thus, this
paper also calls for tourism researchers to embrace, and more openly discuss, the opportunities and
challenges of the emotional dynamics of research relations which are often at the foreground of

embodied entanglements in tourism.

References

Adamski, M. 207: Boxed In. Star Bulletin 10 November. Accessed 13 May 2011 from
http://archives.starbulletin.com/2007/11/10/features/adamski.html

AlternativeTourism Group. 2008alestine and PalestinianBeith Sahour, Palestine: ATG.

Alternative Tourism Group. 201®lternative Tourism Group Palestine webpage. Accessed 13 May,

2011 fromhttp://www.atq.ps/

Anastas, C. and Anastas, J. 2011: Palestinian gifts and accommodation in BethlBladestine.

Accessed 13 May, 2011 fronttp://www.anastawethlehem.com/

Anderson, K., & Smith, S. J. 200Editorial: Emotional geographie3ransactions of the Institute of
British Geographers26(1), 710. doi:10.1111/1475661.00002

Ateljevic, 1., Pritchard, A. and Morgan, N., editors 200he critical turn in tourism studies: Innovative
research methodologieAmsterdam, The Netherlands: Elsevier.

Ayikoru, M. and Tribe, J. 2007: Enhancing the interpretive and critical approaches to touristioeduc
enquiry through a discursive analydis Ateljevic, I., Pritchard, A. and Morgan, N., editof$ie
critical turn in tourism studies: Innovative research methodologidsstercam, The
Netherlands: Elsevier, 27202

Bianchi, R.V. 2009: The ‘criticgurn’ in tourism studies: A radical critiqu€ourism Geographies: An
International Journal of Tourism Space, Place and Environrb&t), 484 504

Bondi, L. 2003: Empathy and identification: Conceptual resources for feminist fieldAGME: An
International Ejournal for Critical Geographie2(1), 6476

Botterill, D. 2007: A realist critique on the situated voice in tourism studies. In Ateljevic, I., Pritchard,
A. and Morgan, N., editorsThe critical turn in tourism studies: Innovative research
methodabgies,Amsterdam, The Netherlands: Elsevier, 12D.

ChambersD. 20071 nt errogating the o6critical OInAtdlevick,i ti cal
Pritchard, A. and Morgan, N., editofBhe critical turn in tourism studies: Innovative raseh

methodologiesAmsterdam The Netherlands: Elsevier, 1-:089.


http://www.atg.ps/
http://www.anastas-bethlehem.com/

CTSV Conference Prgrammeg Cardiff2-5 Juy 2011 125

Curti, G.H. 2008: From a wall of bodies to a body of walls: Politics of affectitics of
memory: Politics of war. Emotion, Space and Society 1(2), 106118.
doi:10.1016/j.emospa.2009.0D2

Davidson, J., Bondi, L. and Smith, M., editors 20@mnotional geographiesAldershot, England:
Ashgate.

Davidson, J., and Smith, M., 2009: Emotional geographies. In Kitchin, R., and Thrift, N., editors,
International Encyclopedia of Human Geograpliisevier, 448445

Dowler, L. 2001: Fieldwork in the trenches: participant observation in a conflict area. In Limb, M., and
Dwyer, C, editors,Qualitative methodologies for geographetssues and debatetondon,
England: Arnold, 15364

Downes, P. 20Q7Trapped in Bethleheidawaii Catholic Herald30 November. Accessed 13 May,
2011 from http://www.hawaiicatholicherald.org/Home/tabid/256/newsid884/1005/Default.aspx

Dunkley, R.A. 2007: R@eopling tourism: A 'hot approach’ to studying thanatourist expersern
Ateljevic, 1., Pritchard, A. and Morgan, N., editor§he critical turn in tourism studies:
Innovative research methodologidsnsterdam, The Netherlands: Elsevier, 3Bb.

Falah, G\W. 2004: Truth at war and naming the intolerable in Palesfingpode 36(4), 596600.
doi:10.1111/j.1468330.2004.00437 .x

Falah, G:\W. 2008: Geography in ominous intersection with interrogation and torture: Reflections on
detention in IsraelThird World Quarterly29(4), 749- 766

Falah, G.W. 2007: The politics obohg geography: 23 days in the hell of Israeli detentovironment
and Planning D25, 587593

Henderson, V. L. 2008ts there hope for anger? The politics of spatializing and (re)producing an
emotion.Emotion, Space and Sociefy(1), 2837.

Internatioral Court of Justice. 2004: Legal consequences of the construction of a wall in the Occupied
Palestinian Territory. Accessed 13 May, 2011 http://wwveicprg/

Isaac, R.K. 2010: Alternative tourism: New forms of tourism in Bethlehem for the Palestiarssmto
industry.Current Issues in Tourisiii3(1), 2136

Israel Ministry of Defence. 2007: Israel's Security Fence. Accessed 13 May, 2011
http://www.securityfence.mod.gov.il

Jamal, T. and Hollinshead, K. 2001: Tourism and the forbidden zone: The undergewed of
qualitative inquiry.Tourism Managemer®2(1), 6382

LeeTreweek, G. and Linkogle, S. 200Danger in the field: Risk and ethics in social reseatatndon,
England: Routledge.

Limb, M. and Dwyer, C. 2001Qualitative methodologies for geographelssues and debatesondon,
England: Arnold.

Linkogle, S. 2000: Realjo: Danger in the crowd. In J&eweek, G. and Linkogle, S., editoBanger
in the field: Risk and ethics in social researchndon, England: Routledge, 1-326.



CTSV Conference Prgramme Cardiff2-5 Juy 2011 126

Mcintosh, A. J. 2010Si t uating the self in religious touri
Tourism: An International Interdisciplinary Journ&8(3), 213227.

Mikula, G., Sclerer, K. R., & Athenstaedt, U. 1998he role of injustice in the elicitation of difeential
emotional reaction$ersonality & Social Psychology Bulleti4(7), 769.

Moser, S. 2008: Personality: A new positionality®rea 40(3), 383392. 10.1111/j.1475
4762.2008.00815.x

Mura, P. 2010: 'Scary ... but | like it!" Young tourists' perceptadrfear on holidayJournal of Tourism
and Cultural Chang8(1), 30- 49

Palestine Monitor. 2008: The House with Seven Walls. Accessed 13 May, 2011
http://www.palestinemonitor.org/spip/spip.php?article450

PallisterWilkins, P. in press: The Separation Wah symbol of power and a site of resistance?
Antipode doi:10.1111/j.146'B330.2010.00859.x

Pritchard, A. and Morgan, N. 2007: Bentring tourism's intellectual universe, or traversing the
dialogue between change and tradition. In Ateljevic, I., PnitihA. and Morgan, N., editors,
The critical turn in tourism studies: Innovative research methodologhessterdam, The
Netherlands: Elsevier, 128.

Pritchard, A., Morgan, N. and Ateljevic, I. in press: Hopeful tourism: A new transformative perspective.
Annals of Tourism Researctioi:10.1016/j.annals.2011.01.004

Punch, S. in press: Hidden struggles of fieldwork: Exploring the role and use of field danieson,
Space and Societgloi:10.1016/j.emospa.2010.09.005

Tribe, J. 2007: Critical Tourism: Rulesd Resistance. In Ateljevic, I., Pritchard, A. and Morgan, N.,
editors, The critical turn in tourism studies: Innovative research methodologiessterdam,
The Netherlands: Elsevier, 39.

Tucker, H. 2009: Recognizing emotion and its postcolonial patitigs: Discomfort and shame in a
tourism encounter in TurkeyTourism Geographies: An International Journal of Tourism
Space, Place and Environmelrit(4), 444- 461

Waitt, G., Figueroa, R. and McGee, L. 2007: Fissures in the rock: Rethinking pridbamd s the
moral terrains of UluruTransactions of the Institute of British Geograph8g2), 248263.
doi:10.1111/j.147%661.2007.00240.x

Widdowfield, R. 2000: The place of emotions in academic resedreh32(2), 199208.

doi:10.1111/j.1475%1762.2@0.tb00130.x

ST



CTSV Conference Prgrammeg Cardiff2-5 Juy 2011 127

Confronting Tourism:

Participatory Action Research for Tourism Resistance

Working paper submitted for the:

Critical Tourism Studies IV
Tourism Futures:

Enhancing Creative & Critical Action
Welsh Centre for Tourism Research, Cardiff, UK
2nd - 5th July 2011

Submitted by:

Culum R. Canally, PhD
Independent Scholar
Waterloo, Ontario, Canada

ccanally@wlu.ca

519.342.5227


mailto:ccanally@wlu.ca

CTSV Conference Prgramme Cardiff2-5 Juy 2011 128

For over two decades tourism has often been heratdaganacea to the economic turmoil
caused by a shift to a peisdustrial and globalized economy. The rise of mass tourism

parallels the flight of well paying jobs from the many formerly industrial and agricultural
centers. However, the promises madédayism developers, city planners, and politicians of
jobs and a better standard of living rarely materialize and, if they do, they seldom replace the
well paying jobs of the industrial era. As more and more people fail to reap the promised
benefits of burism a growing phenomenon of locally organized resistance to tourism
development has emerged. Communities across geographic regions and levels of economic
development are organizing against the exogenous and elite endogenous impaosition of tourism.
Grasroots organizations have emerged in places such as Atlantida, Honduras;Hé&awaif;
Chiapas, Mexico; Goa, India; and New Orleans, Louisiana to resist various forms of tourism
development ranging from mega resort construction to port expansion. @ittieere has been

a significant amount of scholarly attention given to the conflict between tourists and hosts after
mass tourism is introduced into a community with notable exceptions there has been scant
research on organized resistance to tourism dpredat in its planning, construction, and/or
expansion stages. In this working paper | review recent local movements that have stood
opposed to tourism development in their locales. | then describe why these movements are
essential to promoting a more égaian form of tourism. Lastly, with the aim of empowering
those most affected by tourism, | outline a participatory action research (PAR) approach that
works with local grassroots organizations to constructively and creatively resist exogenous and
elite endogenous tourism development.

Introduction

The dilemma that | am grappling with at this juncture in my short, happy academic career is the
efficacy of my research to truly affect positive change. In Paul Rout(@0g2)and Cindi

Kat @®®23wor ds to be precise, I feel Nfna oksire
towards 6éa redistribution of wealth, power,
et hnic and cultural groups, between cl asses,

Unfortunately | have come to see the role of the critical reBeais inert and, as such, even the
most insightful and empowering critical research is often easily marginalized while research
that reifies imperious and capitalistic practices is lionized.

As Swain(2009)n ot e s, ACritical Tourism Studies has
emanci patory solutions remain elusive. o At
Tourism Studies coefences illuminate the asymmetrical power relations between tourists and
their hosts. Much of this work focuses on deconstructing the practices that produce
inequalities. This research and analysis is vital to protect against the hegemony of-industry
certric knowledge creation in the field of Tourism Studies. However, unlike those researchers
who collaborate with DMOs and tourism service providers to turn research into tourism
management practices, much of the critical research is focused on awarenedscation and

stops short of an operational component. With a few notable exce(Roudedge, 2001,

Routledge, 2002yesarchers draw the line at collaborating with activist community groups in
places adversely affected by the imposition of tourism.
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My desire is not to simply produce knowledge but also to use the unique role | perform as a
researcher to develop andplament immediate and actionable techniques, tactics, and
strategies in collaboration with local social movements to resist the disempowerment and
destruction inherent in most forms of tourism development. In this paper, | argue that the
barrier betweenesearcher and activist be torn down in order to develop an overtly political
praxis of empowerment, resistance, and solidarity. It is important to use the framework of
participatory action research (PAR) to imbue a sound theoretical and epistemolotjitsal to
type of activist research.

Participatory Action Research

Kindon, Pain, & Kesby2007)d ef i ne PAR as fAresearchers and |
examine a problematic situation or aBRtion to

Afchall enges the traditional hi erarchy betwee
and the researchedé[and seeks] to replace an
with one where the benefits of research accrue to the communitees inve d . 0 This ap

research is ideally suited for the task of collaborating with tourism resistance movements.
Through collaboration the researcher/researched can develop and utilize each others strengths,
such as their embodied roles and theipeesive resources to find creative ways to resist the
entrenched power of tourism dewpérs and local elites.

The use of participatory action research is a fairly recent and small addition to the
methodological tool bag of tourism researchergigihg form the literature it seems that the
approach is primarily used by researchers interested in sustainable tfuiswara, 1996,

Jennings et al., 2010)Cole(2006: 630)rovides the rationale for the cloistering of PAR in the
sustainable tourism |iterature when he notes
accepted criterion of sustainable touri@rowever, in practice, comunity participation is
commonly used as another form of greenwashing that benefits tourism developers through less
conflict with locals, claims of authenticity, and local knowledge used to boost the efficacy of
tourism management, to name a fi@owforth and Munt, 2003) While participation is

idedly meant to democratize the benefits of tourism and lessen the impact on the local
community participation it is commonly used as a savvy marketing ploy to sell tourism
development to the local population; in other words as a means of ascertaining cyntmani

in to exogenous or elite endogenously imposedtesnsm schemes. Locals seldom have the
power to stop tourism development by declaration of dissatisfaction therefore these
participatory endeavors are window dressings for status quo developetgsxMowforth

and Munt, 2003) | do notmean to imply that the window dressing of participation is not better
than the usual practice of developers pretending that local community members do not exist. It
is certainly an improvement, but it also is not an effective means of articulating ltloé¢ lvdal
community members. Participatory action research should be implemented to collaborate with
social movements to make their practices more effective and to develop a global étwork
groups resisting tourism.

Organized Resistance to Tourism
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Resisting tourism development and/or expansion is nothing(Rewtledge, 2001) While it

does not draw anywhere near the attention that it should, there have been a i@heestet

have examined the phenomena of social movements against tourism development. | would like
to note that, for the purpose of this paper, | distinguish tourism resistance research from the
larger, more managerial focused, tourism conflict litewatn the sense that tourism conflict
researchers often take the epistemic position that tourism is inherently beneficial to a
community and therefore seek to find consensus amongst conflicting parties be they tourist,
hosts, or both so that the businessourism can still proceed. My goal with this type of

research is to strengthen the local populations who recognize the imminent negative impacts of
tourism development and wish to stop or conform it to suit their interests

This leaves local grassroateovements that are resisting the development of tourism amenities.
Although the corpus of this research is small in comparison to the body of critical tourism

studies, the research on local organized resistance to tourism spans a variety of locales and
issues. The research that | am interested in, and feel could most benefit from a PAR approach,
centers on local grassroots organizations that have formed around, or focused on, fighting back

a private development of a public good. For instance, O{28@8)conducted descriptive
research on how an anarchist sqguatter6s move
accompanied urbantoi s m devel opment in the cityds cor e
practice to maintain support for their movement. In a vastly different setting Reygadas, Ramos,
and Montoyg2009)explore how, through its resistance movement, the Chiapas, Mexico based
EZLN have simultaneously resisted the state spongweliberal onslaught that has plagued
indigenous communities and rural farmers from the late 1980s through today while

inadvertently creating conditions that popularize the jungles of Mexico for ecotourism

exploitation

These descriptive accounts of logahssroots resistance go a long way to bringing attention to
the locally empowered groups that recognize the dangers ushered in by tourism development.
However, | argue that research into resistance could be efficacious if critical tourism
researchers whanderstand the consequences of commodifying people and place took an active
role in the struggle to assert local control of place by those who understand they will be the
most negatively effected. Therefore the framework that | am constructing focuséscah

scale wherdy |, performing the role of the researcher, and utilizing the resources afforded me
by my position, can work in collaboration with local social movements to resist encroaching
neoliberalism in the form of tourism development.

Illustrative Cases of Tourism Resistance

While there are numerous examples of resistance to tourism development, three recent
incidences of successful creative resistance demonstrate the sophistication of social movements
in activating select discourses and pragito challenge the hegemony of neoliberalism. These
cases are also important because they represent fertile ground for researchenplencent

PAR as a means of direct support and solidarity. The Garifuna Community in Tela Bay

Honduras, Kauai, Haviiaand the ongoing resistance in Goa, India are of key interest to me in
developing this research approach. Each of these has been studied to some extent by academics
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but except in the Goa case, researchers have only documented, and not acted iataillabor
with theresistance movements.

According to the website set up to bring awareness to the ongoing siege from the government
and tourism developers, since 1992 the Garifuna people have had varying degrees of success in
resisting the expropriation dfieir traditional coastal lan@iMundo.org, 2008) The ebb and

flow of their long struggle has seen the blockage of aregart development as well as
government reprisal against local resistance leaders. Followirgtiped'étabf Honduran
president Manuel Zelaya the new flnasiness regie headed by Porfirio Lobo Sosa has
intensified its campaign to arrest and intimidate the members of the indigenous resistance and
simultaneously attract foreign tourism development to the Roatan, the traditional homeland of
the GarifungKirtsoglouand Theodossopoulos, 2004, Thorne, 200&hile some researchers

have explored aspects of the Garifuna resistédicendo, 2007, Thorne, 2004, Kirtsoglou and
Theodossopoulos, 200#)e most notable is the resdaand dissemination that comes from the
Garifuna community itsefMiMundo.org, 2008) This research has not only resulted in

accounts of the situated history of the Garifuna culture but also in the formulation of a strategy
for solidarity tourism to build international support for their lav@vemeniBrondo, 2007,
Kirtsoglou and Theodossopoulos, 2004, MiMundo.org, 2008, Thorne,.2004)

Another recent movement which has received scant attention from tourism researchers is the
blockage of the Hawaian Super ferry from access to Kauai
unambiguous success for the local grassroots resistance to mass tourism development a

coalition of local, Kauai based social and environmental justice groups banded together to

block, both legaill and physically, the docking of the 800 passengers and 250 automobile

Alakai Superferry from the port. Although this significant example of effective resistance was
examined by various news media outlets and the legal scholars for its precedencemetting
case, only one unpublished masterds thesis h
successful resistance campa{@orlew, 2009, Yerton, 2010)

The last grassroots movement that | want to explore is the struggle in Goa, India to resist illegal
tourism development in culturally and environradly sensitive areas. | save this example for

the end because of the research that has previously been conducted here. Paul Routledge
(Routledge, 2002)as not only prduced a significant amount of research on the impacts of
tourism development in Goa, he has also produced a template for a reflexive, critical
participation with local grassroots resistance movements. In one of the few PAR projects to
address the issue tfurism resistance Routled{@002)demonstrates the efficacy along with

the potential pitfalls of transcending the role from researcher as observitreimade of
researcher as act i v-researcher/caeRtvist vithie thegGo®d s r ol e as
Foundation and the Jagrut Goenkaranchi Fouz (Vigilant Goan Army) in Goa, India, a hotbed
for resisting further tourism development, was effective in not praducing knowledge about

the impacts of tourism, it also directly resulted in the halting environmental and cultural
degradation. In one of his papers he reflects on the ethics of transcending the barrier between
researcher and activist. Routledgdeaets on the contradictions and ethical considerations he
faced when embodying both the researcher and the activist which he aptly applies his nom de
guerra, Walter Kurtz. Routledge/Kurtz documents the complex interplay of these two
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embodied roles in hisecounting of the creative subterfuge he used to gather information about
tourism developers circumventing of environmental laws. His appearance, a white male of
western origin, afforded him access to information that was inaccessible to locals. This
information allowed the organizations with whom he collaborated to build a legal case against
illegal development. In addition, his willingness to demonstrate his support for the movement
allowed Routledge access to grassroots organizations that had grawnofiverestern

researchers who mimicked the same colonial, extractive practices as the tourism developers.
His work demonstrates the powerful and unique attributes that a researcher doing PAR
fieldwork can bring to a tourism resistance movement.

Condusion

By working with local grassroots movements to define the problem and develop a praxis that
aids in the resisting of tourism development, critical tourism researchers can use PAR to move
beyond the descriptive research to bring new heft to the carsétaggle against

marginalization. Also, it is necessary to develop a collaborative network that links social
movements and PAR researchers, across the globe to share effective resistance tactics and
collaborate on globally coordinated direct actiorwever, researchers practicing this type of
research must be vigilant towards overly identifying with the movements to the point where
they loose their ability to critically reflect on the movements themselves. As Routledge (2002)
cautions, some detachmtérom the group is necessary so that the researcher loses their
reflexivity regarding group dynamics and movement practices. With vigilant critical reflection,
the use of PAR to empower tourism resistance movements to counter tourism developers and
locd elites can foster a situation whereby local community members, not tourism developers,
determine if and in what ways tourism will take shape in their communities.
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CREATING COMPETITIVE ADVANTAGE THROUGH THE EFFECTIVE
EXPERIENCE ECONOMY IN MUSEUMS

Sarah Howard, Edinburgh Napier University
Simon Chiu, Edinburgh Napielniversity

Abstract

The concept of the Experience Economy addresses trends in economic development with the
assertion that there is an economic value to experience. The phenomenon of an increasingly
experiential value orientation in both consumer behasm reactionary business practices has
created a revolution in the approach towards competitive advantage. It is found that it is of
greater benefit not only to the consumer but, to the organization, to invert the traditional value
models based on orgaational benefit and organizational processes to that of consumer value
and processes. Concepts pertaining to The Experience Economy are of relevance to recreation
and tourism organizations such as Museums and their absence on the discussion pertaining to
those concepts is unjustified. The purpose of this research is to advance understanding of the
role the experience economy plays in a prodtdt
the possibilities for experiential product development in Museuhshwill differentiate these
organizations from their competitors whilst maintaining the credibility and integrity of the

museum product.

The foundation of this research is formed out of recent works on the emergence of the
experience economy and rolesthim our society, practical guides for advantage which have
recognized experiential value, and significant texts relating to consumer behavior and
competitive advantage. Primary research was undertaken in a case study of the Hopetoun
House of South Queeiesry and additional insight brought through contact with management

of this house museum. The developing analysis has led to further support of the experiential
methods investigated and related concepts. In addition, it is found that contrary tonahditio
assumptions, through these means museums have opportunities create deeper visitor

experiences for competitive advantage without sacrificing organizational aims.

Key words: Experience Economy, competitive advantage



CTSV Conference Prgrammeg Cardiff2-5 Juy 2011 135

The Experience Economy:

Words usedn definitions of experience include but are not limited to: activity, encounter,
direct observation, participation, practice, personal, knowledge, skill, affection, process of
perception of events or r eal iMergamWabster, 2018)e c on
Experience is highly personal, as people will experience the same object and event etc. in
different ways. Though there is dispute on how to categorize the components or levels of
experience, the concept of experience as multi dimersgirenomena is widely agreed to.
Intangibleness is one of the most recognized aspects of experience and one of the reasons why
experiences have always been considered to belong in the service industry whose goods are
often intangible or have intangibleeahents to them. However, intangibility is a quality of
infinite concepts and occurrences and does not justly define experience. The conscious,
perceptive element of the phenomena which affects one as the result of a personal engagement
however, is the ngi distinct quality of experience. Exceeding the services in intangibility, it is
suggested that where services are merely intangible, experiences are memorable (Pine and
Gilmore, 1999; Sundbo, 1999).

A dominating theme in western Consumerism is thedtref hyperconsumption, but there are

other trends in consumer behaviour that have developed and increased demands which
providers must meet in order to become and remain competitive. A factor that has been
recently recognized as playing a major role donsumer choice, and therefore product
development, is experience. Experience has been utilized in hospitality organizations as a
mechanism for dealing with lack of product ownership and intangibility, often placed under the
umbrella of various operationalepartments. However, studies analyzed by LaSalle and
Britton (2003), conclude that consumers perceive not just the product, but the entire process
from purchase to consumption as an experience of the product. As businesses continue to grow
more custome oriented, they are beginning to realize that this means being customer

experience oriented.

The flexible term OMuseumdé i s used in this
describes and Institution, place, or building, which contains abjeichistorical, artistic, or
scientific interest that are exhibited, preserved, or studied, and is often dedicated to preserving
and interpreting the primary tangible evidence of humankind and the environment (Cambridge
Advanced Learners Dictionary, 201@ollins English Dictionary; 2009; Encyclopedia
Britannica; 2010).
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|t appears that only from the | ate 19900s
component in the value of a product. Changes in the way we perceive value in western society
hawe been further altered by developments in the macroenvironment initiating numerous studies
from the beginning of the Mcentury. Analysis of the results of these studies displays a
consensus of support for the current need & effectiveness of expeinetheemarket, though

the reasons for such development are debated. This study is spurred out of the desire for fuller
and more positive experiences identified in the recent influx of research regarding consumer

behaviour, consumer experience, and resyliheoretical insight.

It is expected that with recognition of the importance of experiential value, the service sector
will secure a prominent place in future discussions regarding consumeasious subsectors

of service are often left out of dialeg surrounding consumerism which tends to focus on
issues of consumption of material goods and ownership. For example: Museums and cultural
sites are often viewed as nprofit public organizations. However, in the mind of the consumer
they are classifie@ds leisure and the leisure environment is competitive. As such, experience
and methods of competitive advantage are extremely relevant. In adéisiber (2000) points

out a conflict of interest where museums need to be publically accessible yegahgations

and academics fear the popularization and commercialization of art and its damage to the

aesthetic and intellectual integrity of art.

Further, as product development for differentiation may be expensive, market research such as
this should be ndertaken to indicate sufficient demand and investigate the nature of the
consumetproduct interaction for appropriateness before investment is made. Products of
cultural tourism sites have their own unique characteristics. Therefore, the case far furthe
research into the application of theories pertaining to innovation and experience production to
these organizations is supported by authors sucBirdehorst & Dekker (2009), Ellis and
Rossman, (2008), Morgan, Elbe, and Esteban Curiel (2009%amibo(2008).

On a larger scale, the provision of multiple realms of experience may be a simultaneous answer
to multiple product offering for the increasingly fragmented market and variety of consumer
needs. Weather the consumer is looking for an educatigpalience or entertainment, the
multifaceted product will satisfy these needs. Effective experience production is an alternate to

competing by self sabotaging reliance on price reduction.

A second area of contribution is to further understandings ofpipdication of competitive

theories relative to the experience economy to the house museum product. Experience is an aid
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and possibly an essenti al component of t he
motivation by the cultural collection. As & s ul t , it iI's significan
stakeholders from educators to visitors and from curators to the communities which may rely on
the organization. The carrying out of empirical fieldwork which has not been done before and
delving into the vaous aspects of the museum product from this alternate perspective is
intentioned to create a forum for discussion of competitive advantage in cultural sites which are
often avoided due to traditional ideas of their exemption from commercial activithis

research may serve to shed light on alternative means of competitive product development
which would allow the maintenance of the ar
authentic site in the traditional museum or historical attraction, ghroexpanding the
experience of that art or site, thereby reducing the conflict of inteltasta different approach

to addressing the problem of general access to museums and public benefit that museums have
addressed mainly by attempting to turn mussunto educational centres. As such, this
research is a means to answering Fisheros

designing stimulus material for the visual and creative arts.

In efforts to understanding trends in economic developmealipser look at experience has
changed views on the relationship of experience to economic sectors and the industries within.
The inclusion of experience in a product is not a new phenomenon as hospitality, services, and
the entertainment industry haven{p been creating and marketing experiences. Lorentzen
(2008) suggests that it is exactly this relationship of experience to the industries, in the form of

structural context by role in an organization and product development which is profoundly new.

If one agrees to the notion that the greater the differentiation relative to the needs of the
customer the greater the economic value, than if experience is proven to fulfil this role to a
greater extent than commodities, goods, and services, it may beegathat experience
surpasses them in the value it commands. Numerous testimonies of successful business leaders
and results of recent research concerning the consumer experience and the rise in demand have
created professional and academic advocatesaéxperience economy who share their belief

that experience does fulfil this role and therefore, incorporating experience into a product will
result in the shifting of the product up to a higher level of economic value. Some of these
testimonies and reduls whi ch support Pine and Gil morebo
Value based on these premises may be found in Ellis & Rossman, 2008; Hoover, 2009; LaSalle
& Britton, 2003; Morgan, Elbe & Esteban Curiel, 2009; and Wu 2009.
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Additionally, empirical studie and theoretic research support these claims as they indicate the
attribution of value to the subjective matter of experience. For example: an analysis of studies

of value, formally known as axiology, presented by Lasalle and Britton (2003) indicateethat

value of something is ultimately decided upon by the consumer rather than alternate criteria.
The consumer criteria may have both symbolic aspects and physical or quantifiable aspects.
From this study it can be understood that the subjective crittagroduct may have as much

an influence on perceptions of val ue as 't he
theories surrounding processing of consumer choice, the various methods reflect that there are
attentional and perceptual filters fedting interpretation composed of a variety of the

i ndividual 6s attributes such as attitudes,

The concept of the experience economy addresses trends in economic development with the
assertion that there is an economic valuexperience. The experience economy recognizes
experience as a distinct economic offering not confined to the service sector and identifies
experience as the latest stage in the evolution of value and hence, the way products are sold
(SmidtJensenSkytt & Winther, 2008;Pine and Gilmore, 1998 & 199%midtJensenSkyit,

& Winther, 2009). The experiential product is admitted to be quite varied due to the variety of
means to which a consumer may interact with a product. What is definitive is that the
relationship between the consumer and the product which produces the experience is the core of
an experiential product (Lorentzen, 2008; Pine & Gilmore, 1999). Therefore, key theories and
philosophies circulating dialogue on the experience economy relatedas of engaging the

consumer through marrying ideas on experience, need, and value.

Competitive Advantage and the Experience Economy:

The phenomenon of an increasingly experiential value orientation in both consumer behaviour
and reactionary businessaptices has created a revolution in the approach towards competitive
advantage. It is found that it is of greater benefit not only to the consumer but, to the
organization, to invert the traditional value models based on organizational benefit and
organkational processes to that of consumer value and processes. The major observation of
the relationship between experiential and competitive methods is that due to shared aims,
placement of experience within identified methods of competitive advantageree@iily
shared understandings of the viewerds percefg

objectives to meeting these aims. The difference is the revolutionary experience economy view
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of the product through the experience it is able to @ffet the relationship of the product with

the consumer as a foundation.

The Role of Experience in Competitive Advantage:

It is a general consensus that competitive advantage is when a firm utilizes the business level
strategies of differentiation or coatlvantage to win the favour of customers, produce greater
economic value than rival businesses, and as a result, triumph over competitors (Barney &
Hesterly, 2006; De Wit & Meyer, 1999; Porter, 2004b). Competitive advantage cannot be
separated from the vaue chai n; the means of its <creat
framework is composed of activities performed by an organization which create cost advantage
and differentiation produced through price and performance attributes (Ghobadian et al, 2004;
Porter, 2004b; Prahalad & Hamel, 1990). An increasing number of businesses are providing
experience which increases perceived value, the organization that refuses to implement a
competitive strategy to likewise increase their economic value will havivedyaless value

and can be understood to be at a competitive disadvantage. With the Impact of the Evolution of
Value on Business, LaSalle and Britton (2003, p.25) present the experience economy as the
measure of value for the new millennium where businfesus is the customer, model is
experiential value, marketplace is the individual, customer role is a participant, point of value
creation is the fdAenti roer eatnprasnyo fwiw el weuds,t odre
are experiences, and thaecsess metrics as customer loyalty. The proactive organization will
approach the Experience Economy not as a threat but as an opportunity to develop new
strategies which utilize unique performance offerings for strategic advantage. As the
Experience Ecanmy asserts that there is an economic value to experience, it may be assumed
that there is a place for experience in competitive strategy which creates competitive advantage

through increased economic value.

Differentiation Strateqy:

Differentiation stréegy is the identified place for experience in competitive strategy. Even
t hough it i's not al ways directly stated as
presented in related publications such as
differentiation and differentiation is one of the identified means to creating competitive
advantage. Superiority in the productds abi

tenant of differentiation and the experience production.
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Differentiation strategy may be divided into two methods: strengthening uniqueness of existing
value activities or creating uniqueness through reconfiguration of the value chain (Porter,
2004b). Likewise, concepts surrounding effective implementation of experienceenttie
strengthening of types of experience as a point of unique value and do not conflict with but, at
times require a reconfiguration of the value chain. Considering the strengthening of value
activities, there are a series of drivers which determihgar mé s uni queness in
(Porter, 2004b). Identifying these drivers highlights levels of sustainability and areas for further
differentiation. Porter (2004b) lists Policy Choices as the most prominent driver to be
manipulated for uniquenessT hi s dri ver designates the O6wh
activities and it is also where the majority of contributions to the development of the

experiential product may be found.

The experiential view has the potential to fully address all aspedte gfrbduct which make

the competitive difference. Product differentiation is seen as one of the barriers to market entry
for competitors who do not possess such customer loyalty. This is because differentiation
creates identification of brand and custnoyalties. In concert, the experience engagement
process covers consumer experience from factors which influence consumer choice in the
evaluative phase to the extension of the product through creation of customer relationships.
Porter 6s o stategici nArmagemenh concepts encompasses the more recent view,
shared with the experience economy, of the product and desire for the product as multifaceted.
Furthermore, in consensus with the experience economic theory, recent competitive strategy
concepts embrace the demand theory in which a product is seen as possessing multiple

components which create a cumulative value.

Identification of Points of Uniqueness and Opportunities:

Differentiation as a uniqueness which carries value has long bestheod for competitive
advantage and some standard views have been developed. The resource based view (RBV), is
a common way to identify an organizationos
minimization. The RBV looks to both tangible and ijanb | e assets and capa
performance to identify sources for competit
Chain would be wused for this process. The
resource is not inherently valdabor not valuable. It depends on the specific market demand

for that resourceo (Barney & Hesterly, 2006
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that the process of identifying organizational strengths and weaknesses firstly and then secondly

considering the values of the market is now under revaluation.

A variety of resources and capabilities or their combination may contribute to strengths found

in a value chain analysis. It is the same with the experiential analysis but, with the difefen

the starting point of experiential components that meet consumer needs which are followed up
by identified modes of engagement that produce the experiential result. Various models for
components of experience s ucshfOpeation m& hd useel & B
or adapted and the chosen model will depend on the suitability of the model to the
organizational structure and aims. Once the strengths, weaknesses, and unique consumer
experiences have been identified, it is then that thenaaion will look back to the Value

Chain, for means of enhancement, development, and communication of these.

Creating and Enhancing Points of Uniqueness:

In the process of strategic development, the organization will need to define what changes will
be made for the desired performance. Porter (2004b) describes the process of successful
differentiation as one which often cumulates uniqueness in distinct activities that the firm
performs which compose the value chain, ternaallie activities Policy choies, linkages,
interrelationships, learning and spillovers, Scale, and institutional factors are identified drivers
which create uniqueness in a value activity (Porter, 2004b). It is recognized that unless these
create value to the consumer they do naatereffective differentiation yet; the starting point of

the analysis remains internal. In the value activity of Marketing, with methods such as
consumer relationship marketing, is where experience is often considered and even then, itis a
providercenti c View. For exampl e: Bell 6s (2002)
engagement, enlightenment, entrustment, empowerment, enchantment, and endearment. The
theory acknowledges of the role of these factors in experience however, each of these
experientialcomponents are minimally utilized for direct benefit to the organization such as,
educating in the way of keeping customers informed of company activity to foster commitment,
engagement for customer Obeliefd t lgashowt hey
engaged customers, even if it is to complain, spend more, and endearment through generosity
that gives the customer the impression that they, not profit, are the concern of the business
(West, Ford, & Ibraham, 2006). The benefits to the orgapizati of cust omer O «

greater spending, feedback, leniency, social support, and advocacy cannot be denied however,
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the authenticity and depth of consumer experiences are lacking in the paaidiec approach

and as a result insufficient.

Therebre, a starting point of the consurppduct relationship is recommended. The concepts

and resulting tenants of the Experience Economy do not conflict with the concepts that organize
the process of product production and resulting margins of profit; dheyguidelines for
creation and good practice and often do not dictate the details of how it should be done. Just as
the value chain may flex to the simplicity or complexity of the organization, the flexibility of

this approach allows general applicatiohny of the value activities identified in the traditional

value chain may be utilized in order to meet experiential aims. For example: In inbound
|l ogistics, the way a potential wvisitor woul d
simplified and enhanced; in operations, the connectedness of the project and production
management through to human resources for purposeful selection and training of staff could
bring an experiential theme to life; in outbound logistics, museum interpretatiocanagct

with visitords val ues; in marketing and sal
communicated; and in services , visitor services can provide opportunities for guest interaction

with the product and staff.

From simply making sure guestse provided with the various types of encounters and
sensations for fuller experiences to taking on the theatre model of staging themed experiences
proposed by Pine and Gilmore (1999), there are numerous options at the organizations disposal.
The theatremodel is actually not such an outrageous idea, Grove and Fisk proposed creation of
customer experiential value through the Service as a Drama concept back in 1983. The
difference is the original was service based and did not address the complexityrdreg

and the process of consurm@pduct interaction to the depths that are apparent in more recent
theories. Keeping the Experience Engagement Process in mind, one of the most straightforward
methods is to create experience objectives out of the m®vaentification of points of
uniqueness, weaknesses, and opportunities, and implement a choice of the suggested or
organization innovated means of meeting these objectives. As each product and organization is
unique, there will undoubtedly be some inntowma necessary in the process. It is also apparent
that consistency or flow of the consumer experience is one of the higher concerns of the
experiential method and therefore it is suggested that the experiential needs to be met derive
from unique factoref the organization, part of the identification process, and that the creation
and enhancement process should fully integrate needs into the organisational culture, structure,

and systems (LonginotBuitoni, 1999; Nijis, 2003). An additional uniquenessthat where
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reduction of consumer experiential sacrifice is seen as one of the means to differentiation in
competitive advantage, the experiential view sees this reduction as necessary to produce value.
Mass Customization presented by porter or the Eepee Engagement Process are two of the
innovative means towards reduction of consumer sacrifice which simultaneously create

personal value experiences.

Communicating Points of Unigueness

In effective differentiation, perception may be just as importameality (Porter, 2004). In the
competitive methods of differentiation, purchase criteria are divided into the characteristics of
the product termed use criteria and signals that relate value termed signalling criteria.
Likewise, approaches towards expace management break up management of the consumer
journey into two sets of cues; functional and sensory emotional (Berry and Haeckel, 12€92).
often the case that there is a failure to comprehend needs that may be met or the lowering of
personal osts provided by a product as consumers may glance at single factors, misinterpret
the product, or lack knowledge about the product. Therefore, the connection between signalling
criteria and use criteria is important in both traditional competitive msthnd the experiential
method. For instance, an important signalling criteria in an experiential method is the provision
of memorabilia, a physical product. This provision signals to the visitor and those they come in

contact with that the experienceofsvalue and worthy of remembrance.

Use criteria are not limited to the physical product; therefore organizations should not place
sole focus on the physical product. This tendency is seen not only in commodities but, in
efforts to materialize an immeial product rather than capitalizing on the immateriality. Take

the museum for example: Often an exhibitds ¢
it, what era it represents, the technique that is used, etc., which to many potential \8sitot's, i

high enough on their personal value chain to invoke their attendance. In contrast, intrinsic
experiential needs met by use criteria are a
19"Marchto 35#Oct ober exhi bi titon,ArdVi&c tl mrvied , & i Al ke
how an institution may expand the perception of the product to hit on multiple points of value.
The collection pieces are presented not just as paintings of Victoria and Albert, but as a
documentary of love throlighe medium of art.

In the experiential approach presented by Pine and Gilmore (1999), the idea of value signals are

further transitioned to cues which create positive associations, compliment the product and
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theme, and lend to harmony, and cues whihugt the experience of the product or give
negative associations. I n support, a study
representative of the influential role of seemingly minute negative cues. For example: 10% of
the exhibits identifid by vi si tors as fibrokeno were func
which hindered their experience. Once the impact of these cues are recognized, they are often
not complicated to reduce through addressing value activities within the value chaiassuch
maintenance and design. The number of influential factors in the consumer experience
necessitates the integration of consumer needs into a strong organizational culture which
supports quality guest experiences for long term success rather than fonusjngntifiable

guest and finance data that produces steont numbers and profit (Ellis & Rossman, 2008;

Nijis, 2003).

Now that various aspects of the experience economy and relationship between competitive
advantage have been explored, the questansur first objective which help clarify this
relationship may be addressed. The major theories surrounding the experience economy pertain
to providing value experiences through engagement of the consumer on multiple levels of the
consumer 0s uepachainsand ldave aviauhdation of the consumer experience and
interaction with the products; not industry based competitive methods which are organization
oriented. Though they do not derive from competitive advantage, they are recognized and
utilized as methods of competitive advantage by means of differentiation. As such, the
production of experience as a means to increasing value appears not to conflict, but resonate
with ideas concerning frameworks for organizational evaluation and value produdtion. |
presented in a competitive advantage point of view the experience economy may be seen as an
inversion of traditional methods to extend beyond the foundations in order to address key areas
of consumer value. In conclusion, the experiential view is ab$taind alone as a competitive
method and if standard competitive advantage processes are utilized to meegshb¢oey

dosobut,im manner which circul ates around the <co
Methodology:

The purpose of this reaech is to advance understanding of the role the experience economy
plays in a productodés value and competitive &
knowledge of how to utilize experience to increase value and therefore competitiveness in an
immaterial product such as that provided by museums. Ultimately, from the exploration of

product differentiation through experience will emerge creative and effective ways of designing
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stimulus material for the visual and creative arts without comprogigie aims of the

organization.

The design of this research follows a multiple method approach. Both qualitative and
quantitative data collection techniques in a raiéthod qualitative study are used to address

the questions in this exploration. Thadings associated with the qualitative approach are
highly appropriate for a detailed study of the phenomenon of the experience economy as Fisher
(2000) il denti fied that experience is an aid

relation to,understanding of, and motivation by the collection.

The questions are derived | argely from Pine
suggested components for the enhancement of experience. Though the subject matter is
complex, experience is dhily subjective and therefore, it is of greater validity to forgo the
tempting researchers conducted observational method of data collection in favour of a survey.
The answers not only give insight into the consumer experience of the museum product, they
hi ghl i ght areas of strengths and weaknesses
experiential need. From this practice we receive a view of what is actually done rather than

said to be done, aiding in validity of the datthering process @vies, 2007).

The interviews with management of the organizations studied follow up the survey to provide
deeper analysis and obtain information concerning the organization that cannot be accessed
otherwise. The senstructured Interviews create flexilyi which allows for elaboration on

issues of greater significance or unaware of by the interviewer.
Findings:

Considering the application of the experience realm concept to the house museum; Figure 1.0
displays that the majority of visitors consider emlian, atmosphere, and an escape from the
ordinary an important part of the memorable museum product yet there is little desire for
entertainment. These three are associated with high levels of immersion, absorption, and active
participation. From this wanderstand that there cannot be general application of the entirety of
this concept to every industry and that the majority of individuals who chose to visit Hopetoun
rather than the simultaneous Fringe Festival shows in the city centre were intereldedean
aspects of experience than entertainment which is significantly passive. Figw@&$§,2.0
indicate the Hopetoun house experience is strong educationally and in certain esthetical
gualities and weaker in the escapist experience and entertainmigate B.0 illustrates the



CTSV Conference Prgrammeg Cardiff2-5 Juy 2011 146

strong |l evels of guest opportunity for inter
of active participation and absorption with education which 84% rated above average.
Aesthetically, Hopetoun is extremely invitingdasomfort is good, but with higher levels of
uncertainty and disagreement there is still some room for improvement to comfort. There is a
weakness in strength of theme however, the majority of respondents felt there was harmony
between the collections, s@e, and theme for those that perceived one (see figure 5.0).

Figure 7.0 represents levels of sensory engagement which aid in immersion and absorption.
Hopetoun visitors perceive engagement of sight as high, hearing secondary, and lower levels of
taste,touch, and smell. Positively, other than the usual talking among individuals in nearby
group tours and perception of some modern elements, there was little sensory disruption. This is
significant as there was a classical quartet on the first day angpbadayers on both days as

part of wedding events. These were not perceived as disruptions and may have even contributed
positively to the higher levels of engagement of guest hearing and sight. Considering the ideal
country house described by visitors Table 1.0, high levels of certain stimulation such as
sound may be a disruption or negative cue to the peace and quiet perception however, if
deemed appropriate to higher ideals such as opulence, magnificence, or historical, there is no
detraction. Thefrfere, there is significant desire for two out of three of the experience realms

yet, the means of their fulfilment must be sensitive to the context.
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Figure 1.0The Four Experience Realms: Visitor perceptions of their importance in

creating the memorable museum experience.
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Figure 2.0
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Figure 3.0
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Figure 5.0
Identifiable Theme
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Figure 8.0

Figure 9.0

Positive and Negative Cues

The harmony inherent in the collections, theme, and services should extdredonsumer
experience. Thirty percent of respondents felt there were factors which disrupted the complete
harmony of their visitor experience (see Figure 10.0). This revelation gives significant basis for
prescribing the reduction of negative cues andaanement of positive cues suggested by
experiential methods. The diversity of the reasons for this disruption supports the theory that
the visitor experience is multifaceted and details which may seem minute have a significant
impact. As such, a detailéook into the causes of possible disruptions in each area will need to
take place. For example: There had been a wedding on both days the survey was taking place

and while some guests thought the weddings exciting, others mentioned it as an infringement



